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Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint' s  size,  manufacturing  facilities  and  a  proven  product.  I 

Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 
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Our  best  stories  are  never  forgotten. 


You  won’t  find  them  in  big  city  newspapers,  because  they  are  unique  and  personal  stories 
about  the  people  in  the  towns  we  serve.  They  touch  our  readers’  lives  in  very  special 
ways.  It  takes  a  particular  empathy  with  each  community  for  these  stories  to  unfold.  This 
rapfSort  is  essential  for  each  Harte-Hanks  newspaper  to  become  a  Community  Information 
Center.  The  better  we  know  our  readers,  the  better  we  can  develop  innovative  ways  to 
meet  their  changing  needs.  And  continue  to  bring  these  unforgettable  stories  home. 

Becoming  Community  Information  Centers 

Harte-HanIcs 

hIvB  CoMMUNicATIONS.  InC. 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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MAY 

10-12 — Ohio  Circulation  Managers  Association,  Sawmill  Creek, 
Huron,  Ohio. 

13- 16— National  Association  of  Alternative  News  Weeklies, 

Sheraton-Park  Hotel,  New  Haven,  Conn. 

14- 15 — American  Bar  Association's  Forum  Committee  on  Com¬ 

munications  Law.  Radisson  Hotel,  Chicago. 

14- 17 — Fla.  Newspaper  Ad  Executives,  Sheraton-Sand  Key 

Hotel,  Clearwater.  Fla. 

15- 16 — Ohio  Newspapers  Ad  Executives,  Carousel  Inn,  Columbus. 
17-20 — International  Newspaper  Promotion  Association,  51st 

Conference,  Atlanta,  Ga. 

17-20 — INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  In¬ 
cline  Village,  Nev. 

17-20 — N.  Y.  State  Circulation  Management  Association.  Hidden 
Valley  Ranch,  Lake  Luzerne,  N.Y. 

19- 22 — Suburban  Newspapers  of  America  annual  convention, 

Michigan  Avenue  Marriot,  Chicago,  III. 

20- 23 — National  Association  Advertising  Publishers,  annual  con¬ 

vention  and  exposition,  Marriot  Hotel,  New  Orleans. 

•  21-25 — FIEJ  Congress,  Madrid,  Spain 

28- 29 — Allied  Daily  Newspapers  annual  meeting,  Ridpath  Hotel, 

Spokane.  Wash. 

29- 30 — Pa.  Press  Conference,  PNPA  &  PSNE,  Marriott  Inn, 

Harrisburg,  Pa. 

29-31 — National  Cable  Television  Convention,  Los  Angeles  Con¬ 
vention  Center. 

JUNE 

3- 7 — International  Society  of  Weekly  Newspaper  Editors  annual  con¬ 

ference,  Lorado  Taft  Field  Campus,  Northern  Illinois  Univer¬ 
sity,  Oregon,  III. 

4- 6 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 

Point  Club,  Alexandria  Bay.  N.Y. 

5- 7 — Central  Missouri  Press,  Kirkwood  Lodge,  Osage  Beach,  Fla. 

6- 7 — UPl  of  Louisiana,  annual  convention.  Royal  Sonesta  Hotel, 

New  Orleans. 

6-8 — UPl  Newspapers  of  Louisiana,  Royal  Sonesta  Hotel,  New 
Orleans. 

6-10 — ANPA/RI  production  management  conference.  Con¬ 

vention  Center,  Atlantic  City,  N.J. 

6-10 — American  Advertising  Federation,  Washington,  D.C. 

14-17— Newspaper  Personnel  Relations  Association,  Royal  York 
Hotel,  Toronto. 

21- 23 — Public  Relations  Society  of  America,  Washington  National 

Conference,  Hyatt  Regency  Hotel,  Washington,  D.C. 

26-27 — investigative  Reporters  &  Editors  national  conference. 

Holiday  Inn-Embarcadero,  San  Diego.  Calif. 

28-July  1 — Calif.  Newspaper  Advertising  Executives  Association,  56th 
annual  sales  conference.  Rancho  Bernardo  Inn.  San  Diego. 

JULY 

9-11— Tenn.  Press  Association.  Memphis,  Tenn. 

12-16 — International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs.  Ark. 

23- 26— North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26— Alabama  Press  Association  summer  convention.  Gulf 

Shores.  Ala. 

AUGUST 

23-25— N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 
Springs.  N.Y. 
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Writing  guide 


Lead  times  no  9 

The  formula  Who?  Did  what?  So  what?  is  the  best  way  1 
know  to  get  at  a  lead,  but  I  can  forget  that  the  answer  to  So 
what?  sometimes  has  to  do  with  the  many  times  in  an  event. 

Straighten  out  the  various  times  in  your  account  and  an 
otherwise  hard-to-find  lead  often  presents  itself.  In  the 
following  masterly  UPl  lead  on  an  ordinary  story,  no  fewer 
than  five  clues  to  three  different  times  take  the  reader  by  the 
hand:  “With  five  days  to  go  before  he  reveals  his  economic 
recovery  plan.  President  Reagan  on  Friday  held  fine-tuning 
conferences  with  Cabinet  members  and  mulled  over  the  still- 
undecided  question  of  an  effective  date  for  a  tax  cut.” 

When?  was  asked  more  than  once  to  uncover  those  several 
details.  1.  When  did  Reagan  hold  the  conferences?  “Friday.” 
This  is  standard  in  a  Saturday  morning  lead  to  show  the 
timeliness  of  the  story,  why  it  was  printed  this  day. 

2.  When  will  his  plan  be  revealed?  “Five  days  to  go.”  The 
details  that  could  be  learned  were  in  the  body. 

3.  When  does  the  tax  cut  start?  “Still-undecided.”  Deft, 
tucking  the  non-event  into  an  adjective. 

This  kind  of  mastery  doesn’t  come  by  asking  yourself  the 
necessary  but  only  preliminary  “WWWWWH?”  ( Who?  What? 
When?  Where?  Why?  How?)  One  little  When?  is  not  always 
enough.  It  took  me  years  to  learn  that  I  had  to  take  time  out 
to  ask  When?  in  10  different  ways  or  1  would  slide  past 
something  important. 

When?  generates  only  one  kind  of  time  answer.  To  get 
different  and  sometimes  more  significant  facts,  ask,  "How 
often?  How  soon?  How  long?  Since  when?  Until  when?  How 
fast?  Before  what?  After  whom?  At  the  sam*;  time  as  what 
else? 

Where  should  you  put  yesterday?  Since  time  immemorial, 
editors  pressured  by  time  have  tucked  it  in  before  the  verb  it 
modifies.  Awkward,  yes,  but  sometimes  that’s  the  best  place: 
“Fire  Commissioner  Sloe  Berne  Monday  pronounced  the 
department’s  new  nylon  ropes  ‘the  safest.’  ”  But  that  spot 
should  be  your  last  choice. 

•  After  an  intransitive  verb  (without  an  object),  put  it 
directly  after  the  verb  it  modifies:  “Hi  Jinks  won  yesterday 
despite  the  odds.”  ”...  ,  Jinks  announced  Tuesdav  at  City 
Hall. 

•  After  a  transitive  verb,  the  most  readable  place  to  put 
the  time  is  usually  after  the  object.  “Happy  Lee  announced 
his  decision  Tuesday  to  . . .”  “Jinks  won  the  malch  yesterday 
as  expected.”  “. . .  President  Reagan  held  fine-tuning  sessions 
on  Friday  . . .”  But:  “Police  said  Friday  1  that  1  safety  measures 
will  be  recommended  .  . .”  Safety  measures  is  not  the  object 
of  said.  The  saying  was  done  on  Friday;  above  all,  Friday 
must  not  be  placed  near  will  be  recommended. 

•  When  a  string  of  phrases  follows  the  object  with  the 
answers  to  Who?  Where?  How?,  try  putting  the  time  last. 
“Two  men  with  shotguns  mugged  the  wife  of  a  Soviet 
diplomat  at  the  United  Nations  Monday."  Or,  in  time- 
honored  news  style,  slip  it  in  before  its  verb:  “Two  armed 
men  Monday  mugged  ...” 

•  Use  a  date  when  you  would  confuse  the  reader  with  only 
the  day  of  the  week  and  the  event  is  more  than  six  days 
earlier  or  later  than  the  publication  date.  Printed  Sunday, 
May  17:  “Main  Street  will  be  closed  Monday,  May  25,  for 
repairs.”  The  Monday  is  redundant,  to  be  sure,  but  1  would 
add  it  here  because  that’s  how  most  of  us  would  remember 
the  time  to  avoid  Main  Street. 
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The  husband-and-wife  team  who  created... 

FATHER’S  DAY  " 

The  new  comic  strip  about  an  American  family 


FATHER’S  DAY"“  is  a  comic  strip  for  people  who  love  a  good  laugh  and  enjoy  a  humorous,  contemporary  look 
at  American  family  life. 

In  FATHER’S  DAY^“,  Henry  Sims  is  a  single  parent  —  one  of  15  million  in  North  America  —  who’s  discovering 
that  being  both  father  and  mother  may  be  the  best  thing  that  could  have  happened  to  him  and  his  family. 

Join  newspapers  such  as  the  Baltimore  Sun,  Houston  Chronicle,  Denver  Post,  Dallas  Times-Herald,  Seattle 
Post'Intelligencer,  San  Diego  Tribune,  San  Antonio  Express-News  and  Albuquerque  Journal  and  bring  your 
readers  into  the  topsy-turvy  household  of  FATHER’S  DAY.^“ 

Available  daily  and  Sunday 

For  rates  and  availability  call  collect  (212)  557-2833. 


UNITED  FEATURE  SYNDICATE 
200  Park  Avenue,  New  York,  N.Y.  10166 
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The  2417  CU  uses  a  dry  daylight,  non-silver  process  with 
materials  that  have  a  virtually  unlimited  shelf-life. 


After  completion  of  the  scanning 
writing  prxxess,  Lasermask  negatives 
can  be  used  to  produce  additional 
color  plates. 


The  new  2417  CU  provides  precise  four-color 
registration  for  newspapers  up  to  a  100-line 
screen. 


See  Our  New  2417  CU  In  Action  At  Booth  No.  2140  At  the  ANPA/RI  Conference 
June  6— 10  in  Conventional  Hall,  Atlantic  City,  N.J. 
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precise  ralor 

registraticMi, 

lx>gescan 

is  more 

dianashade 

better. 

what  we've  been  doing  for  the  efficiency  of 
laser  imaging  systems,  we're  now  doing  in  color. 

LogEscan  announces  its  new  2417  CD  (Color 
Unit)  with  the  precision  engineering  required  for 
remarkably  accurate  registration  of  colors. 

The  finished  result  is  sharp,  clean  color  pro- 
cess  reproduction  for  copy  screened  up  to  100  lines. 

AN  ENTIRELY  DIFFERENT  APPROACH  TO 
LASER  IMAGING. 

Utilizing  an  infra-red  laser  for  the  "writmg" 
process  instead  of  the  ultra-violet  of  other  systems, 
the  2417  CU  is  significantly  more  efficient  in  oper- 

cost  per  hour. 

It  requires  much  less  water  for  cooling  and 
consumes  far  less  electricity — a  factor  that  is  be- 
coming  increasingly  critical. 

The  LogEscan  system  requires  replacement  of 
only  a  krypton  lamp;  a  procedure  that  takes  ten 
minutes  and  little  skill.  (The  other  systems  require 
replacement  of  the  entire  laser,  at  a  cost  many  thousands  of  dollars  greater  and  involving  several  hours  of 
highly  skilled  labor.) 

And  our  curved  field  scanner  design  eliminates  the  necessity  for  the  complex  optics  needed  of  other 
laser  imaging  systems. 

WITH  THE  2417  CU  SILVER  IS  A  COLOR,  NOT  A  CHEMICAL. 

The  LogEscan  2417  system  is  also  dry,  daylight  and  non-silver.  The  materials  used  have  a  virtually 
unlimited  shelf  life. 

And  the  2417  CU  has  the  flexibility  to  be  interfaced  with  cable  or  high-speed  digital  microwave 
systems,  including  data  compression  and  use  of  a  satellite  earth  station. 

To  find  out  more  about  the  2417  CU,  including  the  availability  of  an  automated  system  for  directly 
exposing  plates,  contact: 

LogEscan  Systems  Inc.  7942  Cluny  Court,  Springfield,  Virginia  22153,  (703)  455-3800,  Tx:  SCAN  64423 
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An  optimistic  view 

It  was  easy  for  any  observer — or  any  publisher — to  sit 
through  the  sessions  of  the  American  Newspaper  Publishers 
Association  in  Chicago  this  week  and  come  away  with  a  pessi¬ 
mistic  view  of  the  future  of  newspapers  in  a  technological 
world. 

It  began  with  Chairman  Katharine  Graham’s  keynote 
address  on  opening  day  when  she  noted  the  challenges  facing 
the  business  and  wondered  if  people  “still  need  newspapers 
the  way  they  did  10, 20, 50  years  ago.”  After  all,  she  said,  “the 
number  of  Americans  buying  daily  newspapers  has  shown  no 
growth  for  more  than  a  decade,”  and  “while  advertising  was 
up  7%  last  year  when  measured  in  dollars,  in  run  of  press 
linage  terms,  it  has  remained  essentially  flat  for  a  decade.” 

No  wonder  that  Ted  Turner,  cable  entrepreneur,  expound¬ 
ing  on  how  newspapers  would  be  eliminated  by  new  technolo¬ 
gies  advised  publishers  to  sell  out  while  there  is  still  time. 
But  no  one  took  him  seriously. 

One  is  inclined  to  forget  that  newspaprs  have  been  resist¬ 
ing  the  repeated  onslaughts  of  new  technologies — radio,  tele¬ 
vision,  cable — for  several  decades  every  one  of  which  had 
been  expected  to  spell  doom  for  newspapers.  One  is  forced  to 
mairvel  that  newspapers  have  done  so  well.  Even  Graham 
admitted  that  in  spite  of  the  proliferation  of  alternative 
media  voices  most  newspapers  are  enjoying  excellent  health 
financially. 

The  ANPA  convention  theme  was  “The  Challenge  of 
Change”  and  it’s  sessions  revealed  those  challenges  and  how 
newspaper  people  expect  to  meet  them.  There  was  little 
doubt,  if  any,  expressed  that  they  would  be  met.  There  may 
have  been  some  question  as  to  how  newspapers  will  be 
printed  and  delivered  in  the  years  ahead  but  there  was  a 
concensus  they  will  be  around  for  some  time  to  come. 

Lloyd  Schermer  provided  this  positive  note.  Reviewing  all 
the  technological  challenges  ahead  he  said  “there’s  no 
reason  to  hit  the  panic  button  ...  we  must  take  stock  of 
what  we  have  and  then  set  our  new  course.  Let’s  take  our 
unique  strengths  and  combine  them  with  these  new  conduits 
and  formats  technology  is  now  providing  to  generate  real 
unit  growth.  We’re  at  the  dawn  of  a  new  era  for  our  industry. 

“So  it’s  time  to  turn  off  the  foghorn,  turn  up  the  radar  to 
1991,  set  our  course  for  the  information  business,  and  go  full 
steam  ahead.” 

Leo  Bogart  summed  it  up  perfectly: 

“Newspapers  will  inevitably  find  new  electronic  channels 
to  transmit  the  vast  quantities  of  information  that  is  their 
real  resource.  But  these  new  ways  of  giving  people  what  they 
want  to  know  can  never  substitute  for  the  newspaper’s  tradi¬ 
tional  function  of  giving  them  what  they  need  to  know.  There 
are  limits  on  the  time  that  the  public  at  large  would  be  willing 
to  give  to  alphanumeric  information  served  up  on  a  cathode 
ray  tube.  Conveying  data  line  by  line,  screenful  by  screenful, 
will  never  be  a  substitute  for  the  satisfying  package  of  paper 
and  print  that  carries  its  own  unique  character,  that  gener¬ 
ates  ideas,  discussion,  and  action,  and  that  embodies  the 
spirit  of  its  community.” 
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Guild  strikes  New  York  Times 


By  Andrew  Radolf 

The  New  York  Newspaper  Guild  voted 
to  strike  the  New  York  Times  at  6:30  A.M. 
on  May  7,  after  its  leadership  found  the 
latest  wage  proposal  from  the  Publishers 
Association  to  be  “not  anywhere  near  an 
adequate  solution  to  the  problem  of  equal 
pay  for  equal  work.” 

The  Publishers  Association  represents 
the  Times  and  the  New  York  Ne\vs.  The 
New  York  Post  is  negotiating  with  the  Guild 
separately. 

The  Guild  represents  editorial,  advertis¬ 
ing,  circulation,  and  business  office 
employees.  There  are  1 ,900  Guild  members 
at  the  Times,  1, 100  at  the  News,  and  450 at 
the  Post. 
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Jim  Orcutt,  Guild  treasurer  and  a 
member  of  the  union’s  negotiating  team, 
declined  to  comment  why  the  union  singled 
out  the  Times  for  its  strike.  He  said  the 
Guild  is  “prepared  to  add  either  the  News 
or  the  Post”  to  its  strike  action.  “We’ve 
authorized  strikes  at  both  papers,”  he  add¬ 
ed. 

Orcutt  also  declined  to  comment  if  any  of 
the  other  newspaper  unions  intend  to  honor 
the  picket  lines  around  the  Times  building 
on  West  43rd  Street  in  Manhattan. 

Most  of  the  other  unions  at  the  city’s 
three  largest  dailies  have  reached  tentative 
agreements  with  managements  of  the 
newspapers. 

According  to  Barbara  Yuncker,  Guild 
vicepresident,  the  News  has  “given  some 
indication”  it  will  lockout  its  Guild 
employees  in  sympathy  with  the  Times. 

The  News  has  said  it  will  support  the 
Times,  but  did  not  indicate  whether  it  would 
go  so  far  as  to  lock  out  any  employees.  The 
Allied  Trade  Council,  which  contains 
members  of  all  the  newspaper  unions,  had 
also  not  reached  an  immediate  decision  on 
its  course  of  action. 

Latest  proposal 

Yuncker  said  the  latest  wage  proposal 
from  the  Publishers  Association,  which  was 
offered  at  5  A.M.,  “contained  one  major 
retrogression  which  we  could  not  accept.” 
She  explained  the  Times  and  News  wanted 
a  contract  provision  stipulating  if  the  Guild 
“made  a  better  deal  with  the  Post”  from 
their  point  of  view,  the  contract  would  be 
open  to  renegotiation. 

“It  was  not  a  two  way  street,”  Yuncker 
stated. 

She  said  the  decision  to  strike  only  the 
Times  was  reached  “apart”  from  the  finan¬ 
cial  condition  of  the  News.  “It  seemed 
more  practical  to  try  to  black  out  the  city,” 
Yuncker  explained. 

The  key  issue  is  the  dual  wage  provision 
of  the  existing  contract  which  allows  newer 
employees  to  receive  a  lower  wage  than 
longer  term  employees  at  the  paper  with 
equal  experience. 


Yuncker  stated  the  Guild  is  “prepared  to 
negotiate”  on  the  issue. 

In  a  prepared  statement,  the  Times  called 
the  strike  “tragic  and  unnecessary.” 

It  continued,  “The  publishers’  final  pro¬ 
posal  offered  reasonable  solutions  to  every 
legitimate  issue.  The  GuUd  strike  is  purely 
and  simply  a  power  play  to  break  the  (wage) 
pattern  set  by  the  craft  unions.” 

Elliot  Sanger,  a  spokesman  for  the 
Times,  said  the  wage  package  offered  the 
Guild,  and  which  the  city’s  newspaper  craft 
unions  accepted,  calls  for  a  $124  increase 
over  a  three  year  period  plus  $6  in  fringe 
benefits  in  the  second  year. 

Final  offer 

Sanger  said  the  Times  “final  proposal” 
early  Thursday  morning  offered  the  Guild 
five  other  provisions  regarding  the  dual 
wage  scales.  The  proposals  were: 

•  All  present  employees  will  receive  full 
wage  increases  provided  by  the  wage  pack¬ 
age. 

•  Newer  employees  on  the  two  lower 
frozen  scales  would  be  stepped  up  im¬ 
mediately  to  wage  levels  provided  by  the 
scales  covering  longest  service  employees. 

•  Employees  hired  after  the  new  contract 
is  in  effect  would  receive  the  full  increase 
provided  in  the  contract,  the  increase  falling 
due  after  they  were  hired. 

•  The  two  lower  frozen  scales  are  to  be 
eliminated.  Scales  covering  the  longer  ser¬ 
vice  employees  are  to  be  frozen  for  the  first 
year  of  the  contract,  then  increased  by  half 
of  the  contract  plus  cost  of  living  increases 
in  the  second  and  third  year  of  the  contract. 

•  Fair  and  reasonable  provisions  for 
promotion  and  step  up  increases  will  be 
taken. 

Sanger  said  the  Guild  voted  1 1  to  9  to 
reject  the  Publishers  Association’s  offer. 

He  said,  “If  enough  employees  report, 
we  hope  to  be  able  to  continue  publishing.” 

Meanwhile,  the  New  York  Post  an¬ 
nounced  it  was  suspending  negotiation 
talks. 


EDITORS  COMMENT  I 


Burl  Osborne 
Executive  Editor 
The  Dallas  Morning  News 
Dallas,  Texas 

“The  New  York  Times  News  Service  adds  depth  and  perspective 
to  our  coverage  of  the  major  stories  and  important  issues.  The 
Times  is  a  valued  resource  for  our  news  pages  and  its  mix  of 
distinguished  columnists  adds  immeasurably  to  our  Op  Ed 
page.” 
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Publishers  told  at  ANPA 

Wirth  to  re-submit 
anti-AT&T  amendment 


By  Andrew  Radolf 

A  battle  is  shaping  up  in  Congress  over 
the  First  Amendment  and  the  right  of 
American  Telephone  &  Telegraph  to 
offer  electronic  Yellow  Pages  over  its 
own  telephone  lines,  members  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  learned  at  their  95th  annual  con¬ 
vention  in  Chicago. 

Rep.  Timothy  Wirth  (D-Colo.),  chair¬ 
man  of  the  House  Subcommittee  on  Tele¬ 
communications,  disclosed  he  “will 
press  for  a  renewed  version”  this  summer 
of  his  amendment  to  the  Telecommunica¬ 
tions  Act  of  1980  which  precluded  AT&T, 
even  through  a  separate  subsidiary,  from 
selling  news  and  directory  type  advertis¬ 
ing  over  its  monopoly  network  of  local 
telephone  lines. 

ANPA  endorsed  the  policy  objectives 
of  the  original  Wirth  Amendment  in  1980 
and  reaffirmed  its  support  of  those  objec¬ 
tives  in  February,  1981  with  its  Telecom¬ 
munications  Statement  of  Principle. 

In  the  Senate,  Senator  Robert  Pack- 
wood  (R-Ore.),  chairman  of  the  Senate 
Commerce  Committee,  has  already  in- 
roduced  S.B.  898  which  gives  AT&T  the 
right  to  offer  electronic  directory  adver¬ 
tising  through  an  unregulated  separate 
subsidiary. 

Under  the  Pack  wood  bill,  the  subsidi¬ 
ary,  dubbed  Baby  Bell,  would  have  the 
same  right  of  access  to  AT&T’s  local  tele¬ 
phone  networks  as  any  other  information 
provider  in  the  marketplace. 

Diversity  needed 

“We  must  apply  a  First  Amendment/ 
diversity  of  information  test  across  the 
board  in  telecommunications,”  Wirth 
said.  “Whenever  a  gatekeeper  controls  a 
bottleneck  through  which  information 
must  pass,  we  must  raise  the  warning 
flags  ...  At  stake  is  much  more  than 
who  is  going  to  receive  what  share  of  the 
revenues  from  classified  advertising.  At 
stake  are  the  twin  issues  of  information 
control  and  access.  That  was  the  motiva¬ 
tion  behind  the  amendment  I  introduced 
in  the  House  Commerce  Committee  last 
year.” 

Wirth  said  his  Telecmmunications  Sub¬ 
committee  intends  to  “closely  examine 
the  issue  of  information  diversity  and  the 
First  Amendment”  with  a  focus  on  how 
best  to  serve  the  needs  of  individual  and 
business  users. 


Calling  the  First  Amendment  “the 
keystone  of  our  Constitutional  system,” 
Wirth  said  the  policy  objective  of  his  leg¬ 
islation  is  “to  insure  a  full,  robust  debate 
in  the  marketplace  of  ideas.  Our  goal  is 
the  most  information  available  to  the 
greatest  number  of  people  as  freely  and  as 
cheaply  as  possible.  The  purpose  of  the 
(subcommittee’s)  inquiry  will  be  to  iden¬ 
tify  existing  and  potential  barriers  to  that 
flow  of  information,  governmental  bar¬ 
riers  and  private  barriers.” 

Wirth  explained  his  amendment 
opposed  the  entry  of  AT&T  into  the  data 
processing  field  “on  the  grounds  that 
AT&T’s  local  monopoly  would  have 
clear  incentives  to  favor  access  to  its  sub¬ 
sidiary’ s  information  services  even  if 
others  were  also  given  access.”  He  said 
that  where  AT&T  controlled  the  local  dis¬ 
tribution  network,“it  could  not  use  those 
facilities  to  transmit  information  over 
which  it  had  editorial  control.” 

Wirth  said  even  with  AT&T  barred 
from  data  processing,  the  continuation  of 
a  “pro-competitive  policy”  in  telecom¬ 
munications  will  still  make  newspapers 
“subject  to  serious  competition  with  pri¬ 
vate  vendors,  starting  with  classified 
ads”  while  not  depriving  the  public  of  any 
new  information  services. 

Volunteers  needed 

Scott  Low,  publisher  of  the  Quincy 
Patriot-Ledger,  and  chairman  of  ANPA’s 
government  affairs  committee,  called  on 
publishers  to  “volunteer”  and  join  in  the 
effort  to  see  that  the  association’s  Tele¬ 
communication’s  Statement  of  Principle 
becomes  the  basis  of  public  policy 
enacted  by  Congress. 

Low  said  the  legislative  process  in  the 
Senate  with  Senator  Packwood’s  bill 
“will  be  a  difficult  one.  We  want  Con¬ 
gress  to  act  in  a  pro-competitive  manner 
and  reaffirm  that  .  .  .  the  telephone 
company  should  be  blind  to  the  content 
over  its  lines.” 

Low  stated  there  is  “a  strong  need”  for 
newspaper  publishers  to  “get  involved 
and  show  (Congress)  they  agree  with  the 
ANPA  position.” 

Former  FCC  chairman  Richard  Wiley, 
who  is  now  a  partner  with  Kirkland  & 
Ellis  in  Washington  D.C.,  commented 
ANPA’s  position  on  telecommunications 
policy  “would  not  silence  AT&T.” 

He  said,  “The  (phone)  company  clear- 


Every  Saturday  since  1884 

ly  would  be  allowed  to  provide  electronic 
information  services  over  the  transmis¬ 
sion  facilities  of  others.  What  is  contem¬ 
plated  is  a  carefully  drafted  structural  ban 
against  the  combination  of  information 
origination  and  monopoly  telephone  ex¬ 
change  service,  one  which  entails  no  First 
Amendment  concerns. 

AT&T  exec  speaks 

James  E.  Olson,  vicechairman  of 
AT&T,  appeared  before  the  publishers  to 
hold  out  the  olive  branch. 

“My  gut  feeling  is  that  our  interests  are 
not  as  opposed  as  rhetoric — ours  as  well 
as  yours — may  suggest,”  he  said.  “Cer¬ 
tainly  the  bare  knuckle  boxing  matches 
that  have  punctuated  the  regulatory  and 
legislative  battles  over  electronic  in¬ 
formation  serve  no  one’s  interests.  While 
we  fight  over  regulations  and  turf,  what 
should  be  a  mutual  objective,  to  bring  on 
line  as  quickly  as  possible  an  exciting  and 
valuable  new  communications  service, 
gets  short  changed.  Let’s  meet  in  Con¬ 
gress,  the  FCC,  or  better  yet  in  the  mar¬ 
ket  place,  and  work  things  out.” 

Olson  added,  between  Congress  and 
the  FCC,  “Congress  is  the  proper  place 
for  telecommunications  policy.” 

Olson  said  AT&T  is  ready  to  undergo 
“a  major  restructuring  of  the  Bell  Sys¬ 
tem,”  which  would  require  terminal 
equipment  and  enhanced  services  “in¬ 
cluding  directory  services”  to  be  pro¬ 
vided  through  one  or  more  separate  sub¬ 
sidiaries,  in  order  to  enter  new  data  pro¬ 
cessing  businesses. 

Ads  belong  to  AT&T 

After  assuring  the  publishers  that 
AT&T  “intends  to  have  others  create, 
edit,  and  manage”  most  of  the  data  bases 
which  will  be  available  through  its  tele¬ 
phone  network,  Olson  declared  “there  is 
one  data  base  we  have  a  legitimate  right  to 
provide  ourselves,  that  is  directory  ser¬ 
vices,  including  Yellow  Pages.” 

Maintaining  Yellow  Pages  are  an  “in¬ 
tegral  part”  of  telephone  service,  Olson 
asserted,  “To  arbitrarily  exclude  us  from 
providing  an  electronic  Yellow  Pages  is 
simply  not  right.  It  confines  us  to  the  print 
era  at  a  time  when  everyone  else,  news¬ 
papers  included,  are  moving  into  the  elec¬ 
tronic  format.  And  it  also  jeopardizes  a 
very  important  revenue  stream  for  us  be¬ 
cause  we  could  not  stay  competitive  with 
other  directory  publishers.” 

Olson  said  electronic  Yellow  Pages 
“may  intensify  competition”  for  adver¬ 
tising  but  will  “not  supersede  newspap¬ 
ers  as  the  dominant  local  purveyor  of 
advertising  messages.” 

The  AT&T  vicechairman  admitted  to 
the  ANPA  members  his  company’s  size 
and  resources  have  “certain  implications 
(Continued  on  page  40) 
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Flat  newspaper  growth 
seen  as  top  problem 


By  Jerry  Walker 

Katharine  Graham,  chairman  and  pres¬ 
ident,  American  Newspaper  Publishers 
Association,  gave  publishers  something 
to  think  about  in  her  opening  address 
(May  4)  to  the  95th  annual  convention, 
held  in  Chicago  for  the  first  time. 

Dressed  in  black  with  a  scarf  of  purple, 
her  favorite  color,  Graham  asked  the  pub¬ 
lishers:  “In  times  like  these,  do  people 
still  need  newspapers  the  way  they  did 
10  ...  20  ...  50  years  ago?” 

If  newspapers  are  needed,  she  won¬ 
dered  why  the  number  of  Americans 
buying  daily  papers  has  shown  “no 
growth  for  more  than  a  decade.” 

“Part  of  the  answer  clearly  lies  in  the 
proliferation  of  alternative  media  voices, 
ranging  from  free  circulation  papers  to 
news  channels  on  cable  tv,”  she  said. 
“But  an  even  greater  part  of  the  answer,  I 
fear,  is  that  we  have  not  responded  ade¬ 
quately  to  the  challenge  of  change.  Too 
many  newspapers  offer  essentially  the 
same  mix  of  information  that  they  were 
providing  in  the  ’50s,”  she  declared. 

Improve  credibility 

Graham  said  another  challenge  to 
newspapers  is  improving  credibility.  She 
disclosed  that  a  nationwide  Gallup  poll 
conducted  two  weeks  ago  found  71%  of 
respondents  felt  network  tv  to  be  the  best 
source  of  accurate,  unbiased  news.  Some 
69%  of  respondents,  she  said,  gave  high 
marks  on  accuracy  to  local  tv;  66%  voted 
for  news  magazines;  and  only  57%  had 
praise  for  the  accuracy  of  newspapers. 

“Those  numbers  certainly  should  be  a 
source  of  concern  to  all  newspaper  peo¬ 
ple,”  Graham  said,  admitting  that  the 
Janet  Cooke  affair  has  “for  the  moment 
had  an  additional  impact.” 

She  said  the  damage  caused  by  this 
“incident”  could  be  compounded  “if  the 
wrong  lessons  are  drawn.”  She  said 
newspapers  will  “pay  a  price”  if  they  try 
to  establish  rules  to  cover  every  conceiv¬ 
able  situation.  “I  suspect  nothing  one 
could  do  would  guarantee  that  an  incident 
like  this  could  not  recur,”  she  said. 

“One  real  danger  is  that  we  will  be¬ 
come  so  nervous  we  will  go  to  the  other 
extreme,  and  not  do  the  job  that  a  free 
press  is  supposed  to  do.  Most  of  all,  this 
unhappy  episode  must  not  be  allowed  to 
result  in  any  curtailment  of  the  First 
Amendment  in  other  forums,”  she  re¬ 
marked. 

Graham  said  she  was  also  troubled  by 
the  suggestion  that  the  Janet  Cooke  epi¬ 
sode  is  “somehow  the  result  of  the  press¬ 
ures  on  papers  to  recruit  and  promote 
minorities.”  she  said  that  suggestion  is  an 
“insult  to  hundreds  of  promising  young 
10 


How  to  introduce 
Katharine  Graham 

The  job  of  introducing  Katharine  Gra¬ 
ham  fell  on  Clayton  Kirkpatrick,  chair¬ 
man  of  Chicago  Tribune,  who  served  as 
head  of  the  ANPA  convention  arrange¬ 
ments  committee. 

In  preparing  for  the  occasion,  Kirkpat¬ 
rick  said  he  conducted  a  survey  to  deter¬ 
mine  what  name  should  be  used  in  his 
introduction. 

Kirkpatrick  related  that  Ben  Bradlee, 
executive  editor,  Washington  Post,  said 
he  calls  Mrs.  Graham,  “Mums.” 

Kirkpatrick  said  he  decided  to  try  this 
name  out  on  Stan  Cook,  his  boss.  He  said 
he  entered  Cook’s  office  and  greeted  him 
with  “Hi,  Pops.”  Kirkpatrick  concluded 
that  Post  ways  won’t  work  at  the  Tribune. 

So  Kirkpatrick  ended  up  introducing 
Mrs.  Graham  as  the  “most  intellectual 
woman  in  America”  and  “everybody’s 
idea  of  a  great  publisher.” 


reporters  and  editors.  The  problems  we 
should  be  focusing  on  in  connection  with 
minority  journalists  is  there  are  not 
enough  of  them  working  for  news¬ 
papers.” 

Economics 

Graham  then  turned  her  attention  back 
to  the  problem  of  making  newspapers 
more  viable  economically. 

“Most  newspapers  are  enjoying  excel¬ 
lent  health  financially.  But  not  all,”  she 
said,  pointing  out  that  the  number  of 
dailies  in  the  U.S.  by  the  end  of  1980  had 
fallen  to  1,745 — “the  lowest  number 
since  1944.” 

She  said  the  cost  of  materials  continues 
to  rise,  led  by  newsprint  which  she  said 
increased  in  price  by  more  than  25%  last 
year. 

Advertising,  she  noted,  was  up  7%  last 
year  in  dollars,  but  in  run  of  press  linage 
terms,  it  has  remained  “essentially  flat 
for  a  decade.” 

She  said  ANPA  was  taking  steps  that 
are  designed  to  strengthen  the  economic 
underpinning  of  newspapers. 

“On  the  cost  side,”  she  said,  “we  have 
pressed  ahead  with  the  development  of 
kenaf.  The  prospects  for  its  eventual  use 
as  a  supplement  to  wood  pulp  continue  to 
look  encouraging.” 

On  the  revenue  side,  Graham  said 
ANPA  has  made  strides  on  two  projects 
to  attract  more  ad  dollars  to  newspapers. 
She  pointed  to  the  creation  of  a  voluntary 
system  of  standard  ad  units  that  nearly 
900  dailies  will  use  starting  on  September 


1  as  a  “major  accomplishment  of  the 
year.”  The  second  program,  she  said,  is 
the  SAT-FAX  project,  an  exploration  of 
the  technical  and  economic  feasibility  of 
sending  national  ads  to  papers  by  satellite 
at  some  point  in  the  future. 

Graham  said  ANPA  has  worked  in 
“close  partnership”  with  the  Newspaper 
Advertising  Bureau  on  these  ad  projects. 
“I  think  it  fair  to  say  that  cooperation  and 
coordination  between  these  two  orga¬ 
nizations  is  at  an  all-time  high,”  she  said. 
As  an  example,  she  said  Bill  Cowles,  for¬ 
mer  chairman  of  NAB,  who  now  serves 
on  the  board  of  ANPA  and  the  bureau, 
was  appointed  to  head  a  new  committee 
that  will  examine  the  activities  of  the 
Newspaper  Readership  Project  as  it 
moves  into  its  final  two  years. 

New  technology 

The  new  video  technology  poses  a 
challenge  to  newspapers,  Graham  said. 
The  use  of  videoterminals  in  the  home  is 
bound  to  grow  in  number  from  the  pre¬ 
sent  85,(XK)  homes  nationally  when  the 
price  of  the  terminals  drops  from  its  pre¬ 
sent  $400,  she  said. 

“At  that  point,  it  is  entirely  possible 
that  it  will  be  more  appealing  to  obtain 
some  kinds  of  information  in  this  way 
than  from  newspapers,”  she  said.  “So  be 
it.  Newspapers  have  met  competitive 
challenges  before,”  she  remarked. 

She  urged  the  publishers  to  explore 
ways  to  link  these  new  technologies  to 
“our  information  gathering  capability. 
The  result  may  ultimately  be  good  stand¬ 
alone  businesses.” 

She  also  urged  the  publishers  to  be¬ 
come  “involved  in  shaping  the  legislative 
and  regulatory  framework  that  will  large¬ 
ly  determine  how  these  new  services  de¬ 
velop.” 

AP  appoints  Koehler 
asst,  general  manager 

John  O.  Koehler  was  named  an  assis¬ 
tant  general  manager  of  the  Associated 
Press  this  week. 

Koehler  will  also  continue  in  his  role  as 
deputy  to  Stanley  M.  Swinton,  vicepresi¬ 
dent  of  AP’s  World  Services  division. 

Keith  Fuller,  president  and  general 
manager  of  AP,  said  Koehler’s  appoint¬ 
ment  reflected  the  expansion  of  the  AP’s 
foreign  operations. 

“The  additional  executive  authority 
was  needed  to  more  effectively  supervise 
our  worldwide  commitments  and  deal 
with  foreign  news  media  and  government 
officials,”  Fuller  said. 

Koehler,  50,  a  native  of  Dresden,  Ger¬ 
many  and  an  American  citizen,  joined  the 
AP  at  Seattle  24  years  ago.  He  was  subse¬ 
quently  assigned  to  AP  foreign  service 
posts  in  Bonn  and  Berlin. 

Koehler  has  held  a  number  of  execu¬ 
tive  positions  in  th  New  York  general 
office,  including  deputy  director  of  per¬ 
sonnel  and  labor  relations. 
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Has  gov’t  replaced  unions? 

Costly  VDT  safety  rules 


proposed  by 

Proposed  NIOSH  regulations  for  “that 
wonderful  machine,”  the  video  display 
terminal,  are  going  to  cost  newspapers 
“in  the  billions”  of  dollars,  George 
Cashau,  ANPA  coordinator  of  opera¬ 
tions,  informed  publishers  in  Chicago  this 
week. 

“None  of  NIOSH’s  (National  Institute 
of  Occupational  Safety  and  Health)  re¬ 
commendations  are  validated,”  Cashau 
stated. “They  even  admit  these  regula¬ 
tions  may  not  solve  the  problem.” 

Cashau  was  referring  to  NIOSH  prop¬ 
osals  for  work  rules  which  are  intended  to 
alleviate  several  ailments  such  as 
headaches  and  eye  strain,  which  are 
alleged  to  result  from  prolonged  exposure 
to  VDTs. 

One  rule  would  require  workers  to  be 
given  a  15-minute  break  every  two  hours 
in  cases  of  light  use  and  15-minutes  per 
hour  in  cases  of  “high  visual  demand,” 
Cashau  said. 

“That’s  a  guaranteed  25%  loss  of  pro¬ 
ductivity,”  he  said  of  the  15  minutes  rest 
p6r  hour  rule. 

Cashau  decried  another  NIOSH  re¬ 
commendation  which  would  require 
newspapers  to  provide  employees  with 
“compulsory  eye  exams  annually  includ¬ 
ing  payment  for  glasses,  etc.” 

Assault  continues 

According  to  Cashau,  NIOSH  is  con¬ 
sidering  a  host  of  other  work  rules  for 
VDT  uses  including  illumination  and 
glare  control,  an  improved  work  station 
design.  “The  assault  (on  VDTs)  con¬ 
tinues,”  he  declared. 

Cashau  said  ANPA  “will  continue  to 
work  with  manufacturers  and  universities 
to  develop  proper  criteria”  for  determin¬ 
ing  if  VDT  use  is  harmful  to  newspaper 
employees. 

Cashau  said  previous  ANPA  collabora¬ 
tion  with  manufacturers  and  university 
researchers  have  shown  “nothing  is 
wrong  with  them  (VDTs)  as  far  as  radia¬ 
tion  is  concerned.” 

Andrew  M.  Kramer,  an  attorney  with 
Seyfarth,  Shaw,  Fairweather,  and 
Geraldson,  told  the  publishers  “courts 
and  (government)  agencies  are  creating 
(employee)  rights  that  will  come  back  to 
hurt  you.” 

He  said  the  National  Labor  Relations 
Board  “has  given  up  hope  of  avoiding 
conflicting  jurisdiction.  Even  if  you  go 
before  an  arbitrator,  you  can  expect  to 
have  that  case  litigated  by  the  NLRB.” 

Kramer  warned  ANPA  members  to 
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keep  a  close  watch  on  an  upcoming  U.S. 
Supreme  Court  case  over  whether  or  not 
employers  have  “a  duty  to  bargain  over  a 
managerial  decision,”  including  situa¬ 
tions  where  “hardcore  entrepreneurial 
decisions  are  involved.” 

Another  Supreme  Court  case  with  im¬ 
plications  for  newspapers,  Kramer  said, 
involves  a  suit  brought  against  the  Inter¬ 
national  Longshoremens  Association 
over  its  boycott  of  Russian  ships.  That 
case,  he  explained,  will  decide  if  injunc¬ 
tive  relief  can  be  sought  in  sympathy 
strikes. 

Kramer  said  a  recent  Equal  Employ¬ 
ment  Opportunity  Commission  (EEOC) 
ruling  on  sex  and  age  discrimination  will 
be  “harbingers  of  more  litigation  in  the 
80’s.” 

Kramer  called  the  intervention  of  the 
courts  and  government  on  behalf  of  em¬ 
ployees  in  the  workplace  “a  nail  in  the 
coffin  of  organized  labor.” 

“Employees  don’t  need  organized 
labor  to  protect  them,”  he  asserted. 
“Congress  and  government  regulations 
are  now  doing  it.” 

To  illustrate  his  point,  Kramer  discus¬ 
sed  recent  decisions  by  the  Michigan  and 
California  Supreme  Courts  dealing  with 
“the  question  of  employment  at  will.” 

Kramer  said  both  state  courts  “held 
non-union  employees  have  the  right  to 
sue  over  “whether  there  exists  just  or  fair 
cause”  for  dismissal.” 

“Ralph  Nader  is  bringing  the  same 
issues  to  the  NLRB,”  he  added. 

“Is  regulatory  reform  really  going  to 
help?”  Kramer  asked.  He  said  there  is 
“more  favorable  reception”  in  Congress 
regarding  reform  of  regulations  dealing 
with  “carcinogens,  noise  levels”  than 
there  is  for  reform  of  regulations  in  the 
“labor  and  personnel  field.” 

Kramer  said  business  will  have  to  take 
the  initiative  if  reform  of  employer- 
employee  relations  is  to  occur. 

“The  private  sector  will  have  to  decide 
to  redirect  (employees’)  sense  of  expec¬ 
tancy  and  the  litiginous  nature  of  Amer¬ 
ican  society,”  Kramer  said. 

Robert  Hunter,  chief  counsel  to  the 
Senate  Committee  on  Labor  and  Human 
resources,  chaired  by  Senator  Orrin 
Hatch  of  Utah,  told  the  publishers  the 
“prospects  for  change  in  collective  bar¬ 
gaining  laws”  in  the  97th  Congress  “is 
not  significant.” 

“Organized  labor  does  not  have  the 
votes  to  obtain  their  new  proposals,” 
Hunter  said.  “The  Republicans  don’t 
have  the  votes  to  make  changes.” 


Hunter  said  the  Labor  and  Human  Re¬ 
sources  Committee  “is  serious  about 
oversight  function”  concerning  work¬ 
place.” 

He  said  Senator  Pamela  Hawkins  of 
Florida  has  been  named  chairman  of  the 
newly  formed  Subcommittee  on  Inves¬ 
tigations  and  General  Oversight.  The  pur¬ 
pose  of  Sen.  Hawkins’  subcommittee  is 
to  bring  under  closer  scrutiny  the  opera¬ 
tions  of  such  Federal  agencies  as  OSHA, 
EEOC,  and  the  Office  of  Federal  Con¬ 
tract  Compliance  Programs. 

Hunter  said,  some  of  the  tasks  of  the 
subcommittee  are:  to  perform  a  cost- 
benefit  analysis  of  OSHA  regulations;  to 
study  the  “way  standards  are  prepared 
including  NIOSH;”  to  study  the  role 
state  agencies  are  playing  in  regulating 
the  workplace;  and  to  look  into  the  “poli¬ 
tical  considerations”  involved  in  Federal 
regulations. 

Hunter  added  the  “full  committee” 
headed  by  Senator  Hatch  will  use  its 
“oversight  capacity”  to  study  “what 
EEOC  has  been  doing.”  He  said  EEOC’s 
rules  on  sex  discrimination  and  equal  pay 
are  two  areas  of  regulation  which  the 
committee  will  study  closely. 

Hunter  also  said  the  Labor  and  Human 
Resources  Committee  plans  “an  in-depth 
analysis  of  organized  crime  control  of 
labor  unions.” 

Labor  Secretary 

Secretary  of  Labor  Raymond  Donovan 
spoke  to  the  publishers  about  President 
Reagan’s  economic  program.  During  his 
speech  he  promised  to  work  to  relieve 
over-regulation  of  industry  and  help  aid 
capital  formation. 

Saying  his  department  “has  more  reg¬ 
ulations  than  any  other,”  Donovan  de¬ 
clared.  “If  the  Labor  Department  were  a 
newspaper,  we  would  have  real  circula¬ 
tion  problems.” 

He  said  the  Labor  Department’s  paper¬ 
work  regarding  one  piece  of  legislation, 
the  Davis-Bacon  Act,  used  “enough  pap¬ 
er  to  print  the  Chicago  Tribune  for  many 
months.” 

Of  all  that  “paper  churned  out,”  Dono¬ 
van  said,  “none  of  it  gets  read.” 


Canadian  press  talks 

A  federal  conciliator  has  begun  an 
attempt  to  settle  a  contract  dispute  be¬ 
tween  the  Canadian  Press  and  the  Cana¬ 
dian  Wire  Service  Guild. 

Negotiations  began  last  October  29  and 
the  contract  expired  on  December  31. 
Talks  between  the  two  sides  broke  off 
three  weeks  ago. 

The  Guild  asked  for  a  conciliator  after 
the  parties  reached  a  deadlock  over  aver¬ 
aging  of  work  hours,  which  both  sides 
said  is  the  main  issue  of  the  dispute. 

The  company  wants  some  employees 
to  organize  and  manage  their  time  so  their 
work  week  averages  35  hours  over  a  num¬ 
ber  of  weeks. 
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N.Y.  News’  chief  editor 
advocates  busier  make-up 


New  York  News  editor  Michael  O’Neill 
said  his  thinking  on  page  make-up  is 
“moving  away  from  cool  clear  designs 
recommended  by  newspaper  designers 
over  the  years,”  in  favor  of  a  “more  sti¬ 
mulative,  busier”  format. 

O’Neill  stated  the  change  in  his  think¬ 
ing  on  page  design  is  prompted  by  the 
need  to  reach  “tv  weaned  audiences.” 

O’Neill  said  reaching  the  tv  generation 
also  requires  newspapers  “to  be  less 
anonymous  and  cold  in  our  writing.  We 
have  to  promote  newspaper  personali¬ 
ties.” 

He  remarked,  “Young  people  raised 
on  tv  have  a  different  attitude  towards 
printed  newspapers.  They  are  better  able 
to  deliver  message  by  images  than 
words.” 

O’Neill  said  emphasizing  local  and  sub¬ 
urban  news  is  newspapers  “most  effec¬ 
tive  competitive  weapon”  in  meeting  the 
challenge  of  emerging  electronic  informa¬ 
tion  media. 

He  commented  newspapers  are  still 
“too  masculine  oriented.  Go  after 
women,  particularly  working  women,” 
he  suggested 

He  added  senior  citizens  are  another 
audience  which  papers  should  seek  to 
each  more. 

Addressing  a  workshop  session  during 
the  American  Newspaper  Publishers 
Association  convention  in  Chicago, 


Yuma  (Ariz.)  Sun  publisher  Donald 
Soldwedel  told  an  ANPA  roundtable 
meeting  the  introduction  of  Sun  Cable 
News  is  making  people  in  Yuma  aware 
that  his  newspaper  “is  the  quickest  way 
to  get  the  news.” 

Explaining  that  Sun  Cable  News  is  up¬ 
dated  every  hour,  Soldwedel  said  if  peo¬ 
ple  want  to  know  what’s  happening  right 
away,  they  can  turn  to  his  cable  news 
channel  to  find  out. 

“We  don’t  tell  them  the  whole  story  on 
cable,”  he  continued.  “They  know  the 
who  and  the  what  but  not  the  where  and 
the  when.” 

Soldwedel  said  the  only  way  for  people 
to  “know  all  about  it”  is  to  read  the  full 
story  in  the  Yuma  Sun. 

Sun  Cable  News  consists  of  60  pages  of 
news  and  local  ads  updated  every  hour.  A 
page,  or  a  full  screen  of  information,  lasts 
for  18  seconds.  The  entire  cycle  takes  18 
minutes. 


O’Neill  said  papers  must  “not  create  the 
mistakes  of  the  past  when  we  fought 
against  radio  and  tv.”  Instead,  he  said, 
newspapers  should  regard  the  emerging 
information  technologies  as  offering  them 
new  opportunities  in  providing  news  and 
information. 

Electronic  information  systems  will  re¬ 
quire  newspapers  to  “broaden  the  defini¬ 
tion  of  news,”  he  noted. 

O’Neill  predicted  the  development  of 
telecommunications  will  lead  to  “the  em¬ 
ergence  of  a  variety  of  special  interest 
publications  along  the  lines  of  the  Wall 
Street  Journal.  They’ll  pick  up  on  the 
services  delivered  by  newspapers  and  be 
chipping  away  at  the  things  we  do.” 

O’Neill  said  the  fragmentation  which 
will  result  from  the  development  of  elec¬ 
tronic  information  systems  will  cause 
“the  erosion  of  newspapers  as  the  central 
focus  of  information  on  the  community.” 

O’Neill  stated  one  way  newspapers  can 
broaden  their  definition  of  news  is  by 
doing  more  stories  trying  to  explain  social 
and  economic  trends. 

“Search  out  the  seeds  of  a  big  problem 
and  develop  a  story  so  someone  will  read 
it,”  he  said,  adding  that  by  “adhering  to 
the  old  definition  of  news,”  papers  mis¬ 
sed  “some  of  the  largest  stories.” 

“The  migration  of  blacks  to  the  north 
was  totally  uncovered  while  it  was  going 
on,”  O’Neill  commented.  He  said  papers 


Sun  Cable  News  is  one  of  four  cable 
channels  Soldwedel  leases  from  his  local 
operator.  Another  cable  channel  features 
news  bulletins  from  AP,  while  a  third  has 
news  from  Reuters. 

The  fourth  cable  channel  is  solely  for 
classified  ads.  The  ads  rotate  on  an  hourly 
schedule  which  is  printed  in  the  Sun. 

“At  20  minutes  after  the  hour,  houses 
for  rent  ads  appear,”  Soldwedel  ex¬ 
plained. 

For  10%  more  on  the  price,  the  Sun’s 
classified  advertisers  can  tie-in  their  print 
ads  with  ads  on  the  cable  channel,  he 
said.  The  Sun  is  also  installing  computer 
equipment  which  will  enable  the  paper  to 
interface  all  the  classified  ads  in  its  front 
end  system  with  its  cable  classified  chan¬ 
nel  by  “one  keystroke  at  5  P.M.,”  Sold¬ 
wedel  added. 

The  publisher  is  also  in  the  process  of 
bringing  Ted  Turner’s  Cable  News  Net¬ 
work  to  Yuma  on  a  fifth  leased  channel. 


did  not  begin  to  report  on  the  situation 
until  the  race  riots  occurred  in  the  1960’s. 

“The  women’s  revolution  was 
documented  as  a  bunch  of  bra  burnings 
instead  of  being  perceived  as  an  enor¬ 
mously  significant  event,”  he  stated. 

James  Hoge,  publisher  of  Chicago 
Sun-Times,  said  at  the  roundtable  news¬ 
papers  face  the  challenge  of  “how  to  re¬ 
port  an  era  of  change  of  much  greater 
dimension  than  anything  we’ve  dealt  with 
heretofore.  There  is  a  need  and  a  desire 
among  our  readers  to  understand  these 
changes.” 

Hoge  stated  newspapers  must  do  more 
“explanatory  journalism”  and  “expand 
the  scope  of  the  news”  to  include  science 
and  technology  reporting,  “juggling  long 
and  short  term  perspectives”  in  stories, 
econoinic  reporting,  and  “comparative 
reporting,  what’s  going  in  other  com¬ 
munities  and  societies.” 

Hoge  explained,  “many  countries  have 
pioneered  new  approaches  and  solutions 
to  problems  we  also  have.” 

He  remarked  in  international  reporting 
“we  remain  preoccupied  with  wars,  gov¬ 
ernments,  and  political  affairs.” 

Hoge  declared  “the  most  fertile  of  all” 
in  expanding  news  coverage  is  “enter¬ 
prise  reporting  on  services  at  the  that 
juncture  where  they  begin  to  affect  our 
readers.” 

Newspapers  also  must  become  “more 
serious  about  bright,  compelling  writing” 
in  their  handling  of  complex  issues,  he 
noted. 

“We  have  to  embrace  color  and  pay  the 
price  to  do  it  right,”  Hoge  continued. 
“We  cannot  continue  to  act  as  if  that’s  for 
someone  else.” 

Soldwedel  said  he  invested  about 
$42,000  in  equipment  at  the  Sun’s  offices 
for  all  four  channels.  His  annual  budget 
for  operating  the  channels  comes  to 
around  $43,000  including  salaries  for  one 
full  time  cable  staffer  and  three  part- 
timers,  all  students. 

In  his  first  year  of  operation,  which 
ended  this  past  April,  Soldwedel’s  cable 
revenues  amounted  to  $38,000  total,  ab¬ 
out  $25,000  from  the  classified  channel 
alone. 

Soldwedel  explained  he  kept  his  rates 
low  to  attract  advertisers.  He  plans  to 
raise  his  cable  ad  rates  at  the  end  of  the 
year  and  expects  his  cable  revenues  to 
increase  considerably  while  his  “basic 
cost  structure  will  not  change  very 
much.” 

He  predicted  after  six  years  of  opera¬ 
tion,  his  cable  revenues  will  reach 
$200,000. 

Soldwedel  said  a  recent  survey  found 
his  cable  channels  had  a  penetration  of 
91 .6%  of  the  total  cable  households  in  the 
Yuma  area.  He  noted  about  75%  of  the 
homes  in  Yuma  subscribe  to  cable. 

The  high  penetration  convinced 
Phoenix  ad  agencies  “they  were  selling 
(Continued  on  page  107) 
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Easton  publisher  objects 

Lab  move  to  Reston 
wins  approval  easily 


A  special  assessment  to  finance  the  move 
of  the  Research  Lab  from  Easton,  Pa.  to  the 
ANPA  Newspaper  Center  in  Reston,  Va. 
was  approved  over  the  opposition  of  about 
four  members  at  the  annu^  business  meet¬ 
ing  (May  6). 

Opposition  to  the  assessment  was  led  by 
Ray  mond  Dittrich ,  New  York  Post ,  and  Hal 
Neitzel,  publisher,  Easton  (Pa.)  Express 
during  a  discussion  over  the  motion,  which 
was  made  by  Stan  Cook,  Chicago  Tribune. 

Dittrich  told  the  sparsely  attended  meet¬ 
ing  of  about  100  members  that  the  assess¬ 
ment  was  unfair  to  higher  circulation 
member  papers.  He  said  the  Post  now  pays 
the  ANPA  $45,000  a  year  to  belong.  He  said 
the  assessment,  which  amounts  to  an  extra 
year’s  dues,  would  take  a  “hefty  bite”  out 
cS  his  newspaper,  which  is  owned  by  Rupert 
Murdoch.  Dittrich  suggested  that  the  extra 
dues  be  spread  over  a  longer  period  than 
the  3-year-period  to  “ease  the  burden.” 

In  reply.  Cook  said  the  assessment  will 
raise  about  $5.5  million,  the  amount  re¬ 
quired  to  finance  the  construction  and  fur¬ 
nishings  of  the  new  Newspaper  Center 
building.  Cook  said  if  the  dues  payments 
were  to  be  altered  for  larger  papers,  it  might 
add  to  the  cost  of  the  project  and  “impact 
the  entire  membership.” 

Neitzel  read  a  prepared  statement  urging 
opposition  to  the  move  from  Easton,  his 
hometown.  Neitzel  said  a  1977  membership 
study  by  Yankelovich,  Skelly  &  White  for 
ANPA  found  members  highly  satisfied  with 
the  RI  in  Easton. 

Neitzel  said  the  move  to  Reston  would 
inconvenience  the  employees.  It  would 
force  them  to  move  from  a  modest  living 
cost  area  to  one  of  the  highest  in  the  coun¬ 
try. 

The  publisher  atacked  the  background 
report  on  the  consolidation  in  ANPA’s 
membership  magazine,  presstime,  as  one¬ 
sided. 

He  said  he  disagreed  with  the  points 
made  in  the  report  that  was  featured  in  the 
April  issue  which  pictured  Easton’s 
facilities  as  rundown  and  the  area  as  being 
inaccessible. 

He  pointed  out  that  the  lab  could  be 
renovated  at  less  cost  than  it  will  take  to 
build  the  addition  in  Reston.  And  he  said 
many  of  the  lab  employees  are  “disgusted 
at  the  prospects  of  moving”  because  they 
feel  they  cannot  afford  to  make  the  move. 

He  said  the  Allentown-Easton-Bethle- 
hem  airport  serves  major  carriers  and  is 
only  20  minutes  away  from  the  lab.  He  said 
the  downtown  Sheraton  hotel  in  Easton 
may  not  be  as  posh  as  the  one  in  Reston, 
but  it  is  much  less  expensive. 
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Allen  H.  Neuharth,  chairman  of  the 
executive  committee,  handled  the  reply.  He 
first  congratulated  Neitzel  on  making 
a  commendable  statement.  Neuharth  said 
the  Easton  Chamber  of  Commerce  was 
well-served  by  his  remarks. 

Neuharth  said  the  point  raised  by  Neitzel 
about  the  lab  receiving  high  marks  from  the 
members  was  true.  At  the  same  time,  it  was 
also  true  that  many  members  complained 
about  the  inconvenience  in  reaching  the 
facility  in  Easton. 

Neuharth  said  when  the  task  force 
studied  the  consolidation  proposal  four 
years  ago,  they  took  full  note  of  the  fact  that 
the  Easton  Express  had  made  a  tremendous 
contribution  to  the  lab.  (The  land  for  the  lab 
was  sold  to  ANPA  at  a  very  low  price  by  the 
publisher  of  the  Express,  John  Stack- 
house.) 

“Despite  that  fact,  when  member  incon¬ 
venience  was  weighed  against  employee 
convenience  to  live  and  work  in  Easton, 
Len  Small  and  his  committee  members 
came  down  on  the  side  of  making  the 
move,”  Neuharth  said. 

Neuharth  said  “generous  assistance”  in 
the  form  of  subsidies  will  be  offered  to  all 
employees  in  Easton. 

TTie  motion  carried  a  voice  vote  easily 
with  about  four  loud  nays  on  the  opposition 
side. 

In  her  keynote  address,  Katharine 
Graham  said  construction  of  the  new  lab 
facility  in  Reston  will  start  this  summer. 
“With  interest  rates  what  they  are,  and  no 
significant  drop  in  sight,  I  think  we  are 
agreed:  An  assessment  is  the  only  way  to 
press  ahead  and  ensure  the  future,  while 
guaranteeing  that  your  association  is  not 
saddled  with  heavy  debt  service  for  the  next 
20  years,”  she  told  the  members. 

In  other  business,  the  members  present 
at  the  business  meeting  approved  without 
opposition  to  extend  for  another  year  a  10% 
maximum  rate  increase  if  deemed  neces¬ 
sary  by  the  board. 

Tire  treasurer’s  report  was  given  by  vice- 
chairman  William  C.  Marcil  in  place  of 
Richard  J.V.  Johnson,  Houston  Chronicle 
publisher,  who  underwent  an  operation  for 
a  detached  retina  on  Saturday  (May  2)  and 
will  be  hospitalized  for  10  days.  The  opera¬ 
tion,  Mrs.  Graham  reported,  was  success¬ 
ful. 

Marcil  said  the  1980  audited  report 
showed  total  revenues  received  by  ANPA 
amounted  to  $6,920,725.  Reston  expenses 
totaled  $3.9  million  and  Easton’s  expenses 
came  to  $2.2  million.  He  said  there  was  a 
surplus  of  $144,275. 

He  said  last  year  was  an  “extremely 


active  one”  and  1981  was  “shaping  up  the 
same  way.”  He  therefore  entered  tte  re¬ 
solution  which  was  approved  to  give  the 
board  the  authority  without  member  author¬ 
ization  to  raise  dues  at  any  time  by  10%  if 
deemed  necessary.  The  resolution  carried 
without  discussion  or  opposition. 

In  a  report  of  the  membership  status, 
Charles  Meredith  III,  publisher,  Quaker- 
town  (I^.)  Free  Press,  said  that  8  new 
publishers  had  joined  ANPA  during  the 
past  week.  As  of  May  6,  he  said  total  mem¬ 
bership  stood  at  1,426,  an  all-time  high. 

Katherine  Graham  was  re-elected  chair¬ 
man  and  president  of  the  American  News¬ 
paper  Publishers  Association  for  an  addi¬ 
tional  one-year  term.  Mrs.  Graham  is 
chairman  of  the  board,  the  Washington  Post 
Co. 

Other  association  officers  re-elected  for 
one  year  terms  were: 

— Vicechairman — Willian  C.  Marcil, 
publisher,  Fargo  (N.D.)  Forum. 

— Secretary — Donald  N.  Soldwedel, 
president  and  publisher,  Yuma  (Ariz.)  Daily 
Sun. 

— ^Treasurer — Richard  J.  V.  Johnson, 
president,  Houston  Chronicle. 

The  following  directors  were  re-elected: 

For  one-year  term 

— Stanton  R.  Cook,  publisher,  Chicago 
Tribune. 

For  two-year  terms. 

— Alvah  H.  Chapman  Jr.,  president  and 
chief  executive  officer,  Knight-Ridder 
Newspapers  Inc.,  Miami,  Florida. 

— Helen  Copley,  chairman  and  chief 
executive  officer,  Copley  Press  Inc., 
La  Jolla,  Calif. 

— Frank  Daniels  Jr.,  president  and  pub¬ 
lisher,  News  &  Observer  and  Raleigh 
(N.C.)  Times. 

— Charles  M.  Meredith  III,  publisher 
Quakertown  (Pa.)  Free  Press. 

— Lloyd  G.  Schermer,  president,  Lee 
Enterprises  Inc.,  Davenport,  Iowa. 

Ad  Bureau’s  budget 
totals  $9,599,000 

The  Newspaper  Advertising  Bureau, 
Inc.  enters  its  198 1  fiscal  year  in  good  finan¬ 
cial  shape  despite  a  drop  in  membership. 

Hearst  president  and  chief  executive  of¬ 
ficer,  Frank  A.  Bennack  Jr.,  who  is  trea¬ 
surer  of  the  national  sales  organization  for 
daily  newspapers,  reported  that  the  bureau 
has  $9,599,000  to  work  with  this  year. 

He  said  in  his  annual  report  to  members 
that  the  total  includes  a  carryover  of 
$283,000  from  last  year.  Bennack  said  the 
bureau  has  a  contingency  fund  of  approxi¬ 
mately  $1.5  million  invested  with  the  Irving 
Trust  Bank  in  New  York. 

Jack  Kauffman,  president,  bureau  had 
earlier  reported  to  the  board  of  director’s  a 
decline  in  membership,  which  cost  the 
bureau  about  $23,000  in  dues. 
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Challengers 
on  AP  board 

By  Celeste  Huenergard 

Five  incumbents  defeated  five  challen¬ 
gers  this  week  for  three-year  terms  on  the 
Associated  Press  board  of  directors. 

The  election  took  place  during  the 
group’s  annual  meeting  at  the  ANPA  con¬ 
vention  in  Chicago. 

The  re-elected  members  and  their  re¬ 
spective  votes  are;  Arthur  Ochs  Sulzber¬ 
ger  (10,866),  publisher.  New  York  Times; 
Stanton  R.  (Took  (10,569),  publisher,  Chi¬ 
cago  Tribune;  Frank  Batten  (9,617), 
chairman.  Landmark  Communications 
Inc.,  Norfolk,  Va.;  Otto  A.  Silha  (9,179), 
chairman,  Minneapolis  Star  and  Tribune 
Co.;  and  Daniel  H.  Ridder  (7,367),  pub- 


for  seats 
defeated 

lisher.  Long  Beach  (Calif.)  Press- 
Telegram. 

In  addition,  John  O.  Emmerich  Jr., 
publisher  of  the  Greenwood  (Miss.)  Com¬ 
monwealth,  was  elected  director  in  the 
cities  under  50,000  population  category. 
Emmerich  received  9,712  votes  and  defe¬ 
ated  A.  L.  Alford  Jr.,  president  of  the 
News  Review  Publishing  Co.,  Moscow, 
Idaho. 

The  other  five  defeated  challengers  in¬ 
cluded:  James  E.  Burgess,  vicepresident- 
newspapers,  Lee  Enterprises  Inc.;  James 
H.  Ottaway  Jr.,  president,  Ottaway 
Newspapers  Inc.;  Jean  Alice  Small,  pres¬ 
ident,  Small  Newspapers;  Darrow  Tully, 
executive  vicepresident,  Phoenix  News¬ 


papers;  and  Katherine  Fanning,  pub¬ 
lisher,  Anchorage  Daily  News. 

Vice  President  George  Bush  addressed 
the  AP’s  annual  luncheon  and  declared  he 
would  never  keep  a  diary  because  of  the 
Freedom  of  Information  Act. 

Saying  that  he  did  not  want  his  private 
thou^ts  eventually  published,  he  told  his 
audience  it  would  be  fruitless  for  them  to 
use  the  act  to  “find  out  what’s  inside  my 
heart.’’ 

During  the  business  session  of  their 
meeting,  AP  executives  presented  a  10- 
minute  slide  show  recapping  the  wire  ser¬ 
vice’s  progress  during  the  past  decade. 

They  also  announced  print- 
membership  has  reached  a  record  high  of 
1,410,  while  the  number  of  newspapers 
relying  only  on  the  AP  as  their  major 
news  service  has  increased  by  73  to  1 ,026. 

The  group  also  said  it  plans  to  have  900 
satellite  dishes  in  operation  by  1982, 
enabling  AP  to  cut  AT&T  costs  by  $3.5 
million  a  year. 


UPl  owners  stalled 
in  restructuring  efforts 


By  Celeste  Huenergard 

The  president  of  United  Press  Interna¬ 
tional  declared  Tuesday  (May  5)  that 
there  are  “no  developments  of  any  subst¬ 
ance — regardless  of  various  rumors”  to 
report  about  the  company’s  pending  sale 
announced  last  October. 

“Our  shareholders  are  continuing  a 
careful  exploration  of  various  alterna¬ 
tives  to  the  present  structure,”  Rod 
Beaton  informed  publishers  during  UPI’s 
annual  luncheon  at  the  ANPA  conven¬ 
tion. 

“A  change  eventually  will  occur.  I  am 
personally  confident — whatever  the 
change  may  be — it  will  be  in  the  best  in¬ 
terests  and  acceptable  to  this  industry,  as 
well  as  to  our  subscribers  throughout  the 
world,”  he  said. 

“In  the  meantime,”  he  said,  “UPI  is 
going  forward  and  its  vital  signs  are 
good.” 

Beaton,  who  preceded  Secretary  of 
Defense  Caspar  Weinberger  on  the  UPI 
program,  then  outlined  the  company’s 
progress  and  upcoming  plans: 

— The  wire  service  opened  1 1  new  re¬ 
gional  bureaus  during  the  past  15  months 
and  is  trying  to  reestablish  a  UPI  and 


American  press  presence  in  Cuba  (E&P, 
April  18) 

— More  than  400  commitments  have 
been  made  to  U Pi’s  earth  station  program 
while  all  news,  audio  and  stocks  ser¬ 
vices — low  speed  as  well  as  high  speed — 
are  now  being  delivered  by  satellite. 

— Datastop  computer  operations  are  in 
the  process  of  being  shifted  from  New 
York  to  UPI’s  new  Dallas  technical  cen¬ 
ter.  Once  this  is  completed,  the  service 
will  start  work  on  a  new  generation  of 
high  speed  financial  services  to  be  deli¬ 
vered  by  satellite. 

— A  new  photo  and  graphics  network  is 
being  tested  and  will  be  offered  as  a  regu¬ 
lar  satellite  service  in  the  next  few 
months.  The  company  also  plans  to  go 
operational  with  its  new  digital  informa¬ 
tion,  storage  retrieval  and  editing  dar¬ 
kroom  this  summer  and  to  convert  all  of 
its  transmitters  to  a  new  standard  to  up¬ 
grade  photographic  quality  (E&P,  May 
2). 

In  closing,  Beaton  reminded  his  listen¬ 
ers  that  UPI’s  Editors  Conference  has 
been  moved  from  the  Greenbrier  Hotel  in 
West  Virginia  to  New  York  this  year  and 
will  be  held  at  the  Grand  Hyatt  Hotel, 
October  4-6. 


Tarver  reelected  AP  chairman 


Jack  Tarver,  vicechairman  of  Cox  En¬ 
terprises  Inc.,  Atlanta,  was  reelected 
chairman  of  the  board  of  the  Associated 
Press  this  week. 

Tarver,  who  has  already  served  four 
years  as  chairman,  announced  that  this 
will  be  his  last  year  because  of  his  pending 
retirement  next  year. 

The  21-member  board  also  reelected 
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Frank  Batten,  chairman  of  Landmark 
Communications  Inc.,  Norfolk,  Va.,  as 
first  vicechairman  and  Stanton  R.  Cook, 
publisher  of  the  Chicago  Tribune,  as 
second  vicechairman. 

All  incumbent  management  officers 
also  were  reelected  at  the  reorganization 
session  of  the  board  following  the  AP’s 
annual  membership  meeting  ,in  Chicago. 


Seeking  support  of  the  Reagan  Admi¬ 
nistration’s  much  publicized  defense 
policies,  Weinberger  offered  his  listeners 
little  news,  explaining  that  “As  disting¬ 
uished  members  of  the  newspaper  pub¬ 
lishing  world,  you  probably  want  me  to 
talk  about  the  things  that  are  new  in  our 
defense  policy  rather  than  those  that  re¬ 
main  constant  .  But  I  would  give  you  a 
distorted  picture  if  I  did  not  also  mention 
some  of  the  constants.” 

Unksey  succeeds 
Frank  as  publisher 
of  Family  Weekly 

Morton  Frank  announced  his  succes¬ 
sor  as  publisher  of  Family  Weekly  at  the 
Sunday  magazine’s  dinner  party  for 
American  Newspaper  Publishers  Asso¬ 
ciation  members  and  guests  (May  3.) 

He  is  Patrick  M.  Linksey,  who  is  pre¬ 
sently  the  magazine’s  executive 
vicepresident/sales  director  and  associ¬ 
ate  publisher.  A  21 -year  employee  of 
Family  weekly,  Linksey’s  promotion 
came  somewhat  of  a  surprise  to  him  when 
Frank  disclosed  the  promotion  at  the  par¬ 
ty  held  in  the  Field  Museum  of  Natural 
History  in  Chicago. 

Frank  said  he  will  remain  as  president, 
chairman  and  chief  executive  officer  of 
the  CBS-owned  supplement.  Family 
Weekly  is  distributed  by  356  newspapers. 

William  A.  Cordingley,  publisher. 
Great  Falls  (Mont.)  Tribune,  won  an  all¬ 
expenses  paid,  10-day  trip  to  any  one  of 
four  places — Europe,  Mexico,  Canada  or 
the  Caribbean — in  a  special  drawing 
among  Family  Weekly  distributor  news¬ 
papers.  His  name  was  pulled  for  the  grand 
prize,  after  that  of  Hubert  Katlenbach, 
Copley  Newspapers’  president.  Katlen¬ 
bach  forfeited  the  prize  when  he  did  not 
respond. 
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Newspaper  Ad  Bureau  warns: 

Direct  mail  rate  cut 
poses  insert  threat 


J.C.  Penney  Co.  will  re-examine  its 
preprinted  insert  distribution  methods  as 
a  result  of  the  reduction  in  Third  Class 
postal  rates  that  were  approved  March 

21 ,  Howard  Evans,  director  of  marketing 
told  publishers  this  week  in  Chicago. 

Evans  said  in  a  filmed  report  at  the 
Newspaper  Advertising  Bureau's  meet¬ 
ing  (May  6)  that  Penney  will  weigh  news¬ 
paper  costs  against  the  lower  costs  of 
mailing  circulars. 

He  said  Penney  will  invest  $200  million 
in  newspaper  ads  in  about  1,000  daily 
newspapers  this  year,  which  represents 
about  85%  of  their  local  budget. 

Noting  a  shift  away  from  ROP  ads  to 
preprints,  Evans  said  21  national  pre¬ 
prints  and  20  regional  preprints  have  been 
designed  and  produced  at  the  corporate 
level  for  promotions  in  1981. 

He  said  the  corporate  ad  office  has  de¬ 
veloped  its  own  ROP  ad  format  system  to 
alleviate  the  problem  associated  with 
newspaper  formats.  He  said  the  system 
will  work  perfectly  with  the  Standard  Ad  ' 
Units  that  go  into  effect  September  1. 

The  lowering  of  rates  offered  by  shared 
mail  packagers  poses  “a  major  problem” 
to  newspaper  advertising  insert  business, 
according  to  James  T.  Hollis,  who  runs 
the  Newspaper  Advertising  Bureau’s  dis¬ 
count  store  division. 

For  1981,  Hollis  said  that  his  depart¬ 
ment’s  annual  survey  of  discount  store 
customers  on  their  advertising  trends  re¬ 
veals  that  discounters  are  projecting 
30.14%  of  their  budgets  for  ROP,  a  de¬ 
cline  of  2%  from  1980.  Inserts  will  be 
48.71%,  a  2%  gain,  he  noted.  Weeklies 
and  shoppers,  he  said,  will  be  up  one-half 
of  1%  to  5.3%.  Radio  and  tv  will  remain 
constant  at  11.23%.  Direct  mail  is  set  at 
2.9%,  he  said. 

Despite  these  optimistic  findings,  Hol¬ 
lis  expressed  concern  about  the  immedi¬ 
ate  future  of  newspaper  inserts  in  a  re¬ 
port  obtained  by  E&P  during  the  Ameri¬ 
can  Newspaper  Publishers  Association 
meeting. 

Hollis  bases  his  fears  on  the  recently 
approved  reduction  in  rates  charged  by 
the  USPS  for  Third  Class,  bulk  mail,  pre¬ 
sorted  to  carrier  route.  “This  is  the  rate 
newspapers  compete  for  inserts  with  the 
USPS,”  he  pointed  out. 

Under  the  new  rates,  approved  March 

22,  Hollis  said  the  Postal  Service  reduced 
the  Third  Class  bulk  mail,  pre-sort  rate 
from  $67.00  per  1 ,000  to  $64.00  per  1  ,(X)0, 
but  at  the  same  time,  increased  to  5.04 
ozs.  the  amount  that  could  be  included  in 
any  single  mailing. 

He  said  this  adjustment  can  be  an 
advantage  of  more  than  40%  for  a  bulk 
mailer,  who  sells  the  shared  mail  concept. 
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Co-op  ad  network 
plans  disclosed 

Frank  Hennessey,  the  Newspaper 
Advertising  Bureau’s  co — op  ad  division 
manager,  disclosed  that  work  is  under¬ 
way  to  create  a  one/order/one-bill  ad 
placement  service,  called  NCN,  which 
stands  for  Newspaper  Co-op  Network. 

Hennessey  said  that  the  service,  which 
is  being  established  by  NAB,  together 
with  the  International  Newspaper  Adver¬ 
tising  Marketing  Executives  associa¬ 
tion’s  CO — op  committee  and  the  Adver¬ 
tising  Checking  Bureau,  is  designed  to 
accomodate  dealer  list  ads  using  existing 
written  manufacturer  co — op  plans  and 
funds  now  not  being  used. 

“Placing  this  type  of  co-op  advertising 
now  in  newspapers  is  simply  too  difficult 
for  the  advertiser,”  Hennessey  said. 

“It’s  too  time  consuming  to  research 
all  the  rates  and  sizes  involved,  then  to 
issue  separate  insertion  orders,  and  final¬ 
ly  to  process  all  the  invoices,  check  tear- 
sheets  and  issue  scores  of  checks — not  to 
mention  trying  to  coordinate  dealer  list¬ 
ings  in  each  market,”  he  said. 

Under  the  NCN  concept,  Hennessey 
said  these  problems  would  be  eliminated 
for  the  advertiser,  making  it  easier  to  put 
unused  co-op  into  newspapers. 

(Shared  mail  is  two  or  more  advertisers’ 
circulars  packaged  together  by  a  mailer  to 
be  delivered  to  the  Post  Office  and  mailed 
as  a  single  piece.) 

According  to  Hollis,  mailers  in  the  past 
have  charged  about  $10.00  per  1,000  to 
address  a  circular  and  deliver  it  to  the 
Post  Office  for  mailing.  When  two  or 
more  were  put  together,  he  said,  the 
advertiser  shared  the  postage  and  each 
paid  the  $10.00  per  1,000  service  and 
handling  fee. 

“Recently,  some  mailers  have  been 
offering  a  flat  fee,  for  example,  $40.00  per 
1,000  for  the  circular  used  as  the  outside 
wrapper  and  $30.00  per  1 ,000  for  circulars 
on  the  inside  assuming  they  were  all  the 
same  number  of  pages,”  Hollis  disclosed. 

He  explained.  “Keep  in  mind  that  an 
8-page  tab  is  equal  to  about  I  oz.  At  these 
new  rates,  a  mailer  could  be  mailing  a 
package  containing  a  2  8-page  tabloids 
and  2  12-page  tabloids  in  the  5.04  oz. 
limit. 

“If  the  mailer  charged  $30.00  per  1 ,000 
for  the  8-page  circulars  and  $40.00  per 
1,000  for  the  12-page  circulars  plus  a 
$10.00  per  1,000  premium  for  the  wrapper 
customer,  the  total  cost  would  be  $150.00 
per  1,000  with  the  Postal  Service’s  share 
at  $64.00  per  1,000  and,  the  more  adver¬ 


tisers  that  join  in,  the  better  it  gets  for  the 
mailer.” 

Hollis  said  he  believes  tha  this  type  of 
profitability  explains  the  “the  great  rush 
by  large  mailers  and  other  companies  to 
buy  up  existing  plants  and  expand  Ihto 
new  areas  that  we  have  seen  in  the  past 
six  months.” 

The  advantage  to  retailers  will  be  a 
lowering  of  rates  offered  by  shared  mail 
packagers,  he  said. 

To  combat  this  rate  reduction,  the 
NAB  is  planning  a  major  research  project 
to  outline  “our  strengths  in  readership,” 
Hollis  said. 

Increasing  newspaper  ROP  ad  rates  are 
troubling  K  Mart,  the  medium’s  largest 
single  advertiser. 

Ed  Kreitz,  advertising  and  marketing 
director,  told  the  publishers  that  higher 
ad  rates  are  costing  their  papers  addition¬ 
al  ad  linage. 

Kreitz  said  K  Mart  last  year  increased 
newspaper  linage  by  11.6%,  but  6%  of 
this  was  contributed  by  the  193  new 
stores  that  were  added.  Stores  in  existing 
markets,  he  said,  increased  about  the 
average  for  the  retail  industry  of  6%. 

“The  6%  increase  in  sales  will  also  pro¬ 
duce  6%  more  in  our  ad  budget,  but  this 
falls  short  of  the  10%  plus  rate  increases 
many  papers  are  issuing.  As  a  result,  we 
have  no  choice  but  to  cut  back  ROP  or 
reduce  the  area  of  distribution  for  our 
inserts,  or  use  a  less  desirable  medium 
until  the  economy  turns  up.” 

Kreitz  said  K  Mart  plans  to  open  150  or 
more  new  stores  each  year.  “Newspap¬ 
ers,”  he  said,  “will  be  our  primary  media 
as  we  move  toward  our  projected  goal  of 
$20  million  in  sales  by  1984.” 

Post  Corp.  sells 
2  suburban  weeklies 

Post  Corporation  has  sold  the  two  re¬ 
maining  paid  circulation  weeklies  and 
three  shoppers  in  its  Milwaukee  suburban 
group  to  Hutchinson  Publications.  Inc. .  a 
company  owned  by  David  E.  Hutchinson 
and  Thomas  A.  Hutchinson. 

The  sale  terms  were  not  disclosed. 
The  two  weeklies  are  the  West  Allis 
Post-Star  with  8,000  paid  circulation  and 
Northwest  Post  with  7,000  paid  circula¬ 
tion. 

The  free  shoppers  in  the  deal  are  West 
Allis  Post  Ad-vantage,  New  Berlin  Post 
Ad-vantage,  and  Northwest  Post  Ad¬ 
vantage. 

David  Hutchinson  will  be  editor  and 
publisher  of  the  weeklies  and  shoppers. 
For  the  past  three  years  he  has  been 
general  manager  of  the  Green  Bay  News- 
Chronicle. 

Thomas  Hutchinson  will  continue  in 
his  position  of  general  manager  of 
WLUK-tv,  Green  Bay,  a  station  Post 
Corp.  owns. 

Citing  a  35%  decline  in  advertising  as  a 
result  of  the  recession.  Post  Corp.  shut 
down  10  other  weeklies  in  its  suburban 
group  last  January. 
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A  ‘working  vacation’  on  Fieet  Street 


By  Thomas  Plate 

Most  of  us  have  a  “Fantasy  Island”  dream.  For  some,  it  is  a 
warm  beach  in  the  Bahamas.  For  others  perhaps,  a  sidewalk 
cafe  in  Paris  will  do  nicely.  There  may  even  be  some  whose 
ultimate  get-away  trip  would  be  a  seat  on  the  U.S.  space 
shuttle.  But  mine — ever  since  I  started  reading  British  politic¬ 
al  magazines  while  a  teenager — has  always  been  a  “working 
vacation”  on  Fleet  Street. 

It  happened  for  me  earlier  this  year  when  I  accepted  the 
invitation  of  David  English,  the  editor  of  the  Daily  Mail  of 
London.  I  had  met  him  in  Detroit  in  July  of  last  year:  we  were 
both  covering,  for  our  respective  newspapers,  the  Republican 
National  Convention.  Then,  in  February,  with  the  blessing  of 
Los  Angeles  Herald  Examiner  editor  Jim  Bellows  and  pub¬ 
lisher  Frank  Dale,  I  was  on  Fleet  Street — with  my  own  desk, 
my  own  semi-private  office — I  was  even  awarded  a  pass  key 
to  the  Executive  Washroom.  For  two  months,  the  Daily  Mail 
had  a  American  journalist  in  residence  as  a  visiting  editor. 

Intense  two  months 

It  was  an  intense  two  months — no  vacation,  believe  me.  I 
attended  the  daily  story  conferences,  and  a  number  of  impor¬ 
tant  marketing  and  promotion  meetings.  I  was  assigned  major 
feature  stories  to  edit  and  to  write,  and  I  attended  the  nightly 
proceedings  at  the  famed  Backbench — an  array  of  desks  and 
high-powered  editors  in  the  newsroom  where  the  newspaper 
really  comes  together  at  night.  And  I  had  thorough,  encyc¬ 
lopedic  briefings  from  top  management  people — from  Alwyn 
Robinson,  the  managing  director  of  the  Associated  Newspap¬ 
er  Group,  for  whom  the  Mail  is  their  flagship  newspaper,  to 
the  Mail’s  circulation  director,  advertising  manager  and 
general  manager. 

I  was  not — and  David  English  made  quite  sure  of  this — a 
wallflower.  On  the  contrary,  I  was  also  a  sort  of  a  pet  project 
for  the  editor — a  kind  of  test  case.  With  his  U.S.  newspaper 
experience — he  once  worked  for  the  New  York  Herald  Tri¬ 
bune  under  Bellows — English  came  to  believe  in  the  idea  of  a 
kind  of  British- American  journalism.  Under  this  hypothesis, 
would  it  be  possible,  given  the  right  set  of  conditions,  to 
combine  the  best  elements  of  British  journalism  and  the  best 
elements  of  American  journalism  into  a  sort  of  superior 
“transatlantic”  product? 

As  a  logical  corollary  to  the  theory,  since  (hypothetically) 
there  is  more  in  common  to  American  and  British  journalism 
than  divides  the  two  schools,  a  good  American  newspaper 
person  should  be  able  to  perform  effectively  on  Fleet  Street. 
Conversely,  a  very  good  Fleet  Street  editor  should  be  able  to 
edit  a  U.S.  newspaper. 

After  my  two  months  on  Fleet  Street,  I  believe  that  David 
English’s  theory  is  much  more  right  than  wrong.  But  I  also 
think  that  there  remain  important  differences  between  U.S. 
and  British  newspapers — differences  that  we  Americans 
can — and  must — learn  from.  Let  me  give  some  examples. 

Differences  exist 

*  A  major  difference  is  that  if  David  English  could  run  a 
U.S.  paper  and  Jim  Bellows  a  Fleet  Street  paper — and  I’d  be 
willing  to  wager  a  pound  or  two  that  they  could  switch  jobs 
successfully — there  is  no  precise  analogue  on  Fleet  Street  for 
a  U .  S .  newspaper  publisher.  This  is  because  British  newspap¬ 
ers  do  not  have  publishers.  In  the  successful  newspapers,  the 
editor  is  not  responsible  to  a  publisher  but  to  the  proprietor, 
with  the  editor  maintaining  tight  control  over  all  mechanical 
and  commercial  departments. 

The  editor  is  responsible  to  the  chairman  and  the  board  of 
directors  for  the  overall  success  of  the  newspaper  in  both 
professional  estimation  and  commercial  profit.  But  his  “mo- 
ment  of  truth,”  as  it  were,  comes  up  on  an  annual  basis,  so 
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that  within  those  52  weeks  he  has  the  flexibility  to  juggle  the 
figures  and  the  budgets  and  even  the  advertising  as  he  wishes. 
He  is  accountable  only  once  a  year. 

I  observed  an  event  while  in  London  that  was  absolutely 
startling:  I  saw  the  editor  kill  an  advertisement  worth 
thousands  of  British  pounds  in  order  to  expand  an  original 
night  news  space.  This  kind  of  on-line  flexibility — the  editor 
called  no  one  to  receive  permission  for  the  move — is  ordinari¬ 
ly  denied  the  U.S.  newspaper  editor,  but — in  addition  to  the 
annual  “moment  of  truth” — the  British  editor  pays  another 
price: 

*  The  editor  must  attend  a  great  many  non-editorial  meet¬ 
ings  just  to  stay  on  top  of  the  mechanical  and  commercial 
departments.  This  tends  to  reduce  his  availablity  to  the  news¬ 
room;  the  demands  on  his  time  and  energies  for  management 
duties  are  unrelenting  and  draining.  But,  based  on  what  I 
observed  my  two  months  in  London,  the  editor’s  investment 
of  time  and  energy  pays  off  in  rich  dividends.  I  recall  vividly  a 
meeting  attended  by  the  editor,  the  deputy  editor  (No.  2),  and 
the  associate  editor  (No.  3),  with  representatives  of  the  Lon¬ 
don  advertising  agency  that  was  about  to  shoot  and  schedule 
tv  commercials  for  the  newspaper,  based  on  a  series  that  had 
been  months  in  the  making  at  the  Mail. 

At  many  American  newspapers,  I  suspect,  the  editors 
would  have  been  consulted  (if  at  all)  only  after  the  script  had 
been  written  and/or  approved.  But  in  London,  the  editors  are 
involved  at  the  outset  of  the  process,  and  even  will  edit  the 
precise  wording  of  the  commercial  to  appear  on  television. 
The  theory  here  is  that  since  no  one  understands  what  is  to  be 
promoted  better  than  the  editors,  therefore  by  what  logic  are 
the  editors  excluded  from  ultimate  and  precise  command- 
and-control  over  the  commercial?  Any  tv  commercial,  after 
all,  will  have  as  much  general  impact  on  the  public’s  image  of 
the  newspaper  as  the  actual  content  of  the  newspaper  itself. 

Astonished 

*  I  was  also  astonished  by  the  degree  of  involvement  of  the 
editor  in  the  actual  down-to-the-wire  production  of  the  edito¬ 
rial  product,  despite  the  editor’s  duties  with  the  commercial 
and  mechanical  departments.  I  recall  vividly  the  night  Hinc¬ 
kley  took  a  shot  at  President  Reagan.  The  editor  and  I  were 
attending  a  dinner  party,  and  the  editor  was  called  to  the 
phone.  It  was  about  9  o’clock  at  night — the  first  edition  was 
already  on  the  presses.  In  a  matter  of  minutes  we  were 
whisked  away  to  the  office  in  the  company  car.  At  the  Mail,  I 
then  wrote  a  major  “American  observer”  analysis  piece,  and 
the  editor  rewrote  not  only  the  Page  One  “splash”  story,  but 
two  inside  pieces  as  well. 

The  editor’s  intimate  involvement  at  the  Backbench  was 
not  unusual,  however,  for  I  frequently  observed  top  editors 
involved  in  every  aspect  of  the  paper,  from  headline  writing  to 
layout  and  picture  cropping.  Once,  when  the  feature  depart¬ 
ment  had  been  unable  to  get  an  opinion  piece  quickly  enough 
out  of  one  of  their  regular  free-lance  writers,  I  saw  the  editor 
feed  blank  paper  into  the  typewriter  and  knock  out  the  1 ,500- 
word  piece  himself — but  not  bylines  under  his  own  name, 
since  that  would  have  implied  a  major  statement  by  the  news¬ 
paper,  but  under  a  pseudonym.  (I  can  now  reveal  that  Peter 
Grieg,  that  forceful,  occasional  writer,  is  in  fact  David  English 
himself.)  In  this  as  in  so  many  ways,  the  intimate  involvement 
of  the  top  editors  in  what  actually  appears  in  the  newspaper 
the  next  day  cannot  be  understated. 

And  I  must  say  that  perhaps  more  than  anything  else  about 
my  two-month  experience,  I  probably  enjoyed  my  time  at  the 
Backbench,  where  marked  chairs  are  placed  not  only  for  the 
night  editors  and  the  main  news  and  photo  editors,  but  also  for 
the  two  or  three  top  editors,  who  frequently  will  sit  there, 
sometimes  even  into  the  later  editions,  to  write  heads,  rewrite 
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stories  and  even  select  and  crop  pictures. 

*  In  this  context,  the  photo  department,  which  at  some 
American  newspapers  seems  to  be  off  to  the  side,  as  Green¬ 
land  to  London,  is  always  represented  at  the  Backbench. 
During  the  day  and  night,  either  the  photo  editor  or  the  deputy 
photo  editor  sits  at  a  bank  of  desks  adjacent  to  the  Backbench, 
very  close  to  where  the  editor  or  one  or  two  of  his  assistants 
will  sit.  This  physical  placement  of  photo  editors  probably 
helps  advance  the  British  newspapers’  attack  on  photojour¬ 
nalism,  which  if  I  may  say  sometimes  seems  considerably 
advanced  over  our  own. 

In  America,  we  seem  to  wait  for  something  to  happen  and 
then  take  a  snapshot  of  it.  In  London,  I  often  observed  the 
editor  making  a  picture  happen — not  in  some  awkward,  cont¬ 
rived  way,  but  often  in  a  graceful,  imaginative  way. 

I  recall  one  incident  so  well.  The  Oxford  rowing  crew,  for 
the  first  time  in  the  university's  history,  had  elected  a  woman 
as  the  coxswain.  Most  newspapers  ran  the  usual  shot  of 
cute-girl-in-sweatclothes  amid  the  perspiring  boys;  but  one 
British  paper  invited  the  entire  crew,  including  the  amazing 
female  cox,  to  put  on  formal  evening  wear  for  a  group  picture. 
The  crew,  utterly  taken  by  the  idea,  consented  to  the  paper’s 
request,  with  the  result  that  a  charming  picture  of  the  eight 
Oxford  men  and  the  one  female  student  ran  on  the  paper’s 
centerspread  ...  a  romantic,  spiffy  up-market  picture  the 
likes  of  which  I  can’t  imagine  too  many  American  newspapers 
trying  to  orchestrate. 

Sub’s  desk 

*  But  perhaps  as  important  as  the  use  of  the  photo  depart¬ 
ment  is  the  use  of  the  copydesk — which  in  British  journalism 
is  known  as  the  subs’  desk.  This  sub-editorial  system  is 
perhaps  the  most  important  single  feature  of  the  British  news¬ 
paper’s  editorial  process,  particularly  for  the  tabloid,  with  its 
premium  on  conciseness  and  uniformity  of  literary  tone.  It  is 
this  sub  editor’s  desk  that  really  rewrites  and  polishes  (and 
then  polishes  again),  honing  16-inch  stories  into  8-inch  ones — 
and  40-inch  ones  into  20-inchers.  Ever  wonder  why  there  are 
so  few  jumped  stories  in  most  British  newspapers?  Because, 
in  many  instances,  there  are  so  few  long  ones.  As  Mark  Twain 
once  put  the  issue,  at  the  start  of  a  letter  to  a  friend;  “I 
apologize  for  writing  such  a  long  letter.  If  I’d  had  more  time. 
I’d  have  written  a  shorter  one.”  In  London,  they  take  the 
time,  they  pay  the  talent,  they  run  shorter,  and  therefore 
better  stories. 

*  The  sub-editor  style  infects  every  aspect  of  the  newspap¬ 
er.  To  return  to  an  earlier  point,  almost  no  piece  of  copy  is 
sacrosanct.  Any  piece  of  copy  can  be  rewritten — sometimes 
even  by  the  editor  himself.  This  is  especially  true  of  the 
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“splash”  story — the  main  page-one  lead  story.  I  very  often 
saw  this  story  pass  through  the  typewriter  of  either  the  editor 
himself  of  his  Number  Three,  who  is  also  a  very  good,  fast 
writer.  It  was  most  interesting  that,  a  few  weeks  after  I’d  been 
in  London,  my  wife  (also  a  U.S.  journalist)  remarked  that  the 
one  feature  she  noticed  about  British  newspapers  (especially 
the  Mail)  was  how  complete,  well-written  and  authoritative 
the  main  news  story  for  the  day  tended  to  be.  I  explained  how 
this  was  no  accident.  It  is  planned  to  come  out  that  way. 

Sharp  angles 

*  One  aspect  of  the  British  style  that  we  may  not  want  to 
emulate  excessively  is  the  obsessive  searching  for  sharp 
angles  on  every  story.  The  British  news  desk  (akin,  perhaps, 
to  our  city  and  news  desks  combined)  is  constantly  on  the 
lookout  for  ways  to  write  sharp  angles  and  even  opinion  and 
comment  into  news  stories. 

This  is  especially  true  of  political  stories.  The  Daily  Mail, 
for  instance,  is  known  as  a  Tory  newspaper,  so  everyone  in 
Britain  expects  a  certain  bias  in  its  political  stories.  Such  a 
bias  would  be  considered  unprofessional  in  U.S.  newspapers. 
But  I  must  say  one  thing  for  the  British  “bias”:  it  makes  for 
interesting  stories.  For  example,  if  you  want  to  know  what  is 
really  going  on  in  the  Labour  Party  (warts  and  all,  but  espe¬ 
cially  warts),  you  won’t  read  the  Guardian,  the  liberal  news¬ 
paper;  you’d  read  the  Mail.  Why?  Well,  if  you  want  to  know 
something  bad  about  someone,  you  ask  the  next-door  neigh¬ 
bor  who’s  been  complaining  about  the  stereo  being  too  loud. 

In  America,  what  we  would  do,  after  we  quote  the  neighbor 
who  says  the  stereo’s  too  loud,  is  to  insist  on  uncovering  and 
quoting  a  neighbor  who  says  the  stereo  isn’t  too  loud.  Re¬ 
sponsible,  but  not  as  interesting.  Balanced,  but  sometimes 
also  pointless. 

*  I  must  now  conclude.  This  piece  is  getting  to  be  almost  as 
long  as  the  longest  piece  1  ever  wrote  while  in  London — 3,000 
words.  In  the  States,  there  are  newspapers  for  whom  3,000 
word  pieces  are  almost  commonplace.  Defenders  of  those 
newspapers  refer  to  them  as  “writer’s  papers.”  Well,  for  two 
months  I  worked  on  a  “reader’s  paper.”  The  editors  felt  it 
more  important  to  be  nicer  to  their  readers  than  their  writers. 
Maybe  this  is  one  reason  why  the  Fleet  Street  newspaper  I 
worked  for  had  almost  two  million  readers  daily.  And  no  nude 
cheesecake  pictures  either! 

My  conclusion  is  that,  before  we  dismiss  the  British  way  of 
doing  things  completely  (cultural  differences,  national  news¬ 
papers,  etc.,  etc.),  we  must  think  twice  about  our  own 
methods  and  figure  out  whether  there  aren’t  a  few  tricks  we 
can  adapt  to  our  own  ends.  I  am  absolutely  convinced  that  if 
we  cease  to  continue  to  improve  what  we  do,  America  news¬ 
papers  will  decline  and  eventually  wither  away  as  a  dominant 
news  genre.  I  honestly  do.  But  no  nudes. 

Loeb  disburses  profit  fund 

William  Loeb,  publisher  of  the  Manchester  (N.H.)  Union 
Leader  has  taken  preliminary  steps  to  distribute  a  $2.7  million 
profit  sharing  trust  to  approximately  500  current  and  former 
employees  of  the  newspaper.  The  voluntary  termination  of 
the  trust  was  precipitated  by  a  consent  order  signed  by  the 
publisher  as  a  result  of  litigation  initiated  by  a  former  em¬ 
ployee  and  the  U.S.  Department  of  Labor  (E&P,  Dec.  22, 
1979). 

The  names,  addresses  and  benefits  due  recipients  from  the 
profit  sharing  plan  were  filed  late  last  month  in  U.S.  District 
Court.  Shares  in  the  plan,  which  were  based  on  a  formula 
derived  from  length  of  service  and  salary,  range  from 
$120,000  due  Loeb  himself  down  to  a  few  cents.  There  are  37 
recipients  who  will  each  receive  between  $20,000  and 
$30,000;  44  who’ll  received  between  $10,000  and  $20,000;  and 
91  who  are  due  between  $5,000  and  $10,000. 

Loeb  has  instituted  a  new  trust,  which  owns  100%  of  the 
stock  in  the  newspaper,  which  will  benefit  present  and  future 
employees  of  the  newspaper. 
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Rohatyn  asks  newspapers 
to  plug  Reagan’s  policies 


Financier  Felix  G.  Rohatyn,  former 
chairman  of  New  York  City’s  Municipal 
Assistance  Corp.,  called  on  the  nation’s 
newspapers  to  play  a  leading  role  in  edu¬ 
cating  the  American  public  about  Presi¬ 
dent  Reagan’s  economic  policies. 

“Only  the  press  can  intellectually  ex¬ 
plain  things  to  people,”  Rohatyn  told  the 
95th  Convention  of  the  American  News¬ 
paper  Publishers  Association  in  Chicago, 
Ill.  He  said  the  “national  press”  has  to 
help  the  public  understand  the  economic 
issues  “in  the  same  way”  New  York  Ci¬ 
ty’s  newspapers  helped  residents  there 
understand  about  default. 

“I’m  absolutely  convinced  New  York 
City  would  have  gone  bankrupt  if  the 
New  York  Times  and  New  York  News 
hadn’t  been  there  everyday  explaining 
the  economic  issues  to  people,”  he  said. 

Rohatyn,  who  is  with  Lazard  Freres  & 
Co.,  is  credited  with  being  one  of  the 
major  architects  of  New  York  City’s 
financial  reorganization  and  economic  re¬ 
covery. 

Rohatyn  appeared  at  the  ANPA  Con¬ 
vention  as  a  moderator  of  a  panel  discus¬ 
sion  on  the  Reagan  Administration’s  eco¬ 


nomic  program.  The  panelists  included 
Rep.  Daniel  Rostenkowski  (D-Ill.)  and 
Rep.  Barber  Conable  (R-N.Y.). 

Rostenkowski  is  chairman  of  the 
House  Ways  and  Means  Committee. 
Conable  is  ranking  Republican  on  the 
committee. 

The  two  Congressmen  clarified  for 
ANPA  members  their  views  on  the  Admi¬ 
nistration’s  proposed  budget  cuts  and  its 
tax  cut  proposals. 

During  their  talk,  they  did  not  specifi¬ 
cally  state  how  the  proposed  budget  and 
tax  cuts  will  affect  newspapers. 

Radio  partnership 

Garth  Reeves,  owner  of  the  weekly 
Miami  (Fla.)  Times,  holds  a  26%  interest 
in  Riviera  Communications,  Inc.,  which 
has  received  approval  from  the  Federal 
Communications  Commission  to  acquire 
WPOM-am  at  Riviera  Beach,  Florida  for 
$1 ,002,500  from  Eugene  Bartoli  and  Alan 
Kornish.  Reeves’  partners  include  Vin¬ 
cent  Henry,  son  of  Ragan  Henry,  presi¬ 
dent  of  Broadcast  Enterprises  National, 
and  Ted  Hepburn,  media  broker. 


Ad  bureau 
re-elects 
top  officers 

Edward  W.  Estlow,  president, 
Scripps-Howard  Newspapers,  Cincinna¬ 
ti,  was  re-elected  chairman  of  the  News¬ 
paper  Advertising  Bureau,  Inc. 

Lloyd  G.  Schermer,  president  of  Lee 
Enterprises,  Inc.,  Davenport,  Iowa,  was 
re-elected  vicechairman.  The  election 
was  held  in  the  Ritz-Carlton  Hotel  in  Chi¬ 
cago. 

The  directors  also  re-elected  Frank  A. 
Bennack,  Jr.,  president  and  chief  execu¬ 
tive  officer  of  the  Hearst  Corporation, 
New  York  City,  as  treasurer,  and  Arthur 
Ochs  Sulzberger,  chairman  of  the  board 
and  publisher.  New  York  Times,  as 
secretary  and  assistant  treasurer.  All  of 
the  officers’  terms  are  for  one  year. 


Ed  Estlow 


Directors  whose  terms  have  expired 
and  who  received  recognition  in  appre¬ 
ciation  of  their  service  to  the  newspaper 
industry  were:  Robert  G.  Marbut,  presi¬ 
dent  and  chief  executive  officer,  Harte- 
Hanks  Communications,  Inc.,  San  Anto¬ 
nio,  Texas;  Richard  E.  Diamond,  pub¬ 
lisher,  Staten  Island  (N.Y.)  Advance; 
William  J.  Keating,  president  and  pub¬ 
lisher,  Gannett/Central  Newspaper 
Group,  Cincinnati;  and  David  R.  Brad¬ 
ley,  chairman  of  the  board,  president  and 
publisher,  St.  Joseph  (Mo.)  News-Press 
&  Gazette. 

Broadcast  journalist 
succeeds  Hurst 

Russell  C.  Tornabene,  director  of  Pub¬ 
lic  Affairs,  NBC  News,  New  York,  has 
been  named  executive  officer  of  the  Soci¬ 
ety  of  professional  Journalists,  Sigma  De¬ 
lta  Chi  (SPJ,SDX). 

Tornabene  will  be  replacing  Russell  E. 
Hurst,  who  resigned. 

Tornabene  joined  NBC  News  in  1951 
as  a  radio  news  writer  at  WRC-AM  in 
Washington  D.C.  He  joined  the  NBC 
Network  News  staff  as  producer  in  1955. 
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Ad  gains  forecast  for  dailies 

In  1981,  advertisers  will  invest  over  $17  million  in  daily  newspap¬ 
ers,  if  a  forecast  by  the  Newspaper  Advertising  Bureau  comes  true. 

A  13.1%  increase  in  total  newspaper  advertising  expenditures  was 
predicted  for  1981  by  Jack  Kauffman,  president.  Newspaper  Adver¬ 
tising  Bureau. 

In  terms  of  dollars,  the  increase  translates  to  $17.6  million.In  1980, 
the  bureau  estimated  total  ad  dollars  came  to  $15.5  million. 

He  said  the  bureau  is  projecting  a  16%  increase  in  national;  14%  in 
retail;  and  a  10%  gain  in  classified  revenues.  Some  of  the  increased 
spending  is  attributed  to  rate  increases,  which  the  bureau  figures 
amounted  to  10.3%  during  1980  compared  to  1979.  Ad  rates  this  year 
are  running  about  11.1%  over  last  year. 

Kauffman  told  the  publishers  at  the  annual  American  Newspaper 
Publishers  Association  this  week  in  Chicago  that  to  reach  the  $17 
million  plus  goal  “we’ll  have  to  earn  it.” 

He  reiterated  the  bureau’s  purpose  remains  unchanged:  “To  build 
national,  retail,  and  classified  linage  with  responsive,  intelligent, 
marketing-oriented,  selling.” 

In  a  special  written  report  to  bureau  directors,  it  was  disclosed  by 
Kauffman  that  the  bureau  for  the  first  time  in  many  years  lost  more 
members  than  it  gained.  Kauffman  said  that  since  June  1,  1980,  the 
bureau  gained  34  new  members  and  lost  57,  with  a  net  dues  deficit  of 
$21,469.  “We  expect  that  many  of  the  resigned  members  will  return 
as  the  economy  strengthens,”  Kauffman  said. 
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“Our  readers  and  advertisers  expect  a 
high  quality  newspaper,  featuring 
color  throughout.  And  with  the 
successful  combination  of  Goss 
Metroliner  presses  and  a  dedicated, 
guality-conscious  production  staff, 
Iwe  are  delivering  such  a  product,” 

■ndo  Santos,  Sub 
npo,  Bogota, 
ombia’s  largest 
:rted  to  offset  with  a 
et  press  in  1978. 

tion  and  ad  linage, 
is  growth,”  adds 
r  installation  of 
(fetroliner  units  have 


“Today,”  continues  Santos,  “we  are 
running  our  Metro-Offset  press  24 
hours  a  day  at  an  average  speed  of 
50,000  to  55,000  pph.  We  print  an 
average  of  52  pages  daily  and 
currently  we  are  running  up  to  three 
4-color  ads  each  day  in  addition  to  a 
substantial  amount  of  editorial 
process  and  spot  color.  Even  so,  our 
waste  factor  is  at  a  satisfactory  3  to 
3V4  percent  level. 

“Our  press  crew,  too,  likes  the 
Metro-Offset  —  for  its  printing 
quality,  good  register  and  ease  of 
operation.” 

El  Tiempo  is  yet  another  example 
of  the  print  quality  delivered  by  Goss 
Metroliner  worldwide. 


For  more  information 
on  the  Goss  Metroliner  press 
system,  contact  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago  IL  60650. 
Phone:  (312)656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


ADVERTISING  NEWS  SECTION 


Times  to  introduce  SAUs 
for  aii  dispiay  advertising 


Arthur  Ochs  Sulzberger,  publisher  of 
The  New  York  Times,  announced  last 
week  that  the  newspaper  will  begin  offer¬ 
ing  advertising  space  in  a  fixed  number  of 
sizes  to  all  display  advertisers  beginning 
July  1. 

The  Times  system  consists  of  a  total  of 
44  sizes,  including  the  system  developed 
primarily  for  national  advertising  by  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  plus  19  additional  sizes  tradi¬ 
tionally  used  by  Times  advertisers.  Near¬ 
ly  900  daily  newspapers  have  announced 
their  intention  to  adopt  the  ANPA  system 
of  25  standard  sizes  (and  five  alternates) 
Sept.  1,  and  many  are  expected  to  follow 
the  Times’  lead  by  developing  and  offer¬ 
ing  additional  sizes  geared  toward  local 
display  advertising. 


“Our  move  to  standard  modular  units 
is  dictated  by  our  desire  to  help  the  coun¬ 
try’s  newspapers  and  advertisers  solve 
troublesome  and  expensive  production 
problems,”  said  Sulzberger.  “Further, 
we  are  motivated  by  the  fact  that  a  page 
with  modular  advertising  is  better  looking 
and  easier  to  read.” 

The  standard  Times  units  range  from 
one-column  wide,  one-inch  deep  to  a  full 
two  page  center  spread.  The  width  of  a 
full-page  display  ad  will  be  reduced  from 
13  Vs”  to  13”.  Advertising  will  be 
accepted  in  non-modular  form  during  a 
transition  period,  the  length  of  which  has 
not  been  determined. 

In  order  to  accomodate  the  new  sizes, 
the  Times  will  reduce  its  web  width  from 
58”  to  56”.  The  width  of  the  Times  page 
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will  decrese  by  7/16ths  of  an  inch,  the 
news  typeface  will  be  be  slightly  enlarged 
and  additional  columns  of  space  will  be 
provided  to  maintain  the  Times  tradition¬ 
al  newshole.  There  will  be  no  changes  in 
the  Times  six  on  nine  format.  Except  in 
some  classified  advertising  sections 
where  there  are  10  columns  to  a  page,  the 
Times  uses  nine  columns  per  page  for 
advertising  and  six  columns  for  news. 

Lance  Primis,  Times  vicepresident/ 
advertising,  told  E&P  that  the  19  addi¬ 
tional  sizes  developed  by  the  newspaper 
will  prove  “very  compatible”  with  other 
newspapers  with  similar  formats.  He  said 
the  Times  has  received  a  “very  positive” 
response  to  the  system  from  both  national 
advertising  agencies  and  local  retail 
Times  advertisers. 

The  newspaper  has  also  developed  a 
rate  card  which  specifies  both  the  dimen¬ 
sions  of  the  44  advertising  units  and  the 
prices  for  each  unit  as  contract  volume 
levels  are  achieved. 


(J;  STANDARD  ADVERTISING  UNITS 


NYT 

INITNa 

UNIT5IZE 

WIDTH  X  DEPTH 

LINAGE 

EQVIVALENTS 

%  OF  BROADSHEET 

PAGE  (2700  LINES) 

1 

I3"x21" 

2700(1) 

100.0% 

2 

I3"xl8" 

2340(2) 

86.7 

3 

13"  X  lO’/w" 

1350 

500 

STANDARD  COLUMN  WIDTHS 

4 

10»/»"x21" 

2250(2) 

83.3 

9  Columns  *  13" 

S 

105/«"xl8" 

1928 

71.4 

7/1  Columns  »  10  V"" 

6 

I0»;."xI5»/8" 

1673 

62.0 

7  Columns «  9V«" 

7 

9»/i"  X  13>5/16" 

1400 

51.9 

6  Columns  »  8 

8 

9»/8"x6«/i«" 

700 

25.9 

4/1  Columns « 

9 

8Vi«"x2I" 

1800 

66.7 

3  CohmuiSB  4/i" 

26 

8Vi«"xl3“/i«" 

1200 

44.5 

2  Oriumns*  2  Vo" 

10» 

8Vw"  X  lO’/ib" 

900 

33.3 

1  Vi  Columns  ■  2 

11 

65/i»"x2l" 

1350 

50.0 

1  Column  ■  1 V*" 

12 

65/1."  X  l3‘5/,e" 

900 

33.3 

13* 

X 

675 

25.0 

27* 

6*/i6"  X  6*^16" 

450 

16.7 

14* 

X  5®/i6" 

338 

12.5 

15 

4‘/4"x21" 

900 

33.3 

16 

4>/4"  X 

600 

22.2 

17* 

4'/."  X  IO’/i«" 

450 

16.7 

18* 

4>;4"x6>5/„" 

300 

11.1 

'These  sizes  lit  hoih  ROP  and  Guide. 

19* 

4*/*"  X  5*/i6" 

225 

8.3 

'Center  spread  gutter  bleeds  available 

20* 

4V4"x35/i." 

144 

5J 

upon  request  only:  one  veiox  in  the 

28* 

4>/4"x2'5/w" 

123 

4.6 

measurements  shown  above  is  required. 

29 

25/4"  X  21" 

600 

22.2 

'This  size  is  for  Guide  oiilv 

30 

2»/4"xl3'»/ie" 

400 

14.8 

Note:  NYT  units  1  through  2S  (shown  in  bold 

31* 

25/4"  X  lO'/u" 

300 

11.1 

tvoel  are  compatible  with  the  standard 

32* 

23/4"  X 

200 

7.4 

advertising  units  (SAU). 

33* 

25/4"x3'/i." 

% 

3.6 

34* 

25/4"  X  2" 

56 

2.1 

35 

21/1."  X  18" 

386 

14J 

36 

2'/i6"x  155/«" 

335 

12.4 

37 

2Vi«"  X  8**/i6" 

192 

7.1 

38 

2>/i6"  6**/i6" 

150 

5.6 

39 

2*/i«"  X  53/i«" 

113 

4.2 

21* 

100 

3.7 

22* 

15/."  X  55/1." 

75 

2.8 

Notes; 

23* 

15/."  X  35/1." 

48 

1.8 

( 1 )  Charged  at  24(X)  lines 

24* 

15/."  X  2" 

•  28 

1.0 

(2)  Charged  at  2100  lines 

25* 

15/."  X  1" 

14 

i 

(3)  Charged  at  SlOO  lines 

40.. 

27V."  X  21" 

5700(3) 

- 

(4)  Charged  at  4460  lines 

41'’ 

27V."  X  18" 

4940(4) 

- 

(S)  Charged  at  4500  lines 

4J** 

J71/."x  lOV' 

sas 

- 

43** 

22"x21" 

- 

44*** 

4»/."  X  13V." 

TmS 

- 

SAUs  endorsed 
by  ad  agency 


TraCy-Locke  Advertising,  the  Dallas- 
based  agency  with  offices  in  San  Francis¬ 
co  and  Denver,  stongly  endorsed  the 
American  Newspaper  Ptiblishers  Asso¬ 
ciation’s  Standard  Advertising  Unit  sys¬ 
tem  in  its  April  Media  Memo  to  em¬ 
ployees  and  clients. 

“Tracy-Locke  endores  the  standard 
advertising  unit  system  proposed  by  the 
ANPA,”  states  the  memo,  “this  system 
of  modular  advertising  units,  which  is 
similar  to  the  way  magazines  have  sold 
space  for  many  years,  reflects  a  needed 
standardization  step  in  the  newspaper  in¬ 
dustry  that  will  be  beneficial  for  both 
advertisers  and  publishers.  We  urge  both 
clients  and  papers  to  take  advantage  of 
this  important  change.” 

The  agency,  which  billed  nearly  $123 
million  last  year,  projects  that  the  system 
will  save  advertisers  and  agencies  time 
and  money  in  the  preparation  of  ads,  im¬ 
prove  the  appearance  of  ads,  eliminate 
mistakes  in  providing  properly  sized 
material  to  newspapers  and  simplify  the 
pricing  of  newspaper  schedules,  billing 
and  other  paperwork. 

On  the  negative  side,  the  memo  re¬ 
ports,  “The  major  disadvantage  we  see 
for  advertisers  is  that,  in  some  cases,  con¬ 
siderable  float  will  be  necessary.  While  it 
would  be  possible  for  the  newspaper  to 
widen  the  adjacent  editorial  column  to 
reduce  the  white  space,  this  could  result 
in  advertisers  paying  for  space  that  was 
not  really  used,  which  might  counteract 
any  production  economies.” 
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THE  LESS  ATYPESETTER 
MOVES,  THE  E\RTHER  IT  GOES 


Autologic's  APS-5  goes  faster 
than  any  other  typesetter:  4000  lines 
per  minute.  More  important,  it  keeps 
going  longer;  the  APS-5  has  a  legendary 
uptime  record. 

The  principle  behind  this 
revolutionary  speed  and  reliability  is 
simple:  Autologic  was  the  first  to  replace 
moving  parts  with  sophisticated 
electronic  circuitry. 

There  are  no  moving  parts  in  the 
process  of  transmitting  type  image  to 
output  medium.  All  fonts  are  always 
"on-line,"  stored  as  digitized  computer 
information.  Entire  lines  of  type  are  elec¬ 
tronically  beamed  onto  film  from  a 
cathode  ray  tube  within  the  typesetter 
No  font  grids  or  drums  to  change.  No 
film  strips  to  get  lost  or  damaged.  It's 
faster,  simpler,  and  more  reliable. 

A  full  line  of  Autologic  peripherals 
makes  the  APS-5  even  more  productive. 
Scan  and  digitize  line  art  and  logotypes 
and  merge  them  with  text,  using  our 
APS-41  Graphics  Scanner.  Set  text 
and  graphics  directly  onto  microfilm 
from  your  computer  data  base  with  our 
APS-51  Microfilm  Recording  Unit. 


An  attractive  rental  plan  is  now  available 
for  the  APS-5. 

Call  now  for  further  details.  Autologic,  Inc. 
1050  Rancho  Conejo  Blvd.,  Newbury  Park,  CA 
91320.  (213)  889-7400.  A  subsidiary  of  Volt 
Information  Sciences,  Inc. 


APS-5 

VVORLDS  lASIEST  TYPESETTER 
BYAUTDIDGIC# 


Suburban  Press  study 
shows  upscale  audience 


By  Celeste  Huenergard 

Hoping  to  boost  its  national  ad  share 
from  2%  to  15%  during  the  next  few 
years,  U.S.  Suburban  Press  Inc.  (USSPI) 
last  week  released  the  results  of  its  first 
national  readership  study  conducted  by 
Simmons  Market  Research  Bureau. 

Key  findings,  according  to  a  spokes¬ 
man  for  the  national  suburban  rep  firm. 


show  USSPI  has  a  total  audience  of 
32,235 ,000  (50%  of  the  adult  population  in 
its  44  major  SMSA’s),  a  combined  cir¬ 
culation  of  more  than  13  million,  and  2.48 
readers  per  copy. 

The  $100,000  study  surveyed  2,129 
adults  in  15  markets  during  December 
and  January.  The  sample  was  then  pro¬ 
jected  to  USSPTs  remaining  SMSA’s. 


Newspaper  readership  was  determined 
by  questioning  reading  habits  in  the  past 
24  hours  for  dailies  and  in  the  last  seven 
days  for  weeklies.  For  vital  statistics,  re¬ 
spondents  were  asked  the  same  demog¬ 
raphic  questions  used  in  Simmons’ 
national  magazine  study. 

Compared  with  national  averages,  the 
survey  found  that  suburban  audiences 
tend  to  be  better  educated,  with  35.6% 
having  attended  or  graduated  from  col¬ 
lege.  Nearly  one-half  of  the  households 
queried  claimed  annual  incomes  of 
$25,000  or  more,  while  a  quarter  of  them 
listed  $45,000  or  more. 

In  addition,  suburbanites  own  more 
cars,  big-ticket  consumer  items  and  are 
more  mobile:  30.4%  take  at  least  one 
domestic  flight  a  year  as  opposed  to  the 
17%  national  average. 

Simmons  also  found  that  58%  of  the 
respondents  felt  suburban  papers  do  a 
better  job  of  covering  local  news  and 
community  events  than  the  metro  dailies. 
Simmons  did  not  ask  them,  however, 
which  one  did  a  better  job  on  other  types 
of  news. 

The  study  also  revealed  that  66%  of  the 
participants  read  a  suburban  paper  the 
first  day  it’s  received  while  94%  of  them 
read  it  within  two  days. 

As  a  part  of  the  national  study  and  at 
the  request  of  the  respective  suburban 
publishers,  a  special  sampling  was  con¬ 
ducted  in  Chicago  and  the  Baltimore/ 
Washington,  D.C.,  area  to  produce  indi¬ 
vidual  studies  for  those  markets. 

Chicago  results  tallied  a  USSPI  audi¬ 
ence  of  2,660,000  adults — a  higher  figure 
than  the  audience  estimates  currently 
being  used  by  the  Chicago  Tribune 
(l,867,0(X))  or  the  Chicago  Sun — Times 
(2,065,500),  James  P.  Thavis,  USSPI 
vicepresident  for  sales  and  marketing, 
said.  The  Baltimore-Washington,  D.C., 
readers  per  copy  figure  is  nearly  “twice 
the  readership  score  received  by  most 
metros,”  he  added,  although  the  final 
numbers  have  not  been  tabulated. 

USSPI,  which  defines  a  suburban 
newspaper  as  one  that  has  “at  least  25% 
editorial  content,”  currently  claims  more 
than  1 ,000  such  papers. 

In  1979  the  network  placed  roughly  30 
million  lines  of  national  advertising  in  its 
member  papers  and  predicts  that  1981  re¬ 
venues  will  increase  between  40%  and 
50%.  The  privately-held  company  would 
not  release  more  specific  linage  or  re¬ 
venue  figures. 

The  15  markets  included  in  the  Sim¬ 
mons’  survey  and  the  number  of  USSPI 
papers  represented  there  are:  San  Fran¬ 
cisco  (28),  Detroit  (53),  Seattle  (19),  Kan¬ 
sas  City  (30),  Northern,  N.J.  (93),  St. 
Louis  (31),  Philadelphia  (51),  Boston  (60), 
Pittsburgh  (17),  Rochester,  N.Y.  (10), 
Miami  (19),  Los  Angeles  (53),  Chicago 
(13),  Baltimore  (22)  and  Washington, 
D.C.  (14). 
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The  Sigma  Delta 

Chi  Fouiulation 
Aimounces  the  1981 
Eugene  C.  Pulliam 

Fellowship. 

The  Pulliam  Fellowship  Each  applicant  must  submit: 

was  established  in  1978  to  honor  1)  A  personal  biography;  2)  A 
the  most  outstanding  editorial  summary  of  profession^  experi- 

writer  in  the  United  States  or  its  ence;  3)  10  samples  of  editorials 

territories.  The  $10,000  award  or  editorial  series;  4)  Your  plans 

is  used  by  the  recipient  to  broaden  for  using  the  award;  5)  A  letter  of 
his  or  her  journalistic  horizons  endorsement  from  your  employer, 

by  means  of  travel,  research  Send  your  application  to:  Pulliam 

or  both.  Fellowship,  Sigma  Delta  Chi 

The  award’s  first  winner.  Foundation,  840  N.  Lake  Shore  Dr., 

Ross  Mackenzie  of  the  Richmond  Suite  801- A,  Chicago,  IL  60611. 

( Va.)  News  Leader,  called  the  Deadline  for  entries  is  July  1, 1981. 

award  “a  God-send ...  the  Fellow-  The  Fellowship  honors  the 

ship  was  one  of  the  best  things  memory  of  Eugene  C.  Pulliam 

that  ever  happened  to  me.”  ( 1889 - 1975),  who  was  publisher 

Mackenzie’s  travels  and  research  of  The  Arizona  Republic,  The 
resulted  in  several  nationally  re  Phoenix  Gazette,  The  Indianapolis 

cognized  editorials  and  articles  for  Star,  The  Indianapolis  News, 
both  newspapers  and  magazines.  The  Muncie  Star,  The  Muncie 
To  qualify  for  the  Fellowship,  Press  and  the  Vincennes  Sun- 
applicants  must  have  at  least  five  Commercial.  He  was  also  a  founder 
years  of  full-time  writing  experi-  of  Sigma  Delta  Chi  in  1909.  ^ 

ence.  The  winner  is  judged  on  The  award  is  made  Jjs 

the  basis  of  his  or  her  journalistic  possible  through  a 

ability  in  general,  and  editorial  grant  by  Mrs.  Eugene  a"  1 

writing  in  particular.  C.  Pulliam.  P 


New  lesearch  firm 
in  bid  to  conduct 
syndicated  study 

Shortly  after  Three  Sigma  Reseach, 
Inc.  reported  findings  from  the  first 
nationally  syndicated  newspaper  audi¬ 
ence  survey,  Scarborough  Research,  Inc. 
indicated  its  intention  to  seek  support  to 
conduct  the  next  national  newspaper 
study.  A  third  firm — the  Opinion  Re¬ 
search  Corporation  of  Princeton,  N.J. — 
has  now  entered  the  running. 

ORC,  which  plans  to  open  an  office  in 
Manhattan  sometime  this  summer,  offi¬ 
cially  entered  its  name  in  the  competition 
for  newspaper  support  in  a  letter  sent  re¬ 
cently  to  major  market  newspapers.  In 
that  letter,  the  firm  outlined  two  alterna¬ 
tive  approaches  to  the  problem  of  main¬ 
taining  the  currency  of  the  data  base 
assembled  by  the  Three  Sigma  study. 

Mindful  of  the  cost  to  the  newspaper 
industry  of  an  annually  updated  data 
base,  the  firm  proposes  the  replacement 
of  data  in  half  the  markets  included  in  the 
survey  each  year,  thus  insuring  that  the 
oldest  information  in  the  data  base  is  nev¬ 
er  more  than  two  years  old.  The  other 
alternative  proposed  by  the  firm  is  a  data 
base  which  would  be  updated  every 
second  year. 

Gannen  names  sales 
development  director 

Fred  L.  Foster,  Jr.,  advertising  direc¬ 
tor  of  the  Gannett  newspapers  in  Utica, 
N.Y.,  has  been  named  director  of  sales 
development  in  the  newspaper  advertis¬ 
ing  department  of  Gannett,  Inc. 

Foster,  who  joined  Gannet  in  1978  as 
retail  advertising  manager  for  the  Utica 
Newspapers,  will  work  with  the  retail 
advertising  departments  of  all  82  Gannett 
dailies.  He  will  report  to  Mark  Arnold, 
Gannett’s  vicepresident/advertising. 

Before  joining  Gannett,  Foster  worked 
for  Thomson  Newspapers. 


Ad-ventures _ 

Efforts  to  stem  misredemption  show  results 

“So  much  potential  for  reward  .  .  .  merely  increases  the  potential  for 
larceny.” 

So  said  George  J.  Simko,  the  Benton  &  Bowles  executive  vicepresi¬ 
dent  who  is  a  prime  mover  in  the  advertising  industry’s  efforts  to  slash 
the  rate  of  coupon  misredemption.  Speaking  to  advertising  financial  man¬ 
agers  during  an  Association  of  National  Advertisers  workshop  in  Miami 
last  week,  Simko  outlined  the  magnitude  of  the  misredemption  problem 
and  praised  the  cooperation  of  the  newspaper  industry  in  the  Audit 
Bureau  of  Circulations’  Coupon  Distribution  Verification  Service. 

To  date,  116  newspapers  in  67  markets,  representing  an  aggregate  daily 
circulation  of  22  million  and  26  million  on  Sunday,  have  joined  the  ABC 
program.  A  total  of  13  reports  have  been  completed  since  the  service  be¬ 
gan  operating  last  fall.  Simko  reported,  “In  all,  our  auditors  have  found  a 
total  of  37  items  which  deviate  from  our  guidelines,  most  of  which  the 
publishers  have  already  corrected.  Individually,  these  findings  may  not 
seem  like  much  within  the  scope  of  the  problem  that  is  coupon  misrede¬ 
mption.  But  taken  together  and  stretched  across  1 16  newspapers,  they 
hold  the  promise  of  bringing  a  new  dimension  of  security  to  newspaper 
handling  and  distribution  of  coupons.” 

Simko  detailed  some  of  the  findings  of  the  ABC  audits  and  the  re¬ 
sponse  they’ve  generated  from  cooperative  newspaper  publishers: 

“At  the  Albany  Times-Union  and  Knickerbocker  News,  we  found  that 
there  was  no  verification  that  copies  not  returned  to  the  paper,  contain¬ 
ing  coupon  inserts  or  coupon  sections,  were  actually  disposed  of.  The 
publisher  has  instituted  a  new  procedure  requiring  that  affidavits  be  sub¬ 
mitted  supporting  the  fact  that  coupons  are  destroyed  by  the  wastepaper 
company.” 

“At  the  Allentown  Call-Chronicle,  we  found  that  coupon  printing 
plates  were  not  properly  secured.  The  publisher  has  installed  a  new 
security  system  to  prevent  unauthorized  use  of  printing  materials. 

“At  the  Des  Moines  Register-Tribune,  we  discovered  they  were  not 
checking  to  determine  if  returned  and  unsold  copies  of  the  paper  actually 
contained  the  coupon  section  or  insert.  Furthermore,  the  returns  were 
not  placed  in  a  secure  area.  The  publisher  has  begun  to  require  such 
checks  and  a  secure  area  for  returns  is  now  being  constructed. 

“At  the  Charleston  Gazette-Mail,  we  found  that  coupon  inserts  and 
sections  were  not  securely  stored  prior  to  distribution.  In  response,  the 
publisher  has  tightened  security  considerably. 

“At  the  Jacksonville  Times-Union,  our  auditor  found  that  supervisors 
were  not  present  at  some  branch  offices  as  coupon  sections  were  inserted 
into  the  paper.  The  publisher  confirmed  the  problem  and  promised  to 
correct  it.” 

The  ABC  service  is  one  of  those  business  ventures  designed  to  put  it¬ 
self  out  of  business,  Simko  explained.  “We,  the  Audit  Bureau  of  Circula¬ 
tions,  want  to  make  newspaper  publishers  so  conscious  of  security  as  it 
relates  to  coupons  that  effective  controls  will  become  standard  operating 
procedure  to  the  point  where  a  verification  service  will  become  unneces¬ 
sary.”  — GLOEDE 


kfijt***  Go  CAMERA  READY! 

r  We  have  what  it  takes  to  set  your 

^  TV  Listings.  Whether  you  take  the  points, 

leading  or  typefaces,  we  can  fill  the  spread. 
For  more  information  on  CAMERA-READY  TV  Listings 
or  any  of  our  services,  call  our  toll-free  number  now! 


TOLL  FREE;  (800)  833-9581 

NY  Tie  Line  Toronto  Tie  Line  Local  Line 

212-581-3169  416-366-9319  518-792-9914 


IVO/VTA 

Quaker  Village 
Glens  Falls,  NY  12801 


Times-MIrror  posts 
gain  In  ad  revenues 

Advertising  revenues  for  Times- 
Mirror’s  Newspaper  Publishing  Group 
for  the  four  weeks  ended  March  29  were 
up  24.4%  to  $64.6  million  from  $51 .9  mil¬ 
lion  in  the  comparable  period  last  year. 

If  the  Denver  Post  were  to  be  included 
in  the  1980  figures  for  comparability, 
advertising  revenues  would  have  shown  a 
12.5%  increase.  For  the  first  13  weeks  of 
the  year,  total  advertising  revenues  for 
the  group  totalled  $195  million,  an  in¬ 
crease  of  31.1%  over  the  comparable 
period  in  1980.  Excluding  the  Post,  this 
year’s  gains  total  18.1%. 
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Look  at  the  difference.  The  Information  International  NEWSPAPER  PAGINATION  SYSTEM  is  a  totally  inte¬ 
grated  full-page  makeup  and  pagesetting  system  for:  illustration  scanning;  page  makeup  of  text  and 
graphics;  pagesetting  of  text,  ads,  line  art,  rules  and  halftones.  ' 

I  ' 

In  Atlantic  City,  see  the  NEWSPAPER  PAGINATION  SYSTEM  make  up  and  pageset  90-pica,  plate-ready 
newspaper  pages  with  halftone  graphics  in  place. 

BOOTH  3101,  INFORMATION  INTERN ATIONAL® 

STREET  LEVEL  - . 

ANPAIRI  ’81  □□□ 

zxx 


Hole>page  Makeup.  Whole-page  Makeup. 


First  ‘all-points’ 
release  in  years 
for  Chevy’s  J-car 

The  Campbell-Ewald  Company,  the 
advertising  agency  for  General  Motor’s 
Chevrolet  Motor  Division,  is  planning  the 
first  “all  points  release”  newspaper 
advertising  campaign  to  come  out  of  De- 
triot  in  several  years.  Over  2,000  daily 
and  weekly  newspapers  located  in  mar¬ 
kets  which  contain  Chevrolet  dealers  will 
get  insertion  orders  for  ads  heralding  the 
introduction  of  the  new  Cavalier, 
Chevy’s  version  of  the  GM  J-car. 

Edwin  Acker,  Campbell-Ewald’s 
vicepresident/director  of  print  buying, 
told  E&P  that  the  schedule  would  be 
“quite  extensive,”  but  he  explained  that 
the  newspaper  advertising  blitz  does  not 
necessarily  indicate  an  end  to  the  drought 
in  newspaper  national  automotive  linage. 
He  said  the  decision  to  use  so  many  news¬ 
papers  in  addition  to  heavy  network  tele¬ 
vision,  magazines,  radio  and  outdoor 
advertising  was  made  by  the  agency,  not 
by  Chevrolet. 

“Chevrolet  historically  has  used  news¬ 
papers  to  help  introduce  new  cars,”  ex¬ 
plained  Acker.  “We  try  to  give  the  deal¬ 
ers  as  much  local  support  as  possible  — 
some  years  we’ve  gone  the  radio/outdoor 
route  and  some  years  we’ve  gone  the 
newspaper  route.  It  depends  on  the  crea¬ 
tive  strategy.” 

Pontiac’s  J-car  enti7,  the  J-2000,  will 
not  use  newspapers  in  its  introductory 
campaign,  according  the  ad  agency  for 
the  Pontiac  Motor  Division,  D’Arcy- 
MacManus  &  Masius  of  Bloomfield  Hills, 
Mich.  The  Pontiac  campaign,  like  its 
Chevrolet  counterpart,  will  make  exten¬ 
sive  use  of  network  television  and  maga¬ 
zines. 

Val  Corradi,  the  Newspaper  Advertis¬ 
ing  Bureau’s  vicepresident/automotive, 
said  the  Chevy  all-points  break  is  the  best 
news  for  newspapers  to  come  out  of  De¬ 
troit  in  some  time.  He  noted  that  activity 
has  been  picking  up  in  automotive  —  fi¬ 
bres  for  the  first  two  months  of  1981 
indicate  that  national  auto  linage  was  up 
3.5%  over  the  same  period  last  year. 

“I  think  we’re  on  the  upswing,”  said 
Corradi,  "we’ve  got  some  momentum 
here.” 

He  noted  that  Chrysler  has  been  using 
newspapers  in  35  markets  to  advertise  its 
$50  test  drive  offer.  Ford  has  recently 
used  newspapers  in  roughly  75  markets 
for  its  Lincoln-Mercury  Division.  And 
Pontiac,  which  has  been  out  of  newspap¬ 
ers  for  several  years,  has  been  “quite 
satisfied”  with  the  results  it  obtained 
from  newspaper  advertising  for  its  T- 
1000,  Pontiac’s  version  of  the  Chevy 
Chevette. 
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Radio  Shack 


Congratttlates  a  Leader 
in  C^pttterized  News: 


Get  the  Latest  EditSon  on  Your  TV — 
with  Radio  Shack’s  new  TRS-SO"  VIDEOTEX! 


Now  you  can  read  spcdaL  eifttrona;  tdmom  of 
The  'iMaoisngMr  -  aicng  w«h  other  ureai 
newifMpen  -  on  your  lefevBton  sn'  furt  enn- 
r««  ShKksTRS-acVlKOTEX  lerrnKd 
to  yow  TV  fx  l«eu  n  newv  irwusi  rJoi 
mMon  and  (ntetUerncR! 

TFS  eO  VTOEOTEX  Tumi  Your  TV 
into  an  'Eketronk;  Library 
TFS«  ViU<)rEX.  nstiona!  Bid  bed  rw^ 

CompuServe*  Iniormauon  Service  You  ear. 
read  irayot  Hones  and  fralurt  selecaorJ  ofThe 
Vibsivngion  -  as  uvefi  as  The  New  Vark 
Tents  Bid  the  Asaooaied  Press  ViTre  Scrvioe  -  - 
Biytme.daYornajN 

The  Latest  News — And  So 
Much  More* 

TRS.8C  VIDEOTEX  hrsigs  you  a  whole  wortd  of 
rdbrmstnri' Cal  Conf)t6enre  fcx  tastoiKii  data 
and  tyslBcs  on  over  S.000  stodet.  Enrsis  and 
sreunues  E(|ay  escSaig  c.-xnpuicr  gemes  Bid 
ever  an  Electnnc  UbS  setvice'  Or  ca3  the 
Dow  Jones 'Woffrifliior.  Service  for  iccettt  stock 
eschanoe  quotes  and  featured  seiecinrEi  from 
The  Street  Joumai  and  Sarons 


TFS-dO  VIDEOTEX  is  Arailabie  Now* 


The  of  ideinonir  WoRnMKin  is  as  dose  at 


Con^kiSefve  and  Dow  Ju^  networks  After 
ftM  youSbcbCedaitiCtfiowhowtvsaies 


For  Home  Conyuteis.  loo. 
tteai^oiwRaTRS.60''  mtcrocamp-jter 
eiephine  coupler  tS  you  need  is  ou 
\TL«OTEX  software  packaee 
eaaboav^aU^ 


TRS-a?  VIDEOTEX 


Keepuptodae  pui  a  TRS.d0  VIDEOTEX  at 
your  home  tuday* 


Reidio/liaek 

The  b^gest  a«iM  bi  Me  cocapoMn 

A  DtVBiON  OF  IMim  COeroiWIOM 


RADIO  SHACK,  a  major  supplier  of 
home  video  computer  terminals,  recently 
ran  this  od  with  the  Washington  Post 
which  ties  the  newspaper's  involvement  in 
the  CompuServe  videotex  experiment  to 
the  sole  of  home  computers  by  emphasiz¬ 
ing  the  immediacy  of  the  electronic  news¬ 
paper. 


New  England  national 
up  33%  In  March 

National  advertising  linage  in  New  En¬ 
gland  newspapers  jumped  33%  in  March, 
1981  over  a  year  ago,  but  most  papers 
reported  that  losses  in  retail  and  classified 
linage  offset  the  substantial  gains  in 
national. 

According  to  the  New  England  News¬ 
papers  Advertising  Bureau,  March 
brought  percentage  gains  in  national 
which,  for  some  newspapers,  “were  out 
of  sight.”  Evening  newspapers  with 
under  20,000  circulation  posted  an  aver¬ 
age  65.31%  increase  in  national  advertis¬ 
ing  linage.  Among  all  the  newspapers  sur¬ 
veyed,  the  gains  in  national  averaged 
33.61%. 

On  the  other  hand,  March  “was  not  a 
good  month  for  retail  advertising,” 
according  to  the  NENAB.  In  retail,  only 
Sunday  newspapers  posted  a  gain 
(1.94%);  morning  papers  lost  9.17%, 
evening  papers  with  more  than  20,000  cir¬ 
culation  lost  8.66%  and  evening  papers 
with  less  circulation  lost  7.05%.  Two  fac¬ 
tors  contributed  heavily  to  the  dismal  re¬ 
tail  performance — New  England  news¬ 
papers  were  faced  with  an  Easter  holiday 
which  fell  two  weeks  later  this  year  and 
an  apparent  shift  of  supermarket  ad  linage 
from  ROP  to  circulars. 

Classified,  according  to  the  NENAB, 
made  a  “small  turn-around”  which  has 
some  experts  “warily”  predicting  the  be¬ 
ginning  of  an  upward  trend.  Classified  in 
New  England  newspapers  was  off  nearly 
7%,  but  fewer  papers  showed  losses,  and 
the  losses  seemed  smaller  than  those 
posted  in  previous  months. 


PARADE  PRESIDENT  CARLO  VITTORINI  (right)  displays  the  product  to 
Yosuo  Soto  (left)  and  Kodo  Hosegowo,  who  headed  o  delegation  of 
Japanese  newspaper  advertising  executives  who  toured  the  U.S.  to  research 
the  role  of  advertising  in  newspaper  management. 
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The  pursuit  of  perfection.  “When  you’re  in  a  pressure  cooker  like  the  America’s 
Cup,  you’ve  got  to  pull  out  all  the  stops.”  In  1980,  Dennis  Conner  and  Freedom 

Y  won  the  Cup,  in  exciting  fashion,  with  the  help  of  one  of  the  most  sophisticated 

V  sails  ever  conceived  for  a  12-meter. 

“Our  mainsail  was  made  with  some  new  synthetic  materials  called  Mylar 
Kevlar!  Basically,  they  made  the  sail  light  enough  to  set  well  in  light 
winds,  but  stiff  enough  to  hold  its  shape  in  a  breeze.  Pretty  exotic  stuff,  but 
if  it  will  help  you  go  even  a  1/10  knot  faster,  you  do  it.” 

pursuit  of  excellence  has  made  The  Providence 
Gravure  Companies  the  industry  leader  we  are  today.  Our  four  plant 
locations  provide  a  tmly  nation^  service  network  of  Gravure,  Web 
Offset  and  hnishing  capabihties.  u-t*- 

But  beyond  capabilities,  it’s  the  superb  ggjt  3 

quality  of  our  printed  products  that  sets  us 

brought  about  by  the  desire  of  our  people  to 
excel.  A  sincere  quest  for  eminence  that 
motivates  us  daily  in  our  never- 
ending  pursuit  of  perfection. 


The  Providence  Gravure  Companies 

Providence,  Rl,  Dallas,  TX,  Richmond,  VA,  Mt.  Morris,  IL 
(401)  331-1771 


By  Dan  Lionel 

Ford  to  head  Lando/i  classified  sales 

A  Classified  Advertising  Sales  Division 
will  be  added  to  the  Landon  Associates 
roster  of  services  commencing  July  1st. 

The  Sales  Division  will  be  headed  by 
Bill  Ford,  who,  for  the  past  five  years,  has 
directed  the  Landon  Classified  Develop¬ 
ment  Department,  which  will  continue  to 
function. 

According  to  Ford,  the  sales  depart¬ 
ment  will  serve  any  newspapers  which 
wish  to  subscribe.  Landon  is  planning  to 
operate  its  classified  sales  effort  from  7 
regional  offices,  including  Boston  (its 
classified  headquarters).  New  York,  Chi¬ 
cago,  Atlanta,  Dallas  and  the  west  coast. 

The  new  sales  division  for  classified 
advertising  will  concentrate  on  recruit¬ 
ment  advertising. 

For  the  75  newspaper  subscribers  to  Bill  Ford 

Landon’s  Classified  Development  prog-  they  have  limited  access  to  the  agencies 

ram.  Ford  has  covered  virtually  every  and  national  advertisers  who  are  in  the 

aspect  of  their  classified  operation  from  market  for  qualified  personnel.  Ford  sees 

organizing  the  department  to  setting  up  recruitmentadvertisingasagrowingenti- 

rate  cards,  developing  training  programs,  ty  that  currently  accounts  for  $1  out  of 

budget  controls  and  helping  to  hire  per-  every  $3  of  classified  advertising, 

sonnel.  From  working  with  these  papers,  “While  the  entry  of  women  into  the 
he  has  become  conscious  of  the  need  for  a  work  force  assuaged  the  nation’s  person- 

national  sales  organization  to  sell  recruit-  nel  needs  in  the  last  10  years,”  notes 

ment  advertising  for  them  as  individually  Ford,  “we'll  soon  have  reached  the  top 


Ad  scene 


limit  of  that  source  of  personnel,  and, 
with  a  fallling  birth  rate,  we  can  expect 
ever  increasing  recruitment  demand.” 

For  the  Classified  Sales  Division 
clients,  Landon  will  offer  a  sales  and  col¬ 
lection  service  on  a  commission  basis.  To 
advertisers,  Landon  will  provide  a  one 
order/one  bill  classified  placement  oppor¬ 
tunity.  In  addition,  Landon  research  will 
develop  a  cross  reference  of  personnel 
availability  by  industry. 

With  this  material,  Landon  hopes  to 
answer  the  recruiters’  needs  for  special¬ 
ized  personnel  by  pinpointing  areas 
where  such  personnel  is  available.  Client 
newspapers  will  be  asked  to  inventory 
their  market  with  standardized  surveys  of 
existing  industries. 

Ford,  who  began  his  classified  career 
some  30  years  ago  as  a  telephone  solicitor 
in  the  classified  department  of  the  Boston 
(Mass.)  Herald-Traveller,  maintains  that 
the  real  training  of  a  classified  manager 
should  start  in  the  phone  room — the 
“nerve  center”  of  the  classified  depart¬ 
ment.  Ford,  who  became  phone  room  su¬ 
pervisor  before  ultimately  becoming 
CAM  of  the  Traveller,  said  that  the 
tendency  of  many  newspapers  to  take  an 
individual  from  display  and  make  him 
CAM  doesn’t  recognize  the  important 
gap  in  such  a  manager’s  background. 

“We’re  looking  for  individuals  with  a 
recruitment  advertising  background,” 
notes  Ford. 


Experience  It  -  Now! 


Don’t  merely  imagine  what  a  Business  Infor¬ 
mation  System  could  do  for  your 
newspaper.  Experience  it! 

Our  Systems  Do  It  All! 

When  you  invest  money,  time  and  energy 
in  a  computer  system,  you  deserve  full  in¬ 
formation  capabilities.  SMS  Systems  enable 
each  department  to  utilize  the  system  in¬ 
dependently.  That’s  flexibility  you  can  turn 
into  productivity  for  the  whole  newspaper. 


Field  Proven  Systems 

We  don’t  merely  promise  you  great 
capabilities.  We  can  demonstrate  them.  Our 
systems  are  working  in  newspapers,  like 
yours,  right  now.  If  you’re  still  skeptical 
about  Business  Information  Systems,  we 
strongly  recommend  you  talk  to  our  users. 
Evaluate  their  systems  -  Get  their  opinion. 

Ready  When  You  Are 

We’re  ready  to  deliver  right  now.  Call  or 
write  for  detailed  information,  including  a 
list  of  users  in  your  area. 


Newspaper  Business  Information  Systems 

STAUFFER  MEDIA  SYSTEMS,  INC. 

2431  Range  Line  •  P.  O.  Box  1286  \ 


Joplin,  MO  64801  •  (417)  782-0280 


Visit  Us  At 
ANPA-RI 
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©1981  American  Satellite  Company. 


a 

Who  should  you  talk  to 
if  you're  doing  a  report  on 
satellite  communications? 


».To  cover 
everything  from  A  toZ 
you've  got  to  start  with  A. 


As  a  pioneer  in  all-digital  satellite 
business  communications,  American 
Satellite  Company  is  a  prime  source 
of  information  about  this  growing 
industry. 

American  Satellite®,  a  partnership 
between  subsidiaries  of  Continental 
Telephone  and  Fairchild  Industries 
provides  communications  services  to  more  than 
200  business  customers  and  the  U.S.  government. 
These  sen/ices  range  from  one-voice  circuits  to 
high-speed  data  transmissions  equivalent  to 
3.2  million  bits  of  information  per  second. 

Long  ago,  American  Satellite  recognized  the  ad¬ 
vantages  of  owning  our  own  space  in  space.  We 
have  an  ownership  interest  in  the  existing  Westar 


satellite  system  and  an  additional  in¬ 
terest  in  future  satellites.  This  gives  us 
the  flexibility  and  capacity  to  serve  our 
customers’  needs  for  years  to  come. 

Our  experience  in  satellite  commu¬ 
nications  gives  us  the  ability  to  under¬ 
stand  where  our  industry  is  headed 
and  to  be  a  major  force  in  that  direc¬ 
tion.  If  you’d  like  to  know  more  about  satellite  communi¬ 
cations,  its  history  and  its  future,  start  at  the  begin¬ 
ning— American  Satellite  Company,  1801 H 10  Research 
Boulevard,  Rockville,  Maryland  20850.  Or  call 
(301)251-8300. 


AMERICAN 

SATELLITE 

COMPANY 


American  Satellite  Company  is  a  partnership 

between  subsidiaries  of  Fairchild  Industries  and  Continental  Telephone. 


Between  heaven  and  earth 
there%  little  we  can't  do. 


Aulokoa 

No  process  camera  can  give 


ou  this  kind  of  reproduction. 
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Plan  to  see 
Autokon  at 
Booth  No.  825 
at  ANPA/RI 


The  8400  Autokon  II  laser  graphics 
system  is  not  just  another  process 
camera  with  add-on  electronic  controls. 
It’s  a  totally  new  approach  to  reproduc¬ 
tion  that’s  changing  the  way  profes¬ 
sionals  look  at  graphics. 

A  Real  Producer 

The  Autokon  system  gives  you  faster 
production.  It  sets  up  for  linework,  half¬ 
tones,  positives,  reverses  or  a  wide 
variety  of  special  effects  at  the  turn  of  a 
few  dials.  On  film  or  paper.  There’s  no 
copy  board  to  set  up,  no  lights  to  adjust, 
no  screens  to  position,  no  focusing  or 
flashing  or  bumping,  and  no  darkroom 
work.  By  eliminating  totally  these  tradi¬ 
tional  bottlenecks,  even  late  material 
can  make  deadlines  easily. 

Quality  Reproduction 

The  Autokon  system  gives  you  vir¬ 
tually  unlimited  ways  to  modify  artwork 
and  photos  in  a  single  pass  of  its  unique 
laser  scanning  system.  It  can  make 
even  poor  quality  photos  look  good  by 
letting  you  selectively  modify  and  en¬ 
hance  highlights,  shadows,  midtones 
and  sharpness. 

The  Autokon  system  can  reproportion 
line  or  continuous  tone  copy  by 
changing  its  height  and  width  indepen¬ 
dently,  doing  reverses  and  flops,  even 
making  outline  conversions. 

Computer  Interface 

With  the  optional  input/output  system, 
the  Autokon  system  will  even  digitize 
artwork  and  store  it  in  memory  for  sub¬ 
sequent  recall  or  transmission.  So  it  can 
provide  the  graphics  for  the  pagination 
systems  that  represent  the  next  major 
advance  in  publishing. 

Now  Hop  To  It 

Autokon.  If  it  reproduced  any  better, 
you’d  be  feeding  it  carrots. 


ECRM 

205  Burlington  Road 
Bedford,  MA01730 
(617)  275-1760 

A  division  of  AM  International,  Inc. 


®  1 980  AM  International.  Inc. 

ECRM  and  Autokon  are  registered  trademarks  of 
AM  International.  Inc. 
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Grocers  turned  on 
by  coupon  columnist 


Managing  editor  A1  McCready  and 
advertising  director  Richard  K.  Millison 
launched  a  shot  heard  ’round 
Portland  .  .  .  and  weeks  later  business¬ 
men,  shoppers  and  readers  are  still  talk¬ 
ing  about  the  Oregonian’s  “best  promo¬ 
tion  ever.” 

McCready  and  Millison  collaborated  to 
use  syndicated  refunding  columnist  Jan 
Leasure  for  a  one-week  blitz  of  Portland 
news  media,  grocery  stores  and  food  in¬ 
dustry  executives  to  reinforce  the  morn¬ 
ing  Oregonian  and  evening  Journal's 
promotion  slogan  of  “the  coupon 
papers.” 

Mrs.  Leasure,  who  writes  Super  Saver 
for  Universal  Press  Syndicate  and  the 
Oregonian,  demonstrated  her  refunding 
techniques  by  buying  Si 50.94  worth  of 
groceries  at  Albertsons  with  coupons  and 
receiving  a  H  refund. 

The  32-year-old  junior  high  school  En¬ 
glish  teacher  from  Libertyville,  Ill.  met 
with  approximately  2,500  shoppers  at  9 
stores,  talked  with  292  grocery  store/food 
broker  officials  in  nine  meetings, 
appeared  on  4  television  shows  and  2 
radio  shows  and  was  featured  in  3  Orego¬ 
nian  articles. 

The  result? 

“It  is  the  highest  intensity  promotion 
since  I’ve  been  at  the  paper,”  said  Milli¬ 
son,  who  joined  the  Oregonian  in  1950 
and  served  as  promotion  director  prior  to 
becoming  ad  director. 

“For  what  it  was  designed  to  do,  it  has 
to  be  the  most  successful  promotion 
ever.  .  .  because  of  the  intensity,  it  will 
top  anything  we’ve  ever  done,”  Millison 
said. 

32 


“It  was  a  super  demonstration  of  tak¬ 
ing  advantage  of  cents-off  coupons,” 
Oregonian  publisher  Fred  A.  Stickel  said. 
“We  had  a  primary  objective  of  focusing 
attention  on  our  food  pages.  She  brought 
out  huge  crowds.  We  turned  out  100  food 
brokers  to  a  cocktail  party.  That  sparked 
their  attention  to  our  food  pages.” 

McCready,  who  purchased  the  Super 
Saver  column  last  November  when  it  be¬ 
gan  syndication,  said,  “It  gave  us  three 
very  good  features  for  the  Day  section — a 
helluva  good  read  plus  great  photos.  This 
built  a  lot  of  good  will  for  the  Oregonian  in 
the  eyes  of  our  readers.  We’ve  estab¬ 
lished  ourselves  as  the  coupon  place. 
We’re  the  leader  and  we’re  delighted  to 
be  in  that  position.” 

Millison  said  the  Leasure  visit  promo¬ 
tion  had  four  targets;  the  reader,  the  retail 
grocer,  the  food  broker  and  the  direct 
representatives  of  national  products. 

The  impact? 

“At  one  store,  there  were  200  waiting 
when  the  store  opened,”  Mrs.  Leasure 
said.  “I  was  anticipating  talking  to  40-50 
people  at  every  store.  There  was  an  aver¬ 
age  of  250-300  at  every  store.  One  reader 
came  the  first  day  to  thank  me  for  helping 
her  get  started  and  came  back  a  second 
day  to  another  store  and  presented  me 
with  an  original  photograph  of  Mount  St. 
Helens.” 

Mrs.  Leasure  said  several  store  mana¬ 
gers  responded  by  installing  coupon  drop 
boxes  and  bulletin  boards  for  refund  form 
displays.  “They  were  very  receptive  to 
programs  that  would  keep  consumers 
happy  and  increase  business,”  she  said. 

“When  I  went  one  morning  to  speak  at 


a  Safeway  store,  one  woman  had  just 
finished  shopping  and  waited  to  show  me 
her  checkout  tape.  She  had  purchased 
$18.07  worth  of  groceries  for  $2.14  after 
coupons  had  been  deducted.” 

“I  was  overwhelmed,”  said  Dave 
Staley,  manager  of  Keinow’s  Menlow 
Park  store.  “I  didn’t  know  I’d  be  seeing 
over  250  people  in  my  store.  Jan  helped 
the  customer  to  see  what  the  manufactur¬ 
er  is  doing.  Coupons  are  probably  one  of 
the  most  effective  kinds  of  advertising  I 
know  of.” 

“She’s  a  very  enthusiastic  lady,”  said 
A1  Neish,  Safeway  vicepresident  of 
marketing.  “We  also  like  her  because  her 
name,  Super  Saver,  is  also  our  theme.” 

Millison  and  Cecil  said  the  promotion 
produced  two  extra  full  pages  of  grocery 
advertising  the  first  week  and  they  have 
hopes  of  more  increases. 

Following  one  of  the  meetings,  one  for¬ 
mer  advertiser  invited  Millison  “to  make 
a  presentation  to  their  executive 
vicepresident.  It’s  too  early  to  tell,  but  it 
may  lead  to  them  advertising  again,”  the 
ad  director  said. 

Ed  Neiderkom,  Oregonian  promotion 
manager,  called  Mrs.  Leasure  “a  real 
marketable  gal.  It  had  great  promotion 
value  for  reader  awareness.  This  was 
such  a  natural  tie-in.  Her  visit  sure  got 
people  talking.” 

Millison  agrees. 

“It  was  the  conversation  in  every 
group  during  the  week.  Last  week  I  had 
lunch  with  three  businessmen,  none  of 
whom  are  grocery  shoppers.  One  of  them 
brought  up  ‘Jan  Leasure.’  It  shows  the 
depth  of  the  penetration  of  recognition,” 
Millison  said. 


Newspaper  sues  govt, 
over  closed  meetings 

Ocean  County  (N.J.)  Times-Observer 
has  filed  suit  against  county  officials  for 
closing  meetings  that  the  newspaper  con¬ 
tends  led  to  the  firing  of  155  workers  and 
to  a  cutback  in  services. 

The  newspaper,  in  its  suit  filed  in 
Ocean  County  Superior  Court,  claims  the 
County  Board  of  Freeholders  violated  the 
state’s  Open  Public  Meetings  Act  by 
holding  closed-door  budget  sessions  last 
December  and  early  this  year. 

“When  they’re  dealing  with  the  tax¬ 
payers  money,  when  they’re  dealing  with 
the  services  they  should  provide  to  the 
taxpayers,  then  public  officials  owe  it  to 
the  citizens  to  conduct  these  discussions 
in  public,”  said  Stuart  Rose,  editor  of  the 
26,000  circulation  daily. 

The  Open  Meetings  Act  requires  that 
governmental  bodies  conduct  their  busi¬ 
ness  in  public  unless  it  deals  with  matters 
involving  pending  litigation  or  contract 
negotiations. 
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“NewYork  is  different  NewYork  is 
excitin g»  And,  each  Sunday  the 
NewYork  News  Magazine  sets  out 
to  capture  those  differences  and 
that  excitement  The  result  is  a 
magazine  that  involves  our  more 
than  5,600,000  Sunday  readers 
and  is  a  great  showcase  for 
advertisers  who  want  to  tap  the 
mighty  NewYork  market” 
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“Publishing  our  own  Sunday  News 
Magazine  has  many  advantages. 
Foremost  is  our  ability  to  keep  the 
content  timely  to  focus  on  articles 
appealing  to  the  NewYork  market 
to  offer  well  balanced  content  in  a 
colorful,  entertaining  manner.” 

MICHAEL  J.  O’NEILL 

Executive  Vice  President  and  Editor 


II 

I 
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The  NewYork  Su  nday  News 
Magazine  provides  advertisers 
with  a  colorful  showcase  for 
displaying  their  wares.  Dollar  for 
do  lar,  I  believe  the  magazine 
moves  more  goods  than  anything 
else  in  our  Sunday  package.” 


ARTHUR  E.WIBLE  ,  • 

Vice  President  and  Advertising  Director 


NO  NATION AUy  EDITED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  BELIEVABILITV  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALiy  EDITED  MAGAZINE 

51  of  the  country’s  leadins  newspapers  carry  locally  edited  SUNDA/ 
magazines.  And  they  could  probably  give  you  51  good  reasons  why 
Here  are  three: 

•  •  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can’t  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They’re  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned  with  the  country’s  top  newspapers. 

If  your  circulation  is  over  1^,000,  it’s  entirely  feasible . . .  and  we’ll  show 
you  how. 

Call  Jim  Davy,  President,  AAetropolitan  Sunday  Newspapers,  (212)  689-8200. 
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Note:  8  of  the  51  covers  are  shown  above. 
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AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Morning  News, 

DALLAS  Times  FJerald,  DA/TON  Daily  News,  DENVER  Post,  DES  MOINES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant, 
F<XJSTON  Chronicle,  INDIANAPOLIS  Star,  KANSAS  CFTY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Daily  News  of  LA.. 
LOUISVILLE  Courier- Journal  &  Times,  MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune, 

NEW  ORLEANS  Times- Picayune,  NEW  YORK  Gannett  Vfestchester  Rockland,  NEW  YORK  News,  OMAHA  WDrId-Fferald,  ORLANDO  Sentinel  Star, 
PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle, 

ST.  LOUIS  Globe-Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CFTY  Tribune,  SAN  JOSE  Mercury  News 
SEATTLE  Post-Intelligencer,  SEATTLE  Times,  SYRACUSE  HerakJ-American/Pcst-Stanclard,  TACOMA  Ne^ Tribune,  TOLEEXD  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 


Gannon  Said,  “is  that  they  havc  such  an 

r  OIISTGlS  IGII  GQIlOrS  IIOW  aura  of  precision  that  they  may  have 

affected  our  judgment.  We  may  have  let 

_  I  1^  ■■  #  II  the  polls  shape  our  coverage.” 

ni3KG  DGTtGr  USG  OT  DOIIS  Agreeing  with  Wirthlin.  Gannon  said. 

■  editors  “shouldn't  let  polls  replace  the  ex- 


By  John  Consoli 

Newspaper  have,  on  occasion,  misused 
polls  by  substituting  them  for  good  report¬ 
ing,  Richard  Wirthlin,  pollster  for  the  Re¬ 
publican  National  Committee  and  for 
Ronald  Reagan  during  the  Presidential 
election  campaign,  told  newspaper  editors 
at  the  recent  American  Society  of  News¬ 
paper  Editors  annual  meeting. 

Poll  results  should  not  be  used  by  news¬ 
papers  only  to  predict  who  will  win  or  lose 
an  election  race,  Wirthlin  said.  Instead,  he 
said,  polls  should  be  used  as  an  attitude 
measurement  to  help  foster  more  analytic¬ 
al  reporting. 

Wirthlin  indicated  that  poll  results  are 
usually  far  more  complicated  than  the 
headlines  or  lead  paragraph  of  a  newspaper 
story  indicate. 

Another  prominent  pollster,  Peter  Hart, 
who  has  done  polling  for  the  Democratic 
National  Committee  and  for  Senator  Ed¬ 
ward  Kennedy,  agreed. 

Hart  said  newspapers  tend  to  give  poll 
results  too  little  space  and  place  them  with 
not  enough  graphics.  He  said  newspaper 
poll  result  stories  usually  just  skim  the  sur¬ 
face  of  what  the  poll  discovered. 

Hart  asked  that  editors  consider  “box 
score  reporting"  of  polls.  He  suggested 
newspapers  run  their  usual  poll  results 
stories  in  the  front  of  the  paper  and  then  list 
all  of  the  poll  questions  and  results  in  agate 
type  on  the  classified  pages  for  those  read¬ 
ers  who  are  interested  in  a  more  detailed 
look. 

Hart  told  editors  that  there  has  been  a 
basic  “poll  proliferation”  and,  because  of 
this,  it  is  hard  to  differentiate  between 
those  who  are  doing  “accurate  surveys” 
and  others  who  are  doing  “soundings.” 

He  said  the  proliferation  is  also  bad  be¬ 
cause  “everybody  says  their  polls  are  best 
and  don't  report  the  others.” 

Hart  urged  editors  not  to  get  into  polling 
“if  you  are  going  to  do  it  just  during  an 
election.” 

He  also  told  editors  to  “get  a  polling 
expert”  to  conduct  their  polls — someone 
who  understands  both  politics  and  polling 
research. 

He  said  newspapers  that  conduct  their 
own  polls  should  also  be  “a  lot  more  care¬ 
ful”  in  wording  their  questions.  He  sug¬ 
gested  that  editors  ask  their  reporters,  ad 
salesmen  or  pressmen  if  they  understand  a 
question  before  including  it  in  the  poll.  He 
said  topics  should  also  be  simple  enough 
for  everyone  to  understand.  Most  people, 
he  said,  do  not  know  enough  about  SALT 
11  or  the  defense  budget  to  offer  educated 
opinions. 

James  Gannon,  executive  editor  of  the 
Des  Moines  Re  fits  ter  &  Tribune,  agreed 
with  Hart  that  the  media  is  engaged  in 
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“overkill”  of  polls. 

Gannon  said  during  the  Presidential 
campaign,  there  were  more  than  140  pub¬ 
lished  polls,  not  including  the  candidates' 
private  polls. 

“The  polls,”  he  said,  “became  a  bore  in 
1980.  Too  many  polls  were  treated  by 
newspapers  as  big  news.” 

The  most  serious  problem  with  polls. 


ACB's  Checking  Proof  Service  is 
still  a  SAVINGS  TO  PUBLISHERS- 
not  an  extra  expense.  [Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!] 

The  reasons?  HIDDEN  COSTS- 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  tear  sheets’.'  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide 
ACB  checks  and  forwards  every 
national  ad  In  your  paper,  automat¬ 
ically,  to  the  agency  or  advertiser. 


perienced  reporting  and  analysis”  of  their 
reporters.”  Not  all  reporting,  he  said, 
should  be  shaped  by  the  polls. 

Allbritton  elected 

Publisher  Joe  Allbritton  was  recently 
elected  chairman  of  the  executive  com¬ 
mittee  of  Riggs  National  Bank. 


(Certain  local  tearsheets  are  ser¬ 
viced,  too] 

So  ACB  saves  you  overhead, 
time,  energy  and  money-in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service  -  all  of  tremendous 
value  to  the  newspaper  industry. 

It  s  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


Tbu  can’t  beat  experienee. 

ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office. 

NEW  YORK  2  Park  Avenue.  1CKD16,  Phone  212, 685-7300 
CHICAGO  165  North  Canal  Street  60606.  Phone  312, 648-0500 
COLUMBUS.  OHIO  941  North  H(gh  Street.  43201;  Phone  614  294-4761 
MEMPHIS  52  South  Second  Street,  38103:  Phone  901  '526-3281 
SAN  FRANCISCO  1453  Mission  Street.  94103.  Phone  415  552-6000 


In  these  times  of  high  costs  it’s  good  to  know... 

ACBfs  Checking 
Proof  Service 
Stitt  costs  tess— 

costs  less  than  doing  it  yourself ! 


Newsbriefs 


Golfer  sues  Conn,  daily 

A  Hartford  jeweler’s  ad  in  the  Hartford  Courant  August 
5,  1977,  is  at  crux  of  an  invasion  of  privacy  suit  brought 
by  CBS  golf  sportscaster  Ken  Venturi  in  Hartford  Super¬ 
ior  Court.  The  sports  figure  contends  he  never  gave  per¬ 
mission  for  the  photo  of  him  with  jewelry  store  owner  Wil¬ 
liam  M.  Savitt,  taken  in  1964,  to  be  used  in  a  store  ad. 
Savitt  said  he  only  meant  to  use  the  photo  as  a  means  of 
promoting  the  Greater  Hartford  Open  Golf  Tournament. 


News  blackout  ends 

Electric  Boat  division,  Groton,  Conn,  of  General  Dyna¬ 
mics  Corp.,  has  lifted  a  three-year-old  news  blackout  in¬ 
volving  the  region’s  major  afternoon  daily.  The  Day,  New 
London. 

The  shipyard,  employing  some  25%  of  southeastern 
Connecticut’s  workforce,  had  charged  in  1978  that  The 
Day  was  unfair  with  coverage.  The  National  News  Coun¬ 
cil,  criticizing  the  blackout,  had  sought  unsuccessfully  in 
June,  1979,  to  mediate  the  dispute;  Electric  Boat  at  the 
time  ignored  the  offer. 

The  Day  disclosing  the  blackout’s  end,  said  shipyard 
general  manager  P.  Takis  Veliotis,  had  dined  with  co¬ 
publisher  Deane  C.  Avery  and  former  Connecticut  Con¬ 
gressman  Robert  H.  Steele,  now  president,  Norwich  Sav¬ 
ings  Society,  and  decided  to  resume  providing  information 
to  The  Day. 


Parade  to  trim  size 

Effective  with  the  January  3,  1982  issue.  Parade  maga¬ 
zine  plans  a  marginal  trim  size  reduction,  top  to  bottom, 
of  approximately  Va  inch. 

Carlo  Vittorini,  president  of  Parade  Publications,  Inc., 
indicated  this  decision  was  reached  “after  extensive  analy¬ 
ses  of  available  paper  widths  and  compatibility  to  press 
size,  with  the  overriding  consideration  of  optimum  space 
available  for  the  creative  product.”  The  new  depth,  says 
Vittorini,  satisfies  the  first  two  considerations  while  main¬ 
taining  an  esthetically  pleasing  visual  area. 

The  early  announcement  date  allows  advertisers  and 
their  agencies  the  lead  time  necessary  to  accommodate 
their  creative  effort  to  the  new  January  1982  dimensions. 
Parade  is  printed  at  Diversified  Printing  Corp.,  Atglen, 

Pa.,  in  addition  to  several  contract  printers  in  strategic 
geographical  locations. 

Boston  Globe  loses  suit 

A  Boston  area  gasoline  service  station  operator  has 
been  awarded  $25,000  in  damages  by  a  Massachusetts  Su¬ 
perior  Court  judge  in  a  libel  suit  against  Boston  Globe  col¬ 
umnist  Mike  Barnicle.  A  Globe  legal  spokesman  indicated 
no  decision  had  been  made  on  the  matter  of  an  appeal. 

Edward  A.  Schrottman  sued  the  columnist.  Globe  editor 
Thomas  Winship  and  the  Boston  Globe  Newspaper  Com¬ 
pany  after  publication  of  a  Barnicle  column  in  January, 
1973,  quoting  him  on  the  changing  character  of  Mattapan. 
The  plaintiff  argued  that  he  had  not  said  the  things  attri¬ 
buted  to  him  by  Barnicle  and  that  the  columnist  had  not 
identified  himself  as  a  newspaper  reporter. 

Asked  to  comment  on  Suffolk  County  Superior  Court 
Lewis  Whitman’s  ruling,  Barnicle  said,  “The  judge  is 
wrong.” 


Manufacturing 


☆  Reports  of  up  to  25%  in  energy  saved 

☆  Paper  waste  cut  drastically 

☆  Ink  consumption  reduced 

☆  Ink  misting  cut  by  more  than  85% 

☆  Virtually  maintenance  free 


Impression 


Plate 


Be  sure  to  see  the  Anilox  System  and 
much  more  at  the  ANPA  Show,  booth 
1946  June  6-10,  Atlantic  City,  N.J. 


Anilox 


'This  product  embodies  technology  developed  at  the  ANPA/RI. 


K&F  Manufacturing  Co.,  Inc. 
P.O.  Box  175 

12633  Industrial  Park  Drive 
Granger,  Indiana  46530 
Telephone;  (219)  272-9950 
TELEX  233157 


THE  LEADER  IN  CREATIVE  ENGINEERING 
AND  QUALITY  PRODUCTS 
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The  Publishirifif 

wr  M.  The  French  Telematique 

program  is  merging  computers  and  telecommunications  in  the  home, 
office  and  intracompany  with: 

□  Tteletel— Videotex  System 

□  Electronic  Directory —White  and  Yellow  Pages 

□  “Smart  Card”— Chip-in-the-card  Technology 

□  Mass-Fax  —  Low  Cost  Facsimile 

□  Ttelewriting— Telegraphies  Aid 


See  the  Newest  in  Electronic  Information  Distribution  and  how  it  fits  into  the  Newspaper 
Publishing  World  at  the  Intelmatique  Elxhibit,  Booth  354 

American  Newspaper  Publishers  Association  Convention 
June  6-10, 1981 

Atlantic  City  Convention  Center 
Atlantic  City,  New  Jersey 


rf 


For  more  information  write  or  call  Intelmatique,  the  promotional  arm  of  the  French 
telecommunications  administration  — 


98  rue  de  Sevres 
Paris  75007 
Telephone  306-1636 
Telex  203  185  TELEMAT 


Anti-AT&T 

(Continued  from  page  9) 


in  a  competitive  marketplace.” 

Willing  to  accept  rules 

Olson  said  AT&T  is  “prepared  to 
accept  reasonable  legislative  or  regula¬ 
tory  constraints  which  will  insure  against 
cross-subsidy  and  provide  safeguards 
against  even  the  appearance  of  unfair 
competition.  But  with  these  constraints 

must  also  come  the  opportunity  to  com¬ 
pete.” 


In  a  panel  discussion  following  his  talk, 
Olson  told  the  publishers  that  the  bill 
sponsored  by  Senator  Packwood  con¬ 
tains  “enough  arms  length  provisions  to 
protect  competition.” 

He  said  the  “structural  safeguards”  of 
Rep.  Wirth’s  amendment  were  “more 
than  adequate”  to  ensure  competition, 
adding,  “I  call  them  extreme  handicaps.” 

Olson  called  the  Viewtron  experiment 
in  Coral  Gables,  Fla.  being  conducted 
jointy  by  AT&T  and  Knight-Ridder 
Newspapers,  “an  example  of  the  kind  of 
system”  for  electronic  information 
“that’s  going  to  work.” 

Olson  noted  AT&T  “would  welcome” 


The 

Ultimate 


Newspaper 

Handling 

and 

Inserting 

Systems 


Visit  Us  in  Booth  1 360  at  the  ANPA/Rl  Show 


Keystone  Industrial  Park,  190  Rittenhouse  Circle  Bristol,  Pa.  19007 
Telephone  (2 1  5)  788-0892,  Telex  834743 
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partners  who  are  information  providers  in 
its  planned  test  of  electronic  information 
services  in  Austin,  Texas.  “We  hope  that 
can  be  arranged,”  he  said.  “The  fact  that 
we  announced  our  Austin  plans  without  a 
partner  has  been  held  up  as  evidence  we 
want  to  go  it  alone.  That’s  not  true.” 

Robert  Marbut,  president  of  Harte- 
Hanks  Communications,  stated  in  his  re¬ 
port  to  ANPA  “Any  wholly  owned  sub¬ 
sidiary  (of  AT&T)  would  be  more  cosme¬ 
tic  than  substantive  as  a  means  of  provid¬ 
ing  adequate  safeguards  to  insure  fair 
competition.” 

Marbut  warned  “there  is  no  way  to 
police”  whether  or  not  “Ma  Bell’s  chub¬ 
by  little  offspring.  Baby,”  will  in  fact  re¬ 
main  fully  separated  from  its  parent. 

“Do  we  want  the  FCC  monitoring  the 
unregulated  subsidiary?  Do  we  want  the 
FCC  monitoring  information?”  Marbut 
asked. 

Marbut  suggests 

Marbut  suggested  more  partnerships 
along  the  Knight-Ridder/ AT&T  line  in 
Coral  Gables  should  be  sought  by  the  Bell 
System  as  the  proper  way  for  it  to  partici- 
pate  in  new  telecommunications 
businesses. 

“Just  as  we  feel  the  language  of  the 
Wirth  Amendment  is  a  good  model  for 
articulating  public  policy  for  AT&T’s  role 
in  electronic  information  systems,  we  feel 
that  the  Coral  Gables  experiment  becom¬ 
es  a  good  model  for  successfully  im¬ 
plementing  that  policy  in  the  public  in¬ 
terest.” 

Marbut  said  the  “intense  disagree¬ 
ment”  over  what  the  ground  rules  for 
telecommunications  should  be  is  moving 
to  a  final  resolution.  “Publishers  are  be¬ 
coming  more  aware  of  the  public  policy 
issues  involved.” 

Marbut  added  newspaper  publishers 
must  “invest  the  time,  talent,  and  dol¬ 
lars”  to  learn  about  telecommunications 
and  determine  “which  information  needs 
in  our  markets  can  be  better  met  through 
electronic  means  rather  than  in  print 
form.” 

Bigger  than  all  of  us 
Lloyd  G.  Schermer,  president  of  Lee 
Enterprises,  said,  “MaBell  represents  an 
immediate  and  serious  threat,  as  well  as 
an  opportunity,  if  she  so  chooses.  Ma  Bell 
is  bigger  than  the  entire  newspaper  indus¬ 
try,  plus  television,  plus  magazines.” 

Schermer  said  the  Bell  System  realized 
an  $890  million  profit  from  $2.5  billion  in 
revenues  from  its  directing  advertising, 
“making  it  the  most  profitable  operation 
in  AT&T.” 

“That’s  a  whopping  35%  after  taxes,” 
Schermer  said  of  AT&T’s  Yellow  Pages 
profits.  “I  don’t  think  there’s  any  news¬ 
paper  here  that  does  that  well.” 

Schermer  remarked  that  “Baby  Bell,  a 
$12  billion  subsidiary,  will  romp  in  our 
ballpark  as  a  competitor  for  the  same  re- 
(Continued  on  page  44) 
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Horizontal  split  screen.  Upper  segment  displaying 
list;  lower  for  story  review  and  editing. 
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1CAPE  CARAOERAL,  Fla.  (UPI)  -  The  pilots  of  A»erica's  space  shattU  dotfcd 
their  pressore  suits,  closed  Coluabia's  80-foot  pa/load  bay  doors  today  aid 
prepared  to  lalce  the  first  airport  landing  froa  orbit .E 

tibe  space  shuttle's  tao  solid  rocket  fuel  boosters  that  help  hurtle 
astronauts  John  U.  Young  and  Robert  L.  Crippen  into  space  sustained  less 
da«ged  than  expected  and  should  be  fully  reusable,  a  RASA  official  said  today.E 


Full  screen  segment,  tabular  format,  totals  showing 
results  of  built  in  calculate  capability. 
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1CAPE  CARAOERAL,  Fla.  (DPI)  -  The 
pilots  of  Aaerica's  space  shuttle 
donned  their  pressure  suits,  closed 
Coluabia's  80-foot  payload  bay  doors 
today  and  prepared  to  aake  the  first 
airport  landing  froa  orbit  .E 
Vohn  U.  Young  and  Robert  L. 

Crippen,  reassured  Coluabia's  heat' 


SUE  SHUTTLE-BOOSTO  KS  RA  113 
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1CAPE  CARAOERAL,  Fla.  (UPI)  -  The 
space  shuttle's  tao  solid  rocket  fuel 
boosters  that  help  hurtle  astronauts 
John  y.  Young  and  Robert  L.  Crippen 
into  space  sustained  less  daaaged  than 
expected  and  should  be  fully  reusable, 
a  RASA  official  said  today. E 
TIhe  boosters,  after  expending 


Horizontal  and  vertical  split.  Related  wire  stories  in 
lower  segment,  created  story  in  upper. 
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Vertical  split  with  H&J’d  story 
beginning  in  left  and  continuini 
in  right  segment. 
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iRASA  official  said  today. E 
I  YYoung,  sailing  broadly  and  in  ob^ 
Ivious  excellent  shape  froa  the  Y 
[pioneering  orbital  test  flight, 
eaerged  Y 

I  froa  the  Coluabia  an  hour  and  four  Y 
ainutes  after  landing.  He  cliabed  jaun^ 
tily  doan  stairs  like  those  used  by 
pas^ 

'Sengers  leaving  an  airliner. Y 
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RAYEDIT 


GIVES  YOUR  ronORS  TOTAL  CONTROL! 


When  a  newspaper  needs  a 
newsroom  management  and  editing 
system  with  more  power  than  any 
other  editorial  system ,  Ray  Edit  has  it  all. 
This  all-new  design  was  created  in 
collaboration  with  editors  and  built  by 
Raytheon.  RayEdit  is  the  most 
sophisticated  and  largest  system  of  its 
kind  ever  developed. 

RayEdit  is  a  modular  system,  so  it  can 
be  configured  with  as  few  as  two 
processors  and  a  small  number  of  VDTs 
or  up  to  sixteen  processors  and 
hundreds  of  terminols.  So  it  can  fit  right 
in  with  the  management  routine  of 
medium  to  large  size  newspapers 
with  ease 

RayEdit’s  display  screen  is  easier  to 
readthan  any  other  available.  In  fact, 
each  letter  is  so  sharply  defined  you 
can  read  the  screen  from  several  feet 
away  The  screen  can  also  be  split  into 
two  to  four  segments,  letting  you 


compare  all  the  wire  versions  to  your 
story  while  you're  writing  it.  And  you 
can  scro//smoot/3/y  through  any  story 
while  the  other  stories  stay  displayed  dt 
the  same  point. 

RayEdit  features  a  complete  set  of 
editing  functions  including  insert, 
define,  delete,  move  and  true 
boldfdce  anditalicson  the  screen, 
which  are  automatically  converted  to 
typeset  output.  Editor's  insertions  are 
underlined  and  deletions  are  struck 
through— and  this  "edit  trail" can  be 
displayed  or  hidden  with  a  single 
keystroke .  These  plus  the  story  and 
message  routing  features  add  up  to 
total  editorial  control. 

RayEdit  systems  are  fail-safe.  All  parts 
of  the  system  have  back-up  and 
reconfiguration  is  automatic  in  the 
event  of  a  failure.  No  stories  will  be  lost 
or  duplicated,  and  reporters  and 
editors  can  keep  right  on  working 


should  a  problem  occur. 

And  RayEdit  has  many  other  extra 
capabilities  as  well. 

Capabilities  like  arithmetic  calculation 
of  lists  of  numbers,  story  merging, 
multiple  scrolling,  operator  help  guides. 
and  mini-training  sessions  at  the 
terminals  that  let  new  personnel  learn 
by  themselves  with  little  or  no  help 
from  you. 

WATCH  US  PERFORM  AT  ANPA  JUNE  6-10 
ATLANTIC  CITY— BOOTH  NO.  714 


RAYTHEON 


RAYTHEON  GRAPHIC  SYSTEMS 
528  BOSTON  POST  ROAD 
SUDBURY,  MASS.  01776 
(617)4439521  EXT.  2483 


Why  is  Parade*M^azine 
in  so  many  leading  Sunday  newspapers? 
Ask  our  readers. 

/ 

“I  have  been  reading  Parade  Magazine  with  my  CHICAGO  SUN-TIMES  since  the  paper  began  to 
include  it.  This  is  the  first  time  I  have  ever  written  to  you.  1  feel  I  must  commend  you  for  two  recent 
articles.  I  am  referring  to  the  ones  by  Mr.  Norman  Mailer  and  Mr.  John  Cheever. 

‘T  feel  that  a  Sunday  Magazine  is  an  ideal  vehicle  for  articles  which  provoke  thought  around  major 
issues.  A  successful  novelist  is  the  ideal  person  to  write  such  articles.” 

Jerome  C.  Yanoff,  High  School  Special  Education  Teacher,  Chicago,  IL,  Reader,  Chicago  sun  times 

“Congratulations  on  an  excellent  article  ‘No  One  Really  Wants  Less’  by  Lewis  H.  Young  which 
appeared  in  the  November  2  issue  of  Parade.” 

_  __  Mary  J.  Shriver,  Housewife,  Bedford,  NH,  Reader,  BOSTON  SUNDAY  GLOBE 


“I  have  enjoyed  your  Parade  Magazine  in  the  local  Sunday  paper  for  many  years  and  appreciate  the 
numerous  up-to-date  articles  from  your  various  writers.” 

A.  G.  Bruaw,  Jr.,  Auto  Wholesale  Distributor,  St,  Thomas,  PA,  Reader,  Harrisburg,  Sunday  patriot-news 


“Thank  you.  Parade,  for  David  Halberstam’s  ‘How  Television  Failed  the  American  Voter,'  in 

today  S  issue.  _ -  _  _  Bobby  Love,  Social  Worker,  Jackson,  MS.  Reader,  clarion-ledger  &  daily  news 


“I  read  with  extreme  interest  the  article  by  Carol  Rose  entitled  ‘Why  Gifted  Children  Need  Your - 

Help.’  As  the  mother  of  two  gifted  children,  the  wife  of  a  gifted  former  child,  and  a  gifted  former  child 
myself,  I  naturally  have  an  interest  in  the  subject.” 

Debbie  Jordan,  Housewife,  Writer,  La  Porte,  TX,  Reader,  Houston  post 


“1  thought  your  list  of  the  best  high  school  football  players  in  the  country  was  most  interesting. 

A  follow-up  article  showing  which  colleges  they  chose  to  attend  would  also  be  most  interesting.” 

Greg  Despot,  Liquor  Wholesale  Distributor,  Shreveport,  LA,  Reader,  Shreveport  times 


.  “I  wish  to  thank  you  for  the  excellent  article  ‘Until  Dead’  you  wrote  for  Parade  Magazine.  The 
issue  of  Capital  Punishment  is  being  thought  about  by  the  average  citizen,  but  in-depth  information  is 
scarce  and  the  solution  demands  some  facts.” 

Marlene  Higgins,  Elementary  School  Teacher,  Grafton,  VA,  Reader,  Newport  News/Hampton,  daily  press 


'  “A  million  good  wishes  to  Parade  Magazine  for  the  happy  and  healthy  cartoons  it  has  been 
publishing  by  Bill  Hoest. 

“CHEERS!  BRAVO!  HURRAH!  SKOAL! . . .  Keep  those  cartoons  coming,  PLEASE.” 


Gladys  Martin.  Housewife,  Atchison.  KS.  Reader,  St.  Joseph,  Sunday  news  press 


c  19SI  Parade  Puhileations.  Inj.'.  All  righI^  reserv'd 


And  there  are  40,000,000  more  readers  where  they  came  from. 

Because  there  are  generations  that  have  grown  up  knowing 
Parade  will  be  there  as  regularly  as  Sunday  morning. 

With  articles  like  Dick  Schaap’s 
revealing  portrait  of  Muhammad  Ali. 

With  writers  like  Alex  Haley,  sharing 
what  he’s  learned  since  his  bestseller  “Roots.” 
And  Daniel  Yankelovich  letting  you  know 
how  taking  risks  can  save  your  life. 

And  now  we’re  adding  a  new  weekly 
column- “Significa” -by  best-selling  authors 
Irving  Wallace,  Amy  Wallace,  and  David 
Wallechinsky. 

Cover storv.  May  10, 1981  Each  Week  they’ll  discuss  a  variety  of 

subjects.  Everything  from  how  Evita  Peron’s  body  was  preserved  for 
all  time,  to  how  heroin  was  once  used  as  a  pain  killer  and  a  cure  for 
morphine  addiction. 

Parade  is  informative.  Provocative.  ' 

That’s  why  it’s  America’s  largest  weekly  magazine.  Found  in  130 
of  America’s  finest  Sunday  newspapers.  Read  by  40,000,000  people. 
Every  week. 

Importance.  And  impact. 

That’s  what  you  should  demand  from  your  Sunday  magazine. 

And  that’s  Parade. 


Take  another  look  at  Parade. 

America  s  largest  weekly  magazine. 
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venue  from  advertisers.  She  will  have  her 
new  interactive  advertising  system  and  it 
will  be  capable  of  growing  that  $2.5  billion 
revenue  base  to  a  much  larger  number.” 

To  meet  some  of  the  competitive  chal¬ 
lenges  of  the  information  revolution, 
Schermer  advised  selling  “small  units  of 
information  to  each  reader  on  a  custo¬ 
mized  basis.  We  will  be  able  to  unbundle 
our  own  package  and  profitably  sell  small 
units  to  each  reader  that  might  allow  us  to 
raise  our  revenue  by  $1  per  month  per 
reader,  $1  per  week,  or  even  $1  per  day. 
Let’s  take  our  unique  strengths  and  com¬ 
bine  them  with  these  conduits  and  for¬ 
mats  technology  is  now  providing  to 
generate  real  unit  growth.” 

Natural  extension 

Gustave  Hauser,  chairman  and  chief 
executive  officer  of  Warner  Amex  Cable, 
called  cable  television  a  “logical  and 
natural  extension  of  print.” 

He  told  the  pubishers,  “Cable  oper¬ 
ators  need  your  product.  We  cannot  at 
once  become  gatherers  and  editors  of  in¬ 
formation.” 

Hauser  also  said  newspapers  do  not 
have  to  acquire  a  cable  system  to  become 
involved  in  the  medium.  Rather  they  can 
get  access  to  cable  by  leasing  channels 
from  operators. 

Hauser  stated  cable  operators  share 
publishers  concerns  about  AT&T’s  plans 
to  enter  data  processing. 

“There  is  the  very  real  potential  of  the 
destruction  of  competition  and  the  crea¬ 
tion  of  a  giant,  unregulated  monopoly  of 
some  or  all  of  these  information  ser¬ 


vices,”  he  said.  “We  welcome  everyone 
except  AT&T  or  other  utility  based  tele¬ 
phone  companies  into  these  (information) 
service  areas.” 

Hauser  added  that  cable  television  sys¬ 
tems  provide  publishers  with  an  “alter¬ 
nate  conduit  to  the  telephone  system. 
One  day  that  conduit  will  be  nationwide. 
Cable  operators  are  more  likely  to  be 
your  business  associates  than  your  com¬ 
petitors.” 

Laughs  from  Turner 

Ted  Turner,  creator  of  the  24  hour 
Cable  News  Network,  drew  hearty 
laughs  from  the  publishers  rather  than 
cries  of  fear  and  trepidation  when  he  said 
most  of  them  would  be  out  of  business  in 
10  years  because  of  new  telecommunica¬ 
tions  technologies  and  the  high  cost  of 
energy. 

“The  newspaper  as  we  know  it  today 
will  be  gone  in  the  next  10  years,  ”  he 
said.  “The  energy  costs  of  cutting  down 
all  those  trees”  and  of  delivering  news¬ 
papers  by  cars  and  trucks  will  cause  the 
price  of  newspapers  to  “double  or  triple 
from  what  it  is  today.” 

Turner  said,  “all  the  information  cur¬ 
rently  available  in  a  newspaper  will  be 
available  in  the  future.  The  majority  of  it 
will  be  delivered  electronically  rather 
than  printed.  Cable  satellites  and  tele¬ 
communications  are  more  efficient  than 
print  for  distribution.” 

Turner  pointed  out  that  it  costs  him  $23 
a  month  to  get  a  morning,  evening,  and 
Sunday  newspaper  in  Atlanta. 

“Cable  with  one  pay  channel  only 
costs  me  $18  (per  month),”  he  said.  “So 
much  comes  (on  cable)  for  so  little.” 

Cost  efficiency  less 

Leo  Bogart,  executive  vicepresident  of 
the  Newspaper  Advertising  Bureau,  said 


Significant  income  opportunity  now 
available  to  Publishers. 

Tap  the  enormous  Co-Op  ad  potential  in  your  market— 


Co-OPportunlty's  Co-Mark  ProgromTM  it  a 
provon  ttrotogy  that  will  allow  you  to  enloy 
significant  tuccast  in  your  Co-op  tolas  oHort. 

It  providat  you  with  a  stop  by  stop  procatt 
for  tatting  up  your  Co-op  daportmant,  training 
your  tolas  staff,  working  with  ratailars, 
distributors,  monufocturars  ond  simplifying 
tha  paparwork  tongla. 
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shara  (or  mora)  of  all  thasa  valuaola  Co-op 
dollors,.,call  or  writa  today  for  complata 
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compllmantary  copy  of  our  monthly  Co-op 
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“more  information  advertising  will  be 
needed”  to  go  along  with  the  develop¬ 
ment  of  telecommunications  media. 

“The  cost  efficiency  has  to  be  less,” 
for  electronic  media,  he  noted,  because 
advertisers  will  be  “reaching  a  sliver  of 
the  population  instead  of  the  mass.” 

Bogart  stated  the  public  will  have  to 
bear  “more  of  the  financial  burden”  of 
delivery  of  electronic  information  than  it 
has  had  to  pay  for  other  media. 

“Time  will  be  more  valuable,  and 
they’ll  be  willing  to  spend  for  it  (telecom¬ 
munications),”  he  said. 

Bogart  remarked  if  telecommunica¬ 
tions  media  achieve  10%  penetration  of 
American  households  by  1990,  it  will 
have  “dramatic  impact.” 

Bill  Dunn,  vicepresident  and  general 
manager  of  Dow  Jones,  noted  the  price  of 
home  computer  terminals  now  ranges 
from  about  $3,000  for  a  deluxe  version  to 
$200  for  a  simple  keyboard  capable  of 
hooking  into  a  consumer’s  regular  tele¬ 
phone  equipment. 

He  told  publishers  they  must  be  pre¬ 
pared  to  face  change  “at  an  accelerated 
rate  due  to  social  and  economic  press¬ 
ures.” 

Record  set 
by  dailies 
iast  year 

U.S.  daily  newspapers  continued 
strong  in  1980,  attaining  all-time  records 
in  advertising  revenues,  employment  and 
number  of  Sunday  newspapers. 

This  performance  is  detailed  in  “Facts 
About  Newspapers  1981,”  a  statistical 
summary  of  the  newspaper  business  com¬ 
piled  by  ANPA  from  trade  and  govern¬ 
ment  sources 

Statistical  highlights  for  1980  were: 

•  Advertising  revenues  for  U.S.  daily 
newspapers  reached  a  record  $15.6  bil¬ 
lion — more  than  television  and  radio 
combined. 

•  Newspaper  employment  rose  from 
420,700  to  432,100  and  ranked  first  in  the 
Department  of  Labor’s  listing  of  the 
largest  manufacturing  employers. 

•  The  number  of  daily  newspapers  pub¬ 
lished  totaled  1 ,745. 

•  Daily  circulation  exceeded  62  million 

•  Sunday  newspapers  reached  an  all- 
time  high  of  735.  Circulation  increased  to 
a  record  of  more  than  54  million. 

•  Weekly  newspapers  numbered  7,602 
with  circulation  of  40.9  million. 

•  Newsprint  consumption  by  all  U.S. 
users  was  10.1  million  metric  tons.  Daily 
newspapers  consumed  7.8  million  metric 
tons,  or  77%  of  the  total. 

•  Canadian  daily  newspapers  num¬ 
bered  120.  There  were  25  morning  and  95 
evening  newspapers  with  a  total  circula¬ 
tion  of  more  than  5.3  million. 

Advertising  revenues  reached  a  record 
of  $924  million  • 
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DCX>fT  PLATE  THROUGHPUT 
CUT  PLATEMAKING  COSTS. 


Plate  production  bottleneck? 

The  MPE-24  increases  throughput. 

The  MPE-24  News  Platemaker 
from  Rutherford  Machinery,  thor¬ 
oughly  modem,  easy  to  use,  and 
three-plates-per-minute 
fast . . .  Offset,  DiLitho®  or 
Photopolymer. 

The  MPE-24  requires  less  than 
63  square  feet  of  floor  space.  A 
single  operator  is  all  that  is 
needed  to  give  you  perfect  plates 
in  a  hurry. 

Here’s  how  it  adds  speed  and 
economy  to  pre-press  operations: 

•  Up  to  three  plates  per  minute 
from  your  negatives...  180 
plates  per  hour...  15-second  film 
changes 

•  Single  operator... simple  control 
console 

O  Operator  selects  number  of 
plates  required 

•  Exceptional  resolution  using 
high  level  vacuum  and  high  in¬ 
tensity  light  source 

•  ROP  color  capabilities 

•  Accommodates  up  to  400 
plates  at  a  time 


•  Accepts  laser  masks  or 
negatives 

•  Works  with  starxfard  plate 
emulsions 

•  Total  plate  control  throughout 
cycle... all  plate  handling  from 
non-emulsion  side 

•  Fast  semi-automatic  film  loading 
for  quick  re-makes,  easy  ex¬ 
posure  sequence  changes 


The  Rutherford  MPE-24  News 
Platemaker. 

Every  60  secorxJs,  3  perfect 
plates 

Brochure  on  request. 

Rutherford  Machinery, 

Division  of  Sun  Chemical  Corp- 
oratioa  401  Central  Avenue, 
East  Rutherford,  NJ  07073 
Telephone  201/933-1200 


DiLitho’^  is  a  registered  trademark  of 
the  American  Newspaper  Publishers 
Association  Research  Bureau 
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Canadian  Press  exec 


defends  wire 

The  general  manager  of  the  Canadian 
Press  told  a  government  commission  that 
the  wire  service  is  “better-written,  more 
geographically  representative,  more 
topical  and  authorative,  faster  and  more 
complete  than  it  has  ever  been.” 

Responding  to  critics  who  had  testified 
before  the  commission  last  month  (E&P, 
April  18),  Keith  Kincaid  said  the  accusa¬ 
tions  that  Canadian  Press  is  “starved  for 
money  and  thrashes  about  in  a  state  of 
retrenchment  and  pennypinching,”  is 
“erroneous.” 

Kincaid  also  denied  that  the  wire  ser¬ 
vice  censors  stories  that  are  unfavorable 
to  its  member  newspapers. 

Kincaid  said  that  rather  than  cutting 
back  on  its  news  employees,  the  wire  ser¬ 
vice  has  increased  it.  He  said  during  the 
last  decade,  non-supervisory  editorial 
staff  numbers  increased  36%.  During  that 
same  period,  he  said,  the  Canadian  Press 
news  budget  increased  190%. 

In  November,  1980,  Kincaid  said,  the 
Canadian  Press  news  budget  was  46% 
higher  than  18  months  earlier. 

“Since  the  start  of  1979,  rather  than 
cutting  back  as  the  commission  has  been 
told,  CP  has  expanded  the  diversity  of  its 
departmental  and  geographical  coverage 
with  a  wide  variety  of  moves,  from  addi¬ 
tional  beat  reporters  and  photographers 
to  a  vigorous  educational  campaign  to  im¬ 
prove  writing  and  editing.” 

Kincaid  said  a  plan  has  been  started  to 
improve  coverage  in  regions  which  on  a 
regional  basis  were  under-covered  be¬ 
fore.  He  said  in  Newfoundland,  Sas¬ 
katchewan,  New  Brunswick  and  South¬ 
ern  Alberta,  CP  staffers  have  been  re¬ 
quired  to  get  out  of  the  office  more  to 
write  features  and  report  directly  on 
events. 

A  campaign  was  also  launched  to  re¬ 
duce  the  number  of  “yesterday”  stories 
on  the  wire  and  make  a  greater  number  of 
“today”  stories  available  in  time  for  to¬ 
day’s  paper,  Kincaid  said. 

“The  percentage  of ‘today’  copy  on  the 
wire  supplied  by  members  has  increased 
to  92%  from  84%,”  he  said.  “The  success 
of  the  campaign  underlines  the  co¬ 
operative  nature  of  CP  and  th  growing 
recognition  by  member-paper  editors  and 
publishers  that  their  own  papers  are  bet¬ 
ter  if  they  all  file  promptly  to  CP.” 

Kincaid  said  reporters  with  expertise  in 
entertainment,  politics,  science,  health, 
business  and  labor  and  specific  areas  of 
sports  have  been  added  to  the  wire  ser¬ 
vice  staff. 

He  also  said  more  CP  staffers  are 
covering  major  events,  especially  in  Otta¬ 
wa.  He  said  more  CP  domestic  news  is 
now  originating  from  CP  staffers  rather 
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coverage 

than  from  member  newspapers. 

Kincaid  admitted  that  certain  activities 
planned  for  the  last  part  of  1980  were 
cancelled  or  postponed,  such  as  some 
overseas  assignments,  education  projects 
and  “domestic  enterprise”  assignments. 
He  also  admitted  some  vacancies  which 
“occurred  through  attrition”  were  “not 
filled  immediately.” 

All  of  these  steps,  he  said,  would  have 
taken  place  regardless  of  the  closings  of 
the  Ottawa  Journal  and  the  Winnipeg  Tri¬ 
bune  because  “CP  had  overspent  its 
budget  during  the  first  half  of  the  year.” 

Kincaid  said  the  financial  loss  from  the 
closings  of  the  Ottawa  Journal,  Winnipeg 
Tribune  and  the  earlier  closing  of  the 
Montreal  Star  had  been  about  $756,519. 
He  said  almost  all  has  been  recovered. 
The  net  loss  from  the  three  closings,  he 
said,  was  about  $7,574. 

He  said  “virtually  all”  of  the  1980  loss 
from  the  closings  of  the  member  news¬ 
papers  was  recovered  by  a  special  2% 
assessment  during  the  last  quarter. 

Kincaid  said  Canadian  Press  ended 
1980  with  a  deficit  of  $99,000.  He  added 
that  in  1979,  the  wire  service  ended  the 
year  with  a  surplus  of  $160,000.  He  said 
as  a  result,  the  wire  service  co-op  is  in 
“good  financial  health.” 

Kincaid  defended  the  joint  wire  asso¬ 
ciation  between  Canadian  Press  and  its 
broadcast  service.  “A  country  as  geog¬ 
raphically  large  and  as  sparsely  populated 
as  Canada  cannot  support  two  strong  ser¬ 
vices,”  he  said.  “They  must  share  over¬ 
heads  and  contribute  to  one  common 
news  pool.  Even  in  the  United  States, 
where  both  AP  and  UPI  have  access  to 
large  domestic  overseas  revenues,  UPI 
consistently  loses  money.” 

Kincaid  added  that  “the  problems  of 
UPI  (in  the  United  States)  are  a  close 
example  of  the  financial  vulnerability  of  a 
purely  commercial  service  in  a  competi¬ 
tion  with  a  co-operative  (AP.) 

It  is  not  CP  “policy”  to  treat  is  member 
newspapers  “with  kid  gloves,”  Kincaid 
told  the  government  commission.  “In 
covering  the  activities  of  the  newspaper 
industry,  CP  demands  only  the  same  ele¬ 
ments  of  fair  reporting  that  it  strives  for  m 
all  areas  of  the  news.” 

Kincaid  cited  the  extensive  coverage 
Canadian  Press  has  given  to  the  govern¬ 
ment  commission  hearings  —  even  when 
much  of  the  testimony  presented  has 
been  critical  of  Canadian  Press. 

*  *  * 

Kincaid  also  told  the  commission  that 
Telesat  Canada  is  blocking  Canadian 
Press’  attempts  to  use  satellite  facilities  in 
its  cross-country  network. 

Kincaid  said  his  news  agency  would  be 


able  to  cut  costs  considerably  “if  we 
could  only  get  access  to  satellite  facili¬ 
ties.” 

Kincaid  said  Canadian  Press  suspects 
that  Telesat  is  stalling  on  providing  ser¬ 
vice  because  of  what  he  described  as 
“control  of  the  satellite  corporation  by 
the  TransCanada  Telephone  System.” 

“I  guess  the  telephone  companies  are 
suspicious  that  if  we  go  to  satellite,  they 
won’t  have  any  more  use  for  their  land 
wires  which  we  use  now,”  he  said. 

He  also  said  Canadian  Press  is  having 
trouble  convinciug  the  federal  com¬ 
munications  department  to  allow  it  to  in¬ 
stall  an  earth-receiving  station  on  its 
building  in  Toronto. 

This  satellite  reception  antenna,  he 
said,  would  allow  Canadian  Press  to  re¬ 
ceive  signals  from  the  Associated  Press 
that  are  transmitted  via  the  U.S.  satellite 
called  Westar. 

The  reception  of  printed  material  and 
voice  reports  would  be  far  less  expensive 
if  such  an  arrangement  could  be  made,  he 
said. 

“We  could  save  literally  hundreds  of 
thousands  of  dollars  in  transmission 
charges,”  he  said. 

Kincaid  indicated  that  Canadian  Press 
may  put  up  an  earth  receiving  station 
without  permission  and  “let  the  chips 
fall.” 

UP  Canada  would 
accept  tax  break 

United  Press  Canada’s  general  mana¬ 
ger  told  a  government  commission  inves¬ 
tigating  the  newspaper  industry  in  Cana¬ 
da  that  he  would  accept  a  tax  break  in 
order  to  help  his  news  agency  stay  in 
business. 

After  presenting  detailed  testimony  ab¬ 
out  why  it  would  be  beneficial  to  continue 
the  operation  of  competing  wire  services 
in  Canada,  UP  Canada  general  manager 
Patrick  Harden  was  asked  if  he  could  “in 
any  way  entertain  the  idea  of  subsidies  or 
special  tax  provisions.” 

Harden  said,  “I  wouldn’t  find  that  par¬ 
ticularly  alien.”  He  quickly  added, 
however,  that  UP  Canada  would  not  be 
willing  to  accept  government  help  unless 
there  were  strict  safeguards  against  gov¬ 
ernment  interference.  “There  couldn’t  be 
any  strings,”  he  said. 

UP  Canada  has  about  25  newspapers 
subscribing  to  it,  while  competing  Cana¬ 
dian  Press  has  1 10  newspapers. 

UP  Canada  started  operations  in  Janu¬ 
ary  1979.  It  expanded  on  the  existing  op¬ 
erations  of  United  Press  International  in 
Canada.  UP  Canada  is  owned  20%  by 
UPI,  40%  by  Toronto  Sun  Publishing 
Corp.  and  %40  is  controlled  by  Toronto 
Sun,  but  could  be  sold  to  other  interests  in 
the  future. 

UP  Canada  now  has  24  reporters,  com¬ 
pared  to  nine  that  UPI  had  in  Canada 
prior  to  the  UP  Canada  start-up. 
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INSCO’s  Publication  Advertising  and  Circulation 
Business  System  (PACS)  can  help  improve  your 
bottom  line.  PACS  is  an  automated  billing  and 
circulation  system  for  newspapers. 

PACS  can  improve  your  cash  flow  by  speeding  the 
billing  process.  It  can  increase  productivity  by  cutting 
paperwork.  And,  by  interfacing  with  your  production 
system  PACS  eliminates  unnecessary  keying.  PACS 
can  also  give  you  more  accurate  business  controls 
and  standardize  reporting  systems.  What’s  more,  PACS 
improves  communications  with  advertisers,  and 
ensures  tighter  credit  controls.  Result:  Help  for  your 
newspaper’s  bottom  line. 


PACS,  developed  by  INSCO  in  conjunction  with  more 
than  a  dozen  Howard  Publications’  newspapers,  is 
useful  to  most  any  size  newspaper,  whether  you 
switch  from  a  manual  system  or  update  your, present 
data  processing  system. 

PACS  uses  Data  General  hardware  and  can  accom¬ 
modate  your  circulation,  business  and  advertising 
systems  with  one  comprehensive  system.  And,  with 
PACS,  you  get  a  total  system— hardware,  software, 
services,  training  and  on-going  support. 

PACS  offers  specialized  systems  for  Circulation, 
Classified  Ledger,  Retail  (Display)  Ledger,  and 
Transient  Advertising  Billing.  These  systems  provide 
you  with  accurate  billing  and  invoices,  automatic 
dunning,  trial  balances,  collection  tools,  historical 
comparisons,  accounting  and  ABC  reporting. 

With  all  these  features  and  capabilities  in  one  business 
system,  you’ll  be  able  to  increase  productivity,  improve 
cash  flow  and  keep  your  operation  running  smoothly. 

For  more  information  on  how  INSCO’s  PACS  can  help 
your  newspaper  improve  its  bottom  line,  mail  us  the 
coupon.  You  may  also  write  or  call  us. 

INSCO  Systems 
Neptune,  New  Jersey  07753 
(201)  922-5332 
Attention: 

Robert  T.  McCullion 
Sales  and  Customer  Support 

Visit  us  at  Booth  1756  at  the  ANPA/RI  Conference. 


INSCO 


^*^86.00^ 
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'  Robert T.  McCullion  — 
Neptune,  NJ  07753 
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Park  looks  to  low  power  tv 
to  meet  cable  competition 


By  Andrew  Radolf 

To  meet  the  competition  he  expects 
from  cable  television,  Roy  H.  Park  has 
applied  to  the  Federal  Communications 
Commission  for  licenses  to  operate  43 
low  power  television  stations. 

LPTV  can  broadcast  over  a  radius  of  15 
to  20  miles. 

Park  believes  these  stations,  which  he 
said  require  an  investment  of  $100,000  to 
$200,000  to  go  on  the  air,  are  ideally 
suited  for  broadcasting  local  news. 

“We’ve  filed  in  markets  where  we 
might  make  incremental  use  of  our  news 
product,”  he  said.  “We  intend  to  make 
use  of  our  newspaper  news  and  make  use 
of  information  we  have  that  we  are  not 
using.  A  lot  of  good  stories  don’t  make 
the  paper.” 

Park  called  low  power  tv  “a  mighty 
sensible  way  to  get  a  message  across 
without  having  to  put  up  all  those  wires.  ’  ’ 
He  said  a  cable  system  to  serve  an  area 
similar  in  size  to  an  LPTV  station’s  range 
would  cost  “in  the  millions  of  dollars.” 

Another  advantage  he  sees  in  LPTV  is 
that  its  signal  can  reach  “all  the  people  in 
its  area.” 

Any  television  set  which  can  pick  up 
UHF  channels  can  receive  an  LPTV 
signal. 

Part  of  Park’s  LPTV  strategy  is  to  set 
some  of  these  stations  up  “so  we  can  run 
them  right  from  our  newspapers.” 

Park  added  his  attorneys  advised  him 
that  operating  LPTV  stations  from  his 
newspapers  will  not  run  afoul  of  the 
FCC’s  cross  ownership  rules. 

He  explained  that  local  ads  and  news 
broadcast  over  LPTV  must  be  color,  with 
sound  and  motion  to  succeed. 

“There’s  nothing  more  deadly  than  re¬ 
production  of  a  newspaper  ad  on  a  tv 
screen,”  Park  remarked.  “You  have  to 
use  ENG  (Electronic  News  Gathering) 
equipment.” 

Park  said  the  “biggest  cost”  in  operat¬ 
ing  an  LPTV  station  are  the  “one  or  two 
reporters  and  people  who  sell  and  pro¬ 
duce  local  ads.” 

He  said  an  LPTV  station  would  have  to 
produce  the  ads  for  local  advertisers  be¬ 
cause  they  do  not  have  the  financial  re¬ 
sources  to  hire  independent  production 
companies. 

Usually  the  local  retailer  will  appear  in 
his  own  ad  on  LPTV,  Park  explained,  to 
make  its  message  “closer  to  home.” 

Advertisers  on  his  LPTV  stations  will 
not  be  offered  any  tie-ins  with  his  local 
newspapers.  Park  asserted. 

“I  don’t  believe  in  tie-ins,”  he  stated. 
“I  believe  in  pricing  a  product  for  what’s 
worth  and  letting  the  advertiser  decide 
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what  he  wants.  I  don’t  believe  in  trying  to 
force  a  sale.” 

Park  stressed  that  entering  the  LPTV 
field  “is  not  for  everybody.  We  have  20 
years  experience  in  broadcasting  to  draw 
on.” 

Park,  who  is  the  sole  owner  of  all  of  his 
properties  with  the  exception  of  the  Kan¬ 
napolis  (N.C.)  Daily  Independent,  owns 
46  publications  including  19  daily  news¬ 
papers,  seven  television  stations,  seven 
AM  radio  stations,  and  seven  FM  radio 
stations. 

He  purchased  his  first  television  sta¬ 
tion  WNCT  in  Greenville,  N.C.,  in  1%2 
and  his  first  newspaper,  Warner  Robbins 
(Ga.)  Daily  Sun,  ten  years  later. 

Park  considers  owning  a  cable  system 
to  be  an  unattractive  investment,  and  he 
is  also  not  interested  in  leasing  a  cable 
channel  to  provide  subscribers  with  local 
news  and  ads. 

“Cable  is  very  capital  intensive  and 
getting  more  and  more  in  the  hands  of  the 
big  people,”  he  remarked.  “They  have 
the  know-how  to  hire  reporters  and  ad 
salesman  and  go  out  and  compete  with 
newspapers.” 

He  said  involvement  of  local  govern¬ 
ments  in  awarding  cable  franchises  would 
conflict  with  the  independence  of  his 
newspapers  in  the  same  markets. 

“The  way  the  contracts  are  written 
now,  they  have  escalation  clauses  and 
you  have  to  go  before  the  town  council,” 
he  explained.  “I  don’t  want  to  be  in  the 
position  of  telling  my  editors  they  have  to 
lay  off  someone  because  we  have  a  cable 
franchise  there.  Owning  a  cable  system 
will  interfere  with  local  news  coverage. 
Politicians  get  in  the  way.” 

He  added  the  need  for  a  cable  tv  oper¬ 
ator  to  seek  approval  from  “the  city 
fathers”  for  any  rate  increases  also  would 
threaten  the  independence  of  his  ne  ws¬ 
papers. 

“We  have  not  applied  for  cable  fran¬ 
chises  even  where  it  has  been  sug¬ 
gested,”  Park  said. 

Leasing  a  cable  channel  from  an  oper¬ 
ator  is  also  out  of  the  question  for  Park 
Newspapers. 

Stressing  that  his  dailies  were  all  in  the 
20,000  circulation  or  below  category. 
Park  stated,  “With  the  emphasis  we  place 
on  local  news,  it’s  just  not  smart  to  give 
our  news  away  to  anybody,  especially 
before  our  newspaper  comes  out.” 

Park  maintained  leasing  a  cable  chan¬ 
nel  amounts  to  little  more  than  training  a 
competitor  in  news  gathering. 

He  said  the  possibility  that  scrolled- 
text  cable  news  could  help  sell  more 
newspapers  was  not  sufficient  incentive 


for  him  to  lease  a  channel. 

“Contract  (for  a  channel)  or  otherwise, 
we  show  the  fellow  running  the  cable  sys¬ 
tem  how  to  go  about  getting  local  news, 
how  to  use  it,  how  to  sell  advertising,”  he 
said .  “  We  put  our  credibility  on  the  line  in 
order  to  build  a  competitor. 

Park  stated  he  would  lease  a  channel 
for  local  news  only  if  an  operator  gave 
him  a  long  term  contract.  He  pointed  out 
that  most  cable  systems  operators  were 
reluctant  to  make  such  a  deal  with  local 
newspapers. 

“Cable  operators  now  are  asking  pap¬ 
ers  to  run  their  systems’  news  operations, 
they  say  ‘pay  a  little  something  now  and 
we’ll  work  out  a  long  contract  later.  We 
feel  newspapers  trading  system  will  de¬ 
teriorate  during  that  period.  Sooner  than 
you  imagine,  cable  will  abandon  its  text 
format  and  go  to  tv-type  news  with  ENG 
in  color,  with  sound  and  motion,  and  with 
those  kinds  of  ads.  They’ll  be  able  to  put  it 
on-line  faster  than  you  can  have  it  in  your 
own  newspaper.” 

His  low  power  television  strategy.  Park 
pointed  out,  will  allow  him  both  to  own 
the  hardware  at  relatively  low  cost  and 
and  give  him  the  flexibility  to  provide 
local  news  in  either  a  text  or  sound  and 
motion  format. 

“We’re  protecting  ourselves  (against 
cable  tv)  by  investing  in  a  competing  tech- 
nolgy,”  Park  said. 

He  has  often  stated  his  belief  that  cable 
television  will  compete  with  newspapers 
more  than  VHF  television  because  both 
cable  and  daily  newspapers  are  local 
media. 

“Cable  appeals  to  a  local  audience,” 
he  asserted,  adding  its  advertising  rates 
are  attractive  to  both  large  and  small  re¬ 
tailers  in  a  market  who  make  up  a  news¬ 
paper’s  advertisng  base. 

In  addition  to  his  LPTV  plans.  Park 
said  he  will  “gradually  keep  buying” 
newspapers. 

“I  like  to  buy  about  one  daily  a  quar¬ 
ter,”  he  commented.  “We  bought  West 
Helena  (Ark.)  World  in  the  first  quarter  of 
1981 .  We  don’t  go  in  and  chop  off  heads. 
We  make  gradual  changes.” 

Park  stated  he  likes  to  own  newspaper 
in  a  cluster.  “We’re  strong  in  Oklaho¬ 
ma,”  he  noted  where  Park  Newspapers 
publishes  Broken  Arrrow  Ledger, 
McAlester  News  Capital  &  Democrat, 
and  Sapulpa  Herald. 

“We  reach  for  good  markets  or  for 
underdeveloped  markets,”  Park  ex¬ 
plained.  “We’re  basically  concentrating 
east  of  the  Mississippi.  We’re  not  getting 
out  to  the  west  coast.  That’s  awfully  far 
from  home  and  awfully  competitive. 

New  CP  head 

C.W.  Davey,  publisher  of  the  Van¬ 
couver  Sun,  was  elected  president  of  The 
Canadian  Press  at  the  national  news¬ 
gathering  cooperative’s  annual  meeting 
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Townfolk  give 

ex-owners 

send-off 

Seldom  does  a  community  hold  a  gala 
event  honoring  its  local  newspaper.  But, 
that’s  exactly  what  Gainesville,  Georgia, 
did  March  27.  The  honoree  was  the 
Gainesville  Times,  the  22,000-circulation 
daily  which  has  served  the  city  the  past  34 
years,  a  period  that  saw  the  North  Geor¬ 
gia  community  evolve  from  a  busy,  small 
town  to  a  “cosmopolitan  mountain  area” 
anchoring  the  northern  edge  of  Atlanta’s 
unyielding  growth. 

The  occasion  triggering  the  tribute  to 
“The  Spirit  of  The  Times”  was  the  trans¬ 
fer  of  ownership  of  the  Times  from  local 
owners,  Charles  Smithgall  and  Lou  Fock- 
ele,  to  the  Gannett  Company. 

“When  the  news  came  out  about  the 
sale  of  the  Times,  a  number  of  the  busi¬ 
ness  people  in  town  felt  we  ought  to  hold  a 
little  dinner  or  something  to  honor  Char¬ 
lie  and  Lou  and  the  other  folks  at  the 
paper  for  all  they  have  done,”  recalls 
James  Mathis,  president  of  Gainesville’s 
Home  Federal  Savings  and  Loan  and  one 
of  the  local  leaders  so  often  involved  in 
community  projects. 

Conversation  led  to  conviction,  and 
somebody  finally  said:  “Hell,  let’s  do  it.” 

When  the  “little  dinner”  was  held  days 
later  at  the  town’s  new  Georgia  Moun¬ 
tains  Center,  375  business  and  civic  lead¬ 
ers  filed  in  to  honor  the  Times  in  a  loud, 
lively,  laughter-filled  evening. 

Highlight  of  the  program  was  a  pre¬ 
sentation  by  the  Readers  Theatre — 
volunteers  from  the  Gainesville  Junior 
College/Brenau  College  theater  group — 
tracing  the  recent  history  of  the  Times 
and  the  community  through  dramatic  pre¬ 
sentations  of  stories  and  editorials  from 
the  pages  of  the  Times.  Some  were  se¬ 
rious,  others  frivolous,  a  few  touching. 
Some  were  humorous  at  the  time  they 
were  printed,  and  others  were  serious  at 
the  time,  but  humorous  in  the  light  of 
history .  There  was  a  glimpse  at  the  reason 
for  free  press,  free  society,  and  a  brief 
picture  of  the  interplay  between  a  quality 
newspaper  and  the  community  it  serves. 

And  when  the  long-time  owners  of  the 
newspaper  were  introduced,  the  audi¬ 
ence  responded  with  standing  ovations, 
first  for  Smithgall  and  then  for  Fockele. 

“This  is  a  unique  community  with  very 
strong  leadership,”  Gordon  Sawyer,  a 
local  advertising  agency  executive  and 
master  of  ceremonies,  reminded  the 
gathering,  “to  the  point  where  this  would 
be  a  strong  community,  progressive  with 
or  without  a  newspaper. 

“But  when  you  put  that  leadership 
together  with  a  highly  professional  loc^ 
newspaper,  a  free  and  independent  news¬ 
paper  that  takes  its  journalistic  responsi- 
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bilities  seriously,  then  you  have  the  best 
of  all  worlds. 

“We  have  a  newspaper  which  strives 
mightily  to  report  factually  within  its  col¬ 
umns,”  Sawyer  noted.  “We  have  a  news¬ 
paper  absolutely  unafraid  to  take  a  stand 
in  its  editorial  columns  for  those  things  it 
feels  will  be  in  the  best  interest  of  this 
community  and  its  spirit.  We  have  a  pap¬ 
er  undaunted  in  giving  both  sides.  And 
that  is  not  always  easy  in  a  community 
our  size,  for  the  people  involved  in  the 
paper  have  to  walk  out  the  door  and  face 
the  people  they  have  talked  about  one  on 
one. 

“The  Times  has  been  a  tremendous 
force  for  the  betterment  of  this  commun¬ 
ity,”  Sawyer  concluded,  “and  that’s  why 
we  all  got  together  to  pay  tribute  to  a 
newspaper,  our  town’s  version  of  the 
American  free  press  at  its  very  best.” 

Calif,  publishers 
protest  “gag”  bill 

A  state  legislative  bill  that  would  bar 
statements  critical  of  an  opponent  made 
by  a  political  candidate  in  the  final  seven 
days  of  a  political  campaign  has  drawn  a 
protest  from  the  California  Newspaper 
Publishers  Association. 

CNPA  criticized  Assembly  Bill  258  as  a 
form  of  prior  restraint.  It  sent  a  letter  to 
the  author.  Assemblyman  Richard  L. 
Mountjoy,  an  Areata  Republican,  point¬ 
ing  out  that  measure  “would  have  the 
effect  of  prior  restraint  against  publica¬ 
tion  in  the  area  of  speech  and  press  which 
are  given  the  highest  Constitutional  pro¬ 
tection.” 

The  bill,  according  to  Mountjoy,  is  de¬ 
signed  to  preclude  eleventh  hour  volleys 
of  false,  misleading  or  otherwise  conten¬ 
tious  political  rhetoric  timed  to  leave  little 
opportunity  for  response  by  the  oppo¬ 
nent. 

CNPA  noted  that  libel  law  is  very  per¬ 
missive  in  the  case  of  campaign  rhetoric, 
with  liability  restricted  to  only  the  most 
damaging  and  excessive  false  statements 
of  fact,  such  as  imputatations  of  criminal¬ 
ity,  immorality  or  corruption. 

Turner  victorious 
in  satellite  fight 

The  Federal  Communications  Com¬ 
mission  voted  unaminously  to  require 
RCA  Corp.  to  honor  a  1976  contract  with 
Ted  Turner  that  gives  his  Cable  News 
Network  preferential  treatment  in  gaining 
access  to  Satcom  1,  RCA’s  main  satellite 
for  cable  tv  transmission.  The  ruling  is 
expected  to  save  CNN  $5.6  million.  An 
adverse  decision  by  the  FCC  would  have 
forced  Turner  to  put  together  a  costly 
new  satellite  distribution  system  in  order 
for  his  24  hour  all  news  network  to  con¬ 
tinue  reaching  its  subscribers. 


Wrap-around  greets 
ex-hostages  of  Iran 

The  31  American  ex-hostages  of  Iran 
found  themselves  “all  wrapped-up”  in 
the  Charleston  (W.Va.)  Daf/y  Mail  during 
their  recent  reunion  at  The  Greenbrier, 
White  Sulphur  Springs. 

To  pay  homage  to  the  famous  visitors, 
the  Daily  Mail  published  a  four-page 
wrap-around  its  regular  editions.  The  out¬ 
er  pages  could  be  removed  and  saved  as 
souvenirs  without  damagng  the  integrity 
of  the  Mail,  which  reapeated  its  masthead 
and  page  one  style  as  the  “Second  Front” 
beginning  on  page  3. 

Daily  Mail  chief  photographer  Earl 
Benton  and  reporter  Bill  Byrd  were 
assigned  to  spend  a  full  day  at  the  re¬ 
nowned  resort  to  capture  the  feelings  of 
graciousness  and  hospitality  that  would 
be  accorded  the  ex-hostages  during  their 
stay  for  relaxation  and  medical  consulta¬ 
tion. 

The  special  four-page  broadsheet, 
which  featured  full-color  photographs 
front  and  back,  also  carried  pictures  with 
identifications  of  all  of  the  53  ex-hostages 
who  spent  444  days  as  prisoners  of  Iran. 
One  of  the  stand-out  features  was  a  first 
person  story  written  by  ex-hostage  Gary 
Lee,  whose  wife  has  ties  in  West  Virginia, 
about  what  it  is  like  to  be  free.  Other 
stories  detailed  a  five-member  family 
with  1 10  years  of  service  at  The  Green¬ 
brier,  preparations  for  the  special  guests 
and  statistics  on  food  consumption. 

Sam  Hindman,  Daily  Mail  managing 
editor,  authored  a  page  one  box  detailing 
the  return  of  the  ex-hostages  to  page  one. 
He  said  public  response  to  the  coverage 
was  excellent  and  a  number  of  telephone 
calls  and  letters  were  received  com¬ 
plimenting  the  Mail.  The  first  day’s 
events  were  covered  by  two  photo¬ 
graphers  and  two  reporters;  one  photo¬ 
grapher  and  two  reporters  remained  at 
The  Greenbrier 

Commenting  on  Tuesday,  April  14, 
Hindman  said,  “It  was  quite  a  day.  We 
had  the  ex-hostages  arriving  and  the  re¬ 
turn  of  the  space  shuttle  Columbia.  The 
Mail  was  held  for  a  make-over  on  the  last 
run  to  report  on  the  safe  return  of  the 
shuttle.  But  that’s  what  newspapering  is 
all  about.” 

Hostage  link 

The  Sporting  News,  reports  the  Times 
Mirror  annual  stockholder  report,  served 
as  one  of  the  “few  links  the  American 
hostages  in  Iran  had  with  the  outside 
world  during  their  captivity.”  During 
most  of  the  1980,  the  sports  weekly  own¬ 
ed  by  Times  Mirror,  was  the  only  Amer¬ 
ican  publication  the  hostages  were 
allowed  to  read.  Through  the  Sporting 
News  the  hostages  learned  of  the  death  of 
the  Shah  of  Iran  and  the  release  of  fellow 
captive  Richard  Queen. 
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Versatility. 


It's  the  NAPP  difference. 


With  a  NAPP  system,  there's  no  need  to  settle  for  a  less-than-perfect  fit. 

We  feature  a  complete  line  of  five  plate  processing  systems,  with 
capacities  ranging  from  15  to  150  direct  plates  per  hour,  to  meet  the  needs 
of  any  size  newspaper,  large  or  small.  And,  for  the  utmost  in  efficiency, 
ask  about  the  Titan®  system,  capable  of  producing  up  to  120  press-ready 
Titanplates®  per  hour. . .  using  just  one  operator. 

NAPP  equipment  is  simple  to  understand. 

Easy  to  maintain.  And,  with  more  of  it  to  choose 
from,  it's  the  closest  you  can  come  to  a 
customized  system. 

Versatility.  It's  what  sets  NAPP  apart  from 
the  rest. 
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Letterpress  plates  making  headlines  around  the  world. 


NAPP  Systems  (USA),  Inc. ,  360  So.  Pacific,  San  Marcos,  CA  92069,  (714)  744-4387. 


Joseph  A.  Reaves  is  the  newly 
appointed  United  Press  International 
chief  correspondent  for  Eastern  Europe 
and  will  be  based  in  Vienna.  Reaves 
joined  UPI  in  Baton  Rouge  in  1972  and 
has  worked  in  New  Orleans,  Dallas  and 
Denver.  He  moved  to  European  head¬ 
quarters  in  London  in  1979  and  was  an 
instructor  in  media  law  at  Loyal  Universi¬ 
ty  the  previous  year. 

*  *  * 

Reuters  North  America  has  named 
Alan  W.  A.  Jackson  a  member  of  the 
New  York  Executive  Group,  the  main 
policy-making  body  for  Reuters  in  North 
America.  Jackson  is  manager  of  the  Busi¬ 
ness  Information  Services  division, 
which  is  responsible  for  the  development 
and  marketing  of  Reuters’  specialized 
business  services  in  North  America. 

David  P.  Russell  assumes  responsi¬ 
bility  for  Reuters’  Technical  Services  di¬ 
vision  in  North  America.  He  is  also 
vicepresident  of  engineering  and  de¬ 
velopment  of  IDR,  the  subsidiary  which 
designs  and  produces  Reuters’  news  re¬ 
trieval  equipment,  at  Farmingdale,  Long 
Island. 

♦  *  * 

James  M.  Crutchfield  is  the  newly 
named  chief  of  the  Detroit  Free  Press 
Lansing  bureau.  For  the  past  two  years, 
he  was  press  secretary  to  U.S.  Senator 
Carl  Levin  (D-Mich.).  Crutchfield  work¬ 
ed  at  the  Free  Press  on  general  assign¬ 
ment  prior  to  joining  Levin’s  staff. 


WE  DID  IT 
FOR  THEM. 

WE  CAN  DO  IT 
FOR  YOU. 


We  have  one  qualification 
that  the  average  interior 
planning  service  does 
not.  Experience. 
Experience  with  the 
newspaper  industry.  We 
provide  solutions  to  the 
problems  and  needs 
unique  to  your  business. 
Solutions  that  work.  We 
know.  We’ve  done  it 
before. 

For  free  brochure  and 
more  information,  write 
or  call: 


Mannschreck 


Business  Interiors 

512  Felix  Street 
St.  Joseph,  MO  64501 
(816)  279*8567 


Newspeople  in  the  news 


MOVES  EAST— 

Reg  Murphy,  publisher  end  edi¬ 
tor  of  the  Son  Francisco  Ex¬ 
aminer  since  1975,  returns  to 
the  East  coast  in  mid-Summer 
when  he  becomes  publisher  of 
The  Baltimore  Sunpapers.  Mur¬ 
phy  made  the  front  pages  him¬ 
self  while  editor  of  the  Atlanta 
Constitution  when  he  was  kid¬ 
napped  in  February  of  1974 
and  released  after  payment  of  a 
$700,000  ransom,  which  was 
recovered  hours  later  by  the 
FBI.  Murphy  had  served  earlier 
as  political  editor  and  editorial 
page  editor  of  the  Constitution. 


Wilson  Locke  was  named  editorial 
systems  editor  for  the  Los  Angeles 
Times.  He  joined  the  Times  in  1973  as  a 
news  editor  and  has  been  extensively  in¬ 
volved  in  the  research  and  development 
efforts  for  a  news  editing  system  at  the 
newspaper.  He  will  be  responsible  for  the 
editing,  typesetting  and  communications 
requirements  for  the  editorial  depart¬ 
ment. 

♦  «  ♦ 

Thomson  Newspapers  Ltd.  has 
announced  the  following  changes  at  five 
of  its  Ontario  newspapers: 

Maurice  Switzer,  managing  editor  of 
the  Oshawa  Times,  becomes  publisher 
and  general  manager  of  Timmins  Daily 
Press.  Switzer  replaces  Robert  Re- 
NAUD,  who  becomes  publisher  and  gener¬ 
al  manager  of  Chatham  Daily  News. 

F.  M.  Dundas  of  the  Daily  News 
moves  to  publisher  and  general  manager 
of  Thunder  Bay  Chronicle  Journal  and 
the  Times  News.  Dundas  replaces  Peter 
Kohl,  who  moves  to  publisher  and 
general  manager  of  the  Guelph  Daily 
Mercury.  Kohn  succeeds  Robert 
Hamill,  who  retired. 


Jean  Otto,  founder  and  first  chairman 
of  the  First  Amendment  Congress,  has 
been  voted  recipient  of  the  National 
Broadcast  Editorial  Association’s  1981 
James  Madison  Award.  Otto  is  op-ed  edi¬ 
tor  of  the  Milwaukee  Journal  and  immedi¬ 
ate  past  national  president  of  the  Society 
of  lYofessional  Journalists,  Sigma  Delta 
Chi. 

* 

In  a  realignment  of  several  executive 
responsibilities  at  the  Detroit  Free  Press, 
William  G.  Louwers,  vicepresident  of 
employe  relations,  becomes  vicepresi¬ 
dent  of  production,  succeeding  Larry 
Strutton,  who  becomes  vicepresident/ 
operations. 

Ed  Engel,  vicepresident  and  business 
manager,  will  assume  some  of  the  respon¬ 
sibilities  formerly  handled  by  Louwers. 

Lee  Clark,  director  of  labor  rela¬ 
tions,  is  the  new  director  of  employe  rela¬ 
tions  and  assumes  responsibility  of  man¬ 
aging  the  human  resources  function. 

Dick  Hale,  production  press  coordi¬ 
nator,  was  named  acting  pressroom  su¬ 
perintendent. 

The  shift  in  responsibilities  follows  the 
resignations  of  Clint  Rierson,  produc¬ 
tion  director  at  the  riverfront  plant,  and 
Larry  Scrase,  pressroom  superinten¬ 
dent. 


SUNIW 

MAG/NET 

A  great  buy  just  got  better. 
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AAcConnell 


Nelson 


Griner 


Beattie  Frederick 

Sherman  R.  Frederick  is  newly 
appointed  editor  of  the  Hawaii  Tribune- 
Herald,  Hilo,  moving  from  city  editor  of 
the  Lms  Vegas  Review-Journal.  While 
there,  he  won  Nevada  Press  Association 
awards  in  1977  and  1979  for  crime  and 
execution  stories.  Frederick,  who  served 
in  the  United  States  Navy  from  1971  to 
1975,  was  graduated  from  Northern  Ari¬ 
zona  University  in  1976.  Both  the  Hawaii 
Tribune-Herald  and  the  Las  Vegas  news¬ 
paper  are  in  the  Donrey  Media  Group. 


John  T.  McConnell  is  the  newly  Charles  Griner  has  moved  from  cir- 
named  publisher  of  the  Peoria  (Ill.)  Jour-  culation  director  of  the  Atlantic  City 
nal  Star,  succeeding  Henry  P.  Slane,  Press  to  circulation  director  of  the  Cleve- 
who  continues  as  corporation  president  land  Press.  He  was  with  Gannett  news- 
and  chairman  of  the  board.  McConnell  papers  before  taking  the  Atlantic  City 
was  assistant  general  manager  of  the  daily  post  and  earlier  worked  with  the  Fort 
from  1975  to  1977,  when  he  became  Wayne  (Ind.)  News  &  Sentinel  and  the 
general  manager  and  member  of  the  Journal  Gazette  and  Evansville 
board  of  directors.  He  had  joined  the  (Ind.)  Printing  Corporation. 

Journal  Star  in  1973  as  systems  manager.  *  *  * 

Bob  Nesoff  of  New  Milford,  N.J., 
*  ♦  *  veteran  newsman  and  a  nationally  syndi- 

Harold  L.  Nelson,  who  retires  this  cated  columnist  with  McNaught  Syndi- 
Spring  after  26  years  on  the  University  of  cate,  was  elected  president  of  the  North 
Wisconsin-Madison  journalism  faculty,  Jersey  Press  Club.  Nesoff  was  president 
was  honored  at  a  testimonial  banquet  this  of  the  organization  in  1972  and  1976,  and 
week.  Nelson  was  director  of  the  School  is  the  first  to  have  three  terms  in  the 
of  Journalism  and  Mass  Communication 
from  1966  to  1975  and  is  known  for  his 
legal  and  historical  research.  Earlier  this 
year  he  received  the  Paul  Deutschmann 
Award  for  journalism  research  from  the 
Association  for  Education  in  Journalism. 

The  professor  plans  to  continue  his  re¬ 
search,  concentrating  on  First  Amend¬ 
ment  issues  of  the  18th  and  19th  cen¬ 
turies. 


David  B.  Kramer,  publisher  of  the 
Gibson  City  Courier,  was  named  Editor 
of  the  Year  by  the  Illinois  Press  Associa¬ 
tion.  Kramer  is  publisher  and  co-owner  of 
Kramer  Publishing  Co. 

(Continued  on  page  54) 


the  most  experienced 
dim  in  newspqter  executive 
recruitment. 


Bruce  Beattie  has  joined  the  staff  of 
the  Daytona  Beach  News-Journal  papers 
as  editorial  cartoonist  for  the  Morning 
Journal  and  the  Sunday  News-Journal. 
He  went  to  Daytona  Beach  from  the  Hon¬ 
olulu  Advertiser.  Beattie  studied  at  the 
Art  Center  of  Design  in  Pasadena  and  is  a 
graduate  of  the  University  of  Pennsyl¬ 
vania. 


Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 


Rebecca  Lynne  Solomon  joined  the 
Kannapolis  (N.C.)  Daily  Independent  as 
a  feature  and  general  assignment  re¬ 
porter. 


Expertise  for  Owners 
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Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
25  Years  of  Nationwide  Personal  Service 


Carl  Youngs 


Mike  Walker 
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Capen  Batten  Gillen 


CORPORATE  REALIGNMENT — Knight-Ridder  Newspapers,  Inc.,  has 
announced  a  corporate  staff  realignment,  with  Richard  G.  Capen,  Jr., 
named  senior  vicepresident/operations.  He  assumes  overall  responsibility  for 
business  operations  of  Knight-Ridder  except  in  the  broadcast/cable/Viewtron 
division.  Capen  joins  the  executive  committee  and  becomes  chairman  of  the 
operating  committee. 

Albert  J.  Gillen,  senior  vicepresident  who  heads  the  broadcast/cable/ 
Viewtron  division,  also  was  named  to  the  executive  committee  and  continues 
as  president  of  Knight-Ridder  Broadcasting,  Inc.,  and  the  Viewdata  Cor¬ 
poration  of  America,  Inc. 

James  K.  Batten,  senior  vicepresident  whose  major  responsibilities  include 
editorial  content,  quality  and  planning,  also  was  named  to  the  executive 
committee. 

The  other  KRN  executive  committee  members  are:  Bernard  H.  Ridder,  Jr., 
committee  chairman  and  chairman  of  the  board  of  directors;  Alvah  H. 
Chapman,  Jr.,  KRN  president  and  CEO;  Byron  B.  Harless,  senior  vicepresi¬ 
dent  responsible  for  personnel,  training  and  management  development; 
James  L.  Knight,  former  chairman  and  chief  executive  officer;  Robert  F. 
Singleton,  senior  vicepresident/finance. 


Newspeople 

(Continued  from  page  53) 


John  Sorrells  was  named  director  of 
educational  services  in  charge  of  the 
Memphis  Commercial  Appeal’s  News¬ 
paper  in  the  Classroom  program.  He  has 
been  employed  at  the  Memphis  Pub¬ 
lishing  Co.  26  years,  serving  since  1%5  as 
promotions  editor.  As  chief  of  the  NIC 
program,  Sorrells  replaces  Tom  Lons¬ 
dale,  who  resigned. 


Inko 


David  A.  Rau  has  been  named 
vicepresident  of  Sandusky  Newspapers, 
Inc.,  and  Reflector-Herald,  Inc.,  which 
publishes  four  newspapers  in  three 
states.  Rau,  who  is  also  publisher  of  the 
Grand  Haven  (Mich.)  Tribune,  will  be 
responsible  for  overall  operation  of  the 
Sandusky  (Ohio)  Register,  Kingsport 
(Tenn.)  Times-News,  Norwalk  (Ohio)  Re¬ 
flector,  and  the  Tribune.  He  succeeds  his 
father  Norman  F.  Rau,  who  is  no  longer 
an  officer  or  director  of  the  corporations. 

«  «  4e 

Kay  Hartmann,  former  art  director 
for  the  promotion  department  of  the  Chi¬ 
cago  Tribune,  has  joined  the  publications 
staff  of  Northwestern  University’s  De¬ 
partment  of  University  Relations  as  art 
director. 

M.  Jo-ANN  Bradley  was  named  to  the 
newly-created  post  of  director  of  human 
resources  at  the  Fort  Myers  News-Press. 
Bradley  was  director  of  community  rela¬ 
tions  for  Lee  County. 

♦  ♦ 

Richard  Conrad  has  been  appointed 
business  editor  of  the  Montreal  Gazette, 
succeeding  Clair  Balfour,  who  was 
promoted  to  assistant  managing  editor. 
Conrad  was  financial  editor  of  the  Toron¬ 
to  Star  before  he  joined  the  Gazette  and  is 
a  former  staff  writer  for  The  Globe  and 
Mail  Report  on  Business,  Toronto. 


Journalists  enrolled 
in  Ohio  Hall  of  Fame 

Four  distinguished  journalists  were 
memoralized  April  29  with  enrollment  in 
the  Ohio  Journalism  Hall  of  Fame  at  Ohio 
State  University,  Columbus. 

Their  names  are: 

Emmett  C.  Dix,  publisher  of  the  Woos¬ 
ter  Record  and  founder  of  the  Dix  family 
newspapers  in  Ohio  and  Kentucky. 

Anne  O’Hare  McCormick,  New  York 
Times  correspondent  in  Europe  and  later 
on  the  Times  editorial  board.  She  was  the 
first  woman  ever  to  receive  a  Pulitzer 
Prize  and  the  first  woman  to  be  inducted 
into  the  Hall  of  Fame. 

Adolph  S.  Ochs,  publisher  of  the  New 
York  Times  from  18%  until  his  death  in 
1935. 

Alfred  M.  Segal,  who  was  with  the  Cin¬ 
cinnati  Post  for  60  years  and  for  42  years 
wrote  local  and  political  commentary 
under  the  pen  name  “Cincinnatus.” 


Stephen  W.  Ryder,  vicepresident  of 
Ottaway  Newspapers,  Inc.,  was  elected  a 
director  of  Ottaway,  a  Dow  Jones  sub¬ 
sidiary.  He  replaces  F.  Philip  Blake, 
senior  vicepresident,  who  has  served  two 
one-year  terms.  Ryder,  who  is  president 
and  publisher  of  the  Medford  (Ore.)  Mail 
Tribune,  represents  Ottaway  on  the  West 
Coast.  He  is  president  of  the  Oregon  Pub¬ 
lishers  Association  and  will  serve  one 
year  in  the  director  position,  which  is  fil¬ 
led  annually  by  a  senior  Ottaway  execu¬ 
tive. 

*  *  * 

Steve  Lanham  is  the  newly  named 
editor  of  The  Oldham  Era,  LaGrange, 
Ky.,  a  semi-weekly.  Lanham,  a  1980 
graduate  of  Campbellsville  College,  pre¬ 
viously  worked  at  the  Central  Kentucky 
News-Journal,  Campbellsville,  and  the 
Lebanon  Enterprise,  all  part  of  Land¬ 
mark  Community  Newspapers,  Inc. 
Lanham  joined  The  Era  last  May  as  a 
reporter/photographer. 

*  * 

Bill  Dwyre,  previously  sports  editor 
of  the  Milwaukee  Journal,  has  joined  the 
Los  Angeles  Times  as  an  assistant  sports 
editor.  He  had  been  with  the  Milwaukee 
paper  since  1968  and  sports  editor  since 
1975.  Dwyre  was  Wisconsin  Sportswriter 
of  the  Year  in  1980. 

♦  *  * 

Edward  W.  Kruger  is  the  newly 
appointed  eastern  regional  manager  of 
The  Ogden  Newspapers,  Inc.,  and  will 
have  management  responsibilities  with  10 
daily  newspapers  in  the  group.  He  will 
continue  to  serve  as  general  manager  of 
The  Evening  Journal  Publishing  Co., 
Martinsburg,  W.  Va.  Kruger  began  his 
newspaper  career  in  1960  at  the  Wheeling 
(W.  Va.)  Intelligencer,  and  since  that 
time  has  served  Ogden  Newspapers  in  all 
phases  of  newspaper  operations. 
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miCROSPLiCE  wages  war>on>was'te 
Cwow)  for  the  printing  industry. 

The  new  MICROSPLICE  is  a  compact  microprocessor  based  terminal  that  controls  splicing 
and  monitors  paper  waste,  usage  and  quality.  It  is  easy  to  use  and  easy  to  install  on  virtually 
all  types  of  roll  stands.  Only  two  external  sensors  are  required  to  furnish  the  control  information. 

The  splicer  control  is  set  by  inputting  core  diameter  and  desired* splice  initiation  point 
for  the  expiring  roll . . .  and  this  is  necessary  only  if  they  differ  from  the  previous  roll. 

The  data  collected  indicate  length,  areas,  and  weight  of  paper  consumption,  on  a  per  roll,  per 
form,  and  per  job  basis.  Actual  basis  weight  and  associated  roll  variances  are 
automatically  calculated  with  separate  calculations  of  waste  related  to  strip,  makeready, 
running  and  core.  Unscheduled  press  stops  are  logged  for  time  duration,  as 
well  as  running  waste  related  to  each  stop.  A  good  copy  count  input  is  also  provided. 

Because  Microtrol  offers  a  complete  line  of  compatible  products,  including  multi-web 
console  units,  automatic  strip  waste  scales,  a  80-column  printer,  and  data  control  stations  with 
20  megabytes  of  formatted  hard  disc  data  storage  and  multi-terminal  capability,  a  complete 
paper  inventory  control  and  job  cost  system  can  be  assembled  economically  and  efficiently. 


Reduce  core  waste 
Monitor  paper  waste  and  usage 

Automatic  data  input  to  MICROSPLICE  from  data  control  station 
Automatic  communication  of  usage  data  to  data  control  station 
Accurate  usage  and  waste  information  on  a  per  roll,  per  form,  per  job  basis 
Accurate  and  timely  job  cost  information 
Interface  with  a  host  data  processing  center 


First  quarter  reports 
show  healthy  results 


The  first  quarter  of  1981  was  a  good  one 
for  the  newspaper  business.  Public  com¬ 
panies  reporting  so  far  all  showed  healthy 
increases  in  their  revenues  and  net  earn¬ 
ings  this  year  over  the  first  quarter  of 
1980. 

Affiliated  Publications 

Affiliated  Publications,  Inc.,  which 
publishes  the  Boston  Globe,  reported  its 
first  quarter  earnings  were  $2.65  million 
in  1981,  or  $0.51  per  share,  versus  $1.5 
million,  or  $0.29  per  share,  in  1980.  Re¬ 
venues  for  the  quarter  were  $53.7  million 
compared  with  $47.1  million  last  year. 

Earnings  in  the  first  quarter  of  1980 
were  reduced  as  a  result  of  the  company 
having  to  purchase  5,000  tons  of  foreign 
newsprint  at  prices  exceeding  contract 
prices.  The  effect  of  these  1980  foreign 
purchases  on  the  earnings  increase  was 
partially  offset  by  a  change  to  LIFO 
accounting  for  newsprint  inventory  at  the 
Globe. 

Capital  Cities 

Capital  Cities  Communications,  Inc. 
stated  its  net  income  for  the  first  quarter 
of  1981  rose  8%  to  $16.4  million,  or  $1.25 
a  share,  from  $15.1  million,  or  $1.14  a 
share,  last  year. 

Revenues  for  the  first  quarter  were 
$122.9  million  in  1981  compared  to  $106.7 
million  in  1980.  Publishing  revenues  for 
Capital  Cities  rose  to  $85.9  million  in  1981 
from  $72. 1  million  a  year  ago.  Broadcast¬ 
ing  revenues  for  the  quarter  were  $37  mil¬ 
lion  versus  $34.6  million  a  year  ago. 

Cable  television  produced  $35  million 
in  revenues  in  the  first  quarter  of  the  year. 

Start  up  losses  for  the  new  cable  divi¬ 
sion  and  new  publications  amounted  to  $2 
million  in  the  first  quarter  of  this  year 
compared  to  $600,000  in  1980. 

Dow  Jones 

Dow  Jones  &  Co.  reported  a  26%  earn¬ 
ings  rise  to  $15  million,  or  $0.96  a  share,  in 
1981  from  year  earlier  earnings  of  $11.9 
million,  or  $0.77  a  share. 

Revenues  for  the  quarter  were  up 
19.1%,  to  $143.3  million  in  1981  from 
$120.3  million  in  1980. 

Chairman  Warren  H.  Phillips  attri¬ 
buted  the  gains  primarily  to  increases  in 
advertising  and  circulation  revenues  at 
the  Wall  Street  Journal. 

Operating  income  for  the  quarter  rose 
21%  to  $25.4  million  from  $21  million  a 
year  ago.  Non-operating  income  also  in¬ 
creased,  partly  as  a  result  of  a  reduction 
in  Dow  Jones’  share  of  the  losses  at  a  new 
newsprint  mill  in  Virginia. 

Gannett  Co. 

For  the  54th  consecutive  quarter,  Gan- 
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nett  Company’s  quarterly  earnings  in¬ 
creased. 

In  the  first  quarter  of  1981  Gannett ’s 
net  income  rose  to  $30.2  million,  or  $0.56 
a  share,  from  $27.2  million,  or  $0.50  a 
share,  in  1980. 

Revenues  for  the  quarter  were  $304.7 
million  in  1981  compared  to  $273.4  last 
year. 

Harte-Hanks 

Harte-Hanks  Communications,  Inc. 
reported  its  37th  consecutive  quarter  of 
earnings  growth.  Net  income  was  $4.2 
million,  or  $0.44  per  share,  in  1981 .  In  the 
first  quarter  of  1980  net  income  was  $3.7 
million,  or  $0.39  per  share. 

Harte-Hanks’  quarterly  revenues  were 
up  14%  to  $75.3  million  in  1981  from  $66.2 
million  in  1980. 

Lee  Enterprises 

Lee  Enterprises,  Inc.  stated  its  net  in¬ 
come  for  the  second  quarter  ended  March 
31,  1981  was  $2.8  million,  or  $0.40  per 
share,  a  gain  of  30%  over  1980’s  second 
quarter  earnings  of  $2. 1  million,  or  $0.30 
per  share. 

Second  quarter  revenues  were  $34.4 
million  in  1981  compared  to  $31 .5  million 
a  year  ago. 

For  the  first  sixth  months,  Lee’s  net 
income  was  $7.6  million,  or  $1.07  per 
share,  on  revenues  of  $74.8  million.  In 
1980’s  first  half,  net  income  was  $6.6  mil¬ 
lion,  or  $0.92  per  share,  on  revenues  of 
$68.2  million. 

Multimedia 

Multimedia,  Inc.  reported  its  first  quar¬ 
ter  earnings  in  1981  were  $4.4  million,  or 
$0.43  per  share,  on  revenues  of  $41 .2  mil¬ 
lion.  In  1980,  first  quarter  revenues  of 
$34.1  million  produced  earnings  of  $3.8 
million,  or  $0.38  per  share. 

New  York  Times  Co. 

The  New  York  Times  Co.  stated  its  net 
income  rose  11%  to  $12.1  million,  or 
$0.98  a  share,  in  the  first  quarter  of  1981 
from  $10.9  million,  or  $0.%  a  share,  last 
year.  Revenues  for  the  quarter  were  up 
14%  to  $198  million  from  $170.4  million  a 
year  ago. 

The  company  did  not  break  out  sepa¬ 
rate  figures  for  the  New  York  Times  news¬ 
paper  as  it  had  in  the  past.  Instead  the 
Times’  revenues  and  earnings  were  in¬ 
cluded  with  those  of  the  rest  of  the  news¬ 
paper  group  which  includes  18  smaller 
newspapers. 

The  newspaper  group’s  operating  pro¬ 
fits  for  the  first  quarter  rose  to  $14.7  mil¬ 
lion  from  $11.6  million  a  year  earlier,  a 
27%  increase.  Revenues  for  the  group 
were  up  17%  to  $141  million. 

The  Times’  circulation  for  the  six 


months  ended  March  31  was  given  as 
930,500  on  weekdays,  up  by  15,600.  Sun¬ 
day  circulation  was  1 ,800  to  1 ,479,300. 

The  Times’  national  edition  is  selling 
over  40,000  copies  daily,  about  twice  the 
number  sold  before  the  special  edition 
was  started  last  summer.  Sunday’s 
national  paper  sells  111,120  copies,  about 
15,000  more  than  when  the  regular  Sun¬ 
day  paper  had  been  circulated  in  the  mid¬ 
west  and  west. 

Two  new  ventures  of  the  Times,  a  pap¬ 
er  mill  in  project  and  two  cable  television 
systems  in  southern  New  Jersey,  both 
face  problems,  according  to  Times  Co. 
president  Walter  E.  Mattson. 

Washington  Post  Co. 

Washington  Post  Co.  reported  that 
operating  income  of  the  newspaper  divi¬ 
sion  rose  during  the  first  quarter,  but  that 
profits  fell  to  $1.8  million  from  $3.9  mil¬ 
lion,  a  year  before. 

Revenues  for  the  quarter  totaled  $165.8 
million,  up  from  $151.2  million  in  the 
comparable  1980  period. 

The  company  said  the  decline  in  profits 
was  due  to  its  new  sports  publication  and 
to  a  tv  program  and  distribution  venture 
started  last  year.  The  company  said  oper¬ 
ating  income  of  the  broadcast  and  maga¬ 
zine  divisions  were  also  down. 

UA-Columbia  board 
approves  DJ/KRN  bid 

The  board  of  UA-Columbia  Cablevi- 
sion,  Inc.  approved  by  a  vote  of  10  to  4  a 
joint  acquisition  bid  by  Dow  Jones  &  Co. 
and  Knight-Ridder  Newspapers. 

The  two  publishers  bid  $80  a  share  in 
cash  for  the  cable  company  for  a  total  of 
$264  million. 

In  approving  the  bid,  the  board  also 
urged  shareholders  to  turn  down  a  tender 
offer  by  United  Artists  Theatre  Circuits, 
Inc.  to  gain  control  of  UA-Columbia.  The 
movie  theater  chain  owns  27.6%  of  the 
cable  company  and  had  offered  stockhol¬ 
ders  $85  per  share  in  a  move  to  acquire 
another  22%  of  the  stock. 

The  Dow  Jones  and  Knight-Ridder 
offer  must  still  be  approved  by  UA- 
Columbia’s  stockholders  and  receive  reg¬ 
ulatory  clearances. 

UA-Columbia’s  executives  were  opti¬ 
mistic  they  could  deliver  at  least  51%  of 
the  company’s  stock  to  the  two  pub¬ 
lishers  and  initiated  several  moves  to¬ 
wards  that  end. 

The  cable  company  plans  to  ask  other 
shareholders  to  agree  not  to  sell  their 
stock  except  as  part  of  a  transaction  in¬ 
volving  all  of  its  shares. 

The  company  is  also  giving  Dow  Jones 
and  Knight-Ridder  the  option  of  buying 
as  much  as  600,000  new  shares  at  $80 
each.  This  move  will  dilute  the  percen¬ 
tage  of  shares  owned  by  the  movie  com¬ 
pany  which  has  taken  legal  action  to 
block  the  stock  option. 
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Deadiner 

The  Proven  Electrostatic 
Newspaper  Platemaking  System 


Mount  paste-up  on  copyboard. 


□  You  get  tough 
plates . . .  fast . . . 
economically . . .  with 
no  silver. 

□  Plates  fit  all 
presses. 

□  100-line 
halftones . . . 
double-trucks . . . 
process  color . . .  spot 
color. 


3M  Hears  You . . . 


Join  the  growing  family  of 
Pyrofax  and  Deadliner  plate  Users. 
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What  You  Do  With  This  Coupon  Could 
Affect  Your  Printing  Performance  And 
Profits  For  a  Decade  Or  More. 


The  newspaper  business  can  really  be  tough  on  profits  if  you’re  losing  time, 
efficiency  and  money  on  press  runs.  Solna  King  makes  it  easy  for  you  to  move  up  to  a 
News  King  web  offset  press.  And,  it  doesn’t  cost  a  king’s  ransom! 

The  News  King  press  offers  you  all  the  latest  equipment  features  including 
pneumatic  controls,  speed  and  printing  efficiency.  You  buy  the  press  production  you 
want  today... add  perfecting  units  as  you  grow.  We’ll  match  your  existing  space 
requirements  with  roll  stands  stacked,  in-line  or  combinations.  We  install  your  press, 
train  your  operators  and  support  you  24  hours  a  day  with  parts  and  service.  We  work 
with  you  on  trade-ins  and  financing  too. 

r  Think  about  it.  Your  decision  to  hold-off  could  be  a 

N.  poor  choice.  If  you’re  ready  to  talk  and  not  one 
/  coupons,  give  us  a  call.  Phone  417/781-3700. 


What  the 
printing  industry 
is  coming  to. 


Editor  6l  Publisher’s 


CONFERENCE  PLANNING  ISSUE 


The  53rd  Annual  ANPA/Research  In¬ 
stitute’s  Production  Management  Con¬ 
ference,  Co-Sponsored  with  the  America 
East  Production  Conference,  will  be  held 
this  year  at  the  Atlantic  City  Convention 
Center,  Atlantic  City,  N.J.,  June  6-10. 

This  eighth  ANPA/Rl  “Conference 
Planning  Issue”  is  designed  specifically 
by  Editor  &  Publisher  for  the  many 
newspaper  executives  who  will  attend  the 
June  meeting.  About  13,000  individuals 
from  the  U.S.  and  foreign  countries  are 
expected  to  register  for  the  conference, 
AN  PA  said. 

To  aid  newspaper  executives  in  plan¬ 
ning  their  visits  to  the  exhibit  hall,  this 
issue  lists  alphabetically  all  exhibitors  as 
of  publication  date.  The  listing,  coupled 
with  the  information  provided  on  each 
exhibitor,  will  permit  executives  to  have 
an  advanced  overview  of  the  technolo¬ 
gies  to  be  presented. 

Editor  &  Publisher  has  expanded  the 
section  started  last  year  which  lists  ex¬ 
hibitors  by  major  systems,  products  and 
services  under  five  broad  categories.  The 
arbitrary  grouping  is  not  intended  to  de¬ 
tail  the  total  product  line  of  each  vendor 
but  rather  highlight  new  vendor  systems, 
services  and  those  products  that  are  of 
continuing  interest  to  newspaper  execu¬ 
tives.  The  five  groups  are:  ELECTRO¬ 
NIC  SYSTEMS;  CAMERA/FILM/ 
PLATEMAKING;  PRESS/REEL  ROOM; 
MAILROOM/DISTRIBUTION;  and 
MISCELLANEOUS. 

The  theme  of  this  year’s  conference  is 
GAME  PLAN  ’81,  a  candid  critique  of 
the  most  important  issues  and  changes 
facing  the  newspaper  business. 

On  Monday  and  Tuesday,  Conference 
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sessions  will  be  held  in  the  Resorts  Inter¬ 
national  Hotel.  General  sessions  will  be¬ 
gin  at  9  a.m.  in  the  Superstar  Theatre,  on 
the  second  level  of  the  hotel,  and  end  at 
10:20  a.m.  The  three  concurrent  work¬ 
shop  sessions  will  be  presented  in  bal¬ 
lrooms  A,  B,  and  C,  on  the  same  floor, 
from  10:30  a.m.  to  11:25  a.m.  and  repe¬ 
ated  from  11:35  a.m.  to  12:30  p.m. 

The  Wednesday  Telecommunications 
Session  will  take  place  from  9  a.m.  to 
12:30  p.m.  in  the  Atlantic  City  Conven¬ 
tion  Center  second-level  ballroom,  just 
above  the  equipment  exhibition  floor. 

The  chairman.  Production  Manage¬ 
ment  Conference  Arrangements  Commit¬ 
tee,  Ralph  S.  Roth,  said  the  sessions 
would  permit  executives  to  examine  the 
many  options  and  opportunities  for  effec¬ 
tively  utilizing  today’s  technology,  and  to 
prepare  for  the  many  exciting  opportuni¬ 
ties  that  lie  ahead  for  newspapers. 

Advance  information  provided  by  sup¬ 
pliers  to  the  industry  for  this  Special  Plan¬ 
ning  Issue  indicates  several  develop¬ 
ments  will  draw  top  attention. 

Full  page  pagination  systems  with 
graphics  and  full  page  pagination  systems 
without  graphics  will  be  demonstrated 
this  year.  Systems  incorporating  graphics 
most  certainly  will  be  high  on  many  prior¬ 
ity  lists  of  newsroom  executives.  In¬ 
formation  International  Inc.  (triple-I)  will 
exhibit  an  integrated  newspaper  pagina¬ 
tion  system  that  electronically  scans  and 
digitizes  photos  and  line  art  and  stores 
them  in  system  memory.  The  first  show¬ 
ing  of  UPI’s  Digital  Darkroom  will  also 
take  place  at  the  June  conference. 

On  the  electronic  front  and  standing 
next  in  line  in  interest  will  be  the  full-text 


Atlantic  City  Convention  Center 
Atlantic  City,  New  Jersey 

library  retrieval  system  from  Digital 
Equipment  Corporation  (DEC).  Other 
suppliers  with  library  retrieval  (full-text) 
systems  will  also  be  exhibiting. 

Front-end  electronic  copy  processing 
suppliers  will  show  enhanced  systems  in¬ 
cluding  business  and  circulation  pack¬ 
ages  along  with  electronic  systems  for 
tracking  advertising  copy  and  new  ter¬ 
minals  with  greater  capabilities.  A  major 
product  development  to  be  monitored  is 
the  AM  ECRM  Autokon  84(X)  I/O  laser 
graphic  system.  The  system  will  be  de¬ 
monstrated  by  several  system  houses 
with  the  Autokon  scanning/digitizing  and 
storing  graphics  on  CDC  disk  and  magne¬ 
tic  tape.  Interfaced  to  a  DEC-PDP  1 1  / 
34,  graphics  will  be  retrieved  and  output 
on  paper  or  film  in  a  variety  of  formats. 

Standing  first  in  line  for  interest  will  be 
the  new  printing  press  systems  and  spe¬ 
cialized  projects  for  adapting  existing  let¬ 
terpress  press  systems  for  offset  quality 
printing.  Retrofitable  Anilox  inking  sys¬ 
tems  will  garner  considerable  interest  in 
addition  to  the  interest  in  new  plates  and 
platemaking  systems . 

This  year’s  conference  will  give  atten¬ 
dees  an  opportunity  to  review  existing 
electronic  systems  and  future  applica¬ 
tions  of  these  systems.  Some  of  the  elec¬ 
tronic  systems  such  as  the  full  text  library 
retrieval  systems  may  be  coupled  in  the 
immediate  future  with  software  packages 
to  permit  the  building  of  individual  news¬ 
paper  databases. 

The  industry  is  but  a  few  electronic 
building-blocks  away  from  "The  Total 
Systems  Approach”  for  the  production  of 
the  daily  newspaper. 
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Exhibitor  listing 
for  Atlantic  City 
ANPA/RI  Conference 

EXHIBIT  HOURS 


Saturday . June  6 

Sunday . June  7 

11  a.m.  to  5:30  p.m. 

Monday . June  8 

Tuesday . June  9 

Wednesday . June  10 


12  noon  to  5:30  p.m. 


Booth  2280 

ABC  CONSULTANTS 

Exhibiting:  ABC’s  staff  of  newspaper 
professionals  are  able  to  work  with  all 
areas  of  newspaper  operations.  We  have 
carefully  chosen  a  staff  of  full  and  part 
time  associates  to  coordinate  all  aspects 
of  the  newspaper  business.  The  efforts  of 
this  select  group  are  thoughtfully  concen¬ 
trated  by  a  management  team  totally  de¬ 
dicated  to  work  within  the  present  opera¬ 
tion  of  your  newspaper  to  bring  about 
change  without  major  upheaval.  ABC, 
with  its  total  newspaper  expertise,  is  cap¬ 
able  of  providing  the  smaller  newspaper 
as  well  as  the  larger  newspaper  with  the 
expertise  that  heretofore  only  the  larger 
newspapers  could  muster. 

Booth  1404 

ADAM  SYSTEMS,  DIV. 

GRAPHIC  ARTS  TECHNICAL 


Booth  825 

AM  ECRM 

Exhibiting:  First  showing  of  Autokon 
8400  I/O  laser  graphics  system  which  will 
be  scanning/digitizing  and  storing 
graphics  on  CDC  disk  and  mag  tape.  In¬ 
terfaced  to  a  DEC-PDP  11/34,  graphics 
will  be  retrieved  and  output  on  paper  or 
film  in  a  variety  of  formats:  positive  or 
reverse  images  can  be  reduced  in  size  or 
enlarge  up  to  8X  magnification,  halftone 
rulings  are  available  in  55  Ipi  (lines  per 
inch),  65  Ipi,  85  Ipi  and  100  Ipi,  anamor- 
phic  sizing  can  also  be  accomplished  on 
output.  First  showing  of  new  7000  series 
options.  The  7600/7800  text  processing 
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system  features  DEC  PDP-11  /  34s  and 
dual  80MB  CDC  Disk  Drives.  The  inte¬ 
grated  system  design  stresses  modularity 
and  total  backup  for  both  editorial  and 
class/ad  production.  The  7000  series  will 
have  Business/Circulation  enhancement 
packages  such  as  four  newspaper 
accounting  packages.  Accounts  Receiv¬ 
able,  Accounts  Payable,  Payroll  and 
General  ledger.  The  business  system  also 
includes  a  comprehensive  circulation 
control  package  that  features  a  complete 
listing  of  subscribers  as  well  as  non¬ 
subscribers,  providing  a  foundation  for 
total  market  coverage. 


Booth  2205 

AMERGRAPH  CORP. 

Exhibiting:  First  showing  of  a  table  top 
model  Magnum  28TT,  an  ideal  unit  for 
exposing  single  truck  plates  and  proofs. 
The  Amergraph  Corp.,  manufacturers  of 
diffusion  transfer  processors  and 
platemaking  equipment  will  have  on  dis¬ 
play  the  Magnum  series  of  platemakers. 

Booth  123 

AMERICAN  PRINTER 

Exhibiting:  Monthly  magazine. 

Booth  171 

ANCHOR/LITHKEMKO 

Exhibiting:  A  comprehensive  line  of 
pressroom  and  plateroom  chemicals. 
Lacquer  developers,  finishers  and  wipe- 
on  coatings  as  well  as  roller  and  blanket 
washes  and  conditioners  for  newspapers. 
A  full  line  of  certified  lubricants,  aerosols 
and  fountain  solutions,  both  alkaline  and 
acid. 


Booth  360 

ANPA,  ANPA/RI,  ANPA 
FOUNDATION,  ANPA  CREDIT 
BUREAU 

Exhibiting:  ANPA  services. 


Booth  384 

APPLIED  LEARNING  CORP. 

Exhibiting:  First  showing  of  advanced 
training  program  for  Itek’s  Classified 
Advertising  Customers.  Self-paced 
method  features  audio  cassettes  and 
manual/workbook  to  bring  classified 
phone  room  personnel  to  highest  level  of 
proficiency  in  systems’  operation.  Also 
showing  training  programs  to  improve 
performance  and  profitability  in  classi¬ 
fied,  editorial  and  production  depart¬ 
ments;  upgrading  skills  or  learning  new 
ones.  Improving  the  performance  of 
OCR,  CRT  and  VDT  systems  in  news¬ 
papers  of  all  sizes.  Audiovisual,  audio¬ 
graphic  and  on-site  instruction  methods 
will  be  exhibited. 

Booth  202 

ASSOCIATED  PRESS 

Booth  1956 

ATEX,  INC. 

Exhibiting:  First  showing  of:  the  Atex 
System  7000,  designed  specifically  for 
medium-sized  (18,000-60,000  daily  cir¬ 
culation)  papers,  makes  the  editorial  and 
classified  functions  of  the  9000  available 
in  a  smaller  configuration;  a  Classified 
Advertising  Pagination  product  which 
allows  automatic  ad  placement  and  full- 
page  output;  and  TRACE,  under  de¬ 
velopment,  supports  remote  diagnostics 
and  software  support  of  ATEX  systems 
from  Bedford.  Also  showing:  ATEX  Sys¬ 
tem  A3000,  a  combined  editorial  and  clas¬ 
sified  system  for  papers  with  12,000  to 
20,000 circulation;  the  ATEX  Newspaper 
Library  System,  a  minicomputer-based, 
full-text  indexing  and  retrieval  system 
which  will  interface  to  an  ATEX  editorial 
system;  the  AlOOO,  a  modular,  stand¬ 
alone  bureau  terminal  with  150,000- 
character  storage,  most  ATEX  editing 
and  file  management  features,  and  two- 
way  telecommunications  to  an  ATEX 
host  system;  the  Full  Function  Remote,  a 
“slave”  terminal  which  will  emulate  all 
host  VDT  functions  (either  editorial  or 
classified)  over  a  high-speed  telecom¬ 
munications  line;  the  9080R,  a  remote 
newsroom  of  4-16  VDTs  for  satellite 
editorial/classified  operations;  ACE  the 
ATEX  Console  Emulator,  a  microp¬ 
rocessor-based,  independent  hardware 
subsystem  which  improves  the  user’s 
ability  to  supervise  and  diagnose  an 
ATEX  system. 

Booth  2258 

ATLANTIC  RESOURCES 


Booth  891 

AUTOGRAFIC 


Booth  1452 
AUTOLOGIC  INC. 
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“Color  inks  for  over 
a  million  copiesa  day 
without  handling  a  drop” 


Garyfcntes,  Vice  President,  Production 
Army  Times  Publishing  Company 


When  you  average  a  million  copies  a  day,  virtually 
all  with  process  color,  it  doesn't  make  sense  to  have 
your  crew  messing  around  with  canisters.  That’s  why 
our  closed  system  with  ink  being  pumped  directly  from 
the  ink  room  to  the  injectors  on  the  press  makes  such 
a  big  difference.  It  was  engineered  by  U.S.  Printing 
Ink  and  is  supported  by  their  Interchangeable  Color 
Module  (ICM)  bulk  delivery  system  which  is  the  only 
system  of  its  kind." 

We  are  happy  that  Don  Garyantes  is  pleased  with 
our-lCM  System.  Our  unique  ICM's  are  specially 
designed  tanks  carried  by  a  specially  designed 
trailer.  Ink  is  pumped  from  the  trailer 
directly  to  the  ink  room  of  the  printing 
plant.  No  handlingllhe  trailer  can 


carry  eight  400-gallon  ICM's  delivering  up  to  3200 
gallons  of  web  offset  color  ink  at  a  time.  Any  combina¬ 
tion  of  up  to  8  colors  can  be  delivered  at  a  time. 
There’s  no  contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Combined  with  our  tank  trailer 
fleet  for  delivery  of  web  offset  black  and  letterpress 
inks,  we  offer  the  most  complete  bulk  delivery  system 
in  the  world. 


Printing 

M  .East  Rutherford.  NJ; 

Washington,  DC;  Cincinnati.  OH; 
San  Francisco,  CA;  Los  Angeles,  CA, 
Jacksonville.  FL;  Dallas,  TX 


Booth  1140 

BALDWIN  TECHNOLOGY 

Exhibiting:  First  showing  of  Model  660 
Circulator.  The  Model  660  Circulator  is 
designed  for  use  with  double  width  news¬ 
paper  presses.  With  sufficient  fountain 
solution  capacity  for  up  to  24  fountains, 
its  features  include  full  filtration,  a  stain¬ 
less  steel  60  gallon  tank  with  a  sloped 
bottom  for  easy  cleaning,  and  two  1/3  hp 
pump  switching  and  a  remote  control 
panel  with  pump  status  indicators.  The 
Count-O-Veyor  range  of  counter¬ 
stackers  automatically  counts,  jobs,  and 
stacks  papers  at  the  press  delivery.  The 
Model  105  /  106  counts  in  25’s,  50’s,  and 
lOO’s.  The  Model  108  stacks  can  be  pre¬ 
set  to  any  number,  and  the  number  of 
papers  in  the  stack  is  achieved  by  exact 
electronic  count  of  every  signature.  In 
addition  the  Cooksey  System  of  Web 
Break  Protection/Detection  will  be  on 
display,  together  with  the  Baldwin  sys¬ 
tem  of  color  separators  and  dividers 
which  extend  press  color  capabilities  by 
the  use  of  a  split  fountain  technique. 

Booth  3437 

BEACH  MFG 


Booth  155 

BERKEY  TECHNICAL 


Booth  502 

BERTHOLD  OF  NO.AMERICA 

Exhibiting:  Complete  MultiSet  III/CRS 
Phototypesetting  System.  The  MultiSet 
III  is  a  computerized  front-end  system 
designed  for  high  productivity  and  com¬ 
plete  typesetting  control.  Alphatype  will 


demonstrate  such  software  packages  as 
proofreading  (a  computer  spelling  check 
of  all  copy  keyed  into  the  system); 
pagination,  a  software  system  designed 
for  book  typesetting  with  an  emphasis  on 
flexibility  for  page  make-up  as  well  as 
other  software  packages.  The  Alphatype 
CRS  roll  fed  phototypesetter  with  a  94 
pica  maximum  line  length  will  also  be 
displayed.  Featured  is  the  ability  of  a 
direct  tie  into  the  MultiSet  III  giving  the 
user  the  ability  to  download  jobs  and 
typefonts  directly  to  the  CRS  without 
operator  intervention. 

Booth  3337 

BUTLER  AUTOMATIC 


Booth  3201 

CAMEX,  INC. 

Exhibiting:  Camex  1351  display  ad  com¬ 
position  terminal. 


Booth  1704 

CAPITAL  ELEVATOR  SALES 


Booth  2196 

CARY  COMPANY  INC. 

Exhibiting:  First  showing  of  1000  FPM 
Web  Splicer  priced  for  use  on  Goss  Com¬ 
munity  and  Suburban  presses;  King 
presses;  and  the  Harris  V-series  presses. 
The  new  splicer  was  developed  using 
concepts  employed  on  the  Cary  patented 
FP4540,  1800  FPM  splicer.  Showing: 
FP4540  flying  paster  (linear)  that  permits 
stacking  up  to  four  high.  Machine  fully 
automatic  and  holds  two  full  45  inch  pap¬ 
er  rolls  and  includes  a  built-in  automatic 
infeed  and  tension  control  system,  and 
remote  motorized  sidelay.  Also  showing 
all-mechanical  automatic  infeed  that  de¬ 
livers  uniformly  tensioned  webs,  while 
built-in  web  aligners  maintain  the  web’s 
lateral  position.  Showing  automatic  web 
guide  and  the  servo  chill  stand.  Showing 
silicone  applicator  that  can  be  combined 
with  the  web  guide  to  save  space.  Show¬ 
ing  ribbon  decks  that  slit  and  turn  a  web 
before  it  enters  the  folder. 


Booth  2270 

CENTURY  INKS  CORPORATION 

Exhibiting:  MISLESS,  a  new  odorless 
low  misting  newspaper  ink;  demonstra¬ 
tion  of  automatic  ink  feed  control  systems 
for  large  presses;  Centurion  Graphie  Pro¬ 
ducts  for  use  in  plate  and  press  rooms. 


Booth  1410 

CHEMCO  PHOTOPRODUCTS 

Exhibiting:  First  showing  of  CHEMCO 
ALAN  24  inch  Image  Reversal  Lens  that 
lets  camera  operators  select  right-reading 
or  wrong-reading  images  with  the  flip  of  a 
switch.  One  camera  can  produce  nega¬ 
tives  for  offset,  DiLitho  and  letterpress, 
as  well  as  one-step  paste-up  prints  on 
direct  positive  papers.  Showing:  News- 
Plater  system  that  produces  two  offset  or 
DiLitho  plates  per  minute  directly  from 
paste-ups.  Fully  automated  system  uses 
no  film.  Press-ready  plates  can  reproduce 
100-line  screens  and  over  100,000  im¬ 
pressions.  Also  showing:  Chemco  Expo¬ 
sure  Computer  and  the  Chemco  Color 
Computer  that  use  video  terminals  to 
guide  darkroom  personnel  through  sim¬ 
plified,  time-saving  camera/enlarger 
techniques.  The  Exposure  Computer  can 
control  camera  functions  for  black-and- 
white  line  and  halftone  negatives;  the 
Color  Computer  calculates  all  necessary 
main,  flash  and  bump  exposures  and  con¬ 
trols  an  enlarger  in  making  color  separa¬ 
tions.  Showing;  Policrom  Contact 
screens  and  Chemco  Silver  Recovery 
Program. 


Booth  480 

CHESLEY  F.  CARLSON  CO.. 

Exhibiting:  First  showing  of  Spacemaster 
System  and  the  Carlson  WebStep  Sys¬ 
tem.  The  Spacemaster  is  a  step  and  repeat 
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thcLok-all 
saddle 

•Provides  Smut  Free  Printing 
•Designed  to  Accommodate 
Polyfibron  and  ALL  Other  Type 
Printing  Plates 

•Loading,  Unloading  is  Fast  &  Easy 
•Full  On-press  Registration 
Capabilities 

•Fast,  Simple  Installation,  No  Cylin¬ 
der  Drilling  or  Bolting  Required 
•Available  in  Aircraft  Quality 
Aluminum  Extrusion  or  Rugged, 
Heat  Treated  Prime  Aluminum 
Castings 


the  Tension  bar  saddle 


•Provides  Smut  Free  Printing 

•Designed  to  Accommodate 
Polyfibron  and  ALL  Other  Type 
Printing  Plates 

•Loading,  Unloading  is  Fast  &  Easy. 
Spring  Clips  on  Leading  Edge  Hold 
Plates  on  Press  While  Jogging 

•Lock-up  gives  precise  registration 
on  both  black  and  white  and  color. 

•Easily  Adapted  for  Web  Width 
Changes 

•Complete  Lateral  Adjustment  for 
Registration 

•Adaptable  to  Most  Existing  Bolt-on 
Installations 


BEACH  MANUFACTURING  CORP. 

15602  CONTAINER  LANE 
HUNTINGTON  BEACH,  CA  92649 
(714)898-5515  (213)598-5548  TELEX  655307 


BEACH 


device  that  coordinates  multiple  image 
work  in  the  vacuum  frames  with  register 
control  systems  for  sheet  fed  and  web 
press  operations.  The  WebStep  System  is 
a  register  control  system  for  use  with 
Harris  845  and  Goss  Urbanite  presses 
with  cylinder  plates.  Also  showing  high 
production  halftone  exposure  controls  in¬ 
cluding  the  ITS  1  Integrating  Timer  for  use 
with  the  Kodak  Q700;  register  systems 
for  web  newspaper  presses;  Carlson  Pre- 
cisionaire  pin  control  for  bending  fix¬ 
tures;  punch  for  Goss  Signature  HV 
press;  Prep  Three-Point  control  punch; 
WebStep  for  845  and  850  presses;  EC  12 
Sharpshooter;  Commander  reflection  de¬ 
nsitometer;  Crusader  transmission  de¬ 
nsitometer,  Ll-46  light  integrator. 


Booth  133 
CK  OPTICAL  CO. 

Exhibiting;  First  showing  of  Variable 
from  2'/:  to  12%  ZOOM  System.  Also 
shown  will  be  Model  SQU  7/11  Zoom 
Lens  variable  from  7  to  12%.  distortion 
corrected  (for  easy  double  truck  splic¬ 
ing).  2  X  faster,  wider  coverage  and  shar¬ 
per  image.  Use  any  material  acceptable  to 
the  basic  camera  lens.  Standard  equip¬ 
ment  includes 90 degree  indexed  rotation, 
percentage  scales  on  lens,  copy  and  lens 
boards  for  selecting  and  controlling  both 
horizontal  and  vertical  dimensions  simul- 
taneously.  Also  showing  SQU- 
Newspaper  width  compressing  lenses 
and  adaptor  systems.  Camera/lens  align¬ 
ment  and  focusing,  installation  and  ser¬ 
vicing.  Consultants  on  problem  solving 
and  proper  selection,  web  width  and/or 
format  change,  ad  fitting,  press  page 
capacity,  etc. 
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Booth  314 

COLLIER-JACKSON  INC. 

Exhibiting:  First  showing  of  ADMIS/ 
3000  complete  Advertising  Management 
System  that  combines  the  features  of  bill¬ 
ing,  reporting,  and  analysis  for  all  forms 
of  advertising  and  includes  an  interface  to 
an  online  page  layout  system.  ADMIS/ 
3000  will  be  compatible  with  other  Col- 
lier-Jackson  business  systems.  Showing 
NEWSPLUS/3000  business  computer 
system ;CIRCIS/3000  circulation  system; 
LEDGER/3000  general  ledger  system; 
FPS/3000  accounts  payable  system; 
PAYPLUS/3000  payroll/personnel 
system. 

Booth  414 

COMPOSITION  SYSTEMS,  INC. 

Exhibiting:  First  showing  of  Ad  Market¬ 
ing  Subsystem  (AMS),  CSI’s  new  user 
oriented  advertising  system  designed  to 
stimulate  sales  and  enhance  productivity. 
AMS  features  customer  credit  checking, 
interactive  pricing,  ad  entry,  scheduling 
and  production.  CT-97  VDT,  new  adver¬ 
tising  VDT  which  emphasizes  ad  taker 
productivity  both  by  placing  more  in¬ 
formation  at  their  fingertips  and  by  speed¬ 
ing  response.  The  terminal  displays  such 
information  as  sales  prompts,  an  upsell 
comparison  and  customer  logos.  Ex¬ 
panded  Network  Architecture,  a  network 
of  multiple  PDP  11/70’s,  (three  will  be 
demonstrated),  sharing  the  total  proces¬ 
sing  load.  This  architecture  permits  the 
connection  of  up  to  16  computers  with  a 
high  speed  data  path.  It  is  intended  that 
this  architecture  will  support  a  newspap¬ 
er’s  growth  into  new  application  areas 
such  as  electronic  libraries,  interactive 
page  makeup  and  display  ad  tracking. 
Bureau  90/D  VDT,  offers  its  own  diskette 
storage  and  full  independent  editing  capa¬ 
bility.  Copy  transfer  to  the  host  computer 
can  be  accomplished  over  a  dial  up  tele¬ 
phone  link  at  which  time  the  VDT  may 
operate  in  a  fully  interactive  mode.  Also 
showing  Editorial  System  11/70;  Edit 
1 12i,  Edit  90  editorial  VDTs;  CT90  classi¬ 
fied  VDT. 

Booth  CENTER  STAGE 
COMPUGRAPHIC  CORP. 

Exhibiting:  Newly  acquired  ONE  Sys¬ 
tems  Company  provides  a  front-end  sys¬ 
tem  for  both  the  small  and  large  newspap¬ 
ers.  CG  will  also  continue  to  provide  a 
complete  line  of  photocomposition  equip¬ 
ment,  services  and  supplies. 

Booth  2226 

COMPUTER  VIDEO  SYSTEMS 

Exhibiting;  Bubble  Memory  operating 
from  the  master  edit  controller.  The  Bub¬ 
ble  Memory  operates  in  a  local  location  or 
in  the  remote  application.  It  has  417  8  line 
pages,  48  switching  timed  events  per  day 
and  always  retains  memory  in  power 
problems.  On  display,  16  character  sizes. 


various  fonts,  various  display  modes  and 
each  display  page  individually  timed,  all 
functions  from  a  keyboard.  Newspaper 
front  end  interface  available. 


Booth  2266 

CORECO  RESEARCH  CORP. 

Exhibiting:  Corn-Talk  two  channel  FM 
automatic  intercom  set  for  two  way  com¬ 
munication;  therapeutic  vibrator  to  relax 
tension  and  soothe  aching  muscles. 


Booth  302 

CRAIG  COLD  TYPE  SUPPLY 

Exhibiting:  Wax;  waxers;  composing 
room  supplies;  border  tape. 


Booth  146 

CROSFIELD  ELECTRONICS 

Exhibiting:  First  showing  of  line  of  eco¬ 
nomy  scanners  models  Megascan  530  and 
540.  New  scanners  utilize  the  latest  in 
computer  technology  with  step  by  step 
instructions  on  an  alphanumeric  display, 
aided  by  microprocessors  that  allow  sim¬ 
ple  and  fast  operation.  Showing  Megas¬ 
can  scanner  model  550  that  is  a  digitized 
color  scanner  and  page  makeup  system. 
Model  570  with  newly  introduced  add-on 
modules  for  customized  system  expan¬ 
sion  will  also  be  show. 


Booth  1830 

CUSTOM  BILT  MACHINERY 


Booth  2016 

DAHLGREN  MANUFACTURING 

Exhibiting;  First  showing  of  Dampening 
System  for  offset  presses;  Dahlgren 
Newsprinting  System;  Dampening  sys¬ 
tem  for  Di-Litho;  Letterpress  to  offset 
conversion. 


Booth  2005 

DAR-MAR  INC. 

Exhibiting:  Heavy  duty,  electrically 
operated,  commercial  Safeway  core 
stripper  machine  for  newsprint  and  co¬ 
ated  stocks.  Allows  simultaneous  multi¬ 
ple  stripping  of  varying  size  cores.  Com¬ 
pletely  eliminates  noise,  dust  and  safety 
problems.  Man  hours  cut  in  half,  because 
of  its  ruggedness  and  simplicity,  speed 
and  ease  of  operation.  Low  maintenance, 
a  monthly  lubrication  of  two  bearings. 
Meets  OSHA  qualificatons.  A  space  sav¬ 
er,  height  4'/2  feet,  length  IV2  feet,  width  2 
feet.  Weight  approximately  1 ,000  lbs. 


Booth  177 

DENT-X  CORP. 
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TELERAM  portQbubbl(f/8l. 

Never  before 
could  you 
take  so 
many 
oreat 
features 
so  lightly. 

Bubble  Memory,  the 
si»nit'icant  new  long-reten¬ 
tion  storage  system  is  incor¬ 
porated  in  Teleram’s  state-of- 
the-art  Portabubble/81 
lightweight,  universal  portable 
terminal.  This  latest,  most  ad¬ 
vanced  terminal  which  is  suited  for 
word  processing,  communications, 
and  time  sharing,  is  another  first  for 
I  eleram  who  designed  and  produced 
the  first  portable  VDT  with  long  reten¬ 
tion  non-volatile  memory. 

Portabubble/81  nests  in  its  own  travel¬ 
ing  cover,  weighs  less  than  15  pounds,  and 
offers  features  never  before  found  in  so  light 
a  terminal.  Features  such  as  alpha-numeric 
keyboard,  30K  characters  of  permanent  stor¬ 
age  (expandable  to  120K),  a  5  inch  VDT  with 
bright  display  of  34  character-wide  lines  (51  op¬ 
tional),  16  lines  of  text,  a  self-contained  acoustic 
coupler  rated  at  300  baud  with  1 200  optional,  and  an 
auxiliary  KS-232-C/RS449/423  communications 
port;  plus  an  optional  mini-printer. 

Microcomputer  circuits  are  programmed  to  facili¬ 
tate  a  great  many  text  editing  features  including  text  area 
relocate,  text  area  delete,  string  search  and  replace,  text 
insert  and  tab.  In  addition  there  are  features  such  as  create 
and  store  formats,  virtual  scroll,  cursor  to  top  and  bottom 
of  screen  as  well  as  top  and  bottom  of  text  and  an  automati¬ 
cally  established  directory  of  all  stored  data. 

I'eleram’s  Portabubble/81  also  allows  the  user  to  incorporate 
unique  functions/applications  through  a  plug-in  ''personality 
module" which  can  extend  the  functions  and  capabilities  of  this 
outstanding  new  terminal. 

I’or  more  information  and  our  brochure  on  Portabubble/81  — 
the  most  advanced  portable  terminal  available  anywhere  —  write 
Feleram  ('ommunications  Corporation,  2  Corporate  Park  Drive, 

VVWte  Plains,  New  York  106114,  (914)694-9270.  lelex  646658. 


TELERAM 


Where  to  find  exhibitors 


EXHIBITOR . BOOTH  NO. 


EXHIBITOR . BOOTH  NO. 


ABC  Consulting  Co . 2280 

Adam  Systems,  Division  of 

Graphic  Arts  Technical . 1404 

AM  ECRM . 825 

Amergraph  Corp . 2205 

American  Printer . 123 

Anchor/Lith-Kem-Ko . 171 

ANPA,  ANPA/Rl,  ANPA  Foundation, 

ANPA  Credit  Bureau  Inc . 360 

Applied  Learning  Corp . 384 

Associated  Press . 202 

Atex  Inc . 1956 

Atlantic  Resources . 2258 

Autografic . 891 

Autologic  Inc . 1452 


Baldwin  Technology . 1 140 

Beach  Manufacturing  Corp . 3437 

Berkey  Technical  Co . 155 

Berthold  of  North  America . 502 

Butler  Automatic  Inc . 3337 


EE  Text  Corp . 3319 

Electronic  Information  Technology . 3409 

EMPCO . 1784 

Encyclopaedia  Britannica  Inc . 139 

Enkel  Corp . 1540 

EOCOM  Corp . 470 

Erectoweld  Co.,  Ltd . 3229 

Ferag  Inc . 1360 

FIex-0-Line . 2256 

Flint  Ink  Corp . 614 

Fluorographic  Services  Inc . 1604 

GAP  Corp . , . 178 

Gandalf  Data  Inc . 1352 

General  Photo  Products  Co . 3325 

W.  R.  Grace  &  Co . 256 

Graphic  Arts  Manufacturing  Co . 1486 

Graphic  Enterprises  of  Ohio . 3429 

Graphic  Management  Associates . 1446 

Graphic  Products  Co . 1804 


Camex . 3201 

Capital  Elevator  Sales  Inc . 1704 

Cary  Company  Inc . 2196 

Century  Inks  Corp . 2270 

Chemco  Photoproducts  Co . 1410 

Chesley  F.  Carlson  Co . 480 

CK  Optical . 133 

Collier-Jackson  Inc . 314 

Composition  Systems  Inc . 414 

Compugraphic  Corp . Center  Stage 

Computer  Video  Systems . 2226 

Coreco  Research . 2266 

Craig  Cold  Type  Supply  Inc . 302 

Crosfield  Electronics . 146 

Custom-Bilt  Machinery . 1830 

Dahlgren  Manufacturng  Co . 2016 

Dar  Mar  Inc . 2005 

Dent-X  Corp . 177 

Digital  Equipment  Corp . 1568 

Dissly  Research  Corp . 2007 

Dunn  Technology  Inc . 125 

Durbin  Associates . 283 

Dynalith  Inc . 1368 

Eastman  Kodak  Co . 156 

Ebway  Industries  Inc . 2216 

Eclectic  Co . 137 

Editor  &  Publisher  Co.  Inc . 620 

EDS-IDAB . 1838 
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Hall  Systems  Inc. /George  R.  Hall  Inc . 1340 

Harris  Corp . 1322 

Hastech  Inc . 132 

H.  C.  M.  Graphic  Systems  Inc . 378 

Heidelberg  Eastern  Inc . 1786 

Helion  Industries . 1484 

Hercules  Inc . 528 

Heuristics . 2224 

Hope  Industries  Inc . 159 

IBM . 346 

Iconics  Control  Inc . 672 

Imperial  Metal  &  Chemical  Co . 452 

Information  International  . 3101 

Inland  Newspaper  Machinery  Corp . 807 

Ingenuity  Inc . 3329 

Insco  Systems . 1756 

Intelmatique . 354 

Intercorp  Ltd . 2122,  2222 

International  Paper  Sales  Co.  Inc . 332 

IPEC  Inc . 2022 

Itek  Composition  Systems . 1810 

K&F  Manufacturing  Co.  Inc . 1946 

Kansa  Corp . 2028 

K-Jack  Engineering  Co.  Inc . 2278 

Lincoln  St.  Louis . 2260 

Linotype-Paul  Inc . 2240 

LogEscan  Sytems  Inc . 2140 

LogEtronics  Inc . 428 

Logicon-Intercomp . 268 
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XENOTRON 

display  ad  termincAs 

more  poioerful , . , 
more  uersatUe . . » 

YET  THEY 


They 
do  a 

lot  more... 
fora 
lot  less 


Mdu  get  the  best 
of  both  worlds  with  an 
XVC-2  ^stem.  Mdu  get  more  in 
system  capabilities.  'Vfet  they  cost  you  less. 
These  statfrof-the-art  systems— made  by  the  leading  de- 


Automatically  generated  composition  commands- Outputs 
all  commands  specified  by  the  layout  display,  together  with 
text  elements,  to  phototypesetter  or  front-end  system. 
“Link  File"  capability  for  multi  ad  output  saves  time  as  well  as 
S/RC  paper  usage. 


veloperand  manufacturer  of  low-cost  display  ad  terminals— 
offer  you  today's  most  affordable  package  of  time-saving, 
cost-saving  features.  Among  them: 

Totally  adaptable  -  “On-line"  to  front  end  ^stem  or  photo- 


Pius  plenty  of  optional  enhancements  to  tailor  your  system 
just  the  way  you  want. 

XVC-2  ^sterns.  Ttuly  powerful  display  ad  terminals. .  .truly 
modest  cost.  Write  or  call  for  full  information. 


typesetter  via  direct  interface,  or  “off-line"  via  floppy  disk  or 
paper  tape.  Dramatically  increases  composition  efficiency. 
Flill  broadsheet  capability  -  Screen  display  and  output  of  up 
to  100  picas.  Full  scrolling  as  well  as  1/2  and  2  times  sizing. 
Storage  for  made-up  ads  -  Roppy  disk  storage  for  later  ad 


retrieval,  updating.  Up  to  100  ads  per  disk  surface.  Full  file-  Xenotron.  Inc..  14  Tbwer  Office  Park.  Woburn.  Mass.  01801 


maintenance  facilities. 


Tfelephone:  (617)  933-7860 


53rd  annual  ANPA/RI  Production  Conference  Program 


The  theme  for  the  53rd  annual  ANPA 
Research  Institute’s  Production  Manage¬ 
ment  Conference  is  GAME  PLAN  ’81. 

On  Monday  (June  8)  and  Tuesday  (June 
9),  Conference  sessions  will  be  held  in  the 
Resorts  International  Hotel.  General  ses¬ 
sions  will  begin  at  9  a.m.  in  the  Superstar 
Theatre,  on  the  second  level  of  the  hotel, 
and  end  at  10:20  a.m.  The  three  concur¬ 
rent  workshop  sessions  will  be  presented 
in  ballrooms  A,  B,  and  C,  on  the  same 
floor,  from  10:30  a.m.  to  11:25  a.m.  and 
repeated  from  11:35  a.m.  to  12:30  p.m. 

The  Wednesday  Telecommunications 
Session  will  take  place  from  9  a.m.  to 
12:30  p.m.  in  the  Atlantic  City  Conven¬ 
tion  Center  second-level  ballroom,  just 
above  the  equipment  exhibition  floor. 

General  sessions  on  Monday  and  Tues¬ 
day  mornings  will  cover  several  impor¬ 
tant  aspects  of  the  newspaper  business. 

On  Monday  morning,  the  session  chair¬ 
man,  Ralph  S.  Roth,  vicepresident  of  pro¬ 
duction,  Knight-Ridder  Newspapers,  and 
chairman.  Production  Management  Con¬ 
ference  Arrangements  Committee,  will 
give  the  opening  conference  remarks.  A 
joint  presentation  by  ANPA  committee 
chairmen  will  follow  with  comments  from 
the  following  committee  chairmen:  Tech¬ 
nical  Services  and  Training  Committee, 
Walter  E.  Mattson,  president  and  chief 
operating  officer.  The  New  York  Times-, 
Environmental  Committee,  Richard  J. 
Warren,  assistant  publisher  and  editor, 
Bangor  (Maine)  Daily  News',  Research 
and  Development  Committee,  Uzal  H. 
Martz  Jr.,  president  and  publisher,  Pott- 
sville  (Pa.)  Daily  Republican',  and  News¬ 
print  Committee,  Donald  N.  Soldwedel, 
president  and  publisher,  Yuma  (Ariz.) 
Daily  Sun. 

Charles  C.  Reynolds,  vicepresident 
and  publisher,  Atlantic  City  (N.J.)  Press, 
will  give  the  address  of  welcome.  Then 
the  conference  members  will  hear  from 
Victor  A.  Tardue,  production  manager, 
Reading  (Pa.)  Eagle-Times,  who  will 
speak  on  behalf  of  the  America  East  Pro¬ 
duction  Conference. 

The  president  and  chairman  of  the 


ANPA,  Katharine  Graham,  chairman  of 
the  board.  The  Washington  Post  Co.,  will 
next  address  the  conference  attendees. 

The  morning  session  will  end  with  an 
address  on  “Competing  Media — Looking 
Over  Your  Shoulder,’’  by  John  Morton, 
Newspaper  Analyst,  John  Muir  &  Co. ,  of 
Washington,  D.C. 

The  three  Monday  Concurrent  Work¬ 
shop  sessions  are  as  follows:  Printing 
Presses  with  chairman,  Ralph  E.  Eary, 
and  panelists,  James  A.  Keeley,  director 
of  construction  and  mechanical  systems, 
Knight-Ridder  Newspapers;  L.  John 
Rothwell,  vicepresident/engineering  and 
production,  Southam  Inc.,  Toronto, 
Canada;  and  John  Sacchia,  national  pro¬ 
duction  manager,  Hearst  Newspapers. 

The  second  Monday  session  is  on 
Emergency  Planning — Alternative  to 
Disaster  with  chairman,  Daniel  Orr,  cir¬ 
culation  director,  Boston  Globe  and 
panelists,  Frank  A.  Daniels  Jr.,  president 
and  publisher,  Raleigh  (N.C.)  News  & 
Observer  and  Times',  W.H.  “Gus”  Har¬ 
well  Jr.,  president  and  publisher,  Talla¬ 
hassee  (Fla.)  Democrat',  and  Glenn  A. 
Shank,  production  director,  Call- 
Chronicle  Newspapers,  Allentown,  Pa. 

The  third  Monday  session  is  on  Lasers 
and  Their  Applications  in  the  1980s  with 
chairman  Eugene  L.  Falk,  production 
director,  San  Jose  (Calif.)  Mercury  News 
and  panelists  Thomas  Dunn,  president, 
Dunn  Technology;  Joseph  Martin,  pre¬ 
press  manager.  The  New  York  Times', 
John  O’Rourke,  systems  consultant,  the 
Copley  Press  Inc.,  La  Jolla,  Calif.,  and 
Ted  Grassi,  general  manager,  Los 
Angeles  (Calif.)  Herald  Examiner. 

The  general  session  on  Tuesday  will 
have  the  theme,  “Moves  and  Counter- 
moves’’  with  session  chairman  Kenneth 
C.  Bronson,  vicepresident.  Affiliated 
Newspapers,  Stauffer  Communications 
Inc.,  Topeka,  Kansas,  and  vicechairman. 
Production  Management  Conference 
Arrangements  Committee.  Speakers  for 
the  session  are:  Charles  H.  Everill,  senior 
vicepresident/marketing,  Harte-Hanks 
Communications;  Frank  J.  Savino, 


vicepresident/marketing,  Bergen  Even¬ 
ing  Record  Corp.,  Hackensack,  N.J.; 
Thurman  R.  Pierce  Jr.,  vicepresident/ 
print  media,  J.  Walter  Thompson  Co. 

The  morning  session  will  also  discuss, 
“Delivering  the  Complete  Newspaper — 
or  Else,’’  with  speakers  Leo  L.  Kubiet, 
advertising  director.  Times  Publishing 
Co.,  St.  Petersburg,  Fla.;  Gene  E.  McDa- 
vid,  vicepresident/operations,  Houston 
Chronicle',  John  J.  Knipper,  circulation 
data  systems  coordinator,  Newsday, 
Long  Island,  N.Y.;  and  Frank  V.  DeLol- 
lo,  circulation  director.  Capital  News¬ 
papers,  Albany,  N.Y. 

The  three  concurrent  workshop  ses¬ 
sions  on  Tuesday  start  with  “Pagination 
Systems — Hot  Topics  for  the  80s’’. 
Chairman  of  the  session  is  Joseph  M.  Un¬ 
garo,  vicepresident  and  executive  editor, 
Westchester  Rockland  Newspapers, 
White  Plains,  N.Y.,  and  panelists.  Milt 
Goldwasser,  classified  systems  manager, 
Los  Angeles  Times-,  Frank  Simmons, 
managing  editor,  Newport  News  (Va.) 
Times-Herald',  and  Rodgers  Adams, 
assistant  to  the  editor,  Minneapolis  Star 
&  Tribune. 

The  second  workshop  will  cover 
“Mailroom  and  Distribution  Systems,” 
with  chairman  John  T.  McConnel, 
vicepresident  and  general  manager, 
Peoria  (Ill.)  Journal  Star,  and  panelists 
Randolph  Prescott,  mailroom  foreman, 
Augusta  (Ga.)  Chronicle-Herald',  Tho¬ 
mas  W.  Cooper,  assistant  production 
manager,  San  Diego  Union  Tribune',  Dale 
Nissen,  production  manager,  Houston 
Chronicle',  and  Robert  L.  Busch,  mana¬ 
ger  of  industrial  engineering,  Knight- 
Ridder  Newspapers. 

The  final  workshop  will  cover  “Quality 
Improvement — Camera,  Plate  and 
Press,”  with  chairman  Kenneth  E.  John¬ 
son,  associate  editor  and  associate  pub¬ 
lisher,  Cleveland  Press  with  panelists 
Norman  P.  Dusseault,  operations  mana¬ 
ger,  St.  Petersburg  (Fla.)  Times  and 
Evening  Independent',  Wayne  T.  Patrick, 
publisher.  Rock  Hill  (S.C.)  Evening 
(Continued  on  page  102) 
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Editor  &  Publisher  will  award  prizes  to  exhibitors  in  three 
show  categories  at  the  53rd  annual  ANPA/Rl  Production  Man¬ 
agement  Conference  to  be  held  in  Atlantic  City,  N . J. ,  June  6-10. 
This  is  the  ninth  year  that  E  &  P  has  sponsored  the  competition 
for  outstanding  exhibits. 

On  this  and  the  following  page,  photos  of  the  1980  winners  at 
the  Atlanta,  Georgia,  ANPA/RI  conference  are  reproduced. 
Last  year  six  exhibitors  from  a  field  of  240  were  singled  out  for 
excellence  in  the  competition. 

(Continued  on  page  70) 
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AWARD  WINNER — 1 980  First  prize  for  large  island  exhibits 
of  more  than  1 ,000  square  feet  went  to  Mergenthaler  Linotype 
Co.  The  exhibit  features  a  16  foot  high  “alphabet  tree"  of 
anodized  aluminium,  and  demonstration  units  for  the  Linoscreen 
composer,  Linotron  202  and  other  Mergenthaler  systems.  The 
award  was  accepted  at  the  opening  ANPA/RI  session  by  Bob 
Mclnerny,  director  of  marketing  and  Joe  Mittleman,  advertising 
manager  for  Mergenthaler. 


NON-ISLAND  EXHIBIT  1980  First  Prize  winner  was  exhibit 
for  Faustel,  Inc.,  featuring  the  FlexoNewsprinter.  Michael 
D' Amour,  marketing  manager  accepted  the  plaque  at  ANPA/RI. 
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(Continued  from  page  69) 

Judging  in  the  competition  was  based  on  general  appearance 
of  exhibits,  originality,  design,  product  presentation,  and  other 
factors. 

Judges  for  the  1980  competition  were  John  Sacchia,  national 
production  manager,  Hearst  Newspapers;  Donald  N.  Sold- 
wedel,  publisher  and  general  manager,  Yuma  (Ariz.)  Daily  Sun; 
Ralph  S.  Roth,  vicepresident/production,  Knight-Ridder  News¬ 
papers;  and  Richard  D.  Blum,  senior  vicepresident,  A.H.  Belo 
Corporation. 

Prizes  will  again  be  awarded  in  the  following  three  categories: 
First  prize  for  island  exhibits  of  1 ,000  square  feet  and  over;  First 
prize  for  island  exhibits  of  under  1,000  square  feet;  and  First 
prize  for  non-island  exhibits.  Judges  awarded  in  the  1980  com¬ 
petition  in  each  category  a  certificate  of  merit. 


TREE  EXHIBIT  WINNER— 1980  First  prize  winner  for  island 
exhibits  under  1 ,000  square  feet  was  International  Paper  Sales 
Co.,  featuring  a  gazebo  constructed  of  pine  from  International's 
forests,  a  1 0-year-old  pine  tree  that  scraped  the  ceiling  of  the 
exhibit  hall,  and  potted  kenaf  plants  from  the  company's 
nurseries. 


FERAG,  INC. — won  a  1980  Certificate  of  Merit  for  large 
island  exhibits  with  a  display  featuring  a  sculpture  of  conveyor 
equipment  in  blue  and  yellow,  reflected  in  a  blue-mirrored 
curtain  wall.  Robert  J.  Smallacombe,  president  accepted  the 
award  at  the  ANPA/RI  conference. 


NEXIS  NEWS  RESEARCH  was  feature  of  the  1980  exhibit  of 
Mead  Data  Central,  winner  of  a  Certificate  of  Merit  for  non¬ 
island  exhibits  at  the  ANPA/RI  production  management  confer¬ 
ence.  Jack  Halloran,  marketing  representative  accepted  the 
award  at  the  conference. 


ANTIQUE  STAND  with  attractive  boot  blacks  proved  a  draw¬ 
ing  card  in  the  1 980  exhibit  of  Ryco  Graphic  Manufacturing  Co. , 
winner  of  a  Certificate  of  AAerit  for  exhibits  under  1 ,000  square 
feet.  Don  Geralds,  vicepresident  accepted  the  award  at  ANPA/ 
Rl  opening  ceremonies. 
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Exhibitors 


continued  from  page  66 


EXHIBITOR . BOOTH  NO.  EXHIBITOR . BOOTH  NO. 


Mailroom  Systems  Inc . 3301 

Malow  Corp . 2264 

Martin  Automatic  Inc . 1204 

Masthead  International  Inc . 2268 

McCain  Manufacturing  Co . 320 

M.  E.  G.  (U.S.)  Inc . 3121 

Megalogics  Inc . 2284 

Mergenthaler  Linotype  Co . 114 

MGI  International  Inc . 3423 

Microtrol  Sales  Corp . 1546 

Mid-States  Packaging  Systems . 1986 

Midwest  Publishers  Supply  Co . 558 

Mohr  Enterprises . 1210 

Monotype  International  Inc . 857 

Motorola  Communications 

&  Electronics  Inc . 1318 

Muirhead  Inc . 607 

Muller-Martini  Corp . 1992 

Multical  Corp . 2276 

Mycro-Tek  Inc . 1628 

NAPP  Systems  (USA)  Inc . 1146 

National  Machine  Co . 2040 

National  Press  Wiring . 1687 

New  England  Newspaper  Supply  Co . 877 

Newscolour  Corp . 1684 

Newspaper  Business  Systems . 1480 

Newspaper  Electronics  Corp . 1846 

Nolan  Systems  Inc . 338 

nuArc  Co.  Inc . 1260 

One  Systems  Inc . Center  Stage 

Ovalstrapping  Inc . 1710 

Pace  Pack  Corp . 1856 

Pako  Corp . 212 

Pamarco  Inc . 201 

Penta  Systems  International . 3219 

Peripheral  Systems  Inc . 3401 

Phillips  &  Jacobs . 2244 

Phoenix  Service  Co.  Inc . 3430 

H.  M.  Pittman  Co . 2036 

Portage  Newspaper  Supply  Co . 1668 

Printing  Impressions . 173 

Production  News . 702 

Publishers  Equipment  Corp . 1160 

Publishers  for  Conventions  Inc . 2230 

QL  Systems  Ltd . 3313 

Radio  Shack . 2232,108 

Rapid  Roller . 2220 

Raytheon  Graphic  Sy terns . 714 
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Remarco . 1850 

Rochester  Institute  of  Technology . 501,1886 

Rockwell  International . 839 

Rutherford  Machinery  Division, 

Sun  Chemical  Corp . 772 

Rycoline  Solvent  &  Chemical  Co . 602 

Scheffer  Automatic  Inc . 3129 

Seaboard  Energy  Management 

Systems  Inc . 119 

Semler  Industries  Inc . 1718 

Seybold  Publications  Inc . 580 

SI  Handling . 3432 

Signode  Corp . 1468 

Silver  Recovery  Systems  Inc . 169 

Single  Vend  Corp . 3331 

Smith  RPM  Corp . 1930 

Bernard  Soep  Associates  Inc . 1440 

Solna  King  Corp . 1822 

Spectrum  Ink . 2282 

Springfield  Silver  Service  Inc . 127 

Stauffer  Media  Systems  Inc . 129 

Structural  Concepts . 3213 

Taft  Contracting  Co.  Inc . 1686 

Taft  Equipment  Sales  Co . 1674 

Tasope  Co . 1122 

Tech-Energy  Co . 1746 

Telcon  Industries  Inc . 440 

Teleram  Communications  Corp . 170 

3M  Co . 1128 

The  Master  Group . 2010 

Tingue,  Brown  &  Co . 175 

TV  Data  Inc . 208 

Type  world . 151 

United  Press  International  Inc . 408 

Users  Systems  Services  Inc . 1646 

Varn  Products  Co.  Inc . 179 

Video  Data  Systems . 3417 

Vision  Data  Equipment  Corp . 678 

Warner  M.D.S.  Color  Corp . 2004 

Web  Press  Corp . 1622 

Web  Specialties  Inc . 1216 

Jervis  B.  Webb  Co . 1586 

Western  Litho  Plate  and  Supply  Co . 458 

Whalen  Computer  Services  Inc . 2104 

Wood-Hoe  Division 

M.A.N.  Wood  Industries  Inc . 1968 

Xenotron  Ltd . 1764 

Xitron  Inc . 1474 
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Booth  1568 

DIGITAL  EQUIPMENT  CORP. 

Exhibiting:  First  showing  of  VAX  system 
with  BASIS  software  used  in  an  ex¬ 
perimental  library  system  project  being 
undertaken  jointly  by  the  Oklahoma  Pub¬ 
lishing  Company,  Battelle  Labs,  and 
DEC.  In  its  first  phase,  it  will  operate 
standalone,  with  stories  transferred  into 
the  Battelle  library  database  from  DEC’S 
TMS-11  system  via  magtape,  and  re¬ 
trieved  using  VDTs  connected  to  the 
VAX-1 1  system.  Future  plans  include  in¬ 
terfacing  the  library  system  directly  to  the 
TMS-11  newsroom  system.  This  will  en¬ 
able  the  TMS-1 1  system  to  transfer  stor¬ 
ies  into  the  library  database  online,  and 
enable  reporters  to  inquire  into  the  library 
database  from  the  same  TMS-11  termin¬ 
als  they  currently  use  in  the  newsroom  for 
story  creation  and  editing.  Features  of  the 
library  system  that  can  be  seen  at  the 
ANPA/RI  conference  include:  full-text 
indexing  and  retrieval,  free  text  search, 
phrase  searching,  search  narrowing/ex¬ 
pansion,  search  ‘profiles’  and  a  thesaurus 
for  stop  words,  synonyms  and  related 
terms.  First  showing  of  video  display  ter¬ 
minal,  the  VT173/e,  for  use  by  newsroom 
editors.  The  VT173/e  offers  all  of  the  fea¬ 
tures  of  the  top-of-the-line  VT72/t  termin¬ 
al  packaged  in  a  smaller,  lightweight,  and 
less  expensive  VTlOO-like  package. 
Characteristics  include:  pan  scrolling, 
split  screen,  multiple  display  modes,  and 
26  text  areas  with  search,  replace,  pick¬ 
up,  and  putdown  functions.  Terminal  has 
48  user-defined  keys  and  comes  standard 
with  30K  characters  of  local  memory. 
First  showing  of  VAX-1 1  computer  sys¬ 
tem  running  BASIS,  a  database  manage¬ 
ment  software  package  offered  by  Battel¬ 
le  Laboratories  of  Columbus,  Ohio.  First 
showing  of  online  interfaces  for  support¬ 
ing  the  latest  display  ad  makeup  termin¬ 
als,  including  CAMEX,  XENOTRON, 
and  RAYTHEON  makeup  terminals. 
First  showing  of  software  subscription 
service  that  provides  customer  base  with 
guaranteed  software  support  and  updates 
over  the  life  of  the  subscription  period. 
Showing:  Latest  release  of  the  TMS-11 
Text  Management  System,  Version  5.2. 
Also  showing  CPMS-11  page  makeup 
system  with  an  APS-5  100  pica  typesetter 
to  produce  fully  made-up  pages,  includ¬ 
ing  digitized  graphics  set  in  place.  Also 
showing  TMS-1 1/xe  Text  Management 


Systems  package  for  small  and  medium¬ 
sized  newspapers.  Also  showing  ICS-1 1, 
an  Interactive  Customer  Service  system 
for  online  circulation  transaction  proces¬ 
sing,  coupled  with  DEC’s  TABS-l  1  busi¬ 
ness  data  processing  packages. 


Booth  2007 

DISSLY  RESEARCH  CORP. 

Exhibiting:  Info-Ky  News  Retrieval  Sys¬ 
tem,  an  automated  newspaper  library 
system.  Showing  of  link  option  that  cap¬ 
tures  text  from  editorial  system  to  allow 
direct  keyword  selection  via  library  ter¬ 
minals.  System  retrieves  clippings  in  ori¬ 
ginal  published  form,  including  graphics, 
and  provides  instant  hard  copy.  System 
combines  high-volume  microfiche  article 
storage  with  mini-computer  search  and 
large  capacity  magnetic  disk  with  result 
of  cost-effective  interactive  retrieval  sys¬ 
tem.  System  is  modularly  expandable  to 
accommodate  small,  medium,  and  large 
newspaper  libraries.  System  also 
accommodates  other  data  bases  for  locat¬ 
ing  back  files,  glossy  photos,  books,  and 
other  library  material. 


Booth  125 

DUNN  TECHNOLOGY 

Exhibiting:  Reporting  services  for  elec¬ 
tronic  publishing,  as  well  as  its  confer¬ 
ence  proceedings.  DTI’s  booth  will  also 
serve  as  a  communications  point  and 
meeting  place  for  the  Lasers  in  Publishing 
User  Group,  a  non-profit  organization  of 
users  of  laser  imaging  equipment. 


Booth  283 

DURBIN  ASSOCIATES 

Exhibiting:  Durbin  Data  Sheets  in  their 
new  5-volume  format — one  and  one-half 
feet  of  reference  material  containing 
more  than  4,000  pages  of  detailed  in¬ 
formation,  concerning  pre-press  equip¬ 
ment.  Printing  &  Computer  Terminolo¬ 
gy,  a  206  page  book  containing  more  than 
2.000  definitions  of  printing  and  computer 
terms  also  will  be  seen  there.  In  it,  emph¬ 
asis  is  placed  on  computer  terms,  to  help 
printers  acquire  the  “new”  vocabulary  of 
the  printing  industry.  The  equipment 
selection  consulting  services  of  Durbin 
Associates  will  also  be  offered — for  those 
needing  the  help  of  a  Registered  Profes¬ 
sional  Engineer  expeienced  in  the  graphic 
arts. 


Booth  1368 

DYNALITH  CO. 

Exhibiting:  First  showing  of  Platemaker, 
Hi  Low  intensity  for  plates  as  well  as 
room  light  handling  film.  Plate  processor; 
packing  gauge;  filing  systems;  light 
tables;  plates — wipe  on,  presensitized, 
duplicator  sizes;  platemaking  chemistry. 


Booth  156 

EASTMAN  KODAK  CO. 

Five  newspapers  in  the  U.S.  and  Canada 
will  be  recognized  by  Eastman  Kodak 
Company  for  excellence  in  color  printing 
in  the  1981  Run  for  The  Money  Newspap¬ 
er  Color  Reproduction  Contest.  Seven 
thousand  dollars  in  prize  money  will  also 
be  awarded  during  the  American  News¬ 
paper  Publishers  Association  (ANPA) 
production  management  conference. 
Contest  entries  will  be  divided  into  three 
offset  categories:  small  (0-15,999  circula¬ 
tion),  medium  (16,000  to  30,999),  and 
large  (31,000  plus  circulation).  Other 
categories  include  direct  letterpress  and 
DiLitho.  One  winner  will  be  selected 
from  each  category,  the  best  of  show  en¬ 
try  again  receiving  a  total  of  $3,000.  Re¬ 
productions  must  appear  in  a  regularly 
published  edition  of  the  newspaper  be¬ 
fore  April  20,  and  entries  must  be  re¬ 
ceived  by  April  30,  1981.  Selection  of 
contest  winners  will  be  based  on  the  most 
accurate  reproduction  of  the  original  sup¬ 
plied.  Winners  may  elect  to  have  cash 
grants  made  to  a  university  or  college,  to 
a  charity,  or  to  the  newspaper.  A  special 
awards  luncheon  at  the  ANPA  produc¬ 
tion  management  conference  will  be  held 
to  honor  winners  and  honorable  men¬ 
tions.  Winners  and  other  entries  will  be 
displayed  at  Kodak’s  1,500-square-foot- 
booth  during  the  ANPA-sponsored 
event. 


Booth  2216 

EBWAY  INDUSTRIES  INC. 

Exhibiting:  First  showing  of  the  SD-6000 
Automatic  Web  Splicer  represents  a  new 
concept  in  splicing  and  consists  of  the 
necessary  equipment  to  join  webs  from 
two  adjacent  (existing)  roll  positions.  The 
transfer  is  made  at  a  reduced  speed  using 
full  width  adhesive.  The  splice  head  de¬ 
sign  allows  for  extremely  short  (approx¬ 
imately  6”)  tails.  There  is  no  minimum 
web  width  or  roll  diameter  requirements. 
First  showing  of  Fan-Out  Control  System 
LTC-222.  Fan-Out,  facing  all  web  prin¬ 
ters,  is  most  severe  with  non-heatset  inks 
and  newsprint  webs.  Sheet  growth  in  the 
first  printing  unit  causes  these  fan-out 
problems.  The  Ebway  LTC-222  Fan-Out 
Control  System  alters  the  lateral  sheet 
size  prior  to  the  first  printing  unit,  elimi¬ 
nating  lateral  register  problems  and  the 
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M.A14.-WOOD  OFFSET 
It's  a  whole  new  ballgame 


IMMAN 

Web  offset  designs  for  today’s  small 
daily,  large  circulation  weekly  and  sup¬ 
plement  printer.  Rated  to  45,000  pph. 


UTHOMATK 

The  70,000  pph,  double  width  press 
for  Metropolitan  dailies.  Great  color 
flexibility.  Ideal  replacement  if  you’re 
converting  from  letterpress. 


WOOD-HOE  DIVISION 


Either  21  Va"  of  22%"  cut-off. 


Smooth-running,  double  width,  two- 
around  unit  with  speeds  to  60,000  pph 
for  the  mid-size  daily. 


COIORMAN 

The  ultimate  in  big  press  versatility. 
Combines  70,000  pph  speed  with 
high  quality  and  maximum  color 
capabilities. 


YouYethe 
winner  with 
great  web 
offset  from 
MJVKrWood 

Pressroom  know-how 
that  spam  an  oceaa 


333  Cedar  Avenue,  Middlesex.  NJ  08846 
201-469-6600 

COME  SEE  US  AT  ANPA  ATLANTIC  CITY  BOOTH  1968 


need  to  routinely  rework  plates  and  strip¬ 
ping.  Also,  it  is  easily  adjustable  on  the 
run  to  provide  fit  between  the  first  color 
down  and  subsequent  colors.  Also  show¬ 
ing  GC-200  Infeed  and  Tension  Control 
System  for  Community  presses;  SU-300 
Infeed  and  Tension  Control  System  for 
Suburban  and  Urbanites. 


Booth  137 

ECLECTIC  CO. 

Exhibiting:  Pressroom  noise  control 
systems;  dust  collector  systems;  electro¬ 
nic  air  cleaning  systems  for  computer 
rooms,  mailrooms  and  noise  control 
rooms. 


Booth  620 

EDITOR  &  PUBLISHER 

Exhibiting:  E  &  P  weekly  news  maga¬ 
zine,  the  only  independent  weekly  jour¬ 
nal  of  newspapering;  1981  International 
Year  Book;  1981  Market  Guide. 


Booth  1838 

EDS-IDAB 


Booth  3319 

EETEXT  CORP. 

Exhibiting:  First  showing  of  STEP 
Systems  with  optional  H&J  module 
which  includes  the  standalone  Produc¬ 
tion  Control  Unit  job  control  and  storage 
device  with  optional  Production  Control 
terminal,  multiple  input  terminals  (up  to 
12)  and  Winchester  hard  disk  storage. 
STEP  Systems  is  designed  for  smaller 
newspapers,  publishers  and  typog¬ 
raphers.  First  showing  of  Comprehensive 
Editing  Terminal  that  adds  search  and 
replace  and  block  functions  to  the  input 
and  editing  capabilities  of  the  ACT  (Ad 
Capture  TerminaDand  BIT  (Basic  Input 
Terminals)terminals.  ACT,  BIT,  or  CET 
(Comprehensive  Editing  Terminal)  user 
can  move  up  to  the  STEP  System2  by 
adding  the  Production  Control  Unit  with 
floppy  disk  storage  and  the  optional  Pro¬ 
duction  Control  Terminal,  which  gives 
the  user  control  over  job  output.  Adding 
Winchester  disk  storage  in  multiples  of  5 
megabytes  moves  the  user  up  to  the 
STEP  Systems,  which  is  available  with 
an  optional  H&J  module.  Showing:  STEP 
System2;  Ad  Capture  Terminal;  Basic  In¬ 
put  Terminal. 


Booth  3409 

ELECTRONIC  INFORMATION 
TECHNOLOGY 

Exhibiting:  STaRT  Newsroom  and  Clas¬ 
sified  Billing  System,  a  minicomputer- 
based  system  designed  for  the  small  to 
medium  sized  daily  and  weekly  paper. 
For  the  newsroom,  STaRT  provides  wire 
service  recording  and  sorting,  text  entry 
and  editing  through  the  video  display  ter¬ 
minals,  file  management  and  output  pro¬ 
duction  control.  The  classified  ad  soft¬ 
ware  handles  input  and  sorting  of  ads, 
with  output  on  the  appropriate  days.  The 
program  handles  continuous,  consecu¬ 
tive,  and  skip  dates  and  ads  can  be  in¬ 
serted  in  multiple  classifications.  The  bill¬ 
ing  software  does  on-line  sizing,  pricing 
and  telephone  credit  checking  as  ads  are 
entered.  Various  reports  can  be  gener¬ 
ated,  including  activity  by  ad  taker,  clas¬ 
sification  and  price  basis.  Reports  can  be 
merged  to  produce  cumulative  monthly 
reports.  Billing  format  can  be  designed  by 
the  user.  COMAP  Text  Editing  and  Com¬ 
position  System,  a  minicomputer-based 
multi-terminal  system  designed  for  the 
commercial  and  in-plant  typographer. 
Systems  can  be  configured  with  disk  stor¬ 
age  from  10-million  to  192-million  charac¬ 
ters.  The  software  handles  input  and  edit¬ 
ing,  file  management,  hyphenation  and 
justification,  pagination  and  output  queue 
management.  For  high  quality  typogra¬ 
phy,  the  system  offers  a  120,000  word 
hyphenation  dictionary  and  multi-sector 
aesthetic  kerning  with  four  tracks  of  char¬ 
acter  space  adjustment.  While  designed 
for  high  through-put,  COMAP  also  facili¬ 
tates  operator  intervention  and  supports 
a  high  degree  of  interactivity.  Optional 
software  is  available  for  setting  catalogs 
and  directories.  PageReader  1000,  an 
accurate  and  flexible  optical  character 
recognition  (OCR)  system.  Scannable 
fonts  include  OCR- A,  OCR-B,  Perry, 
Courier  12  and  Legal  Elite.  The 
PageReader  1000  can  be  connected  on¬ 
line  to  a  typesetter,  a  front-end  or  word 
processing  system  or  a  paper  tape  perfor¬ 
ator.  The  output  coding  structure  can  be 
defined  by  the  user  and  loaded  into  the 
PageReader  1000  via  typed  sheets. 


Booth  1784 

EMPCO 

Exhibiting:  First  showing  of  SDC  1000 
Luxometer  computerized  color  separa¬ 
tion  control  system  with  a  digital  compu¬ 
ter  with  CRT  display  and  numeric 
keyboard  for  numeric  data  input  and  keys 
for  various  computer  routines.  Program 
capacity  is  17,  with  each  program  having 
IS  data  steps  per  tape.  Keys  allow  access 
to  the  following  program  routines:  masks, 
separations,  direct  screening,  indirect 
screening,  cyan,  magenta,  yellow,  black, 
and  undercolor  removal  mask.  As  many 
tapes  as  required  can  be  generated,  each 
containing  seventeen  14-item  programs. 


as  well  as  zero  and  slope  calibration  for 
the  transmission/reflection  densitometer. 
First  showing  of  SDC  800  Luxometer 
computerized  control  system  that  up¬ 
dates  and  refines  any  process  camera  op¬ 
eration.  With  proper  programming  the 
SDC  800  generates  savings  in  production 
time  and  reduces  waste.  Nine  screen  and 
nine  non-screen  programs  may  be  stored 
and  recalled  at  any  time,  commanding  the 
proper  main,  bump  or  flash  exposures 
automatically,  all  governed  by  developer 
correlation  for  that  day.  Optional  equip¬ 
ment  for  800  includes:  combination  trans¬ 
mission/reflection  density  accessory, 
photometer  head,  and  automatic  scaling 
accessory.  First  showing  of  EMPCO 
RWS  Reflection  Densitometer,  pocket 
size  and  weighing  just  20  ounces.  Unit  is 
battery  operated,  portable  with  L.E.D. 
readout  utilizing  three  primar  filters. 
Showing  SD  602  Luxometer-Automatic 
computing  range,  coupled  light  integ¬ 
rator;  SMI  Luxometer-Mini  Light  integ¬ 
rator;  SRSS  Luxometer-Repromatic 
Computer,  light-integrator. 

Booth  139 

ENCYCLOPAEDIA  BRITANNICA 

Exhibiting:  Encyclopaedia  Britanica  wel¬ 
comes  members  and  guests  to  the  1981 
American  Publishers  Association  Man¬ 
agement  Conference.  On  display,  the  SO- 
volume  Encyclopaedia  Britanica  S  and 
other  related  educational  publications. 

Booth  1540 

ENKEL  CORP. 

Exhibiting:  First  showing  of  Economy 
Splicer,  a  zero-speed  web  splicer  utilizing 
the  unique  Enkel  single  air-loaded  dancer 
system.  This  splicer  is  designed  to 
accommodate  rolls  up  to  S6”  wide  and 
splice  at  press  speeds  up  to  25,000  copies 
per  hour. 

Booth  470 

EOCOM  CORP 

Booth  3229 

ERECTOWELD  CO.  LTD. 

Exhibiting:  First  showing  of  Vacuum 
Sensing/Driver  Display  unit.  This  innova¬ 
tion  in  vacuum  handling  of  newsprint  pro¬ 
vides  faster  operation  with  greater  safety 
while  eliminating  newsprint  roll  damage 
due  to  handling.  On  display,  a  complete 
working  unit  mounted  on  a  lift  truck  with 
a  paper  roll  to  show  exactly  how  this  sys¬ 
tem  works. 
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When  you're  number  one, 
you  do  things  better. 


Twenty  years  ago  Digital  set  out  to  revolu¬ 
tionize  the  computer  industry.  We  did. 

Fifteen  years  ago  we  started  a  text 
management  revolution  with  our  revolu¬ 
tionary  PDP-8.  Until  then,  automatic  text 
management  was  more  dream  than  reality. 
Our  new  interactive  minicomputers  made 
it  practical.  Today,  more  US.  newspapers 
use  Digital  multiterminal  text  management 
systems  than  any  other  vendor’s. 

Not  simply  because  we  were  first.  We 
understood  the  industry’s  needs... from 
front  desk  to  business  office.  So  in  addition 
to  hardware,  we  developed  sophisticated 
application  software  for  our  pace-setting 
operating  systems.  Software  for  reporting 
and  editing.  Software  for  composing  room 
personnel.  Software  for  classifieds.  Software 
for  circulation  and  distribution.  Software 
for  business  operations. 

We  also  recognized  the  need  for  sup¬ 
port.  Comprehensive  training  programs  for 
newspaper  personnel.  Local  hardware  and 
software  maintenance  support.  New  service 
approaches  that  make  expert  help  as  close 
as  the  telephone,  yet  affordable. 


And  tomorrow? 

As  the  era  of  electronic  publishing 
evolves.  Digital  leads  the  way  with  new 
products  and  services  for  our  newspaper 
customers.  Products  and  services  to  help 
them  capitalize  on  technological  change. 
After  all,  when  you’ve  been  number  one 
since  the  beginning,  you  keep  doing  things 
better. 

This  is  our 
comiiiitmeiit 

Digital  Equipment  Corporation 
Graphic  Arts  Group 
Merrimack,  NH  03054 
(603)  884-6107 

See  us  at  ANPA/RI  Booth  #1568 


We  change  the  way 
the  world  thinks. 


Booth  1360  Booth  178  Booth  1352 

FERAG  INC.  GAF  CORP.  GANDALF  DATA,  INC. 


Exhibiting:  Single  copy  conveyor  sys¬ 
tem,  Rotosert  inserting  system,  RotoPal 
stream  palletizing  system,  all  will  be  dis¬ 
played  in  a  film  of  American  installations. 
A  subsystem  of  the  Rotosert  inserting 
system  called  the  End  Product  Transfer 
will  be  on  display. 


Booth  2256 
FLEX-O-LINE,  INC. 

Exhibiting:  First  showing  of  Flexog¬ 
raphic  conversion  station  for  newspaper 
presses. 


Booth  614 
FLINT  INK  CORP. 

Exhibiting:  Miracle  V-2020  Concentrate, 
alkaline  fountain  solution  for  different 
water  hardnesses;  Super  V-2020  Concen¬ 
trate,  alkaline  fountain  solution;  Mixing 
drum;  Miracle  DL  Etch,  alkaline  fountain 
solution  specially  formulated  for  the  Di- 
Litho  process;  neutral  fountain  solution; 
conductivity  meter  for  proper  control  of 
alkaline  fountain  solution. 


Booth  1604 

FLUOROGRAPHIC  SERVICES 


Exhibiting:  First  showing  of  improved 
Gaftype  C  phototypesetting  paper;  Gaf- 
trans  diffusion  transfer  products;  News- 
copy  LP4  newspaper  film;  Newscopy 
RP4  newspaper  film.  Also  showing  Gaf¬ 
type  S  paper;  Gafmate  lithofilms;  Gaf- 
mate  Econoline  films;  Gafmatic  rapid  ac¬ 
cess  camera,  duplicating,  and  contact 
films;  GAF  chemicals;  GAF  darkroom 
and  camera  aids.  Improved  Gaftype  C 
phototypesetting  paper  has  a  much  whi¬ 
ter  background;  has  been  improved  for 
high  temperature  processing  capabilities; 
has  improved  transport  in  phototypeset¬ 
ting  equipment  and  processors;  and  has 
added  color  sensitivity  for  better  per¬ 
formance  in  all  types  of  equipment.  Gaf- 
trans  Diffusion  Transfer  negative  paper 
and  receiver  paper  to  produce  line  and 
halftone  reproductions.  Gaftrans  may  be 
used  for  proofing;  to  enlarge  or  reduce 
type  size  or  art  work;  to  strengthen  weak 
or  sharpen  heavy  copy.  Newscopy  LP4 
lith  processed  and  Newcopy  RP4  rapid 
access  processed  newspaper  films  will 
yield  quality  line  negatives  from  black 
and  white  and  color  originals.  The  matted 
emulsion  surface  and  low  density  anti¬ 
halation  enables  Newscopy  films  to  be 
used  for  most  offset  and  letterpress 
plates.  The  matted  base  side  allows  for 
pencil  opaquing. 


Exhibiting:  First  showing  of  the  PACX 
IV  system  offers  increased  capacity  and 
enhanced  intelligent  features  for  the 
PACX  family  of  data  switching  and  con¬ 
tention  systems;  the  GLM  504  is  a  new 
time  division  multiplexer,  allowing  up  to 
4  synchronous  channels  to  be  transmitted 
over  one  high-speed  line;  a  new  line  of 
fiber  optics  modems  and  an  asynchro¬ 
nous,  eight  channel  multiplexer  which 
allow  high-speed  transmission  with  com¬ 
plete  immunity  to  electromagnetic  in¬ 
terference.  Units  offered  run  up  to  252 
Kbps  up  to  1  Kilometer.  Also  showing 
asynchronous/synchronous ,  short/long 
haul  modems;  character/statistical/time 
division  multiplexers;  port  contention 
and  switching  equipment;  interface 
adapters;  and  fiber  optic  modems  and 
multiplexers. 


Booth  3325 

GENERAL  PHOTO  PRODUCTS 

Exhibiting:  First  showing  of  latest  adv¬ 
ances  in  phototypesetting  paper.  Show¬ 
ing  live  demonstrations  of  product  per¬ 
formances  in  areas  of  increased  type  de¬ 
nsity  and  better  processing  latitudes. 


NOW  enjoy  process  color  with  all  the 
benefits  of  aluminum  and  steel  substrates*. 

Stop  at  booth  1946  of  the  ANPA  Show 
to  see  the  debut  of  [L.clor-  LoSk  and 
much  more. 

‘color  registration  —  no  smutting 


K&F  Manufacturing  Co.,  Inc. 
P.O.  Box  175 

12633  Industrial  Park  Drive 
Granger,  Indiana  46530 
Teiephone:  (219)  272-9950 
TELEX  233157 


THE  LEADER  IN  CREATIVE  ENGINEERING 
AND  QUALITY  PRODUCTS 
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PAGE  MAKER 

The  nek  Mark  VIII  composes  full  page! 


High  speed,  100  pica  output 

Itek's®  Mark  VI 1 1  is 
making  front  page  news. 

It's  the  only  digitized 
CRT  typesetter  in  its 
price  range  with  1 00 
pica  wide  output.  This 
saves  time  and  money 
by  eliminating  pasteup 
and  stripping. 

Output  speed  of  the 
Mark  VIII  is  600  lines  per 
minute  and  character  reso¬ 
lution  is  1300  lines  per  inch 
^t  5  point,  650  lines  per 
inch  at  72  point. 

Cost-cutting  flexibility 

The  Mark  VI 1 1  cuts  waste  of  in¬ 
creasingly  expensive  composition 
paper  and  film.  With  Itek's  columnization  and 
reverse  leading  software,  it  can  fill  the  whole  width  of 
its  paper  or  film  with  columns  of  copy,  even  when  those 
columns  are  not  part  of  the  same  page. 

Large  typeface  library 

The  Mark  VI 1 1  provides  up  to  60  online  typefaces  stored  in 
inexpensive  floppy  disks.  The  typefaces  are  part  of  the  Itek 
phototype  library,  one  of  the  largest  typeface  collections 
in  the  industry. 


^OM«  4*<liU«X9 
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It  also  replaces  the 
costly  operation  of 
the  numerous  photo¬ 
typesetters  you  may 
now  be  using. 

Let  us  help 

Discover  how  the 
Mark  VIII  can  make 
front  page  news 
in  your  opera¬ 
tions.  And  ask  for 
details  on  the  Mark 
IV  and  V  also.  Call 
us  toll-free  at  1  -800- 
225-0892  and  ask 
for  the  Advertising 
Department.  Or 
complete  and  mail 
in  the  coupon. 


Integrates  with  your  present  system 

Save  on  more  than  the  purchase  price  with  Itek's 
Mark  VIII.  Since  it's  program-compatible,  it  is 
designed  to  integrate  smoothly  with  your  present  system. 


ailpop 
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Itek 


innovator  in 

photocomposition  systems 

Visit  us  at  ANPA/RI,  booth  1810 


ITEK  COMPOSITION  SYSTEMS 
A  Division  tst  Itek  Corporation 
355  MkMesex  Ave. 

WHmk^orv  MA  01887 

□  Send  literature  on  Mark  VIII 

□  Have  an  Itek  Representative  call. 

Fill  in  the  information  below  or  staple  your  business  card  to  this  coupon. 

Name _ _ 

Position _ Phone _ 


Company _ _  - 

Address _ 


All  copy  in  this  ad  was  composed  on  Itek  Photocomposition  equipment. 


State 


Zip 


J 


Booth  256 

W.R.  GRACE  &  CO. 

Exhibiting:  LETTERFLEX  System 
135 A  and  LETTERFLEX  System  290 A. 


Both  machines  operating  with  Polyfibron 
substrate,  an  alternative  to  metal 
platebacking.  Also  showing  the  current 
state-of-the-art  press  lock-ups  relative  to 
this  substrate. 

Booth  1486 

GRAPHIC  ARTS  MFG  CO. 

Exhibiting;  Exposure  computers;  Light- 
Time  integrators;  densitometers;  dot  per¬ 
cent  meter. 

Booth  3429 

GRAPHIC  ENTERPRISES 
OF  OHIO 


Booth  1446 

GRAPHIC  MANAGEMENT  ASSOC. 

Exhibiting:  A  complete  inventory  of  pre¬ 
viously  owned  newspaper  mailroom 
equipment;  new  mailroom  equipment  in¬ 
cluding  a  folded  edge  first  delivery  for 
Sheridan  inserters.  Engineering  design 
layout  plans  previously  designed  by 
Graphic  Management  Associates  will  be 
discussed.  Slides  and  displays  of  mail- 
room  system  configurations  exhibited  in 
the  booth  area. 


Booth  1404 

GRAPHIC  ARTS  TECHNICAL 
&  CONSULTING  SERVICES 

Exhibiting:  First  showing  of 
METHUSELAH  RADIAL  BLANKET, 
a  coil-like  build-up  of  plys  form  a  carcass 
of  unusual  strength,  compressibility, 
memory  and  sheet  release.  The  blanket 
has  its  layers  of  fabric  and  plastics  built 
up  in  corrugated  fashion  and  these  cor¬ 
rugations  or  flutes  act  as  coil  springs, 
absorbing  compression  and  not  produc¬ 
ing  a  bulge  in  the  nip.  The  formulation 
produces  a  completely  radial  surface 
when  in  contact  with  the  plate  and  im¬ 
pression  cylinders.  These  construction 
properties  produce  a  minimal  amount  of 
slip  in  the  nip  between  cylinders,  thereby 
giving  the  following  advantages:  less  dot 
growth  and  slur;  less  sheet  distortion ;  less 
plate  wear;  less  packing  creep;  controlled 
paper  draw;  longevity  of  the  blanket;  no 
additional  sit-downs;  better  or  fuller 
solids;  excellent  sheet  release;  high  pack¬ 
ing  latitude;  high  resistance  to  edge 
cracking;  excellent  “memory”  or  recov¬ 
ery  from  smashes.  SPEEDI-COTE  PRE¬ 
SENSITIZED  PLATE,  an  aluminum 
lithographic  sheet  is  anodized  and  surface 
treated  to  accept  a  new  negative  working 
diazo  type  high-speed  coating.  The  re¬ 
sulting  product,  Speedi-Cote,  exposes  in 
one  half  the  normal  exposure  time  com¬ 
pared  to  other  pre-sensitized  or  wipe-on 
type  plates.  Two  run  lengths  are 
offered — Speedi-Cote  I  for  up  to  100,000 
impressions  and  Speedi-Cote  11  for  up  to 
250,000  impressions.  Speedi-Cote  plates 
run  clean,  sharp  and  give  excellent  fidel¬ 
ity  of  halftones  and  dense  solids.  The 
plates  are  economically  priced,  and  will 
compare  favorably  with  cost  compari¬ 
sons  of  in-plant  department  plate  coating 
costs.  RUBY  RED  EPOXY  PLATE  DE¬ 
VELOPING  LACQUER,  a  new  concept 
in  plate  developing  lacquer,  a  formulation 
of  natural  gum  arabic  and  air  hardening 
epoxies  resulting  in  a  very  hard,  durable 
abrasion-resistant,  ink  attractive  image 
surface.  Under  any  press  run  conditions. 
Ruby  Red  Epoxy  has  been  able  to  suc¬ 
cessfully  double  the  run  life  of  wipe-on 
and  pre-sensitized  diazo  type  plates. 
Ruby  Red  Epoxy  developes  fast,  with  de¬ 
nse  solids,  sharp  clean  halftones  and  de¬ 
sensitizes  the  water  areas  of  the  plate 
thoroughly.  Press  start-ups  are  fast  with 
EDITOR  &  PUBLISHER  for  May  9,  1981 


Introducing... 


Tabletop  Processor 

for  all  phototypesetting  papers, 
prints,  and  rapid-access  films 


n  Innovative.  Infrared  dryer. ..straight-through 
transport. 


n  Versatile.  Designed  for  use  as  a  darkroom  or 
daylight  processor. 

□  Dependable.  Faster,  drier  repros  with  reduced 
shrinkage  and  watermarks.  Modular  design  simplifies 
cleaning,  maintenance,  and  service. 

n  Flexible.  Utilizes  any  combination  of  chemistry, 
papers,  and  film  up  to  14  inches. .  .speed  and 
temperatures  can  be  matched  to  material  processed. 

n  Durable.  Stainless  steel  construction. 


DENT-X  CORPORATION 


A  North  American  Philips  Company 

®  DENT-x CORPORATION  1981  102  Commerce  Road,  Stamford,  CT  06902 

’^0^“  Phone  203-348-592t 
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punch  up 

PROFITS 

on  a 

mvcRO-comp 


system 


MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 

See  proven  cost -cutting  systems  already  in  use  by  more 
than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generatin 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek. 


See  us  at  Booth  #1628 
at  the 


ANFA/RI 
Conference 
Atlanta,  June  6-10 


■r  r  o'jmm 

■■■■■■■■■ 

MYCRO-TEK,  INC. 

820  VUsst  Second 
Wichita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


For  more  information  on  revenue-generating 
systems  from  Mycro-Tek,  send  this  coupon, 
or  cail  toll-free. 


no  problems  of  inking  or  water  control, 
and  less  paper  spoilage.  Ruby  Red  Epoxy 
plate  devloping  lacquer  can  be  used  in  all 
lithographic  plate  processors,  or  on 
plates  developed  by  hand.  D.A.V.I.D. 
DETERGENT,  a  high-powered  com¬ 
bination  of  ink  penetrating  and  emulsify¬ 
ing  agents,  D.A.V.I.D.  detergent  is  a 
very  strong  liquid  detergent.  Used  full 
strength  or  diluted  with  water  100  times 
or  more,  the  cleaning  power  of 
D.A.V.I.D.  is  limitless.  Although  specifi¬ 
cally  formulated  for  safe,  non-flammable 
use  in  the  press  room,  for  heavy-duty  ink 
removal,  D.A.V.I.D.  detergent  can  be 
safely  used  in  any  grease,  oil,  dirt  or  soil 
removal  application.  Although  very 
powrful,  D.A.V.I.D.,  used  properly,  will 
not  harm  the  most  delicate  materials.  A 
few  of  the  applicatons  are:  ink  removal 
from  rollers  and  blankets  with  a  water 
wash  up;  ink,  oil  and  grease  removal  from 
floors;  cleaning  dampener  covers  or 
brushes  and  for  use  in  Jomac  roller 
washing  machines;  for  cleaning  hands  of 
ink,  grime,  grease  and  dirt,  safely  and 
quickly;  for  cleaning  all  machinery,  re¬ 
moves  oil,  grease  and  dirt ;  for  water  roller 
covers,  sponges,  glass  and  porcelain  gra¬ 
duates;  for  cleaning  paint  brushes  and 
opaquing  brushes;  for  washing  stripping 
tables,  vacuum  frames  and  art  tables. 
D.A.V.I.D.  removes  ink,  oil,  grease, 
wax,  tar,  gum,  fingerprints,  adhesives, 
crayon  and  pencil  marks,  fresh  paint,  har¬ 


dened  grease,  perspiration,  soil,  soot  and 
smoke  film.  A.D.  A.M.  Ill,  an  economical 
system  for  the  mixing  and  dispensing  of 
dry  powder  or  liquid  fountain  solutions. 
This  highly  accurate  dispensing  system 
works  on  the  principal  of  maintaining  a 
specific  conductivity  in  your  circulator, 
by  accurately  supplying  concentrate  to 
the  press  ready  solution  in  the  circulator 
as  the  conductance  drops  when  fresh  wa¬ 
ter  is  introduced.  This  system  consists  of 
the  following  components;  50  gallon 
polyethylene  tank  with  hinged  cover, 
steel  tank  support  frame,  agitator  brack¬ 
et,  conductivity  controller  and  probe, 
high  pressure  diaphragm  pump  (18GpH). 


Booth  1804 

GRAPHIC  PRODUCTS  CO. 


Booth  1340 

HALL  SYSTEMS  INC. 

Exhibiting;  Monitor  counter  stacker; 
Monarch  bottom  wrap.  Also  showing 
Pathfinder  stack  and  bundle  systems; 
Ranger  counter  sensor;  Magnum  lapped 
stream  newspaper  conveyor  systems; 
Monitor  programming/odd  count  systems 
for  counter  stackers. 


Booth  1322 

HARRIS  CORP. 

Exhibiting:  First  showing  of  Pacesetter 
750  saddle  binder;  N-800  web  offset 
press;  V-15D  web  offset  press;  editorial/ 
composing  systems.  The  Pacesetter  750, 
latest  addition  to  their  inserter-stitcher- 
trimmer  line,  will  be  shown  by  the  Bin¬ 
dery  Systems  Division  of  Harris  Corpora¬ 
tion.  The  new  model  is  said  to  be  geared 
to  the  production  requirements  of  non- 
heatset  web  offset  and  larger  newspaper 
printers  interested  in  capitalizing  on  the 
pre-printed  insert  boom  and  the  trend  to 
upgraded  finishing  quality  to  replace  un¬ 
bound,  untrimmed,  or  glued-on-press  for¬ 
mats.  Unit  will  be  shown  with  an  inline 
folder/feeder  that  scores  and  folds  tabloid 
signatures  and  places  them  directly  on  the 
saddle-chain  making  it  an  ideal  pair-up 
with  newspaper  presses  without  a  quar¬ 
ter-folder.  One  or  more  of  the  folder/feed- 


SOLID  OFFSET  . . .  through 
precision  engineering 


See  us  at  Booth  1946 
ANPA/RI  Conference 
Atlantic  City,  N.J.  June  6-10 


PMC  can  put  your  newspaper 
squarely  in  the  offset  column, 
now.  We’ll  do  it  in  a  few  weeks, 
and  without  production  ioss. 

Our  proven  system  will 
produce  quality  reproduction 
on  a  par  with  any  offset 
newspaper.  And  we’ll  do  it  at  a 
fraction  of  a  new  press 
investment. 

PMC  systems  are  enhanced 
by  Ryco  dampening 
technology  and  K&F  shims 
and  locks  expertise.  Best  in 
the  business. 

Investigate  our  know-how 
today  and  ask  for  a  quote. 


PRESS  MACHINERY  CORP. 

230  James  Street,  Bensenville,  IL.  60106 


TWX  910-650-0370 


(312)  860-5574 
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inserted  into  the  jacket  in  one  smooth  motion.  The 
jacket  is  opened  either  mechanicalty  or  with  vaojutlA. 

After  more  than  3  years  since  installation, 
not  had  a  major  breakdown  or  delay  due  to 
cal  problems.  Dick  is  quick  to  say  “If  I  had  todo^l^ 
again— it  would  be  McCain  again." 

If  you're  thinking  about  automating, 

^n  our  McCain  660.  What  was  right  for 
be  best  for  you!  mm 


McCAIN  MANUFACTUH 

6200  W  60th  St..  Chicago.  '<\\.  8G 
^12)  586-6200  •  Telex  25-3772 
Cable:  McCainco,  Chicago 


in  1975  Oksk  the  task  of  automating  the 

mail  room  ol^|e  News-Sun.  The  increased  volume  of 
inserts  had  grown  to  where  it  took  50  people  in  the 
mail  room  plus  carrier  stuffing  to  get  the  paper  out  ^m 
on  time.  H 

After  careful  evaluation  of  the  automatic  inserting  H 
equipment  available,  Dick  recommended  the  H 

purchase  of  two  McCain  660  Newspaper  ^ 

Stuffers.  He  liked  their  rugged  construe-  --ti-  Till 

tion  and  simple  operation.  The  supple- 
ments  are  gathered  together  and  l  , 


Dick  Cork 
Plant  Engineer 
The  News-Sun 
Waukegan  IL 


SEE  US  IN  BOOTH  320  IN  ATLANTIC  CITY 


ers  can  be  used  to  supplement  or  replace 
the  standard  hoppers  used  for  feeding 
pre-folded  sections,  reply  cards,  and 
other  advertising  materials.  A  compen¬ 
sating  counter/stacker  will  deliver 
finished  booklets  in  lifts  of  a  preset  count . 


Booth  132 

HASTECH  INC. 

Exhibiting:  First  showing  of  MICRO 
HS40  series — a  compact  editorial  and 
production  system  featuring  TOPS/4  soft¬ 
ware,  with  three  modules  capable  of 
handling  editorial  functions;  classified  ad 
functions,  including  crediting  checking 
and  256  classiifications;  composition 
functions  including  1 3,056  permanent  for¬ 
mats  and  up  to  1 ,000  fonts  per  typesetter. 
System  can  support  up  to  eight  input/out¬ 
put  devices,  including  low  and  high-speed 
wires,  an  online  phototypesetter  with  4/ 
SIGHT  soft  copy  terminals,  remote  input 
terminals,  display  ad  terminals,  printers, 
and  connection  to  Hastech  systems. 
MICRO  HS40  has  floppy  disk  storage  of 
one  million  characters,  and  optional  rigid 
disk  storage  up  to  20MB  and  can  be  used 
by  small  newspapers  and  for  bureau  sys¬ 
tems.  First  showing  of  HS58  publishing 
system  using  TOPS/5  software  with  the 
capability  of  handling  from  60  to  90  ter¬ 
minal  configurations.  PagePro  enhance¬ 
ments  to  be  shown  include  AdPro,  a 
state-of-the-art  design  to  be  used  in  con¬ 


junction  with  the  PagePro  terminal  and 
work  station.  AdPro  permits  newspapers 
to  interactively  makeup  display  advertis¬ 
ing,  charts  and  tables.  In  addition  to  dis¬ 
playing  real-sized  typography,  AdPro  in¬ 
cludes  graphic  trading  modes,  text  flow¬ 
ing,  and  box-and-rule  divide  functions 
which  are  initialed  through  the  use  of  a 
graphic  tablet.  Exhibiting  HS40  series 
systems  for  international  editorial,  classi¬ 
fied,  and  composition  that  support  over 
10  languages.  HS40  Series  business  sys¬ 
tems  for  financial  and  circulation  require¬ 
ments  of  small  to  medium-sized  newspap¬ 
ers,  and  which  are  configured  to  backup 
both  editorial  and  production  systems. 


Booth  378 

HCM  GRAPHIC  SYSTEMS 

Exhibiting:  First  showing  of  the 
DIGISET  200T  Multi-Terminal  CRT 
Typesetting  System  is  capable  of  accom¬ 
modating  a  variety  of  peripherals  such  as 
80  MB  disk  drives,  9  track  tape  drives 
interactive  terminals,  plus  various  com¬ 
munication  interfaces.  New  to  the 
DIGISET  SYSTEM  is  HCM’s  Model 
2069  Test  Input  and  Editing  Terminal. 
The  CHROMAGRAPH  299  Laser  Re¬ 
cording  Color  Scanner  provides  a  20”  x 
24”  in/output  format  size.  Via  a  microp¬ 
rocessor  controlled  keyboard,  the  user 
can  directly  enter  reduction/enlargement 
percentage  from  20%  to  2,000%,  image 


Reducing  Your 
Web  Width? 

Contact  HALL  To 
Save  MORE  Money 

•  Engineering  Survey 

•  Parts 

•  Labor 


GEORGE  R.  HALL,  INC. 

24400  Sperry  Drive, 
Westlake,  OH  44145 
(216)  835-0700 


position  and  other  scanner  functions.  I'he 
high  intensity,  blue  light  laser  exposes 
low  silver  line  or  lith  film.  Screen  rulings 
from  65  line/inch  to  200  line/inch  are 
available. 

Booth  1786 

HEIDELBERG  EASTERN  INC. 

Booth  1484 

HELION  INDUSTRIES  INC. 

Exhibiting:  Photographic  chemistry;  fix¬ 
ers  and  lith  developer;  phototypesetting 
and  rapid  access;  stabilization  chemistry; 
diffusion  transfer  chemistry;  offset  plate 
chemistry;  pressroom  chemistry  and  pro- 
cessng  aids. 

Booth  528 

HERCULES  INC. 


Booth  2224 

HEURISTICS 

Booth  159 

HOPE  INDUSTRIES 

Exhibiting:  First  showing  of  Model  152 
PTY.  This  small  and  versatile  phototype¬ 
setting  processor  unit  is  capable  of 
matching  the  processing  needs  of  most 
small  to  medium  newspapers  and,  at  the 
same  time  offers  exclusive  features  found 
in  other  Hope  products.  Such  as,  zero- 
torque,  cross-overless  hard  roller  trans¬ 
port  system,  solid  state  automatic  reple¬ 
nishment,  316L  stanless  steel  construc¬ 
tion,  automatic  water  saver  stand-by  sys¬ 
tems,  user  spare  parts  kit.  Other  units 
displayed  include  Hope’s  uniquely  versa¬ 
tile  two  strand  24”  wide  Model  149  PTY 
and  high  output  Model  134  PTY. 

Booth  346 

IBM 

Booth  672 
ICONICS/SNOOK 

Exhibiting:  Iconomatic  plate  processors; 
type-flex  reproportioning  equipment; 
Rotex  silver  recovery  systems;  Easy  turn 
platemaker;  press  instruments;  file 
cabinets. 

Booth  452 

IMPERIAL  METAL  &  CHEMICAL 

Exhibiting:  First  showing  of  Imperial  pre¬ 
sensitized  plate  for  the  newspaper  indus¬ 
try.  Features  include  an  anodized  subs¬ 
trate  plus  a  new  light  sensitive  coating 
which  assures  consistent  exposure  times 
and  shelf  stability.  Coupled  with  this  new 
product  will  be  the  introduction  of  a  new 
plate  developer  which  will  give  excellent 
roll-up  and  a  superior  image  contrast. 
Also  showing  the  Pre-Coat  System,  a  new 
style  top  coater  with  dryer  which  will 
allow  the  user  to  coat  and  stack  plates  in 
one  step.  A  new  type  sensitizer  will  be 
offered  with  the  system  to  allow  the  user 
to  coat  plates  up  to  a  month  in  advance. 
The  Pre-Coat  System  will  virtually  cut 
coating  time  in  half  at  most  medium  size 
newspapers. 
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CAN  SHARE  JUST  ONE 
PORIABIE 
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With  the  XPT  (Xitron  Portable 
Terminal),  each  reporter  con  hove 
his  own  personal  memory  cassette. 
Individual  32,000-character 
bubble  cassettes  totally  eliminate 
the  problem  of  accidentally 
overwriting  another  reporter's  story. 

The  XPT  also  provides  a 
12,000-character  display  memory 
with  full  cursor  editing.  It  is  light 
weight  and  briefcase  size  (fits 
easily  under  an  airplane  seat). 
A  built-in  acoustic  coupler  puts 
your  reporter  on-line,  two-way, 
from  any  telephone. 

For  more  information  on  how  the 
Xitron  Portable  Terminal  can  help 
with  your  remote  story-gathering, 
call  us  at  (313)  971-8530. 


XITROn 


I  ^  II 

814  PHOENIX  DRIVE 
ANN  ARBOR.  MICHIGAN  48104 
TELEPHONE  313  /  971-8530 


SEE  THE  XPT 
AT  ANPA 
BOOTH  #1474 


Booth  3101 

INFORMATION  INTERNATIONAL 

Exhibiting:  First  showing  of  Newspaper 
Pagination  System  (NPS)  that  electroni¬ 
cally  scans  and  digitizes  photos  and  line 
art  and  stores  them  in  system  memory. 
Concurrently,  NPS  accepts  and  stores 
volumes  of  text  from  presently  installed 
front-end  systems.  At  the  2020  Page 
Makeup  Station,  NPS  allows  an  operator 
to  interactively  position  and  scale,  on  a 
single  video  display  screen,  all  elements 
of  the  page:  halftones,  headlines,  line  art, 
and  text.  All  makeup  is  done  by  the  spa¬ 
tial  movement  of  a  hand-held  cursor.  All 
alphanumeric  characters  are  displayed 
distinctly  in  the  exact  typeface  selected. 
The  digitized  halftones  scanned  at  screen 
values  of  65  to  85  lines  per  inch  are  dis¬ 
played  for  direct  viewing  as  they  are  crop¬ 
ped  and  masked.  Every  part  of  the 


MPS 


Heavyweight 

ST^R 

CRTIVDT  Tables 

...at  very  affordable  prices 


•  Fixed  top 
with  casters 

•  3  Formica  finishes 
Walnut 
Teak. 

Oak 


MPS 


•  Swivel  top 
with  levelers 

•  Vinyl,  impact- 
absorbent  edge 


Send  for  prices  and  literature 


MIDWEST  PUBLISHERS  SUPPLY  CO. 

4640  N.  Olcott  Avenue.  Chicago,  IL  60656 
Telephone:  (312)  867-4646 


madeup  page  is  displayed  at  one-half  size. 
Output  can  be  to  InfoSet  400  Pagesetter 
from  NPS  that  will  produce  true-size 
typeset  pages  on  film  or  paper,  with  all 
text  and  graphics  in  place  and  ready  for 
platemaking  and  printing.  NPS  uses  inte¬ 
grated  software  to  accept  information 
from  the  triple-I  Illustration  Scanner’s 
digitized  halftones,  and  from  triple-I  or 
another  firm’s  front-end  editorial,  classi¬ 
fied  ad  and  display  ad  systems.  This  in¬ 
formation  is  controlled  and  stored  by  the 
NPS  2001  File  Manager.  At  each  2020 
Page  Makeup  Station,  an  operator  can 
correct,  position,  and  scale  edited  text 
and  compose  the  layout  with  digitized 
halftone  photos  and  line  art  on  a  single 
display  screen.  Text  is  displayed  as  true 
graphic  arts  characters.  Rules,  borders, 
and  bendays  can  be  generated  by  the 
operator.  Operator  can  jump  a  story  to  a 
different  width  column  by  electronically 
scissoring,  rehyphenating,  and  rejustify¬ 
ing.  Text  can  also  be  edited,  expanded, 
cut,  tightened,  or  aired  out  to  fit  the  space 
available.  When  page  makeup  is  com¬ 
pleted,  the  operator  may  either  store  the 
digitized  page  in  NPS  system  memory  or 
command  the  InfoSet  400  Pagesetter  to 
produce  a  full-sized  page  up  to  90  picas  in 
width.  The  InfoSet  Pagesetter  has  a  re¬ 
pertoire  of 600  VideoFonts  in  sizes  from  5 
to  144  points  and  is  capable  of  electronic 
scaling,  expansion,  condensation,  rota¬ 
tion,  obliquing,  and  kerning.  Page  output 
can  also  be  transmitted  in  digital  form  to 
remote  plants  via  ground  line  or  satellite 
channels  for  exact  replication  on  another 
InfoSet  Pagesetter. 


Booth  807 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Exhibiting:  Inland  offers  the  following 
equipment  and  services:  We  buy  and  sell 
single-width  and  double-width  presses 
worldwide.  Now  offered  exclusively 
through  Inland  are  the  Chicago  Tribune 
presses  and  the  Baltimore  Sun  presses. 
Inland  is  the  exclusive  distributor  of  the 
Smith  RPM  LOC  (Letterpress  to  Offset 
Conversion)  system  in  the  U.S.A.,  Cana¬ 
da,  South  Africa,  New  Zealand  and  Au¬ 
stralia.  Lithomix:  the  electronic  device 
that  accurately  supplies  fountain  solution 
to  your  press.  Roto-Screen  Dampener: 
Converts  letterpress  equipment  to 
DiLitho  ing.  Offer  factory  reconditioned 
Compugraphic  Typesetting  equipment 
exclusively  in  the  U.S.A.  and  Canada. 


Booth  3329 

INGENUITY 


Booth  1756 

INSCO  SYSTEMS 

Exhibiting:  First  showing  of  PACS’  (Pub¬ 
lications  Advertising  and  Circulation 


Business  System)  circulation  programs 
for  carrier,  dealer,  PIA,  and  mail  subscri¬ 
ber  billing;  truck  manifest,  bundle  topper 
and  mail  label  production;  accounting, 
statistical,  and  ABC  reporting  will  be  de¬ 
monstrated  for  the  first  time.  Compre¬ 
hensive  business  systems  for  transient 
advertising,  classified  ledger  and  retail 
(display)  ledger,  which  can  often  infer- 
face  with  an  existing  production  system 
to  eliminate  unnecessary  keying,  will  be 
demonstrated  for  the  first  time  on  the 
Data  General  equipment.  PACS’  clients 
can  now  use  Data  General’s  Commercial 
Systems  line  of  small  business  computers 
for  circulation  and  business  department 
applications.  Configurations  include  the 
latest  CS/10  and  CS/70  models  for  a  wide 
range  of  program  comptible  hardware 
with  on-line  disc  storage  ranging  from  .3 
MB  to  760  MB.  The  equipment  can  sup¬ 
port  from  one  to  seventeen  display  ter¬ 
minals.  A  mid-size  configuration  will  be 
on  display  along  with  DASHER  D4  and 
D5  Remote  Diagnostic  Terminals.  These 
terminals  allow  an  instant  voice  and  data 
link  between  a  newspaper  and  INSCO’s- 
support  center  which  enhances  INSCO’s 
support  capabilities. 

Booth  354 

INTELMATIQUE 


Booth  2122,  2222 

INTERCORP  LTD. 

Exhibiting:  First  showing  of  the  Kidder- 
Stacy  Metroflex  double-width  (16  page) 
flexographic  newspaper  unit.  Speeds  of 
2000  FPM.  Keyless  Anilox  inker.  Bare- 
back  stainless  steel  gapless  impression 
cylinder.  Narrow  gap  stainless  steel  plate 
cylinder  with  magnetic  plate  lock-up 
available.  No  rubber  rolls  or  ink  forms. 
One-third  normal  power  requirements. 
Available  in  any  cut-off.  For  use  as  a 
replacement  unit  or  for  new  press  lines. 
The  Ersatech  spiral  brush  dampener  for 
installation  on  Goss  Metros,  TKS  presses 
and  others. 


Booth  332 

INTERNATIONAL  PAPER 
SALES  CO.,  INC. 

Exhibiting:  The  1980  prize  winning  Gaze¬ 
bo  with  International  Paper’s  Super 
Trees  and  Display  panels.  Panels  deal 
with  topics  of  Kenaf,  Area  invoicing. 
Photopolymer  plate  research.  Power  of 
printed  word  advertising  series.  Light¬ 
weight  newsprint.  Pulping,  Forestry 
management  and  Land  holdings. 


Booth  2022 

IPEC INCORPORATED 

Exhibiting:  One  reconditioned  Goss 
Community  unit;  one  reconditioned  Har¬ 
ris  V15A. 
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In  Atlantic  City,  the  answer  is  ATEX; 

•  System  7000-for  medium  metros 

•  ATEX  Newspaper  Library  System 

•  Release  4-a  group  of  major 
new  enhancements 

•  News  Layout  ‘ 

•  Classified  Advertising  Pagination 

•  Display  Advertising  Management  System 

•  1000 -a  stand-alone  bureau  terminal 

•  1500C-a  remote  class-ad -sales  VDT 

•  9080R-a  remote  newsroom  cluster 


15  Wiggins  Ave.,  Bedford,  Massachusetts  01730 


Telephone  (617)  275-8300 


* 


Booth  1810 

ITEK  COMPOSITION  SYSTEMS 

Exhibiting:  First  showing  of  copy  proces¬ 
sing  system  featuring  significantly  greater 
throughput  speeds  and  increased  storage 
capacity,  to  300  megabytes,  among  other 
enhancements.  The  modular  system  may 
be  configured  with  one  to  four  computers 
to  match  a  newspaper’s  needs  and  pro¬ 
vides  for  easy  expansion.  The  new  sys¬ 
tem  is  based  on  the  recently  developed 
Advanced  Technology  Processor  for 
maximum  speed  and  reliability.  Each 
computer  contains  64K  words  of  RAM, 
which  may  be  increased  to  256K  words. 
Itek  also  has  software  for  editorial,  classi¬ 
fied,  business,  and  applications,  as  well 
as  full-page  make-up  capabilities.  Also 
showing  Mark  VIII  CRT  typesetter; 
video  diskette  system  for  remote 
bureaus;  software  for  classified  and 
newspaper  business  applications; 
Graphic  Camera  530-automated  camera; 
218  Platemaster-automated  platemaker; 
Quadritek  phototypesetter  for  weekly 
newspapers  and  commercial  typesetting. 


Booth  1946 

K&F  MANUFACTURING,  INC. 


Booth  2028 

KANSA  CORP. 

Exhibiting;  First  showing  of  Kansa  480 
newspaper  inserter.  The  Kansa  480  was 
designed  for  papers  that  require  a 
machine  to  run  higher  page  count  jackets 
at  a  faster  speed.  It  is  compact  and  is 
designed  for  simplicity.  The  delivery 
pivots  180  degrees  allowing  the  delivery 
direction  to  be  selected  for  any  particular 
job.  First  showing  of  Kansa-Vend  news¬ 
paper  rack  for  one-paper-at-a-time  news¬ 
paper  vending.  A  rack  for  street  sales 
with  a  simple  movement  of  a  lever  to 
release  only  one  newspaper  to  the  pur¬ 
chaser.  Some  of  the  features  of  the  unit 
are:  no  adjustment  is  required  for 
variance  in  paper  thicknesses;  a  move¬ 
ment  of  a  lever  allows  quick  selection  for 
weekday  or  Sunday  prices.  As  the  last 
newspaper  is  dispensed  a  sold-out  sign 
appears  in  the  display  window.  Separate 
keys  are  required  for  loading  papers  and 
86 


unloading  the  coin  box.  Also  showing  a 
Kansa  320,  three  into  one,  newspaper  in¬ 
serter.  Depending  on  the  number  of  sta¬ 
tions,  the  320  can  handle  the  inserting 
requirement  of  a  small  circulation  daily 
on  up  through  a  large  metropolitan  news¬ 
paper.  Also  the  detector  system  will  re¬ 
ject  the  incompleted  newspapers  while 
the  inserter  continues  to  produce.  Quad- 
racart,  a  utility  truck  for  moving  or  stor¬ 
ing  newspapers,  inserts,  etc.  Can  be  used 
to  move  papers  from  press  to  inserter  or 
used  just  for  temporary  storage.  It  is  30  x 
30  X  61  inches  and  holds  2,000  standard 
half-fold  20  page  newspapers  or  about 
10,000  eight-page  tabloids.  A  patented 
brake  holds  unit  in  place  as  the  cart  pivots 
360  degrees. 


Booth  2278 

K-JACK  ENGINEERING  CO. 


Booth  2260 

LINCOLN  ST.  LOUIS 

Exhibiting;  Ink  pumping  systems  and 
centralized  lubrication  systems  and 
equipment.  Highlighting  the  Lincoln  ink 
pumping  system  is  the  PileDriver  II  Pump 
capable  of  transferring  heavy  viscous 


materials  from  450  lb  drums  to  ink  foun¬ 
tains.  Lincoln’s  portable  lubrication 
equipment  line  including  bucket  pumps, 
lever  guns,  couplers,  air  line  accessories 
and  fittings  used  in  pressrooms  for  gener¬ 
al  maintenance  jobs  will  be  displayed. 


Booth  2240 

LINOTYPE-PAUL  INC. 

Exhibiting:  First  showing  of  Linoscan 
4050  Electronic  Color  Scanner,  takes  the 
revolutionary  advances  and  cost  efficien¬ 
cy  of  the  3040  a  giant  step  forward.  With 
larger  input  as  well  as  larger  output,  the 
4050  is  capable  of  exposing  two  colors  at 
one  time.  The  4050  delivers  40%  more 
programming  and  memory  storage  capa¬ 
bilities  with  enhanced  displays  and  sys¬ 
tem  coordinating  functions,  such  as  pro¬ 
cessor  linearization,  which  are  complete¬ 
ly  automated.  Linoscan  3040  Electronic 
Color  Scanner. 

Booth  2140 

LOGESCAN  SYSTEMS  INC. 

Exhibiting:  First  showing  of  LogEscan 
Systems  standard  model  2417  Color  Unit. 
The  first  2417  Color  Units  have  already 
been  accepted  and  are  in  production.  The 
Color  Unit  will  also  feature  the  variable 
Halftone  Control.  A  machine  operator 
can  now  compensate  for  overexposed  or 
underexposed  mechanicals  and  can  eli¬ 
minate  small  highlight  (veil)  dots  while 
increasing  the  overall  contrast  of  the 
image. 

Booth  428 

LOGETRONICS 

Exhibiting:  First  showing  of  440  vertical 
camera  and  Model  RAP-24  film  pro¬ 
cessor;  Micro  Digital  475  vertical  camera. 
Also  showing  Model  LD-24  AQ/Film  Pro¬ 
cessor;  Model  PC-18A  photocomp  pro¬ 
cessor  and  Model  PC- 13  photocomp  pro¬ 
cessor;  selection  of  OEM  processors  de¬ 
signed  for  on-line  typesetting  operations. 


Booth  268 

LOGICON-INTERCOMP 

Exhibiting;First  showing  of  Logicon 
TPS/bOOO  Library  System;  an  electronic 
high-speed  text  search  and  retrieval  sys¬ 
tem.  Available  as  either  a  sub-system  to 
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DM  Vdu  Know 
Hundreds  of 
Newspapers  Have 
Switched  to 

ANCHOR/UmraJS^ 

WIPE-ON  CHEMICALS  AND  FOUNTAIN  SOLUTIONS? 

A  Newspaper  Industry  Success  Story.  The  wipe-on  chemicals  and  fountain  solutions  of 
Anchor/LithKemKo  have  met  with  unequalled  success  in  the  newspaper  industry. 

It's  a  fact!  Since  we  introduced  our  line  of  wipe-on  chemicals  and  fountain  solutions  to  the  news¬ 
paper  industry,  hundreds  of  major  newspapers  throughout  the  world  have  converted  to  their  use. 

Why  have  so  many  switched?  Because  of  our  proven  product  performance,  technical  service 
and  competitive  prices.  With  over  50  years  of  experience  in  manufacturing  millions  of  gallons  of 
platemaking  and  pressroom  chemicals  for  the  printing  industry.  Technical  Service  Reps  throughout 
the  country,  plus  thousands  of  satisfied  customers,  it  makes  good  sense  for  YOU  to  consider  con¬ 
verting  to  Anchor/LithKemKo  in  your  plate  and  pressroom,  today. 

Stop  by  and  visit  with  us  in  Booth  171  ANPAIRI  Show. 


WIPE-ON  COATINGS 

#4010  Sensitizer/#4010  S  Super  Sensitizer 

For  brush  grained  and  anodized  plates.  Can  be 
roller  or  brush  coated.  Super  Sensitizer  designed  for 
longer  press  runs. 

#4030  Econopac/#4030  S  Super  Econopac 

For  the  high-volume  user  with  automatic  plate 
coaters.  Presensitize  your  own  wipe-on  type  plates 
by  coating  and  storing  them  for  weeks,  even  months, 
ahead  of  time. 

#4500  Zip  Kote  Sensitizer 

Polymeric  coating  for  brush  grained  and  anodized 
plates.  Permits  reduction  in  exposure  time  by  up 
to  80%. 

WIPE-ON 

LACQUER  DEVELOPERS 

#4049X  Dispatch  Black 

Our  most  successful  and  longest  running  black 
lacquer  developer  used  in  the  newspaper  industry. 
Provides  instant,  intense  black  image  and 
desensitizing  properties  that  keep  the  non-image 
areas  cleaner  than  ever  thought  possible. 

#4046  Big  Red  Machine 

Red  lacquer  developer  for  use  in  all  types  of 
automatic  plate  processors.  Provides  fast 
roll-up  with  sharp,  clear  halftones. 


#4047  Black  Bristle 

Black  lacquer  for  use  in  automatic  plate  processors. 
Our  fastest  growing  lacquer  developer.  Does  not 
pile  or  plug. 

#  4074  Combo  Red 

Our  newest  red  lacquer  for  both  wipe-on  and 
presensitized  plates.  Can  be  used  in  all  automatic 
plate  processors. 

PLATE  FINISHERS 

#4055  Asphaltum  Gum  Etch  Finisher 

Ideal  for  long  plate  storage;  yet  guarantees  instant 
roll-up  and  cleaner  backgrounds. 

#2430  News  Plate  Finisher 

A  pui  ?  gum  arable  plate  gum  solution  that  is  widely 
used  i.i  newspapers. 

FOUNTAIN  SOLUTIONS 

#7020  A.E.C.  lAlka  Fount) 

Inexpensive  alkaline  fountain  solution  which 
minimizes  linting.  Eliminates  foaming  and  permits 
rapid  roll-up.  Results  in  extremely  clean  running 
plates. 

#2461  Kem  Guard 

The  ideal  acidic  fountain  solution  designed  for 
newspaper  web  presses.  Allows  you  to  run  cleaner 
and  sharper. 
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500  W.  John  St.,  Hicksville,  NY  1 1801 


For  further  information  and  sampies, 
write  or  cail  our  toli  free  number  800/645-2260 


the  TPS/6000  or  as  a  standalone  system. 
System  scans  the  full  text  of  stories  and 
searches  the  database  at  one  million  char¬ 
acters  per  second.  Can  handle  255  simul¬ 
taneous  queries  with  each  library  search 
unit  consisting  of  a  PDP-11  /  34  proces¬ 
sor,  multiple  300MB  disk  drives  and  the 
search  electronics.  First  showing  of  third 
edition  of  TPS/6000  Editorial  and  Classi¬ 
fied  Ad  software  which  is  based  upon  the 
high-level  software  foundation  of  UNIX 
&  “C”.  Software  will  be  shown  on  a  TPS/ 
6000-700  configuration  that  features  dual 
PDP-1 1  /  70  processors.  First  showing  of 
Logicon  6800R  Bureau  Terminal  Control 
Unit.  First  showing  of  composition  pack¬ 
age  which  includes  arithmetic  capabili¬ 
ties,  three  levels  of  variables,  the  “get-at- 
event”  feature  and  format  calls  using 
video  modes.  First  showing  of  display 
advertising  tracking  system. 


Booth  3301 

MAILROOM  SYSTEMS  INC. 

Exhibiting:  First  showing  of  MSI  Bottom 
Wrap.  Features  include;  a  cutting 


mechanism  entirely  made  of  tool  steel; 
roll  capacity  18”  wide  x  27”  diameter;  ’A 
wrap  standard  feature;  thru  rate  of  40 
bundles  per  minute;  roll  feed  and  cutting 
mechanism  mounted  in  a  roll  out  carriage 
which  can  be  removed  for  maintenance 
without  stopping  bundle  thru  put.  First 
showing  of  MSI  Flying  Switch  and  Cap¬ 
per:  The  flying  switch  allows  the  paper 
stream  to  change  paths  without  stopping 
the  press.  The  gapper  permits  the  paper 
stream  to  be  returned  to  its  original  path 
with  press  running.  Both  devices  are 
direct  operating  and  can  provide  numer¬ 
ous  advantages  in  today’s  mailroom.  The 
MSI  1220  Counter  Stacker,  uses  no  com¬ 
plex  mechanical  devices,  only  standard 
air  cylinder  to  accomplish  its  motions. 
The  MSI  1220  Stacker  will  produce  20” 
high  compensated  stacks,  or  up  to  12” 
high  batches  at  rates  up  to  50  batches  per 
minute  and  up  to  70,000  I.P.H. 


Booth  2264 

MALOW  CORPORATION 

Exhibiting:  Semi-automatic  twine  tying 
machines  and  shrink  wrap  systems  for 
bundling  of  newspapers,  as  well  as  a  com¬ 
plete  line  of  hand  and  machine  tying 
twines,  package  securing  tapes,  etc. 


Booth  1204 

MARTIN  AUTOMATIC  INC. 


Booth  2010 

THE  MASTER  GROUP 


Booth  2268 

MASTHEAD  INTERNATIONAL 

Exhibiting;  First  showing  of  a  heavy 
duty,  industrial  paint  coating  called 
AWLGRIP.  Recently  the  Albuquerque 
Publishing  Co.  has  had  18  presses  painted 
with  Awlgrip.  The  advantages  of  Awigrip 
are  demonstrated  with  the  use  of  photo¬ 
graphs  and  an  advertising  display. 


Booth  320 

MCCAIN  MFG  CORP. 

Exhibiting:  First  showing  of  on-line 
newspaper  inserting  system.  Will  display 
a  660-20  Newspaper  Inserter  complete 
with  automatic  hopper  loader.  This  on¬ 
line  system  features  the  McCain  concept 
of  “tandem  inserting,”  with  inserts  being 
gathered  into  a  single  package,  and  then 
inserted  in  one  smooth  operation  into  the 
jacket  section.  The  jacket  is  opened  to 
receive  the  insert  package  either  mecha¬ 
nically  or  with  a  vacuum  belt  svstem. 


Booth  3121 

M.E.G.  (U.S.)  INC. 

Exhibiting;  First  showing  of  DME  Flying 
Paster,  a  new  concept  in  flying  paster 
construction  through  a  modular  design. 
This  design  allows  purchasers  to  specify 
sophistication  according  to  present 
budget  and  after  sale  to  increase  sophis¬ 
tication  through  interchangeable  modules 
for  future  needs.  The  DME  handles  45” 
diameter  rolls  and  operates  at  high  speeds 
of  up  to  2000  FPM.  M.E.G.  also  offers  an 
economical  paster.  The  D200  is  designed 
for  presses  which  operate  up  to  1 000  FTM 
with  42”  diameter  rolls. 


Booth  2284 

MEGALOGICS  INC. 


Booth  114 

MERGENTHALER  LINOTYPE  CO. 

Exhibiting:  First  showing  of  Linotron  202 
with  graphics  system;  CRTronic  with  dry 
output;  Omnitech  2000  and  2100;  Linos- 
creen  Composer  with  flow  copy;  and 
Mycro  Comp  2000  commercial  system. 
Also  showing  System  5500  and  System 
325. 
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SIGNATURE  GLUING  AND  SOFTENING  SYSTEMS 
FOR  QUARTER  FOLD  WEB  PRESSES 

WHAT  DO  THEY  DO 

•  THE  GLUING  SYSTEM  APPLIES  ADHESIVE  AT  THE  FOLD  LINE  OF  THE 
SIGNATURES  ELIMINATING  SECONDARY  STITCHING  OPERATION 

•  THE  SOFTENING  SYSTEM  MAKES  THE  PAPER  FIBERS  MORE  PLIABLE 
ALLOWING  FOR  MORE  ACCURATE  FOLDING 

WHAT  DO  THEY  MEAN  TO  YOU 

•  INCREASES  YOUR  WEB  PRESS  CAPABILITIES,  CREATES  MORE 
VERSATILITY  FOR  COMMERCIAL  AND  CUSTOM  WORK 

•  SINGLE  STEP  OPERATION  INCREASES  PRODUCTION 
ALLOWS  ON  SITE  COMPLETION  OF  FINISHED  PRODUCT 


ABORATORIES 


8IMARANO  OniVE.  MARLBOROUGH.  MASSACHUSETTS  01 7M  (U.S.  A.) 
TELEPHONE  6ir-481-7«0  TWX:  710  383  OtIS 
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flexomaster 

. . .  DESIGNED  FOR  LOW  COST. 
QUALITY  NEWSPAPER  PRINTING 


Now . . .  Kidder-Stacy  has  combined  40  yedisoi  ex¬ 
perience  in  flocography  with  todies  ink  and  plate  t^h- 
nology  to  produce  its  FLEXOMASTER  series.  This 
complete^  new  concept  in  printing  fnr  newq^apets, 

Sunday  inserts,  telephone  directories,  and  mcMre,  pro¬ 
vides  a  truly  economical  altemative  to  conventional  off¬ 
set  {nesses— without  compromising  on  {Mriitf  quality. 

Priced  substantially  low^  than  conventional  {nesses, 
Kidder-Stacy’s  FLEXOMASTER  line  ^ves  an  excellent 
return  on  investment  by  requiring  minimum  mainte¬ 
nance  while  providing  maximum  benefits. 

Here’s  what  the  FLEXOMASTER  series  can  offer  you: 

PRESS  SIZES  &  CONVERSIONS 

•  The  METROFLEX — a  double  width  news{>a{>er  press 

•  The  CITYFLEX — a  single  width  new5pa{>er  press 

•  The  COLORFLEX — a  muhipuipose,  multicolor 
printing  press 

•  FOLDERS 

•  HALF  DECKS,  FULL  DECKS 

•  ANPA  conversions  available  for  your  letterpress 

COST-SAVING  PRODUCTION  BENEFITS 

•  Simplicity  of  design  and  o(>erenion 

•  Increased  efficiency 

•  Fast  make-ready  n 


•  Ablfe^^Bse  WBter^ntiSjjfd  fades  to  meet  {noButlon 
reqpkenients 

MINDfUM  MAINTENANCE  REQUIREMEI^ 

The  FLEXOMASTER  series  eifaninates  die  following: 

•  Rubber  rollers 

•  Vibrator  rollers 

•  Dam{)ening  systems  with  fountain  solution  control 
system 

•  Ink  keys  widi  associated  controls 


See  the  exciting  new  METROFLEX  at 
the  upcoming  ANPA  firoductlon  manage¬ 
ment  conference.  Visit  booth  #2122  to 
see  firsthand  this  revolutionary  new  press. 
Kidder-Stacy  engineers  and  representa¬ 
tives  from  Intercorp.  Ltd.  will  fiersonally 
introduce  you  to  this  entirely  new  printing 
concept. 


Kmoci 


A  aVIStON  OF  HOTTER  PRINTINO  PRESS  CO. 

FLEXOGRAPHIC  PRINTING  PRESSES  •  RELATED  CONVERTER  EQUIPMENT  •  BUILDERS  OF  SPECIAL  MACHINERY  •  CONTRACT  MACHINE  WORK 
P.O.  Box  267,  270  Main  Street,  Agawam,  Mass.  01001  U.S.A.  e  Tel  (413)  786-8692  e  Telex  955450 


Booth  3423 

MGI  INTERNATIONAL,  INC. 

Exhibiting:  First  showing  of  A-PAR 
Mark  IV  for  Folder  Dust  Control.  The 
Mark  IV  has  been  specifically  designed 
for  newspaper  pressrooms  in  that  it  has 
the  capacity  to  handle  the  range  of  small 
dust  particles,  “spaghetti"'  or  “sauer¬ 
kraut"  and  everything  in  between.  The 
MGI  approach  is  to  treat  each  slitter,  pap¬ 
er  separation  point  and  former.  Dust 
pick-up  is  also  provided  at  the  cutting 
cylinders.  As  is  the  case  with  the  A-PAR 
Mark  I  for  Ink  Mist  Control,  Mark  IV  has 
been  designed  to  require  a  minimum 
amount  of  maintenance.  The  A-PAR 
Mark  IV  returns  clean  air  to  the  room 
without  temperature  change,  thereby 
allowing  the  newspaper  to  realize  energy 
savings.  The  effluent  is  transferred 
directly  to  the  sewer,  eliminating  the  need 
for  manual  disposal  of  the  dust.  Also 
showing  A-PAR  Mark  I  air  washers  (wet 
scrubber)  and  Mark  IV  air  washer. 


Booth  1546 
MICROTROL  INC. 

Exhibiting:  First  showing  of  MICROS¬ 
PLICE  a  microprocessor  based  terminal 
that  controls  splicing,  saves  core  waste, 
and  monitors  paper  waste,  usage,  and 
quality.  Can  be  installed  on  virtually  all 
types  of  splicers  or  roll  stands.  Only  two 
external  sensors  are  rrequired  to  furnish 
the  control  information.  The  splicer  con¬ 
trol  is  set  by  inputting  core  diameter  and 
desired  splice  initiation  point  for  the  ex¬ 
piring  roll,  and  is  necessary  only  if  they 
differ  from  the  previous  roll.  Data  col¬ 
lected  indicate  length,  areas  and  weight  of 
paper  consumption  on  a  per  roll,  per 
form,  and  per  job  basis.  Actual  basis 
weight  and  associated  roll  variances  are 
automatically  calculated  with  separate 
calculations  of  waste  related  to  strip. 
90 


make-ready,  running  and  core.  Unsche¬ 
duled  press  stops  are  logged  for  time 
duration,  as  well  as  running  waste  related 
to  each  stop. 

Booth  1986 

MID-STATES  PACKAGING 


Booth  558 

MIDWEST  PUBLISHERS  SUPPLY 

Exhibiting:  First  showing  of  the  MPS  Star 
Heavyweight  Portable  VDT  table. 
NCKMW  Pedestal  VDT  desks  and  Word 
Processing  Station;  News  Center  100 
VDT  desks,  stands  and  chairs;  Mod  II 
photocomposition  equipment  including 
light  tables,  page  assembly  tables, 
cabinets  and  paste-up  supplies;  Genera¬ 
tion  II  work  stations;  new  automatic  Bio 
Chair;  plus  video  theater  with  a  color/ 
sound  presentation  on  “Productivity." 


Booth  1210 

MOHR  ENTERPRISES 

Exhibiting;  Mohrpro  14  RC  Processor; 
Mohrdry  Stabilizaton  Paper  Dryer; 
Mohrpro  25  Rapid  Access  Processor; 
Mohrmix  Chemical  Mixer/Replenisher; 
Mohrflow  Chemical  Circulator;  Copy 
Cutter  II  Column  Trimmer.  The  Mohrpro 
25  offers  an  inexpensive  alternative  for 
processing  rapid  access  film  and  print 
materials  up  to  25"  in  width.  The  Mohr¬ 
mix  has  been  designed  to  perform  a  dual 
function.  As  a  chemical  mixer  the  Mohr¬ 
mix  automatically  mixes  the  correct 
amount  of  water  to  developer  and  fixer 
concentrate.  As  a  chemical  replenisher 
the  Mohrmix  can  act  as  a  stand  alone 
replenishment  system  with  any  processor 
containing  replenishment  pumps. 


Booth  857 

MONOTYPE  GRAPHIC  SYSTEMS 

Exhibiting:  Lasercomp  phototypesetter. 
Monotype  Graphic  Systems  will  be  de¬ 
monstrating  the  machine’s  exceptional 
versatlity  at  this  year's  show.  Lasercomp 
will  be  seen  as  driven  by  a  number  of 
front-end  systems  to  emphasize  the  wide 
range  of  its  capabilities  and  output  for 
various  types  of  work .  For  the  newspaper 
industry,  Lasercomp  will  again  show  its 
ability  to  set  full  newspaper  pages  with 
text,  half  tones  and  line  illustrations  in 
position.  Lasercomp  will  be  driven  by 
both  Hastech  PagePro  and  Bedford  sys¬ 
tems.  As  an  example  of  advertisement 
make-up,  display  ads  input  will  be  via  a 
Xenotron  XVC  2  Video  Composer.  A 
Xenotron/Lasercomp  system  developed 
for  the  business  forms  and  check  printing 
industries  will  be  shown.  A  specially  de¬ 
veloped  software  pacakge  has  produced 
the  first  fully  interactive  system  for  this 
type  of  work  and  includes  the  capability 
for,  in  varying  weights,  boxes,  tints, 
curves,  elipses,  patterns,  rounded  cor¬ 
ners,  negative  and  positive  as  well  as  col¬ 
or  separation. 


Booth  1318 

MOTOROLA  COMMUNICATIONS 
&  ELECTRONICS  INC. 


Booth  607 

MUIRHEAD  INC. 

Exhibiting:  First  showing  of  a  laser  based 
flatbed,  PageFAX  system  designed  to 
make  electrostatic  printing  plates.  First 
showing  of  a  computerized  newspaper 
production  management  system  designed 
to  provide  real  time  and  archival  display 
of  page  movement  data  essential  for  the 
effective  management  of  laser  platemak¬ 
ing,  page  facsimile  or  conventional 
camera  and  platemaking  systems.  First 
showing  of  a  Mini-PageFAX  system  that 
delivers  high  resolution  photocopy  for 
“Tombstone”  type  ads  for  newspapers. 
System  operates  unattended  round-the- 
clock  and  requires  no  manual  processing. 
The  finish  print  is  delivered  automatically 
to  a  collecting  tray  30  seconds  after  recep¬ 
tion  is  completed.  Also  showing  full  line 
of  wire  photo  systems. 
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Over  Four  Billion  Newspapers  Have  Been  Produced  Worldwide  With  LASERITE® 
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Worldwide,  the  weather,  the  people,  the  language,  and  the  customs  may  vary,  but  as  diverse  as  the 
world  may  be,  LASERITE®  users  are  enjoying  consistent  benefits  from  EOCOM’s  dedication  to 
leading  technology  in  laser  imaging. 

See  EOCOM’s  greatest  exhibit  to  date  at  AN  PA  1981,  for 
demonstrations  of  its  newest  and  most  exciting  capabiiities. 

Division  of  American  Hoechst  Corporation 
15771  Redhill  Avenue 

Tustin,  California  92680  /  Telephone  (714)  730-5051  /  Telex  68-5698 
■OCOM  *Reg.  TM  American  Hoechst  Corporation 


Reg.  TM  Hoechst  AG 


Booth  1992 

MULLER-MARTINI  CORP. 


Exhibiting:  First  showing  of  high  speed, 
multi-station  inserting  machine  for 
medium  to  metropolitan  newspapers. 
I  he  Model  275  modular  inserting 
machine  incorporates  Muller-Martini's 
proven  in-line  design,  which  allows  it  to 
be  fitted  to  individual  requirements.  The 
inserting  machine  has  a  maximum  speed 
of  38.(K)()  per  hour.  It  can  be  fed  manuallly 
or  placed  in-line  with  a  press.  It  has  a 
built-in  automatic  reject  system  Feeders 
can  be  timed  individually  and  have  alter¬ 
nate  feed  capability  for  difficult  inserts. 
Gripper-drum  delivery  assures  positive 
transfer  to  the  delivery  conveyor. Adjust¬ 
ments  are  fast  and  simple.  Central  lub¬ 
rication  assures  long,  dependable  service 
life. 


Booth  2276 

MULTICAL  CORP. 


Booth  1628 

MYCRO-TEK  INC. 


cycle.  All  models,  ranging  from  20  to  120 
plates  per  hour,  feature  one-step  plate 
handling  and  a  modular  design  that  pro¬ 
vides  ease  of  maintenance  and  the  need 
for  fewer  inventory  parts  and  spares.  The 
NP-20,  NP-40,  NP-80and  N  P-1 20  proces¬ 
sors  will  process  and  produce  photopo¬ 
lymer  letterpress  plates  of  offset  quality, 
enabling  a  smaller  highlight  dot  without 
sacrifice  to  shadow  areas,  and  a  thinner 
line  width.  Featured  also  will  be  a  pre¬ 
sentation  outlining  a  state-of-the-art  let¬ 
terpress  printing  system  which  involves 
the  lightweight  letterpress  concept  and  a 
new  plate  processing  system  including  a 
discussion  of  the  use  of  NAPPlate  and/or 
shallow  relief  plates;  NAPPrint,  NAPP’s 
new  non-silver,  room  light  handling,  wa¬ 
ter  processible  contact  paper  will  also  be 
demonstrated  throughtout  the  show  using 
the  compact,  portable  NAPPrint  18  pro¬ 
cessor. 


Booth  2040 

NATIONAL  MACHINE  CO. 


Booth  1687 

NATIONAL  PRESS  WIRING 


Booth  877 

NEW  ENGLAND  NEWSPAPER 
SUPPLY  CO. 


Exhibiting:  First  showing  of  Nensco  Met¬ 
ro  Etch  4.4  fountain  solution.  Also  show¬ 
ing  Polyweb  No  Pak  offset  blankets;  Dev 
Press  replacement  parts;  Anocoil  offset 
plates;  Urethane  and  rubber  rollers; 
throw  away  rollers;  Nensco  border  tape; 
Nensco  activator  and  stabilizer;  Nensco 
pressroom  solvents;  Mita  full  page 
copying  equipment;  pasteup  supplies; 
pasteup  and  VDT  furniture;  Polystick 
blankets;  GAF  products. 


Exhibiting;  First  showing  of  online  inter¬ 
face  to  a  cable  tv  character  generator. 
Using  phone  linking  equipment,  standard 
or  remote  MCI  100  System  VDTs  can 
assemble  “pages”  for  display  over  cable 
tv.  A  VDT  can  instruct  the  cable  gener¬ 
ator  how  long  to  display  individual  screen 
“pages”  and  the  sequence  in  which  they 
are  to  be  shown.  First  showing  of  high 
speed,  or  Z-80  technology.  This  new 
technology  allows  devices  in  the  MC 1 1 00 
System  to  communicate  at  a  rate  of 
1 15. 2K  baud,  or  12  times  faster  than  be¬ 
fore.  Also  showing  MC20  hard  disk; 
AdComp;  MC2000  commercial  system; 
international  systems. 


Booth  1684 

NEWSCOLOUR  CORP. 


Booth  1146 

NAPP  SYSTEMS  (USA)  INC. 

Exhibiting:  First  showing  of  four  low 
energy  plate  processors,  featuring  lower 
power  costs  and  water  usage  and  cold 
light  curing  at  the  end  of  the  processing 
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Exhibiting:  First  showing  of  modem  and 
printer  options  to  the  Newscolour  Sys¬ 
tem  3000  digital  color  separation  compu¬ 
ter.  Due  to  its  modular  design,  all  options 
may  be  added  through  plug-in  connec¬ 
tions  to  all  existing  Newscolour  Digital 
Color  Separation  Computers  in  the  field, 
eliminating  the  worry  of  obsolescence. 
The  Newscolour  System  3000  is  a  newly 
designed  microprocessor  based  color 
separation  computer  system.  Featuring 
full  ASCII  keyboard.  CRT.  digital  mini¬ 
cassette  for  permanent  storage  of  up  to 
50K  bytes  on  each  cassette  and  instant 
on/off  EProm  based  operating  system, 
eliminating  the  worry  of  memory  loss. 
Once  connected  to  a  process  camera  or 
enlarger,  the  Newscolour  System  guides 
the  operator  on  a  CRT  and  takes  over  all 
exposure  decisions  and  switching  func¬ 
tions.  The  attached  digital  desitometer 
reads  all  densities  directly  on  the  enlarger 


easel  or  camera  filmplane.  The  various 
filtered  densities  are  locked  in  the  compu¬ 
ter,  which  automatically  defines  them, 
calculates  them  and  adjusts  all  expo¬ 
sures,  taking  into  consideration  film  and 
developer  variables. 


Booth  1480 

NEWSPAPER  BUSINESS 
SYSTEMS 

Exhibiting:  The  Newspaper  Business 
Systems  Division  of  Business  Controls 
Corporation  will  announce,  at  the  1981 
ANPA  Production  Management  Confer¬ 
ence,  the  availability  of  several  new  soft¬ 
ware  packages  and  important  new  instal- 
led-system  support  options,  plus  finan¬ 
cial  incentives  for  those  in  attendance. 
While  continuing  a  full-scale  marketing 
program  for  its  FORTRAN-language  sys¬ 
tems  and  modules,  BCC  now  offers  to 
daily  newspapers  COBOL-language  sys¬ 
tems  and  system  modules  as  well.  Both 
the  FORTRAN  and  COBOL  systems 
comprise  Circulation,  Advertising  and 
Accounting  (Accounts  Payable,  Payroll, 
General  Ledger)  packages.  All  BCC 
newspaper  systems  are  designed  for  DEC 
PDP-11  and  VAX  CPUs.  Accounts  Re¬ 
ceivable  functions  are  incorporated  in  the 
Circulation  and  Advertising  modules  re¬ 
spectively.  Both  complete  systems  and 
individual  system  modules  are  available. 
Based  on  its  experience  in  designing  and 
implementing  custom  software  systems 
to  meet  the  particular  business- 
management  requirements  of  individual 
newspapers,  BCC  has  established  stan¬ 
dard  software  packages,  both  FOR¬ 
TRAN  and  COBOL,  to  completely  satis¬ 
fy  the  application  requirements  most  fre¬ 
quently  encountered.  These  standard 
systems  and  system  modules,  offered  in 
accordance  with  an  established  schedule 
of  prices  and  discounts,  are  field-proven, 
fully  documented,  off-the-shelf  packages 
that  can  be  implemented  in  a  matter  of 
weeks.  For  applications  having  their  own 
special  or  unique  requirements,  BCC 
continues  to  design  and  implement  cus¬ 
tom-tailored  newspaper  business  sys¬ 
tems  also.  BCC  is  introducing  a  Remote 
Diagnostics  Option  to  which  users  may 
subscribe.  With  this  service,  system 
operators  in  the  field  may  call  upon  BCC 
to  resolve  operating  questions  or  di¬ 
agnose  anomalies  immediately,  via  on¬ 
line  communication  between  the  oper¬ 
ator’s  CPU  and  a  customer-service  ter¬ 
minal  at  BCC  headquarters. 


Booth  1846 

NEWSPAPER  ELECTRONICS 

Booth  338 

NOLAN  SYSTEMS 

Exhibiting:  First  showing  of  OMNI 
stacker  which  incorporates  streamlining 
design  with  efficient  pneumatics  and  mic- 
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"Given  the  factors  of  cost,  performance, 
support  and  reliability,  we  have  been 
very  pleased  with  our  SII  system  and 
would  recommend  it  without  hesitation 
to  any  newspaper  considering  the 
installation  of  a  front-end  system." 

Bob  Chandler 

BEND  (Oregon)  BULLETIN 


System/22  Brings  Big  System  Power 
to  the  Small  and  Medium  Size  Newspaper 


"We  looked  with  great  care  at  the  half- 
dozen  or  so  systems  suitable  for 
newspapers  our  size  before  we  chose 
SII.  We  bought  SII  because  it  promised 
to  be  cost-effective  for  a  newspaper  of 
our  size,  and  it  has  lived  up  to  its 
promise.  We  were  influenced  by  what 
we  thought  would  be  a  good  support 
program  from  the  manufacturer  for 
both  software  and  hardware,  and  we 
have  not  been  disappointed.  If  we  had  it 
to  do  all  over  again  we  still  would 
choose  SII." 


At  more  than  60  newspapers  nationwide 
System  Integrators  has  brought  increased 
productivity,  speed  and  accuracy  to 
editorial  and  classified  departments.  The 
result  of  Sirs  experience  is  System/22;  a 
cost-effective  package  that  delivers  power 
without  compromise.  Now  software 
designed  to  meet  the  needs  of  the 
metropolitan  newspaper  is  packaged  in  a 
system  to  please  the  budget-minded 
publisher  who  wants  speed  and  flexibility. 


System  Integrators,  Inc. 

1820  Tribute  Road 
Sacramento,  CA  95815 
(916)929-9481 

P.O.  Box  5221 
Manchester,  NH  03108 
(603)  669-4110 
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roprocessor  control.  The  OMNI  is  lighter 
and  more  compact.  Drives  have  been  eli¬ 
minated  and  large  cam  units  replaced 
with  pneumatics.  Input  section  is  now 
built  in  and  features  newspaper  centerline 
maintenance,  insuring  precise  position¬ 
ing  of  the  lapped  stream  regardless  of  pro¬ 
duct  size.  OMNI  features  single  blade 
batch  formation,  utilizing  two  blades. 
The  blades  are  large  and  more  firm  sup¬ 
ports  than  before.  The  blades  work  in 
conjunction  with  a  staging  shelf  in  close 
proximity  to  the  stacking  table  to  insure 
better  stack  formation.  Models  are  avail¬ 
able  for  left/right  ejection  or  front/back 
ejection.  Driven  output  conveyors  have 
been  eliminated  due  to  compact  dimen¬ 
sions  of  the  machine.  Standard  control  is 
totally  microprocessor.  The  control  de¬ 
termines  batch  size,  blade  speed,  dis¬ 
charge  directions  and  also  provides  com¬ 
plete  test  capability.  Total  programmed 
operation  is  also  available  as  an  option. 
Also  showing  Tray-Matic  bundle  distri¬ 
bution;  Lapped  Stream  conveyors;  Bot¬ 
tom  Wrappers-Centering  Pacers;  stack 
distribution  conveyors;  bundle  distribu¬ 
tion  conveyors;  computerized  mailroom 
systems,  weather  protection  for  bundles; 
truck  loaders,  roll  handling  systems;  and 
custom  electrical  control  systems. 


Booth  1260 

NUARC  CORP. 


Booth  Center  Stage 

ONE  SYSTEMS  INC. 


Booth  1710 

OVALSTRAPPING  INC. 

Exhibiting:  First  showing  of  Slip  Torque 
T-Junction,  a  six-way  stack  switch. 
Showing;  Plastic  Strapping  Machines, 
JP80  a  strapper  at  40  or  60  bundles  per 
minute;  JP80  Cross  Tie  Machine,  single 
machine  cross  ties  at  23  bpm,  constella¬ 
tion  fully  automatic  machine  at  20  bpm, 
model  R-M  a  semi-automatic  machine, 
Shuttleworth  Slip  Torque  Accumulating 
Conveyor. 


Booth  1856 

PACE  PACK  CORP. 

94 


Booth  212 

PAKO  CORP. 

Exhibiting:  First  showing  of  PTS-1200 
processor,  a  phototypesetting  machlhe 
capable  of  high-volume,  high-speed  pro¬ 
cessing  of  phototypesetting  paper  up  to 
12  inches  wide.  With  its  10-23  FPM  trans¬ 
port  speed,  the  PTS-1200  will  process 
paper  rolls  up  to  500  feet  in  length.  The 
PTS-1200  features  an  energy  efficient,  air 
impingement  dryer,  centralized  controls, 
built-in  tempering,  chemical  circulation 
and  filtration  and  semi-automatic  reple¬ 
nishment.  In  addition,  Pako  offers  a  de¬ 
pendable  low-tension  paper  transport 
system  which  combines  cushion  drive 
rollers  with  continuous  leader  belts.  Also 
showing  24-SQ,  24-ML,  Pakoquick, 
Pakonolith,  Pakolith. 


Booth  201 

PAMARCO  INC. 

Exhibiting:  A  conversion  unit  for  letter- 
press  press  units. 


Booth  3219 

PENTA  SYSTEMS 
INTERNATIONAL 


Booth  3401 

PERIPHERAL  SYSTEMS 

Exhibiting:  Portable  13  pound  Lobbyist 
terminal  with  non-volatile  memory;  2500 
word  memory  that  will  accommodate  the 
equivalent  of  over  eight  pages  of  copy. 
Also  showing  portable  terminal  model 
Bureaucrat  with  optional  memory  of 
5,000  words;  RS232  output  (communica¬ 
tions)  through  a  standard  300  baud  acous¬ 
tic  coupler. 


Booth  2244 

PHILLIPS  &  JACOBS 


Booth  3430 

PHOENIX  SERVICE  CO. 


Booth  2036 
H.M.  PITMAN  CO. 

Exhibiting:  Copy  prep  systems,  Agfa- 
Gevaert,  Kodak,  Visucek  headlining  sys¬ 
tems,  antique  photo  studio,  complete 
graphic  arts  systems  and  supplies. 


Booth  1668 

PORTAGE  NEWSPAPER  SUPPLY 

Booth  173 

PRINTING  IMPRESSIONS 

Exhibiting:  Monthly  magazine. 


Booth  702 

PRODUCTION  NEWS 

Exhibiting:  Monthly  magazine. 

Booth  1160 

PUBLISHERS  EQUIPMENT  CORP. 


Booth  2230 

PUBLISHERS  FOR 
CONVENTIONS 


Booth  3313 
Q  L  SYSTEMS  LTD. 

Exhibiting:  First  showing  of  features  of 
system  for  save  and  combined  search  as 
well  as  other  improvements  and  enhance¬ 
ments  for  the  library  database  system. 
Demonstrating  the  Philadelphia  Inquirer 
database  and  showing  how  a  library  en¬ 
hances  newspaper  stories  prior  to  entry 
into  database. 


Booth  2232,  108 

RADIO  SHACK 

Exhibiting:  Word  Processing  systems 
with  models  TRS-80  MOD  II  and  III. 


Booth  2220 

RAPID  ROLLER 


Booth  714 

RAYTHEON  GRAPHIC  SYSTEMS 

Exhibiting:  First  showing  of  RayComp 
1006  ad  composing  makeup  system  with 
increased  functionality  in  the  page  flow 
and  editorial  text,  with  automatic  flow 
around  photo  and  excluded  areas. 
RayComp  3  ad  composition  system  de¬ 
signed  for  medium  and  small  sized  news¬ 
papers  and  commercial  printer  require¬ 
ments.  RayEdit  editorial  system,  modu¬ 
lar  system  that  can  be  configured  with  as 
few  as  two  processors  and  a  small  number 
of  VDTs  on  up  to  16  processors  and  hun¬ 
dreds  of  VDTs  with  the  powerful  non¬ 
stop  tamdem  capability,  reconfiguration 
is  totally  automatic  so  no  story  will  be  lost 
or  duplicated.  RayEdit  provides  system 
reliability,  modularity,  common  data 
base  and  speed  at  response  time. 


Booth  1850 

REMARCO 


Booth  501,  1886 

ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 
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Booth  839 

ROCKWELL  INTERNATIONAL 

Exhibiting:  Graphic  Systems  Division 
and  Collins  Transmission  Systems  Divi¬ 
sion  are  jointly  exhibiting  their  total 
newspaper  systems  capability  with  the 
main  attraction  a  four-high  2 1  'h  inch  (546 
mm)  cutoff  Goss  Community  press  with 
an  SSC  folder,  Martin  constant  tension 
unwind  stand  and  a  Pacepack  ministack 
stacker.  The  press  will  print  on  a  regular 


schedule  throughout  the  show.  Also 
shown  will  be  the  Goss  HV  press,  a  one- 
plate-around  single  width  web-offset 
press  capable  of  printing  at  speeds  up  to 
40,(X)0  iph.  This  press  is  available  in  four 
cutoffs  and  in  both  heatset  and  non- 
heatset  versions.  Complementing  the 
press  display  will  be  an  exhibit  of  Goss 
mailroom  equipment  including  the  Goss 
Stackmaster  compensating  stacker,  bot¬ 
tom  wrap  and  a  new  T-switch.  For  the 
third  year  Rockwell’s  Collins  Transmis¬ 
sion  Systems  division  will  jointly  exhibit 
with  (iSD.  Another  company  again  ex¬ 
hibiting  jointly  with  GSD  is  Fincor  Divi¬ 
sion  of  Incom  International.  A  Fincor 
master  and  unit  drive  for  the  Goss  Metro- 
liner  will  be  on  display  as  well  as  a  folder 
console.  In  addition,  Ingol  Media  Ser¬ 
vice,  manufacturers  of  high  speed  stitch¬ 
ers  which  are  available  with  Goss  press¬ 
es,  will  also  have  a  stitcher  on  display. 


Booth  772 

RUTHERFORD  MACHINERY  DIV. 
SUN  CHEMICAL  CORP. 

Exhibiting:  MPE-24  platemaker.  The 
new  double  width  MPE-48  platemaker. 
Accustep  step  and  repeat  machine  plus 
integrated  platemaker,  processor  and 
binder  systems. 


Booth  602 

RYCOLINE  SOLVENT 
&  CHEMICAL  CO. 


Booth  3129 

SCHEFFER  AUTOMATIC  INC. 

Exhibiting:  Scheffer  Model  C  Pre-Folder, 
an  angle  bar  module  for  web  presses  to 
slit  the  web  and  reposition  the  ribbons 
prior  to  your  folder.  Inserts  and  advertis¬ 
ing  supplements  such  as  12-page  square 
tabloids,  6-page  stai.dard  broadsheets, 
oblongs,  coupons,  etc.,  in-line,  at  press 
speeds  from  one  web.  Modular  in  design 
to  be  stacked  for  multiple  web  capabili¬ 
ties.  All  movements  are  motorized  to 
make  sidelay  registration  fast  and  easy. 
Compact,  strong,  ease  of  installation,  air 
lubricated  angle  bars,  and  very  short  web 
leads.  Available  for  both  heatset  and  non- 
heatset  applications. 
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»  A  3M  non-silver  Electrostatic  Stat  starts  out  with  a^  . 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a» 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats* 
for  a  lot  of  needs. 

'  7  A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417,^ 

1175,  and  even  the  low  cost  1165  Camera  System.* 


-  iThe  off-white  background  of  our  stat  shoots  right.™ . , 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color^ 
is  wur  thinking.  ^ 

For  more  information  write  to:  M.  Wagner,  *•-  , 
Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 
StJ^aul,  MN  5^5144. 

Or  call  toll-free  l-80( 

Minnesota).  In  Minnesota^ 


3M  Hears  You 
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Booth  119 

SEABOARD  ENERGY 
MANAGEMENT  SYSTEMS 

Exhibiting:  Seaboard  energy  manage¬ 
ment  systems.  Larger  SEMS  will  have 
alarm  capability  as  well  as  energy  man¬ 
agement  using  color  VDTs.  Also  showing 
preventive  maintenance  system  that  can 
be  interfaced  with  EMS  to  monitor  run 
time  on  operating  units  for  preventive 
maintenance  scheduling  as  well  as  moni¬ 
toring  work  orders,  budget  status  for 
maintenance  projects.  System  also  has 
inventory  control  capability  for  the 
maintenance  department. 

Booth  1718 

SEMLER  INDUSTRIES 

Exhibiting:  First  showing  of  Mini-Offset 
ink  recovery  system  (Model  BNP-40)  and 
the  RLR  300  Convertible  Letterpress 
offset  ink  recovery  unit.  Like  other  Sem- 
ler  Systems,  these  units  will  filter  ink  to 
the  level  of  new  ink  cleanliness  by  remov¬ 
ing  solid  contaminants. 

Booth  580 

SEYBOLD  PUBLICATIONS 

Exhibiting:  Seybold  Publications  will  be 
distributing  free  copies  of  the  annual 
ANPA  preview  issue  of  The  Seybold  Re¬ 
port.  The  issue  includes  a  booth-by-booth 
tour  of  editing  and  typesetting  equipment 
and  related  products  at  the  ANPA  show. 


Booth  3432 

SI  HANDLING 

Exhibiting:  Conveying  systems  for  in¬ 
creased  newsprint  roll  handling  efficien¬ 
cy.  System  includes  multiple  lane  Switch- 
Cart  design  with  computer  control  for  in¬ 
creased  materials  handling  productivity. 


Booth  1468 
SIGNODE  CORP. 

Exhibiting:  First  showing  of  color  Con- 
trax  polypropylene  strapping,  used  to 
bundle  newspapers  and  zone  code  for  dis¬ 
tribution  at  the  same  time.  Available  in 
black,  blue  and  red  in  addition  to  conven¬ 
tional  yellow  and  clear.  Representatives 
on  hand  to  discuss  how  color  Contrax 


enables  mailrooms  to  eliminate  conven¬ 
tional  means  of  zone  identifications  such 
as  colored  paper  top  wrap,  printed  paper 
top  wrap,  colored  kraft  botom  wrap,  front 
page  color  coding;  as  well  as  material  and 
labor  costs  involved  in  using  them.  Also 
showing  the  Signode  ML2-EE  fully  auto¬ 
matic  power  strapping  machine  for  mod¬ 
erate-circulation  newspaper  bundling  ap¬ 
plications,  and  the  MS  power  strapping 
machine,  a  semi-automatic  unit  which 
can  strap  virtually  any  bundle  size  and 
shape. 


Booth  169 

SILVER  RECOVERY  SYSTEMS 

Exhibiting:  First  showing  of  the  Midas 
Machine,  a  digital  bench  scale  which  lets 
you  know  how  efficiently  your  silver  re¬ 
covery  system  is  working.  It  lets  you  de¬ 
termine  your  recovered  silver’s  profita¬ 
bility  in  advance.  Accurate  to  0.2  troy 
ounce.  Holds  that  degree  up  to  1460  troy 
ounces  (100  lbs).  Also  showing  MacKay 
silver  recovery  cartridges;  CPAC  Silvpac 
T-2;  Fotex  drain  cleaner;  silver  estimat¬ 
ing  test  strips;  MacKay  refining;  scrap 
film  purchase. 


Booth  3331 

SINGLE  VEND  CORP. 


VbucaiYt 


A  3M  non-silver  Electrostatic  Stat  starts  out  with  a 
black  image  on  an  off-white  background,  but  you  can  see 
how  it  reproduces.  Black  and  white. 

It  has  absolutely  no  silver,  so  each  3M  stat  costs  a 
lot  less  than  most  silver  stats.  And  it’s  a  totally  automated 
process  for  speed  and  ease  that  produces  a  lot  of  stats 
for  a  lot  of  needs. 

A  3M  Electrostatic  Stat  can  be  made  by  an  MR-417, 
1175,  and  even  the  low  cost  1165  Camera  System. 


The  off-white  background  of  our  stat  shoots  right 
out,  so  the  only  thing  a  3M  Electrostatic  Stat  should  color 
is  your  thinking. 

For  more  information  write  to:  M.  Wagner, 

Industrial  Graphics  Division/3M,  223-2N,  3M  Center, 

St.  Paul,  MN  55144. 

Or  call  toll-free  1-800-328-1684  (outside  of 
Minnesota).  In  Minnesota,  « »  «  .  .  % , 

call  1-800-792-1072.  3M  HeafS  YOU  . . . 


3M 
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Booth  1930 
SMITH  RPM  CORP. 

Exhibiting:  First  showing  of  LOC  Sys¬ 
tems  for  Letterpress  to  Offset  Conver¬ 
sions.  A  working  model  of  impression 
cylinder  with  mountings  and  air  cylinder 
throw-offs  to  be  shown.  Also  a  display 
model  of  our  7  basic  conversions  showing 
cylinder  configuration.  Along  with  this 
we  will  be  able  to  show  web  leads  for  each 
conversion  method.  The  LithoMix  manu¬ 
factured  by  Inland  Newspaper  Machin¬ 
ery  is  a  water  circulator  to  be  used  in 
conjunction  with  our  LOC  System  con¬ 
versions. 


Booth  1440 

SOEP  ASSOCIATES 

Exhibiting:  Soep  Associates,  Space  Plan¬ 
ners  and  Architects  will  be  demonstrating 
practical  common  sense  solutions  to  the 
ergonomic  and  environmental  problems 
of  the  newsroom  and  other  prepress  areas 
where  the  VDT/CRT  exist.  Total  plan¬ 
ning  and  design  of  the  prepress  areas  uti¬ 
lizing  space  analysis,  space  use  plans, 
and  architectural  expertise.  Soep  Associ¬ 
ates  is  a  recognized  leader  in  the  field  of 
workplace  and  ergonomic  design. 


Booth  1822 

SOLNA  KING  CORP. 

Exhibiting:  2  unit  Daily  King  II  press  with 
a  KJ6A  Folder.  The  press  features  an 
advanced  design.  The  pneumatic  controls 
automaticaly  regulate  the  press  functions 
and  the  roll  stands  monitor  the  web  ten¬ 
sion  continuously  during  the  press  opera¬ 
tion. 


Booth  2282 

SPECTRUM  INK 


Booth  127 

SPRINGFIELD  SILVER  SERVICE 

Exhibiting;  The  Ransbottom  XR-2000 
“recirculating”  sivler  recovery  system. 
Recovers  20-35%  more  silver  than  con¬ 
ventional  “terminal”  systems  by  remov¬ 
ing  silver  from  the  hypo  in  the  working 
tank  of  your  automatic  processor.  Utiliz- 
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ing  an  exclusive  patented  jet  dispersor  in 
it’s  desilvering  chamber.  The  system 
keeps  silver  content  to  a  minimum  and 
allows  only  a  minute  loss  of  silver  in  the 
wash  water  or  overflow.  No  moving  parts 
in  the  desilvering  chamber,  no  drain  re¬ 
quired,  no  fumes  or  odors,  completely 
automatic. 

Booth  129 

STAUFFER  MEDIA  SYSTEMS  INC. 

Exhibiting:  First  showing  of  the  recently 
released  version  of  Newspaper  Business 
Information  Systems  for  Burroughs 
Corp.  B900  Computer  Systems.  The  en¬ 
hanced  SMS  systems  enable  the  user  to 
take  advantage  of  the  increased  power 
and  terminal  processing  capabilities  of 
the  Burroughs  B900  computer  systems. 
SMS’s  Newspaper  Business  Information 
Systems  are  designed  to  automate  the 
advertising,  classified  and  circulation  de¬ 
partments  of  small  to  medium  circulation 
newspapers.  Also  showing  Classified  In¬ 
terface  which  enables  a  newspaper  to 
transfer  classified  billing  information 
from  their  composition  system  to  their 
business  computer  system.  The  SMS 
Classified  System  controls  the  classified 
accounts  receivable  and  provides  ad  bills, 
past  due  notices  and  sales  analysis  re¬ 
ports.  A  history  file  enables  the  newspap¬ 
er  to  identify  past  due  advertisers  for  cre¬ 
dit  checking  and  collection.  Business  In¬ 
formation  Systems,  three  new  systems 
which  provide  the  user  with  Accounts 
Payable,  Payroll,  General  Ledger  and 
Financial  Reporting  capablities  for  their 
business  computer  systems. 

Booth  3213 

STRUCTURAL  CONCEPTS  CORP. 

Exhibiting:  First  showing  of  a  worksta¬ 
tion  designed  for  the  coming  generations 
of  pagination  equipment.  Computer 
workstations  designed  explicitly  for  clas¬ 
sified  advertising  (model  units  as  de¬ 
signed  for  New  York  Daily  News  and  the 
Los  Angeles  Times).  Adjustable  height 
electrified  workstations  and  components, 
for  CRTs  and  other  electronic  equipment . 

Booth  1686 

TAFT  CONTRACTING  CO. 

Exhibiting:  Photos  of  latest  jobs  in  prog¬ 
ress;  erecting  Goss  presses  at  Chicago 
Tribune,  as  well  as  FMC  and  Nolan 
equipment;  web  width  changes. 


Booth  1674 

TAFT  EQUIPMENT  SALES 

Exhibiting:  Lightweight  newspaper  let¬ 
terpress  with  process  color  capabilities, 
manufactured  by  Tokyo  Kikai  Seisa- 
kusho  Ltd.  (TKS)  of  Tokyo.  Running  at 
speeds  up  to  60,000  IPH,  the  Model  LW- 
A-1  letterpress  unit  was  designed  to  vir¬ 
tually  eliminate  paper  waste,  save  on  ink 
and  use  less  energy  while  producing 
printing  with  very  high  quality.  The  tech¬ 
nology  employed  was  developed  by  the 
Research  Institute  of  the  ANPA.  In  most 
cases,  the  lightweight  TKS  press  can  be 
installed  on  existing  newspaper  press 
substructures  and  reel  stands.  Satellite 
and  central  plants  can  employ  this  lower 
cost  press  to  effect  savings  on  paper 
waste  due  to  the  fact  it  is  letterpress;  save 
on  energy,  because  of  the  light  weight; 
save  on  ink  because  of  the  unique  new 
Ami-roller  concept.  The  new  inking  sys¬ 
tem  uses  letterpress  inks,  eliminates  ink 
keys  and  the  ink  train.  This  will  reflect  in 
a  major  reduction  in  manning  required  for 
color  setting.  Manufactured  to  print  on 
web  widths  of  55  to  64  inches,  the  TKS 
Model  LW-A-1  is  equipped  with  hollow 
cylinders,  nylon  gears  and  light  weight 
metals  to  reduce  weight.  Installation 
costs  are  small,  noise  level  is  lowered, 
and  maintenance  costs  are  drastically  re¬ 
duced.  The  prototype  unit  has  been  in 
operation  at  the  Quad  City  Times,  Daven¬ 
port,  Iowa,  and  has  successfully  met  all 
established  criteria.  Cost  of  the  light¬ 
weight  TKS  unit  is  about  35%  less  than 
existing  units,  newspapers  retrofitting  an 
existing  press  have  a  savings  benefit.  In 
an  entirely  new  press  configuration, 
while  the  cost  of  folders  and  reels  remains 
the  same,  overall  cost  with  lightweight 
units  is  about  20%  less. 


Booth  1122 

TASOPE  CO. 

Exhibiting;  First  showing  of  Two-Stage 
Wipe-on  Coater  especially  designed  to 
coat  laser  offset  plates  and  can  be  used  as 
a  separate  unit  or  incorporated  in  to  the 
INSTIGATOR  Punch/Coater.  Two-stage 
coater  utilizes  a  top  dispensing  system 
which  conserves  material  as  well  as  ap¬ 
plies  a  uniform  coating  for  critical  laser 
burns.  First  showing  of  OF451  Oven  de¬ 
signed  for  hardening  offset  plates  that 
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reaches  temperatures  of  over  500  degrees 
baking  the  lacquer  developing  surface 
guaranteeing  longer  press  life  to  any 
plate.  Designed  with  laser  plates  in  mind, 
the  oven  can  be  placed  inline  with  any 
plate  processor.  First  showing  of  Auto- 
Printer  2000  Multiple  Automated  Expo¬ 
sure  System,  a  fu;lly  automatic,  solid 
state  exposure  unit  for  lithographic 
plates.  System  utilizes  a  programmable 
TI  Sequencer  with  permanent  UV  prom 
memory  featuring  LED  read-outs  of  all 
logic  controlling  systems.  Independent 
counters  enable  pre-programmed  quanti¬ 
ties  to  be  dialed  in  allowing  plates  and 
negatives  to  be  automatically  exchanged. 
A  total  of  six  seconds  is  needed  to  com¬ 
plete  its  sequence  as  twin  lamps  expose  in 
four  seconds  with  two  seconds  required 
for  draw-down  vacuum.  Showing:  Parti¬ 
cipator  Plate  Processor;  Instigator 
Punch/Coater  and  Co-ordinator  Plate 
Bender. 
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Lets  talk  about 
changing  your 
letterpress 
to  offset 
at  the  ANPA  in 
Atlantic  City”... 


John  Heidenreich 
Vice  President,  Marketing 


Booth  1746 
TECH-ENERGY  CO. 

Exhibiting:  First  showing  of  cutting  rub¬ 
bers  slotted  on  2  sides,  offers  double  the 
cutting  bar  life  with  only  30%  increase 
cost;  knifeboxes,  complete;  profiled 
tucker  blades;  slitter  knives  for  Goss  and 
Harris,  including  Cole  &  Koegel;  paper 
dolley,  casters  and  wheels;  the  Model 
Tee  Paper  Re-Winder,  all  shafts  turn  on 
ball  bearings,  motor  is  continuous  run¬ 
ning  with  a  2  speed  transmission, 
mounted  on  38”  stressed  frame  and  will 
wind  up  to  a  44”  diameter  roll;  hydraulic 
lift,  foot  operated,  lifts  roll  as  it  lays  on 
the  paper  dolley.  Also  showing  double 
and  single  width  letterpress  and  offset 
parts.  Consulting  and  engineering  mod¬ 
ification  on  presses  available. 


Booth  440 

TELCON  INDUSTRIES  INC. 


Booth  170 

TELERAM  COMMUNICATIONS 

Exhibiting:  First  showing  of  Portaram 
191,  low  cost  terminal,  version  of  Porta- 
bubble  81  with  16K  minimum  storage  sys¬ 
tem.  Showing:  Computer  standalone  ter¬ 
minals,  portable  and  desk  top  units  with 
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Our  staff  will  be  there  to  discuss,  in  detail,  a  change  of  your 
letterpress  to  offset  at  one-fourth  the  cost  of  buying  new  equip¬ 
ment.  In  addition  we  will  discuss  drive  and  RTP  upgrading,  web 
width  changes  as  well  as  cutoff  changes. 

While  you  are  in  Atlantic  City  we  will  be  pleased  to  make 
arrangements  for  you  to  visit  the  new  P.E.C.  offset  press  at  the 
New  York  Times.  Please  call  for  advance  reservations  . . . 

CALL  COLLECT  (214)  931-2312 


PUBLISHERS  EQUIPMENT  CX>RPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Dallas,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  25247 
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media  casettes,  floppy  disc  bubble  mem¬ 
ory,  two-way  communication  with  host 
of  editing  ccapabilities.  Data  Storage  Sta¬ 
tion  (BSS)  a  large  discret  memory  unit 
that  ties  in  as  many  as  30  terminals 
together  as  a  unified  system  with  up  to  1 .2 
million  bytes  of  storage.  Various  printers 
will  also  be  on  display. 


Booth  1128 

3M  CO. 

Exhibiting:  First  showing  ofDEADLIN- 
ER  system,  electrostatic  technology  for 
production  of  printing  plates.  System  fea¬ 
tures  19  inch  or  16  inch  film  configur¬ 
ation;  improved  register  system  for  color 
and  double-trucks;  handles  1,  2,  3  or  4 
plates;  has  motorized  copy  board;  integ¬ 
rator/timer  exposure  control;  new  sty¬ 
ling;  100-line  screen  halftone  ccapability 
and  anti-backgrounding  film  plane  hea¬ 
ter.  Showing:  Color-Key  color  proofing 
materials  and  MR-424  Color- Key  and 
Transfer-Key  processor. 


Booth  175 

TINGUE,  BROWN  &  CO. 


Booth  208 

TV  DATA  INC. 

Exhibiting:  TV  Data  is  a  supplier  of  tele¬ 
vision  listings  throughout  the  U.S.  and 
Canada.  Service  is  available  in  camera- 
ready  form,  as  a  complete  TV  Book  or 
over  high-speed  wire.  Copies  of  TV 
Book,  as  well  as  a  visitors’  guide  will  be 
available  at  the  booth.  TV  Data  can  trans¬ 
mit  over  all  high-speed  wire  services,  and 
its  own  high-speed  wire  delivery  system. 
First  showing  of  the  2400  Atlas  delivery 
system. 
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Booth  151 

TYPEWORLD 

Exhibiting:  The  newspaper  for  word  pro¬ 
cessing,  typesetting  and  graphic  com¬ 
munications. 


Booth  408 

UNITED  PRESS  INTERNATIONAL 

Exhibiting:  First  showing  of  Digital  Dar¬ 
kroom  (pictorially).  Active  hands-on  de¬ 
monstration  of  how  newspapers  can  use 
local  cable  tv  channels  with  video  display 
terminals,  keyboards  and  other  material. 
Cable  experts  will  be  on  hand  to  answer 
questions.  Satellite  display.  UPI-Harris 
program.  Harris  experts  will  be  on  hand 
to  answer  questions.  First  showing  of 
Stock  Master  III. 


Booth  1646 

USERS  SYSTEMS  SERVICES 


Booth  179 

VARN  PRODUCTS  CO. 

Exhibiting:  Full  line  of  press  proven 
maintenance  systems  to  cover  most  press 
types,  sizes  and  class  of  printing.  Also 
showing  Production  Improvement  Prog¬ 
ram  for  web  offset  newspapers. 


Booth  3417 

VIDEO  DATA  SYSTEMS 


Booth  678 

VISION  DATA  EQUIPMENT  CORP. 

Exhibiting:  First  showing  of  Accounts 
Receivables  feature  that  enters  future 
sales  orders  and  produces  an  ad  manifest 
by  size  for  the  layout  department.  The 
business  office  adjusts  existing  sales  with 
the  final  marked  newspaper.  First  show¬ 
ing  of  TMC  System  that  accesses  the  resi¬ 
dent  by  three  different  choices — address, 
telephone,  name.  The  three  choices  are 
determined  by  the  customer.  Also  show¬ 
ing  full  line  of  circulation/business  ap¬ 
plications  on  multi-terminal  computer 
systems  made  by  Digital  Equipment 
Corp.  These  applications  include  mail 
and  paid  in  advance  subscriber  system, 
carrier/store/rack  system,  rate  card  re¬ 
ceivables  systems,  AP/GL  and  payroll 
system,  newsprint  inventory  system, 
word  processing  system. 


Booth  2004 

WARNER  MDS  COLOR  CORP. 

Exhibiting:  Warner  MDS  color  separa¬ 
tion  systems  including:  Warner  PLA- 
NOMUTER  (film  plane  exposure  com¬ 
puter);  Warner  780  Color  Computer; 
Pulsed  Xenon  Color  Separation  Enlarger; 
3M  Color  Key  Processor;  Lithography 
and  Color  Training  for  Pressmen. 


Booth  1622 

WEB  PRESS  CORP. 


Booth  1216 

WEB  SPECIALTIES  INC. 


Booth  1586 

JERVIS  B.  WEBB  CO. 

Exhibiting:  Computer-controlled  news¬ 
print  roll  handling  systems  featuring  tow- 
line  conveyors  (chain-in-floor),  gull-wing 
slat  conveyors  and  automated  transfers. 
Jervis  B.  Webb  Co.,  of  Farmington  Hills, 
Michigan,  (world  headquarters),  Jervis 
B.  Webb  Co.,  of  Georgia  and  Jervis  B. 
Webb  Co.,  of  Canada,  Ltd.,  will  partici¬ 
pate  in  the  Webb  exhibit. 


Booth  458 

WESTERN  LITHO  PLATE 

Exhibiting:  First  showing  of  the  Western 
Lith-X-Pozer  III,  an  automatic  machine 
for  exposing  single  page  plates  for  the 
newspaper  industry.  It  exposes  two 
plates  at  a  time  and  can  approximate  240 
plates  per  hour,  depending  on  exposure 
time  and  number  of  repeat  plates  per 
negative.  Loading  capacity  is  400  plates 
and  100  negatives.  The  operator  need 
only  dial  the  number  of  plates  per  nega¬ 
tive  wanted,  push  the  start  button,  and 
the  machine  will  operate  automatically 
until  the  plates  and/or  negatives  are  used. 
At  that  point,  an  alarm  sounds  alerting  the 
operator  that  the  machine  is  ready  for 
additional  plates  and  negatives.  First 
showing  of  Western  Subtractive  Plate 
Processor  S34,  an  automatic  machine  for 
developing  polymer  plates.  It  is  designed 
for  the  Western  Litho  aqueous  system  of 
plates  and  chemicals.  The  system  is  recir¬ 
culating  and  requires  only  a  1 10  volt,  30 
amp  service  hook-up.  The  exposed  plates 
are  manually  fed  into  the  first  set  of  rol¬ 
lers.  From  this  point,  the  plates  are  auto¬ 
matically  developed,  finisher  applied, 
dried,  and  stacked.  The  S34  model  will 
handle  plates  up  to  34”  wide.  Also  show¬ 
ing  Lithocoater;  Lithoplater  38D;  Metro 
Express  plate;  and  Western  chemistry. 
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OMNI 


In  response  to  today’s  newspaper  mailroom  demands,  Nolan  is  proud 
to  present  the  small  but  powerful  OMNI  stacker.  Tlie  OMNI  is  both  a 
maintenance  and  production  manager’s  dream  come  true. 


The  OMNI — compact,  lightweight,  efficient  mechanics,  state-of-the-art 
microprocessor  control  and  priced  to  compete. 


The  OMNI  incorporates  every  feature  that  a  large  production  mailroom 
demands  and  is  affordable  to  the  small  mailroom  as  well. 


In  years  past,  bigger  was  better  in  mailrooms  when  it  came  to  newspaper 
stackers.  And  our  large,  high  production  units  dominated  mailrooms  around 
the  globe.  But  economics  and  advances  in  design  technology  are  dictating 
a  change. 


With  this  challenge  in  mind,  we  at  Nolan  are  excited  about  the  1981 ANPA  show  in 
Atlantic  City  and  the  debut  of  the  all  new  OMNI  stacker.  We  cordially  invite  you  to 
join  us  there  for  our  first  showing.  From  the  land  of  the  giants . . .  OMNI — the  small 
stacker  that  handles  the  Job. 


ANPA  Atlantic  City 


Rome,  New  York 
(315)336-3100 


Denver,  Colorado 
(303)371-4000 


Booth  2104 

WHALEN  COMPUTER  SERVICES 

Exhibiting:  First  showing  of  classified  ad 
system  which  will  interface  with  a  news¬ 
papers  existing  typesetting  equipment. 
The  new  circulation  system  handles  all 
facets  of  circulation  including  a  total  mar¬ 
ket  coverage  module.  Carrier,  truck  rout¬ 
ing,  a  master  address  router  and  ABC 
statistics  are  a  few  of  the  features. 


Booth  1968 

WOOD-HOE  DIVISION 
M.A.N.  WOOD  INDUSTRIES 

Exhibiting:  Complete  line  of  web  offset 
presses.  UNIMAN,  designed  for  small 
daily  and  large  circulation  weeklies,  rated 
at  45.000  pph;  LITHOFLEX,  recom¬ 
mended  for  the  mid-size  daily  and  rated  at 
60.000  pph;  LITHOMATIC  II.  the  70.000 
pph  double  width  press  for  metropolitan 
dailies;  and  COLORMAN,  the  multi¬ 
purpose  press  for  high  quality  and  max¬ 
imum  color  capabilties,  rated  at  70,000 
pph.  Photographs,  diagrams,  models  and/ 
or  actual  units  will  offer  those  in  attend¬ 
ance  an  opportunity  to  view  Wood-Hoe's 
entire  line.  Also  featured  will  be  corpo¬ 
rate  display  introducing  the  domestic 
market  to  the  vast  operations  of  M.A.N. 
in  Germany. 


Booth  1764 
XENOTRON  INC. 

Exhibiting;  First  showing  of  Xenotron 
Data  Store/Disk  Terminals;  DEC  TMS- 
11/ITEK  CPS  front  end  system  com¬ 
munication  interfaces;  special  forms  soft¬ 
ware;  SPA  software.  Also  showing 
Xenotron  Video  Composer  models  XVC 
2-20E,  XVC  2-20,  XVC  2-23E.  XVC  2-23; 
GT  11/2  Graphics  Tablet. 


Booth  1474 

XITRON  INC. 

Exhibiting;  Firr.t  showing  of  XMC-8000 
general  purpose  control  processor  (16  bit 
micro  computer  system  using  a  Z-8000 
microprocessor.  RAM  cards  are  64  kilo¬ 
bytes  each  and  can  be  expanded  to 
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1,024,000  bytes  per  unit.  EPROM  cards 
are  64  kilobytes  each.  Input/output  inter¬ 
face  cards  may  be  tailored  to  the  custom¬ 
ers  applications.  XMC  8(KX)  has  system 
monitor  software  containing  RAM  mem¬ 
ory  tester,  XI  bug,  EPROM  programmer 
and  mag  tape  save  and  load.  The  potential 
of  the  SMC-8000  is  limited  only  by  the 
users  imagination.  Also  showing  XIT¬ 
RON  portable  terminal  with  bubble  mem¬ 
ory  cassette;  complete  line  of  interface 
units;  Universal  Interface  (4  in,  2  out), 
101  Interface  (1-in,  1-out);  Multiplexer, 
4-Way  Auto  Multiplexer;  switch  boxes; 
programmable  communicator;  BRPE 
Translator;  Mag-80  and  the  Stripper. 

Exhibitor  Analysis 

At  the  upcoming  ANPA/Research  In¬ 
stitute  Production  Management  Confer¬ 
ence  in  Atlantic  City,  186  suppliers  (as  of 
publication  date)  will  exhibit  systems, 
products  and  services. 

Editor  &  Publisher  has  grouped  arbit¬ 
rarily  for  this  analysis  the  systems,  pro¬ 
ducts  and  services  in  five  categories. 
Some  suppliers  have  major  products  and 
systems  in  several  groupings  and  are  con¬ 
sidered  in  each  relevant  category.  The 
categories  are;  Electronic  Systems; 
Camera/Film/Platemaking ;  Press/Reel 
Room;  Mailroom/Distribution;  and  Mis¬ 
cellaneous. 

In  the  Electronic  Systems  category  37 
vendors  will  demonstrate  enhanced  pro¬ 
duct  lines  and  new  systems.  The  Camera/ 
Film/Platemaking  category  will  have  45 
exhibitors  while  the  Press/Reel  Room 
group  will  have  44  exhibitors.  Only  14 
exhibitors  can  be  classified  as  having  pro¬ 
ducts  or  services  in  the  Mailroom/Dis¬ 
tribution  grouping.  The  Miscellaneous 
category  has  a  total  of  46  exhibitors. 

A  detailed  look  at  these  five  categories 
shows  that  in  the  Miscellaneous  group  the 
firms  offering  software  packages  include; 
Collier-Jackson;  INSCO  Systems;  News¬ 
paper  Business  Systems;  Stauffer  Media 
Systems;  Vision  Data  Equipment;  and 
Whalen  Computer  Services.  The  pub¬ 
lishing  industry  is  represented  by  10  orga¬ 
nizations.  In  addition  the  two  major  wire 
services,  AP  and  UPI  will  be  exhibiting 
their  latest  electronic  advances. 

One  of  the  major  areas  of  interest  will 
be  the  Electronic  Systems  category  with 
vendors  showing  full-page  pagination 
systems  with  and  without  graphics.  A 
number  of  front-end  suppliers  will  show 
their  systems  interfaced  to  the  AM 
ECRM  Autokon  Camera  for  digitizing 
halftones.  The  integrated  system  from  In¬ 
formation  International  Inc.  (triple-I)  will 
be  a  front-runner  along  with  the  systems 
from  DEC,  Hastech  and  Harris. 

Digital  Equipment  Corporation’s 
thrust  into  the  library  field  with  an  elec¬ 
tronic  retrieval  system  will  also  draw  top 
honors  for  attendance  and  interest. 

Other  front-end  suppliers  will  have  a 
number  of  enhancements  and  new  pro- 
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Herald-,  and  Ian  Pittendreigh,  platemak¬ 
ing  and  press  foreman,  London  (Ontario) 
Free  Press. 

The  final  session  of  the  Conference  on 
Wednesday  morning  will  be  dedicated  to 
the  subject,  “Telecommunications — The 
Competitive  Technology.’’  Session 
chairman  is  Ralph  S.  Roth  with  speakers 
Donald  F.  Wright,  president  and  chief 
operating  officer,  Newsday,  Long  Island, 
N.Y.;  Kathleen  Criner,  director  of  Tele¬ 
communications,  ANPA;  Friedrich  W. 
Burkhardt,  IFRA,  INCA-FIEJ  Research 
Association,  Darmstadt,  Federal  Repub¬ 
lic  of  Germany;  and  Leo  Bogart,  execu¬ 
tive  vicepresident  and  general  manager. 
Newspaper  Advertising  Bureau,  N.Y. 

William  D.  Rinehart,  vicepresident/ 
technical,  ANPA,  will  be  chairman  of  the 
“Pioneers  Roundtable,”  with  partici¬ 
pants  James  Batten,  senior  vicepresi¬ 
dent,  Knight-Ridder  Newspapers; 
Donald  N.  Soldwedel,  of  the  Yuma,  Ari¬ 
zona,  Daily  Sun;  Robert  M.  Johnson, 
vicepresident  and  general  manager.  Dis¬ 
patch  Printing  Co.,  Columbus,  Ohio;  and 
Ray  Shaw,  president  The  Wall  Street 
Journal. 

Robert  G.  Marbut,  president  and  chief 
executive  officer,  Harte-Hanks  Com¬ 
munications,  will  discuss  the  “Newspap¬ 
er  Business  Perspective  and  Public  Policy 
Issues.” 


ducts  for  the  industry.  UPI’s  Digital  Dar¬ 
kroom  will  also  be  of  great  interest  to 
newspaper  executives. 

Standing  at  the  head  of  the  line  in  the 
interest  contest  will  be  the  category  of 
Press/Reel  Room.  Taft  Equipment  Sales 
Company  is  slated  to  show  the  new  TKS 
letterpress  press  with  an  Anilox  inking 
system  for  black  and  white  as  well  as 
color  reproduction.  Intercorp  Ltd.  is 
scheduled  to  show  a  Flexographic  press 
unit  from  Kidder-Stacy  while  P.E.C., 
P.M.C.,  Smith  RPM,  Dahlgren  and 
others  will  demonstrate  conversion  sys¬ 
tems  for  offset  quality  printing.  The  major 
press  firms  such  as  Rockwell  Goss,  Har¬ 
ris,  Wood-Hoe  Division,  Solna  (formerly 
King  Press),  Web  Press  Corp. ,  and  others 
will  exhibit  either  working  press  units  or 
demonstrations  of  their  printing  units. 
The  ink  companies  will  be  in  evidence 
with  discussions  about  present  inks  and 
research  on  water  based  inks. 

Systems  and  products  in  the  Mailroom/ 
Distribution  category  will  show  improved 
productivity  factors  as  well  as  touch  upon 
future  direction. 

With  45  vendors  showing  systems  and 
products  in  the  Camera/Plate/Platemak¬ 
ing  category,  attendees  will  have  an 
opportunity  to  examine  the  latest  low- 
cost  color  scanners  as  well  as  units  for 
silver  recovery. 
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LARGEST  SCREEN 


AUTOMATIC  H&J 


OPERATOR  VISUAL  AIDS 


BUILT  TO  LAST 


GRAPHICS 


FLOWING 


NOW  RAYCOMP 100G 

CUTS  YOUR  AD  MAKE-UP  TIME  IN  HALFI 


RAYCOMP  100G  is  the  most  versatile,  reliable 
and  productive  display  ad  composition 
system  on  the  market  today. 

But  don't  just  take  our  word  for  it — compare 
the  following  features  with  any  other  display 
ad  composition  system  and  find  out  for 
yourself. 

BUILT  T  O  LAST — RAY  COMP  systems  are 
designed  modularly  to  grow  as  your  business 
grows.  And  there's  never  a  worry  about 
obsolescence;  all  RAYCOMPs  are  built  to  last 
and  be  upgraded— not  replaced! 

LARGEST  SCREEN— The  RAYCOMP  100G 
has  the  largest  screen  with  the  largest 
composition  area  available  today.  And  the 
flicker-free  raster  scan  design  gives  you 
thousands  of  hours  of  safe,  comfortable, 
trouble-free  operation. 

AUTOMATIC  H  &  J— With  RAYCOMP  100G, 
hyphenation  and  justification  occurs  every 
time  typesetting  changes  are  made,  so  that 
what  you  see  on  the  screen  is  what  will  be 
sent  to  your  typesetter.  Some  competitive 
systems  require  manual  recomposition  after 
each  typesetting  change  to  determine 
copy  fit  and  line  lengths. 


OPERATOR  VISUAL  AIDS— When  typesetting 
changes  are  made  to  blocks  of  text  on  the 
RAYCOMP,  those  changes  are  immediately 
displayed  for  the  operator — changes 
like  measure,  face,  point  size,  leading,  and 
indents — with  no  interruption  to  the 
composition  process. 

FLOWING — The  RAYCOMPS  unique  flowing 
feature  does  away  with  the  need  to 
manually  calculate  skews  and  indents  for 
copy-fitting  around  irregularly  shaped 
pieces  of  artwork. 

GRAPHICS — Available  for  the  first  time  on  • 
RAYCOMP  tOOG  is  the  ability  to  scan  in, 
online,  pre-screened  tone  art  and  line 
drawings  for  display  and  phototypesetter 
output. 

WATCH  US  PERFORM  AT  ANPA  JUNE  610 
ATLANTIC  CITY— BOOTH  NO.  714 

RAYTHEON  GRAPHIC  SYSTEMS 
528  BOSTON  POST  ROAD  I 

SUDBURY.  MASS.  01776  I 

(617)443-9521  EXT.  2816  I 


RAYTHEON 


Thomson,  Southam  accused 
of  trade  restraint  conspiracy 


Thomson  Newspapers  Ltd.  and  South¬ 
am  Inc.,  Canada’s  two  largest  newspaper 
chains,  have  been  charged  by  the  Cana¬ 
dian  government  with  conspiring  to  “un¬ 
duly  lessen  competition”  and  with 
“merging  and  monopolizing  the  produc¬ 
tion  and  sale  of  major  newspapers”  in 
four  cities. 

Eight  charges  have  been  filed  under 
sections  32  and  33  of  the  Combines  Inves¬ 
tigation  Act — seven  against  the  chains 
and  one  against  an  employee  of  Southam 
Inc. 

Claude  Thomson,  a  Toronto  lawyer  re¬ 
tained  by  the  federal  justice  department 
to  prosecute  the  case,  said  there  are  three 
conspiracy  charges  and  four  merger  and 
monopoly  charges  against  the  two  chains 
and  their  nine  subsidiaries. 

The  main  conspiracy  charge,  he  said, 
alleges  that  between  1978  and  1980  the 
chains  conspired  to  lessen  competition  in 
daily  English-language  newspapers  in 
Montreal,  Winnipeg,  Vancouver  and 
Ottawa. 

Conspiracy,  monopoly  and  merger- 
related  charges  were  also  laid  against  the 
chains  with  regard  to  both  the  closing  of 
the  Montreal  Star  in  1979  and  the  Win¬ 
nipeg  Tribune  in  1980. 

William  Carradine,  senior  vicepresi¬ 
dent  of  Southam  Inc.,  was  charged  with 


attempting  “to  impede  or  prevent  an  in¬ 
quiry  from  being  conducted,  by  tearing, 
mutilating  and  attempting  to  destroy 
and.  .  .  hide  documents,”  Thomson 
said. 

Three  officials  named  as  unindicted  co¬ 
conspirators  include:  Gordon  Fisher, 
president  of  Southam;  John  Tory,  a 
Thomson  director;  and  George  Currie, 
who  was  president  of  FP  Publications 
Ltd.  when  it  was  absorbed  by  the  Thom¬ 
son  organization  in  1980. 

The  trio  were  charged  with  taking  part 
in  the  conspiracy  activities. 

The  charges  result  from  an  investiga¬ 
tion  by  the  federal  Department  of  Con¬ 
sumer  and  Corporate  Affairs  into  the 
closings  last  August  27  of  the  Thomson- 
owned  Ottawa  Journal  and  the  Southam- 
owned  Winnipeg  Tribune  and  the  earlier 
closing  of  the  Montreal  Star. 

The  government  alleges  competition 
was  lessened  in  Montreal  by  the  1979 
closing  of  the  Star  and  the  acquisition  one 
year  later  of  the  paper’s  assets  by  the 
Southam-owned  Montreal  Gazette.  The 
city  has  only  one  English-language  daily 
newspaper. 

When  the  Thomson-owned  Ottawa 
Journal  closed,  the  city  was  left  with  one 
English  language  daily.  The  Citizen, 
which  is  owned  by  Southam.  When  the 


Southam-owned  Winnipeg  Tribune 
closed  and  Thomson  purchased  some  of 
its  assets,  the  city  was  left  with  the  Thom- 
son-owned  Free  Press  as  its  only  daily 
newspaper. 

The  government  alleges  that  after  the 
Montreal  Star  was  closed,  Thomson  and 
Southam  collaborated  on  a  deal  that 
allowed  Southam  to  buy  certain  assets  in 
Montreal  and  later  allowed  Thomson  to 
buy  some  Southam  in  Winnipeg.  The  two 
mergers  “lessened  competition  to  the  de¬ 
triment  or  interests  of  the  public”  in  Mon¬ 
treal  and  Winnipeg,  the  government 
alleges. 

The  government  contends  that 
although  there  was  no  shutdown  in  Van¬ 
couver,  Thomson  agreed  to  sell  its  50% 
share  in  Pacific  Press  Ltd.  to  Southam. 
Before  the  transaction.  Pacific  Press  pub¬ 
lished  both  the  Thomson-owned  Sun  and 
the  Southam-owned  Province. 

In  the  three  conspiracy  charges — one 
in  connection  with  the  Montreal  case,  one 
in  connection  with  the  Winnipeg  case, 
and  one  in  connection  with  the  principal 
charge — the  corporations  could  face  fines 
of  up  to  $1  million  for  each  count. 

In  the  four  merger  and  monopoly 
charges — one  merger  and  one  monopoly 
charge  relating  to  the  Montreal  case,  one 
merger  and  one  monopoly  charge  relating 
to  the  Winnipeg  case — there  is  no  stated 
maximum  penalty  in  the  Combines  Inves¬ 
tigation  Act. 

Carradine  could  be  fined  a  maximum  of 
$5,000  or  two  years  in  jail,  according  to 
the  government  attorney. 

On  advice  of  their  attorneys,  officials 
for  the  chains  have  declined  to  comment. 


Publishing  changes  hiked 
Southam  and  Thomson  debt 


Realignment  of  the  newspaper  struc¬ 
ture  in  Canada  in  the  past  year  has  swel¬ 
led  the  long-term  debt  obligations  of  both 
Southam  Inc.  and  Thomson  Newspapers 
Ltd. 

At  the  close  of  1980,  Southam  owed 
$125.4  million,  as  compared  to  $27.2  mil¬ 
lion  at  the  end  of  1979,  and  Thomson’s 
long  term  debt  of  $88.3  million  now  is 
more  than  double  the  1979  debt. 

Annual  stockholder  reports  of  the  com¬ 
panies  explain  the  reasons  for  incurring 
heavy  increases  in  debt.  Southam  man¬ 
agement  says  it  considers  a  debt  level  of 
115%  of  stockholders’  equity  to  be  an 
appropriate  use  of  the  company’s  lines  of 
credit  in  a  period  of  record  interest  rates. 

Some  of  the  expense  went  for  remodel¬ 
ing  the  former  home  of  the  Montreal  Star 
to  accomodate  an  expanded  Montreal 
Gazette,  and  another  large  sum  was  used 
to  start  up  a  new  Edmonton  Journal  plant 
with  updated  printing  technology.  The 
total  cost  of  the  new  Calgary  Herald  plant 
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will  be  about  $60  million,  of  which  $40 
million  was  paid  in  1980. 

A  major  item  for  Southam  also  was  its 
acquisition  of  Thomson’s  one-third  in¬ 
terest  in  the  Montreal  Gazette  and  half  of 
Pacific  Press  which  publishes  the  Van¬ 
couver  Sun  and  Province.  The  agreement 
called  for  $57,250,000  and  the  Southam 
report  notes  that  carrying  costs  between 
the  date  of  purchase  in  August  and  year- 
end  exceeded  the  enlarged  equity  in  the 
earnings  of  both  properties. 

After  10  years  of  before-tax  losses 
amounting  to  $16.8  million  and  a  forecast 
of  a  $4  million  deficit  for  1980,  Southam 
closed  the  Winnipeg  Tribune  in  August. 
Losses  for  the  year  to  date  and  termina¬ 
tion  obligations  amounted  to  $6.8  million 
net  of  tax,  according  to  management’s 
statement. 

Finally,  Southam  had  to  meet  addition¬ 
al  expenses  in  relation  to  the  Ottawa 
Citizen's  sudden  growth  due  to  the  clos¬ 
ing  of  the  Ottawa  Journal.  Although  there 


were  substantial  gains  in  advertising  and  | 
circulation,  the  Citizen  “made  no  price  i 
adjustments  while  the  market  was  settling  | 
into  a  new  equilibrium,”  the  shareholders  1 

were  told. 

Reporting  for  the  first  quarter  of  1981 , 
president  Gordon  Fisher  said  results  for 
all  of  the  Southam  companies  were  ahead  ^ 
of  expectations  and  interest  charges  on 
the  debt  are  expected  to  bear  less  heavily 
on  future  results. 

The  financial  statement  shows  some 
bank  loans  due  from  1982  to  1985  carrying 
interest  rates  that  fluctuate  with  the  prime 
as  high  as  21%.  Other  notes  and  loans 
have  interest  charges  of  around  10%.  The 
largest  installment  of  debt  repayment  due 
in  1982  is  $44.2  million. 

Thomson’s  annual  report  discloses  that 
sale  or  closure  of  some  assets  acquired  in 
the  purchase  of  FP  Publications  Ltd. re¬ 
duced  the  cost  of  the  transaction  from 
$164.6  million  to  $84.9  million.  The  final 
result  left  Thomson  with  the  FP  Group 
comprising  the  Toronto  Globe  and  Mail, 
Winnipeg  Free  Press,  Victoria  Times- 
Columnist,  Lethbridge  Herald,  a  rotogra¬ 
vure  printing  house  in  Montreal,  a  tele¬ 
phone  directory  publishing  operation  in 
Calgary  and  other  minor  assets. 

(Continued  on  page  105) 
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Michigan  pubiisher  sues  Panax  Corp. 


The  Panax  Corporation  is  being  sued  published  a  full-page  ad  directed  to  its 
for  $1.5  million  by  the  Dearborn  (Mich.)  advertisers.  The  ad  read  in  part — “Don't 
Publishing  Co.  and  the  Suburban  (Dear-  be  fooled  by  unsupported  circulation 
bom)  Times-Herald  weekly  newspapers,  claims.” 

Also  being  sued,  in  addition  to  Panax,  Times-Herald  publisher  Frank  Bewick 
are  Shirley  H.  (Hank)  Henry,  publisher  of  contends  that  he  suffered  damages  to  his 
the  Panax-owned  Dearborn  Press  &  business  reputation  and  as  a  result,  lost 
Guide,  a  weekly  publication,  and  Ernest  advertisers  and  was  forced  to  close  down 
Nagy,  publisher  of  the  Melius  Newspap-  his  publishing  operations  in  several 
ers.  Melius  is  owned  by  Panax.  downriver  communities.  (He  still  pub- 

(Panax,  which  at  one  time  owned  six  Itshes  in  Dearborn.) 
daily  and  46  non-daily  newspapers  in  Nagy  said  the  ad  published  by  his 
Michigan,  Illinois  and  Indiana,  recently  newspaper  on  November  28,  1979  was 
insitituted  a  plan  of  complete  liquidation  not  aimed  at  the  Times-Herald,  but  only 
of  its  assets.)  cautioned  advertisers  to  check  newspap- 

The  legal  complaint  alleges  that  Panax,  circulation  figures  in  general.  Nagy 
Henry  and  Nagy  published  a  full  page  ad  *  unfortunate  that  Bewick 

on  November  27,  1980  in  the  Press  &  assumed  the  ad  referred  to  the  Times- 
Guide,  stating  that  the  Times-Herald  had  Herald. 

a  circulation  of  7,708  and  that  the  source  The  complaint  further  contends  that 
was  “figures  taken  from  the  latest  ABC  eight  employees  of  the  Times-Herald 
Audit  Reports  and  Publisher  state-  were  allegedly  “hired  away”  by  Henry 
ments.”  Dearborn  Publishing  Co.  claims  and  Nagy,  acting  for  the  Press  &  Guide 
that  circulation  figures  filed  with  the  U.S.  and  the  Melius  Newspapers. 

Post  Office  were  16,600,  and  not  7,708.  Both  the  Press  &  Guide  and  the  Melius 
The  legal  complaint  also  contends  that  Newspapers  are  in  direct  competition 
the  November  27  ad  in  the  Press  &  Guide  Times-Herald. 

was  a  continuation  of  the  program  that  The  lawsuit  was  adjourned  on  two 
Panax  and  Nagy  allegedly  instituted  in  separate  occasions  (March  13  and  April 
the  suburban  Detroit  area  on  November  10)  and  is  scheduled  to  be  heard  on  May 

28,  1979,  when  the  Melius  Newspapers  29  before  Circuit  Judge  Myron  Wahls. 


Thomson  Newspapers  Inc.,  the  sub¬ 
sidiary  that  owns  newspapers  in  the  Un¬ 
ited  States  with  aggregate  daily  circula¬ 
tion  of  1,100,200 — second  to  the  Cana¬ 
dian  group’s  1,166,700 — provided  finan¬ 
cial  help  for  the  FP  acquisition  by  declar¬ 
ing  a  substantial  dividend. 

The  report  to  shareholders  says  in  a 
footnote:  “As  it  is  not  intended  that 
Thomson  Newspapers  Inc.  will  pay  di¬ 
vidends  as  a  normal  practice,  the  U.S. 
withholding  tax  on  this  dividend,  amount¬ 
ing  to  $7,677,022,  has  been  shown  in  the 
consolidated  statement  of  income  as  an 
extraordinary  item.” 

Operating  revenue  from  Canadian  op¬ 
erations  was  almost  matched  by  operat¬ 
ing  revenue  from  U.S.  operations — 
$274.3  million  and  $247.7  million,  respec¬ 
tively,  with  operating  income  of  $62.4 
million  in  Canada  and  $99.4  million  in  the 
U.S.  Chairman  K.R.  Thomson  says  in  his 
report:  “The  acquisition  of  additional 
newspapers  in  the  United  States  con¬ 
tinues  to  be  one  of  our  principal  objec¬ 
tives  for  1981.” 

Some  of  the  company’s  promisory 
notes  are  payable  before  June  30,  1981 
with  interest  at  106%  of  the  U.S.  prime 
rate.  Some  longer  term  notes  carry  in¬ 
terest  equal  to  80%  of  the  U.S.  prime. 


With  NEWSPLUS/3000 

newspaper  management  systems. 


At  (Dollier-Jackson,  we  know  how  busy  your  business  and  circulation 
staff  is  already.  But,  busy  or  not,  the  future  is  still  coming  at  you  with 
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The  suit  was  filed  in  U.S.  District  Court 
in  Flint,  Michigan,  in  late  April. 

The  County  Press  editor,  in  announc¬ 
ing  the  suit  to  readers,  said,  “We’ve  been 
trying  for  months  to  get  the  News  to  re¬ 
lease  the  column  to  us  but  their  lawyers 
don’t  pay  any  attention.  I  feel  a  bit  like 
David  facing  a  Goliath  of  a  metro  paper. 
We  don’t  like  taking  it  to  court,  but  we 
feel  the  issue  of  a  Detroit-based  newspap¬ 
er  claiming  Lapeer  County  as  their  ‘terri¬ 
tory’  is  important  enough  to  fight  for  our 
readers.” 

The  suit  was  filed  against  the  News  and 
the  syndicate,  with  the  County  Press 
alleging  that  the  agreement  between  the 
News  and  the  syndicate  unreasonably 
restrains  interstate  trade  and  commerce 
and  that  the  exclusive  territory  agree¬ 
ment  between  the  two  is  arbitrary  and 
unreasonable. 


Syndicates 


By  Lenora  Williamson 


New  marriage/ divorce  coiumn  set  for  June 


Now  for  the  fun  side  pf  family  rela¬ 
tionships  in  the  80’s.  Bob  fhaves  and  Rex 
May  are  teamed  in  the  daily  comic  panel 
“Smithereens”,  newly  launched  by  Un¬ 
ited  Feature  Syndicate.  It  portrays  antics 
of  the  Smith  Family — a  collection  of 
grandparents,  parents,  children,  and  dog. 


Whether  by  coincidence  or  intent,  be-  dren’s  Medical  Center,  Dallas,  and  super¬ 
ginning  in  June — that  traditional  month  of  vises  psychology  interns  at  the  South- 
romance  and  marriage — the  four-year  old  western  Medical  School.  He  is  a  consul- 
“After  Divorce”  column  will  debut  in  tant  school  psychologist  and  conducts 
new  design  and  re-titled  “On  Marriage  workshops  for  separated  and  divorced 
and  Divorce.”  people. 

Dr.  Melvyn  Berke  and  Joanne  B.  Grant,  who  was  born  in  Grand  Junc- 
Grant,  Dallas  co-authors  of  the  column  tion,  Colorado,  and  grew  up  on  a  sheep 
distributed  by  the  Register  and  Tribune  ranch,  married  at  18  after  having  attended 
Syndicate  ,  say  the  change  reflects  grow-  Texas  Christian  University  for  a  year, 
ing  need  for  increased  coverage  of  all  During  her  marriage,  she  acquired  an  ex¬ 
aspects  of  today’s  complex  relationships  tensive  background  in  business  manage- 
in  marriage  and  divorce — and  after  di-  ment  in  plastics  and  commodities  and 
vorce.  used  that  to  bridge  the  gaps  in  going  from 

With  divorced  persons  now  termed  the  a  15-year  marriage  to  a  single  parent  lifes- 
fastest  growing  minority  in  America  as  tyle.  In  addition  to  the  column,  she  is  a 
nearly  half  of  today’s  marriages  fail,  businesswoman  and  a  professional  model 
Berke  and  Grant  see  the  column  as  more  and  is  currently  researching  and  prepar- 
important  than  ever  by  offering  more  ing  a  course  designed  for  children  living  in 
comprehensive  and  practical  advice  to  single  parent  homes, 
readers. 

The  columnists  are  co-authors  of  a  new 
book,  “Games  Divorced  People  Play” 

(Prentice  Hall),  in  which  they  declare  that 
divorce  is  the  “second  most  stressful 
thing  that  can  happen  to  a  person,  next  to 
death.” 

Berke  and  Grant  met  at  a  seminar  and 
began  “brainwashing  and  the  column  was 
an  outbreak  of  that,"  Grant  says.  Each 
was  divorced — Berke  after  16  years  of 
marriage  and  Grant  after  15  years. 

Berke,  who  holds  his  Ph.D.  in  clinical 
psychology  from  Louisiana  State  Uni¬ 
versity,  accepted  a  joint  appointment  in 
pediatrics  and  psychiatry  at  the  Universi¬ 
ty  of  Texas  Southwestern  Medical  School 
following  graduation.  In  1970,  he  left  the 
full-time  faculty  to  enter  private  practice. 

Dr.  Berke  retains  a  staff  position  at  Chil- 
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‘MKr  I  HAVE  A  Few  WFVWHtS 

TO  collect  TH®0CHTS 


A  look  at  the  new  "Smithereens." 

Thaves,  whose  “Frank  &  Ernest” 
comic  debuted  in  1965  and  is  distributed 
by  Newspaper  Enterprise  Association,  is 
the  man  behind  the  new  panel.  Thaves 
and  his  collaborator/co-writer.  May, 
have  worked  together  since  1975  but  this 
is  their  first  co-created  panel. 

The  two  have  never  met  but  communi¬ 
cate  via  telephone.  Thaves  lives  in  Cali- 
The  Lapeer  County  Press,  a  21,000-  fornia  and  May  in  Indiana.  Their  work 
weekly  in  Lapeer,  Michigan,  wants  to  habits  and  backgrounds  are  quite  diffe- 
buy  Andy  Rooney’s  column  and  has  gone  rent. 

to  federal  court  to  try  to  get  it.  Before  “Frank  &  Ernest”,  Thaves 

Editor  Lynn  Myers  says  she  has  long  worked  as  an  industrial  psychologist  and 
admired  Rooney’s  amiable  wit  and  his  still  does  some  consulting  work.  May’s 
clear  view  of  the  way  things  ought  to  be  employment  background  includes  work- 
and  thinks  his  down-home  philosophy  ing  on  a  hamster  farm,  as  a  supermarket 
would  be  enjoyed  by  readers  in  the  area,  clerk,  Pinkerton  guard  and  in  Army  in- 
Rooney’s  television  commentary  is  a  reg-  telligence.  He  was  a  contributing  editor  of 
ularfeature  of  “60  Minutes”  on  Sundays.  National  Lampoon  and  has  sold  cartoons 
But  the  Chicago  Tribune-New  York  to  other  magazines.  May  and  his  wife 
News  Syndicate  won’t  sell  the  column  to  Jean  have  two  young  daughters  at  home 
the  County  Press.  The  column  runs  in  the  in  West  Terre  Haute,  Indiana,  and 
Detroit  News,  which  was  one  of  the  first  Thaves  and  his  wife  Katie  are  in  Manhat- 
to  run  it  and  feels  “very  protective  of  it”,  tan  Beach.  Their  two  children  are  in  their 

says  Myers.  20s. 
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Tribune  Co.  unit 
to  test  cabie 
deiivered  info 

American  Television  and  Communica¬ 
tions  Corporation  (ATC)  and  the  Orlando 
(Fla.)  Sentinel  Star  will  test  consumer 
demand  for  a  cable-delivered  home  in¬ 
formation  service  later  this  year. 

The  project  will  complement  the  de¬ 
velopment  of  other  text  services  by  the 
Tribune  Company,  Sentinel  Star’s  parent 
company,  and  the  recently  announced 
satellite-delivered  national  teletext  ser¬ 
vice  of  Time  Inc.,  ATC’s  parent  com¬ 
pany. 

The  service  will  be  comprised  primari¬ 
ly  of  news  and  information  services  from 
the  Sentinel  Star. 

The  Orlando  service  will  be  delivered 
initially  to  selected  homes  in  the  market 
by  Orange/Seminole  Cablevision,  ATC’s 
Orlando  cable  television  system.  The  ser¬ 
vice  will  also  test  the  demand  for  other, 
more  specialized  offerings,  such  as  a 
financial  transaction  service,  travel  plan¬ 
ning,  catalogue  information  and  program- 


Justice  Dept, 
alters  guidelines 
on  Fol  disclosure 

The  way  the  Justice  Department  hand¬ 
les  lawsuits  steming  from  public  requests 
for  government  information  under  the 
Freedom  of  Information  Act  changed 
substantially  this  week  as  the  Reagan 
Administration  lifted  guidelines  which,  in 
effect,  discouraged  the  witholding  of  in¬ 
formation. 

Attorney  General  William  French 
Smith  said  the  Justice  Department  will 
now  defend  all  Freedom  of  Information 
suits  brought  against  government  agen¬ 
cies  unless  it  determines  that  the  with¬ 
holding  of  information  is  either  legally 
unsound  or  likely  to  lead  to  a  suit  which 
could  jeopardize  the  ability  of  other  gov¬ 
ernment  agencies  to  protect  records.  The 
Justice  Department  normally  defends 
federal  agencies  in  Fol  suits. 

The  move  lifted  guidelines  which  re¬ 
quired  government  agencies  to  prove  that 
the  disclosure  of  specific  information 
would  be  “demonstrably  harmful”  to  the 
government  before  the  Justice  Depart¬ 
ment  would  agree  to  defend  the  agency  in 
an  Fol  suit.  Those  guidelines,  established 
by  former  Attorney  General  Griffin  Bell, 
were  intended  to  encourage  disclosure 
and  to  cut  down  on  the  number  of  Fol 
suits  defended  by  the  Justice  Depart¬ 
ment. 

At  the  same  time,  it  was  disclosed  that 
the  Reagan  Administation  is  considering 
a  formal  review  of  the  act  itself. 
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med  instruction,  which  may  be  added  in 
the  future. 

The  initial  test  will  begin  late  this  year 
and  continue  through  1982. 

Among  the  primary  items  to  be  offered 
in  the  24-hour-a-day  service  will  be  news, 
news  analysis,  sports  results  and  human 
interest  stories  from  a  wide  range  of  local 
and  national  news  sources;  local  and 
national  business  and  financial  news; 
self-help  information  tailored  to  local  in¬ 
terests  on  such  topics  as  health  and  home 
improvement;  local  entertainment  list¬ 
ings  and  reviews;  and  consumer  informa¬ 
tion. 

One  proposed  feature  will  be  advertis¬ 
ing  targeted  to  cable  subscribers,  with 
special  discounts  available  exclusively  to 
the  service’s  subscribers. 

ATC  presently  has  information  chan¬ 
nels  in  collaboration  with  newspapers  in 
Murray  and  Mayfield,  Kentucky,  and  in 
Eau  Claire,  Wisconsin. 

Shield  bill  defeated 

The  Massachusetts  State  Senate  has 
defeated  an  absolute  shield  bill,  22-6.  The 
state  legislature’s  Judiciary  Committee, 
10-4,  had  approved  the  bill,  which  would 
have  provided  total  protection  to  repor¬ 
ters — exempting  them  from  having  to  dis¬ 
close  sources  or  any  other  governmental 
body  with  subpoena  power.  Shield  leg¬ 
islation  has  been  filed  and  defeated  in 
Massachusetts  for  the  past  several  years. 


Cable  tv 

(Continued  from  page  12) 


Arizona  wrong,”  Soldwedel  remarked. 
“It  destroyed  the  tv  market.  I  told  them, 
‘You  need  the  local  newspaper  more  than 
you  need  local  tv.’  The  ad  agencies  are 
accepting  that  now.” 

Pays  his  operator 

Soldwedel  pays  his  system  operator 
20%  of  his  gross  revenues  to  lease  his 
channels.  As  part  of  his  deal  with  the 
cable  company,  the  system  operator  paid 
for  all  outside  equipment  and  Soldwedel 
only  had  to  pay  the  cost  of  installing  a 
character  generator  and  other  cable  link¬ 
up  equipment  in  his  newspaper’s  offices. 

His  lease  for  the  four  channels  extends 
for  five  years,  with  two  five  year  options; 
the  total  time  of  15  years  adding  up  to  the 
duration  of  the  cable  operator’s 
franchise. 

Soldwedel  also  has  a  “gentlemen’s 
agreement”  to  sell  local  ads  for  the  sys¬ 
tem’s  other  cable  channels.  Since  Sold¬ 
wedel  bears  the  cost  of  videotape  produc¬ 
tion  of  the  ads,  the  agreement  calls  for  the 
operator  to  get  20%  of  the  revenues. 

“We’re  selling  ads  for  everything 
they’ve  (cable  system)  got,”  Soldwedel 
said. 


A  Syndicated  Bridge  Columnist 
Should  Be  a  Winner. 

B.  Jay  Becker 

is  a  Winner! 

Winner  of  the  1981  Vanderbilt  Knockout  Team 
Championship  at  the  American  Contract  Bridge 
League’s  Spring  Nationals.  His  eighth  such  title. 

And  in  1982  he  will  represent  the  United  States 
in  the  World  Championship  Rosenblum  Cup. 

Don’t  your  readers  deserve  a  winner? 

Contract  Bridge 

by  B.  )ay  Becker 

7  times  a  week. 

For  additional  information  contact  Dick  Fales,  National  Sales 
^  Director,  at  800-223-7383  or  2 1 2-682-5600. 

Feal-wres  Synclica‘l’« 

235  East  45th  Street,  New  York,  N.Y.  10017 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS  ! 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  | 

NEWSPAPER  BROKERS 

ASTROLOGY 

MONEY 

CURRENTLY  published  journalist  seeks  new 
horizons  for  weekly  column.  Both  economic 
and  general  orientations  offered.  Samples.  J 
Byrne,  809  21st  St,  NW,  Washington  DC 

"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

AUTOMOTIVt 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers’  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940:  (914)  692-4572. 

REAL  ESTATE 

cNcnGY 

SPRING  SALE!  Low-cost  summer  energy  sav¬ 
ers  in  five  snappy  1000  word  parts.  Pull  read¬ 
ers,  summer  ads  with  columnists  used  by  Chi- 

HOUSE  CALLS — National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Hem¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

las”Morning  News.  Energy  Notebook,  Box  600, 
New  York  NY  10268;  (201)  795-5444. 

TRAVEL 

GENERAL 

BUDGET  TRAVEL  COLUMN 

Tips  to  save  readers'  dollars.  Featured  Toronto 

FOR  THE  ONE  publisher  in  10  really  serious 

Globe  and  Mail.  750  words.  Free  samples.  Box 
2316,  Editor  &  Publisher. 

local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 

WEEKLY 

answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

BRIGHTEN  your  paper  without  spending  a 
cent.  Free  weekly  columns  with  art. 

How  To  Stretch  Your  Shopping  $$$ 

HUMOR,  info,  puzzles,  cartoons  galore.  Cata¬ 
log,  cartoon  leaflet,  etc.  $1,  Dickson,  17700 
Western  69s,  Gardena  CA  90248. 

College  Maze:  Tips  For  Students 

Solo:  Starting  A  Small  Business 

Write:  News  Service,  Seattle  Pacific  Universi¬ 
ty,  Seattle  WA  98119. 

TEN  BILLION  YEARS . NOSTALGIA,  NOS- 

TALGIA!  VANTAGE  POINT  by  Bern  Williams 
comments  humorously  on  the  news;  daily, 
semi-weekly  or  weekly.  Dickson-Bennett, 

DEADLINE  APPROACHES.  Still  too  much 
white  space  to  fill?  You  don't  worry  if  you've 
subscribed  to:  FNS,  RD  3,  Gansevoort  NY 
12831. 

"INTERESTING  WORLD"— by  the  other  Abby, 
Abby  Berg.  Popular  topical  column  of  wit  and 

HOLLYWOOD 

wisdom  on  the  human  scene.  $5  weekly,  4 
weeks  free,  700  words.  Camera  ready.  Berg 

INSIDE  HOLLYWOOD  EXCLUSIVE,  jam  pack- 

Features,  Box  23,  Kenoza  Lake  NY  12750. 

ed  gossip  column  with  exciting  new  slant.  Opi¬ 
nionated  but  not  libelous.  $15  weekly.  Inter¬ 
link  Communications,  6399  Wilshire  700,  Los 
Angeles  CA  90048. 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Dept. 

I  RE:  JOINING  THE  SYNDICATE 


If  you’re  involved  in  seliing  a  coiumn,  cartoon,  comic  strip  or 
other  feature  material  to  weekly  or  daily  newspapers,  that’s 
strictly  syndicate  business.  That’s  why  we  think  it  would  be 
wise  for  you  to  be  represented  in  the  pages  of  E&P  Classifieds. 
Your  Features  Availabie  ad  couid  heip  you  reach  a  large  per¬ 
centage  of  America’s  editors  and  publishers.  And,  you  can 
save  with  our  low  contract  rates.  Use  the  order  blank  in  this 
issue  or  caii  us  for  more  information. 


E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


FOR  SALE— Iv/stage  rights  to  a  txx)k  of  3  closet 
plays.  For  information  write:  md  Books,  26313 
Purissima  Rd,  Los  Altos  Hills  CA  94022. 

NATIONAL  HOME  MAGAZINE  OFFERS 
OPPORTUNITY  TO  JOIN 
FRANCHISE  PROGRAM 
Individuals  or  firms  with  advertising  or  pub¬ 
lishing  experience  are  being  sought  in  major 
market  areas  to  publish  local  edition  of  national 
home  magazine.  For  more  information  contact 
Tom  Edwards.  1001  Home/Decorating  Ideas, 
225  Mam  St,  Farmingdale  NY  1173^  (516) 
293-3130. 

START  YOUR  OWN  WEEKLY— Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

TRAVEL  MAGAZINE 

Local  affiliates  being  selected  for  expansion  of 
leading  US  travel  magazine.  Presently  reaching 
1,200,000  readers  weekly  in  60  regional  edi¬ 
tions.  Excellent  profitability  and  management 
training  provided.  Contact:  Roger  Thrailkill, 
TRAVEIHOST  Magazine.  PO  Box  31768,  Dal¬ 
las  TX  75231;  (800)  527-1782. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership,  ! 
loan  depreciation  and  insurance  purposes.  ! 
Sensible  fees.  Brochure.  Marion  R  Krehbiel,  | 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207.  | 

ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts  I 
experience.  Edwin  0  Myer,  Broker,  One  North  I 
5th  St,  Richmond  VA  23219;  (804)  643-  : 
7816.  I 

HEMPSTEAD  &  CO  j 

Newspaper  appraisers  and  brokers.  Write  or  i 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033;  (609)  795-6026. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY.  INC.  PO 
Drawer  12428,  Panama  City  FL  32401.  | 

NEWSPAPER  BROKERS  i 


BILL  MATTHEW  COMPANY  conducts  profes-  ! 
sional,  confidential  negotiations  for  sale  and  I 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS  | 

PO  Box  86.  Headland  AL  36345  i 

Wayne  Chancey  (205)  693-2619  ! 

Jim  Hall  (205)  566-7198  i 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS  < 

A  Division  of 

Graphic  Management  Associates,  Inc  ; 

11  Main  St,  Southboro  MA  01772 

(617)  481-8562  | 

IN  ADDITION  to  the  help  in  buying  we  afford  I 
continuing  service  in  making  your  efforts  sue-  1 
cessful.  NEWSPAPER  SERVICE  CO,  INC.  PO  I 

Drawer  12428,  Panama  City  FL  32401.  j 

IF  YOU  WANT  TO  SELL  YOUR  NEWSPAPER  I 

IN  1981  CONTACT  US  NOW!  j 

We  have  potential  buyers  for  solid  publications  ! 
in  Illinois,  Iowa,  Wisconsin  and  Indiana.  Call  or  | 
write:  I 

Roy  Holding  &  Associates,  PO  Box  212,  Galva  ; 
IL  61434,  phone  (309)  932-2770.  j 

Appraisals  made  throughout  the  Midwest.  i 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 

JAMES  J  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPERS  FOR  SALE 

ABSENTEE  owner  seeks  to  sell  long- 
established  rural  county  seat  weekly  newspap¬ 
er.  Low  down  payment,  long-term  payout.  More 
that  4500  paid  circulation  and  close  to  break¬ 
even.  Well-equipped.  Write  Box  2227,  Editor  & 
Publisher.  Give  full  details  on  yourself,  includ¬ 
ing  financial  resources  and  newspaper  experi¬ 
ence. 

AWARD-WINNING  weekly  in  rapidly  growing 
two-season  community  in  Zone  5.  Paid  circula¬ 
tion  3000,  grossing  $175,000.  Owner  willing 
to  retain  partial  interest.  Contact  Margot  Wun- 
dram,  Lee  Dirks  &  Associates;  (313)  259- 
0080. 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  Fabulous 
prospects.  (408)  624-3763. 

COUNTY  SEAT  WEEKLY.  Warm  Zone  4  Sun- 
belt  region.  Excellent  potential  for  growth. 
Ideal  family  operation.  Reasonable  price.  Rep¬ 
ly  Box  2354,  Editor  &  Publisher. 

GROWING  ZONE  7  suburban  weekly  grossing 
$100,000  with  excellent  potential  for  future. 
Business  community  expanding,  city  has  35% 
annual  growth  rate.  Excellent  recreational  faci¬ 
lities  in  area  plus  driving  distance  to  metro 
areas.  Owners  changing  profession.  Box  2343, 
Editor  &  Publisher. 

ILLINOIS  WEEKLY  and  regional  shopper; 
$270,000  gross  last  year  and  growing;  stable 
economic  climate  in  rich  agricultural  area.  Can 
be  bought  for  less  than  gross.  Roy  Holding  & 
Associates,  PO  Box  212,  Galva  IL  61434; 
(309)  932-2270  days,  932-2642  evenings. 

I  ILLINOIS  WEEKLY  tabloid  ready  for  expansion. 

;  $150,000  gross.  Priced  to  sell  at  $40,000  or 
$25,000  cash.  Excellent  opportunity.  Box 
I  2345,  Editor  &  Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


SUNBELT  ABC  daily  and  4  weeklies.  3  times 
BOSS.  Generous  terms. 

ARKANSAS  unopposed  county  seat  weekly. 
Gross  $385M.  $800M. 

2  KENTUCKY  county  seat  weeklies.  $145M 
and  $135M.  Owner  terms. 

ZONE  6  long  established  semi  weekly,  total 
market  coverage.  Owner  takes  home  over 
$100M  out  of  I580M  gross.  Long  payout  at 
9V5%  after  29%  down.  Have  fun  in  the  sun. 

2  MISSISSIPPI  county  seat  properties.  Un¬ 
opposed. 

James  White,  Box  783,  McMinnville  TN 
V4  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years.  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa,  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
pacluge,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 

MAGAZINE — Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE.  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

TWO  MONTHLY  trade  tabloid  newspapers  lo¬ 
cated  in  San  Francisco  Bay  area.  Established 
thirteen  years.  Owner  wants  to  retire.  Will  gross 
over  $200,000  in  1981.  Full  production  facili¬ 
ties  and  equipment  included  in  price.  Owner 
will  help  finance.  Principals  only.  Contact  Box 
2314,  Editor  &  Publisher. 


ZONE  5  Ohio  weekly,  13,000  circulation, 
$75,000  gross,  city  and  state  university 
saturation,  excellent  growth  potential,  owner 
will  consider  terms.  Box  2305.  Editor  &  Pub¬ 
lisher. 

2600  CIRCULATION  well  established  north- 
east  Texas  weekly.  1980  gross  $86M.  Cash 
flow$41M.  Compugraphic  equipment.  No  real 
estate.  No  job  printing.  $80M  price.  29% 
down,  balance  10  years,  9%.  Husband  and 
wife  can  make  a  good  living  and  let  paper  pay 
for  itself.  Contact  Box  2259,  Editor  &  Pub- 

lisher. _ 

SAN  FRANCISCO/BAY  AREA 
3  year  old  tabloid.  Automotive,  retail  volumes, 
cycles,  etc.  Grossed  $130,000  2nd  year.  Large 
percent  of  advertising  under  contract.  Will  sell 
or  consider  partnership/investor.  (415)  839- 
9763 Of  (415)  482-0187.  Box 2348,  Editor*. 
Publisher. 


NORTHWEST  SEMI-WEEKLY  $600,000. 
Beautiful  area,  well  equipped  plant,  excellent 
terms.  Send  financial  qualifications  with  in¬ 
quiry  to  Box  2358,  Editor  &  Publisher. 


PREMIER  COUNTY  SEAT  weekly  in  the  Caroli¬ 
nes  for  sale;  1 00  years  old;  gross  volume  appro¬ 
ximately  $150,000  annually.  Substantial  real 
estate,  equipment  and  receivables  involved. 
Heavy  cash  requirements;  circulation  2700. 
Contact  Fred  R  Sheheen,  The  Camden  Com¬ 
pany,  PO  Box  9,  Camden  SC  29020;  Tele¬ 
phone  (803)  432-8439. 


SPECIALIZED  Florida  tabloid.  No  competition. 
35,000  circulation  monthly.  Potential: 
100,000  weekly.  Million  if  statewide.  Price 
$100,000.  Year  old  and  near  break-even. 
Reason  for  selling:  Undercapitalized.  Excellent 
for  ad  person.  Consider  investor/merger.  Con- 
fidential.  PO  Box  3707,  Lantana  FL  33462. 


SHOPPERS:  Zone  2.  circulation  26M,  tangi¬ 
bles  $250M,  price  $540M. 

Zone  7/5,  circulation  1 8M .  tangibles  $240M , 
price  $960,  press. 

Several  other  shoppers  Zone  2,  4,  5,  6,  7  and 
8,  prices  $75M  to  $10  million. 

Beckerman  Associates  Inc 
Box  9782,  Ft  Lauderdale  FL  33310 
_ (305)  485-3747 _ 


NEWSPAPERS  WANTED  < 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana. 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


COMPREHENSIVE  CO-OP  SERVICE 
Your  best  way  to  new  advertising  dollars.  We 
place  a  trained  manager  on-the-job.  Our  proven 
system  means  increased  revenue  for  you.  Call 
today  (312)  395-3613  (24  hour  answering  ser¬ 
vice)  or  write  Comprehensive  Co-op  Service  (Di¬ 
vision  Communications  Service  Co).  PO  Box 
423.  Antioch  IL  60002. _ 


CIRCULATION  SERVICES 


WE  OFFER  sound  on-going  development  and 
profit  gains  in  circulation  9.nd/or  TMC  depart¬ 
ments.  Dailies,  weeklies,  snoppers— paid  and 
free.  Phone  (312)  395-3613  (24  hour  answer¬ 
ing  service)  or  write  COMMUNICATIONS  SER¬ 
VICE  CO.  PO  Box  423,  Antioch  IL  60002. 
(We've  been  serving  publishers  for  27  years). 

ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. _ 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details,  Ink  Recovery  Service  (203) 
443-5890. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  antj  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  —$3.50  per  line.  1  week  —$2.50  per  line. 

2  weeks— $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue  3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiable  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Pvblisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 

CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Address 

City  State  7ip 

Phone 

Classifioation 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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The  Industry’s 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


INDUSTRY  SERVICES  |  EQUIPMENT  &  SUPPLIES 
EVALUATION  SERVICES  j  COMPUTER  SOFTWARE 


ON-TARGET  CRITIQUES  of  your  newspaper,  in 
all  editorial  and  graphic  dimensions,  by  media 
specialist  who,  for  19  years,  developed  stan¬ 
dards  of  original  George  Polk  Memorial  Awards, 
as  curator,  judging  committee  chairman  and 
citations  writer.  J  H  Jaffe  Associates,  Box 
2247,  Editor  &  Publisher. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


\  ACCOUNTS  RECEIVABLE  SOFTWARE  de- 
i  signed  by  a  publisher  to  handle  bookkeeping  in 
I  termsof  "column  inches".  Provides  many  sales 
I  analysis  reports,  aging  analysis,  will  print  daily 
!  cash  and  sales  journals  and  monthly  state- 
I  ments,  will  calculate  "service  charges",  re- 
I  quires  Radio  Shack  Model  II  64K  micro- 
I  computer.  For  sample  reports,  phone  or  write: 

Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
I  54166.  (715)  526-6188. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORA(3E  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley,  (800)  527-1668. 


FOR  RE-DESIGN,  new  logos,  special  sections,  i 
new  formats,  layout,  type  specification,  cir-  ! 
culation  enhancement,  design  critiques,  and  i 
staff  training,  call  or  write:  AMERGRAPHICS&  ■ 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director.  i 


1  MULLER  stuffing  machine  model  227. 
J  S  Graphic  Equipment  (^. 

(214)  387-3128. 


MAGNACRAFT  602  labeler.  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter, 
excellent  shape.  (608)  493-2291. 


MAILROOM  EQUIPMENT 
EXCELLENT  COST  SAVINGS 


FOR  SUPERIOR  REDESIGN  tailored  to  your 
paper,  modern  graphic  ideas,  content  evalua¬ 
tion,  call  The  Stan  Felder  Group  (215)  820- 
7044;  1117  N  26  St,  Allentown  PA  18104. 


EQUIPMENT 
&  SUPPLIES  ! 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  seniice. 
KAMERAK  (213)437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPLIES 


Sheridan  48P  inserter,  single  or  double  de¬ 
livery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Mueller  227  inserter  with  5  stations. 

Mueller  EM  10  with  3  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press  conveyor. 

Bottom  wraps  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 
PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

"The  Newspaper  Mailroom  Specialists" 

BE  SURE  AND  VISIT  OUR 
BEER  GARDEN  BOOTH  1446 
AT  ANPA  IN  ATLANTIC  CITY 


USED  STEEL  CITY  motor  route  tubes.  Only  2-4 
years  old.  4000  green,  7000  orange.  Make  us 
an  offer.  Phone  Jim  Huckle,  Ionia  Sentinel 
(Michigan)  (616)  527-2100. 


4  STA-HI  bottom  wrap  machines,  model 
426R 1 1  currently  in  use  at  a  bundle  rate  of  25 
per  minute.  $2750  each.  Call  Ed  Harding, 
(502)  582-4568  for  details. 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE  j 

Business/Circulation  software  designed  for  | 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system  I 
maintains  total  homes  in  market  area.  Adapt-  I 
able  to  subscriber  only.  Provides  on-line  real  I 
time  update  to  starts,  stops,  senrice  errors.  In-  I 
eludes  route  error  alarm  system  with  real  time  I 
service  error  dispatching.  Includes  PI  A  proces-  | 
sing  with  automatic  vacation  adjustment.  Pro-  | 
duces  all  ABC.  pressrun  and  delivery  man-  | 
ifests.  Bundle  top  wraps  include  start,  stop,  j 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of  I 
other  business  systems  available.  Contact  I 
Creative  Data  Systems,  9809  Wedd  Dr,  Over-  ! 
land  Park  KS  66212;  (913)  381-1109.  I 


STA-HI  251  COUNTER  STACKER.  Complete 
extra  set  of  program  cards.  Box  2357,  Editor  & 
Publisher. 


MISCELLANEOUS 


CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155. 


COMPUGRAPHIC  2961  HS  7  portable  Capko 
ink  fountains.  Beach  Manufacturing— punch, 
brake  and  shear.  Dyna-Flex  plate  washer,  9 
pages.  Best  offer.  J  Richard  Thomas.  (815) 
672-2111. 


NEWSPRINT 


SHOPPER  BILLING  AND  SALES 
INFORMATION  SOFTWARE 
Billing  and  sales  information  system  soft¬ 
ware — Designed  and  developed  by  a  person 
currently  in  the  publishing  business.  Includes 
Data  Base  for  multiple  publications  and  multi¬ 
ple  rate  schedules  and  Output  of  all  billing 
functions  (invoicing,  aged  TB-cash  receipts 
journal  etc)  and  comparative  sales  data  (dollars  | 
and  column  inches)  by  salesperson,  by  , 
account,  and  by  publication.  For  more  informa-  j 
tion  call  Dallas  M  Warrum  at  (616)  381-6396 
before  6:00  PM  (616)  694-4421  after  6:00  ; 
PM  or  drop  me  a  note  at  1583  Wood  Lea  Dr,  | 
Otsego  Ml  49078.  | 


SAVE  UP  TO  50% 

BASF  disk  cartridges  and  flexible  disks  for  all 
makes  of  computer  systems.  Stauffer  Media 
Systems,  PO  Box  1286,  Joplin  MO  64801; 
(417)  782-0280. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  AT  THE 
OFFICIAL  CONTRACT  PRICE 
PLACE  YOUR  ORDER  NOW 

Freight  up  charge  to  some  destinations. 

Box  2124 
Editor  &  Publisher 


NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Paper  Sales.  Mill  Agent;  Affliated: 
The  Paper  Group.  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 
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NEWSPRINT _  _ PLATEMAKING _  _ PRESSES _ I  WANTED  TO  BUY 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


PHOTOTYPESETTING 

AM  COMSET  510.  Perfect  condition,  currently 
in  use.  $5900.  Under  service  contract.  Contact 
Jeff  Thomas  (501)  735-1010. 

AVAILABLE  IMMEDIATELY— Metroset/2  type- 
setter.  Mergenthaler  CorRecterm  MlOO  and 
MlOl  with  punches.  Saxon  C500  copier.  AKI 
PCI-120  keyboard.  Berkey-Ascor  30x14 
vacuum  printer.  8  unit  Dahlgren  DiLitho  in¬ 
stallation.  Baldwin  fountain  solution  mixerwith 
automatic  dispenser.  2  Sheridan  24P  inserters 
with  vacuum  pumps.  Call  Michael  Golden, 
Chattanooga  Times,  Chattanooga  TN  (615) 
756-1234. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 

COMPUWRITER  IV  used  for  company  monthly 
magazine,  annual  report  and  assorted  printing 
material,  (8,  9,  10,  12,  14,  18,  24,  30,  36, 
48,  60  and  72  pt),  spare  parts  kit,  no  font 
strips.  Low  hours,  excellent  condition.  Contact 
Jim  8ass  (502)  426-6455. 

2  COMPUSCAN  model  170's,  serial  numbers 
L4292  and  L4294.  16K  memory,  soft  drives, 
BRPE  interfaces  and  punches,  I/O  boards,  IBM 
1 130  interfaces  and  cables,  PDP  1 1/70  inter¬ 
faces  and  cables,  scanheader  program,  forms 
mode,  prints  and  documentation.  Machines 
are  in  excellent  condition  and  can  be  demons¬ 
trated.  These  machines  each  contain  a  Nova 
1200  computer.  They  are  an  excellent  source 
for  parts  in  servicing  existing  model  170  scan¬ 
ners.  Call  JP  Quinn,  The  Home  News  Pub¬ 
lishing  Co,  New  Brunswick  NJ;  (201)  246- 
5642. 

COMPUTERS:  DEC  PDP8  I,  $2500;  PDP8  E, 
$3500;  Hendrix  terminal  model  5200, 
$1500;  AKI  CIT  70's,  $500;  9100's  $900; 
Alpha  Scanner,  $850(). 

CompStan 
Walter  Stanton 

formerly  President  Stanton  Composing 
(603)  778-0106 
Box  1620,  Seabrook  NH  03874 
Showroom: 

20  Winthrop  St,  Mansfield  MA 

CG  7200,  2961. 

Available  in  June. 

Make  offers  one  or  both.  (208)  634-2123. 

COMPUGRAPHIC  IV’s  (two)  model  B,  high 
range,  excellent  condition.  $6500  each,  ask 
for  Doug.  (201)  772-2121. 

THE  APlOO  SERIES  of  typesetting  terminals 
are  now  ready  for  delivery.  Based  on  the  popular 
Apple  II  computer,  they  offer  versatility  and 
reliability  at  a  low  price.  Powerful  text  editing 
capabilities  and  disk  storage  are  standard  fea¬ 
tures,  not  options. 

INTRODUCING... 

The  newest  of  our  family,  AP800  series  termin¬ 
al.  By  popular  demand,  we  are  now  marketing 
the  PMC-80,  a  workalike  version  of  the  now 
unavailable  TRS-80  model  1.  It  will  support  all 
software  written  for  the  TRS-80  model  1,  in¬ 
cluding  our  famous  TYPSET-80  typesetting 
software.  And  the  best  part  is  the  new  reduced 
prices. 

Our  new,  full  line  catalog  is  now  immediately 
available.  Call  or  write: 

First  Main  Computer  Systems 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 
(214)  634-2860 

WE  BUY  &  SELL  COMPOSITION  EQUIPMENT 
All  makes  *  keyboards  *  fonts  *  spares 
STANCOM  INC  (603)  669-1122 

1  YEAR  OLD  AM  Verityper  510-11,  A-1  perfect 
condition.  Never  had  a  service  call.  $8500.  2 
processors.  1  year  old.  1  new,  1  used.  Both  for 
$1350.  6  type  discs,  A-1  condition,  $600.  1 
processor  stand.  $10.  (312)  687-6140. 


NAPP  platemaking  equipment,  good  condi¬ 
tion,  reasonable  prices.  3  newsprint.  11  plate 
exposures,  2  Twinstar  washout  units.  1  Comet 
dryer.  For  information  call  Ron  Barnett,  Dave 
McKeown,  The  Gazette  (514)  282-2231 , 282- 
2276. _ 

PRESS  CONVERSIONS 

PRESS  MACHINERY  CORP.  230  James  St. 
Bensenville,  Illinois  now  has  a  highly  experi¬ 
enced  team  of  engineers  and  press  erectors  for 
Paper  Width  Changes. 

Our  PWC  department  has  vast  experience  with 
both  Goss  and  Hoe  presses  and  are  qualified  to 
handle  PWC's,  folder  design  and  rebuilding, 
press  modifications  and  press  drives.  For  pro¬ 
fessional  press  modifications  at  competitive 
prices  give  us  a  call — you'll  be  glad  you  did. 
Wess  Machinery  Corporation  (312)  860-5574. 


_ PRESS  PARTS _ 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


_ PRESSES _ 

COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 

COLOR  KING  4  units,  4  roll  stands.  Color  King 
folder— 1973. 

News  King  2  units  (stacked),  2  roll  stands. 

News  King  folder — 1966. 

Baldwin  count-o-veyor  model  105. 

NuArc  flip  top  plate  burner.  30  x  40. 

Lincoln  ink  pump. 

Compressor  2  hp  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately— priced  to  sell. 
Call  Bill  Kirk,  Inter  Web  Systems,  1836  Wood¬ 
ward  St.  Orlando  FL  32803;  (305)  896-4330 
Telex  56-7471. 

21 CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 

2  new  (loss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VI 5A. 

1  Gregg  imprinter. 

6  unit  V15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available.  (415) 
626-7020  or  (408)  496-0666. 

4— GOSS  COMMUNITY  1969,  very  little  use. 
Can  be  seen  running^^ 

4 — Goss  Community  1973,  42"  roll  positions, 
800  hours  on  press. 

4 — Color  King  1965,  needs  some  work.  Will 
sell  cheap. 

4 —  Pacer  reconditioned,  running  side  and 
circumferential,  combination  folder  with 
Vs  fold.  Best  buy. 

5—  Count-O-Veyors  104-105,  1  with  T-table. 
All  rebuilt. 

1 — KJ6  upper  former. 

All  available  for  immediate  delivery. 
Offered  exclusively  by  or  owned  by: 
Offset  Web  Sales  Inc 
PO  Box  211 
Marysville  WA  98270 
or  call  Tim  York  (206)  653-2519 


INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press 

(2  available  for  immediate  delivery). 

5  unit  Harris  V-22  web  offset  press 
Reconditioned  and  available  for  immediate 
delivery,  manufactured  1970. 

5  unit  Econ-O-Web  web  offset  press.  Mfg  1970 
Available  for  immediate  delivery,  priced  to 
sell  quickly. 

9  unit  New  King  web  offset  press  with  KJ8 
folder.  Mfg  1976,  available  Fall.  1981. 

4  unit  Gross  Urbanite  web  offset  press. 

SN  U-737  with  standard  roll  stands  or  Butler 
pasters,  Mfg  1968,  available  for  immediate 
delivery. 

7  unit  Goss  Urbanite  web  offset  press. 

SN  U-725-726.  Mfg  1968,  2  folders,  upper 
former,  1  Tri-Color  unit.  Reconditioned  and 
available  for  immediate  delivery. 

AUXILIARY  ITEMS 

2  Baldwin  count-o-veyors,  model  104. 

3  Ferag  H500  counter-stackers  (1973). 

1  MSI  counter  stacker. 

1  new  paper  rewinder. 

1  Goss  Urbanite  Vi  page  folder. 

3  Butler  32-42-10  pasters.  1976. 

Offered  Exclusively 
by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  42362 

O  N  E.  OFFERS 
Goss  Community.  9  units. 

Goss  Urbanite,  6  units,  two  3-color  units. 
Harris  VI 5A.  3  unn.. 

Harris  V22.  5  units. 

ONE,  Atlanta.  GA 

Phone  (404)  321-3992  Telex  700563 

SUBURBAN  UNITS.  Two  available  with  roll- 
stands.  No  sidelay.  Excellent  condition. 
$10,000  each.  Call  Sid  Simon;  (215)  365- 
1155. 

WESTERN  GEAR  sheeter,  22^-4x36. 

Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  preses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104  A 
counter  stacker;  2  Butler  automatic  splicing 
units  model  3242-10.  We  have  or  can  get  what 
you  need  for  your  press  room  or  mail  room.  We 
do  machinery  moving  and  erecting. 
NORTHEAST  STORAGE  AND  INDUSTRIES 
INC 

(213)  257-7557 


DOUBLE-WIDTH  OFFSET 
Hoe  Lithomatic.  5  units,  1  color  cylinder.  2:1 
double  folder/double  delivery,  substructure 
and  Hoe  RTPs.  224f».  68"  web.  new  1969. 
60,000  IPH.  Ideal  for  newspaper,  supplement 
or  Sunday  magazine  production.  Available  De¬ 
cember.  at  traction  of  new  cost. 

ONE,  Atlanta  GA 

Phone  (404)  321-3992  Telex  700563 

FINCOR  60  HP  motor  and  drive  tor  Goss  SC. 
New,  never  installed.  $10,000.  ONE.  Atlanta 
GA.  Phone  (404)  321-3992:  Telex  700563. 

FOR  SALE:  For  V-22;  6  roll  stands.  2  press 
drives,  guards,  rollers.  RB-1  quarterfolder. 
plus  Mark  5  RC-10  processor.  Robertson  580 
camera,  belt  and  roller  conveyors,  ink  tank, 
light  table.  4'  sink,  more.  Call  Jim  Oates.  (308) 
532-6000. 

GOSS  URBANITE.  3  units,  folder  with  Vi  fold, 
2  pass  oven  with  chill  rolls,  2  Kohler  splicers,  2 
roll  stands — double  rolls  each.  1  mam  drive 
motor  with  console,  press  can  be  seen  in  pro¬ 
duction  and  IS  in  excellent  condition. 
$370,000.  For  appointment  or  information 
call  John  Vondersaar  (213)  245-6446. 

HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vx  and  V(2  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban.  SU 
Goss  Urbanite  Vi  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  TX".  45  V5". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-^00.  AMS.  1290 
I  Central  Av.  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

I  Box  1983,  Editor  &  Publisher. 

30  HP  DC  DRIVE  MOTOR.  2500 or  1750  RPM, 

!  240  volt,  1 50  field  volt.  Small  frame.  For  News 
King  press.  Offset  Web  Sales  Inc,  PO  Box  21 1. 

I  Marysville  WA  98270;  (206)  653-2519. 

j  LATE  STYLE 

COTTRELL  V22/25  AND  845 
I  BOX  273,  EDITOR  &  PUBLISHER. 

j  METRO-SET/2  CRT  phototypesetter.  Contact 
1  John  H  Tarter.  Production  Manager,  Fresno 
I  Bee.  Fresno  CA;  Phone  (209)  441-6324. 

i  NEED  1500  SERIES  GOSS  SUBURBAN 
!  4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
I  ters,  Phillipsburg  and  Pitney-Bowes  inserting 
I  machines;  Cheshire  automatic  labelers,  die 
;  cutters,  sheeters,  Bunn  string  tyers,  envelope 
I  convertingequipment.  vacuum  forming,  shrink 
I  pack,  skin  packaging  and  blister  forming  also 
I  printing  presses  etc.,  plus  Virkotype  and  gold 
:  stamping  equipment.  We  will  assume  all  pick 
I  up  and  transportation  charges  and  pay  in  cash 
I  or  certified  check  in  advance.  Phone  toll  free 
I  (800)  521-55%  or  in  Michigan  (313)  865- 
I  7777. 

!  M.  SELURS  4  ASSOCIATES 

I  PO  Box  1352 

I  Dearborn  Ml  48121 

I  WANTED  TO  BUY:  Goss  Mark  II  unitsand  Goss 
I  3:2  Imperial  folder,  22^4".  UPECO,  PO  Box 
I  455,  Lyndhurst  NJ  0707 1 .  Phone  (20 1 )  438- 
i  3744. 

HELP 

WANTED 

I  _ ACADEMIC _ 

I  PHOTOJOURNALISM  lecturer  to  start  Fall 
I  1981  for  a  one-year  appointment.  Salary 
I  $14,000  for  nine  months.  Experience  in 
I  photocommunication  and  publications 
I  graphics  necessary.  Other  journalism  teaching 
skills  helpful.  Address  letter  of  application. 

I  vita,  and  supporting  materials  to;  Prof  David 
Kent.  Department  of  Communication,  Uni- 
I  versi^ofMiami.POf^x248127.CoralGables 
j  FL  33124  by  May  30.  AA/EEO  Employer. 

PROBABLE  POSITION  starting  Fall  '81  coveT- 
ing  baste  news-editorial  skills,  senior  course  tn 
'  theory  and  applied  research,  advising  student 
1  publication.  Requires  solid,  appropriate  pro- 
I  Sessional  experience  and  MA.  Other  considera- 
;  tions:  evidence  of  teaching  skill  and  commit- 
I  ment.  teaching  or  professional  background  in 
>  public  relations,  photojournalism  or  broadcast 
:  nevrs.  Write:  RE  Stannard  Jr,  Chair.  Journalism 
;  Dept,  Western  Washington  University.  Belling- 
I  ham  WA  98225.  Priority  deadline  May  15. 

I  Affirmative  action/equal  opportunity  employer. 

THE  PROFESSIONALLY  ORIENTED  University 
of  Arizona  journalism  department  has  a  new, 
tenure  track  assistant  professor  opening  to  start 
August  16.  1981.  BA,  ten  years  of  fuil-time 
t  print  news  experience  required.  Applications 
I  must  be  received  by  June  5.  Send  letter  and 
I  resume  to  DW  Carson,  Head.  Journalism  Dept. 

I  University  of  Arizona.  Tucson  AZ  85721.  Equal 
I  opportunity/affirmative  action  employer. 

1  THE  UNIVERSITY  OF  ALASKA-FAIRBANKS 
has  a  9-month  appointment,  pending  budget 
I  and  position  approval,  for  an  assistant  profes¬ 
sor  beginning  August  24.  1981.  This  position 
I  is  responsible  for  teaching  courses  in  the  adver- 
I  tising  sequence  and  one  course  in  basic  photo- 
:  journalism.  Must  have  MA  in  journalism  and 
I  four  years  of  professional  media  experience. 

I  including  at  least  one  year  of  advertising  sales 
:  and/or  design.  Starting  salary  is  approximately 
j  $27,900.  Send  resume  and  names  of  three 
I  references  to  Dr  Mary  Elizabeth  Shutler,  Dean. 

I  College  of  Arts  and  Sciences,  University  of 
I  Alaska.  Fairbanks  AK  99701.  Closing  date  is 
I  June  23  or  until  filled  after  that  date.  UAF  is  an 
;  equal  opportunity,  affirmative  action  employer 
'  and  educational  institution.  Women  and  minor- 
!  ities  are  encouraged  to  apply. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ACADEMIC  1 

ACADEMIC  1 

ADMINISTRATIVE 

ADMINISTRATIVE 

ALASKA’S  only  four  year  journalism  degree 
program  has  a  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  position  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  courses  In  the 
news  editorial  sequence.  Applicants  must  have 
an  MA  In  journalism  and  four  years  of  solid 
media  exjperience.  Starting  salary  Is  approx¬ 
imately  $27 ,900.  Send  resume  and  names  of  3 
references  to  Dr  Mary  Elizabeth  Shutler,  Dean, 
College  of  Arts  and  Sciences,  University  of 
Alaska,  Fairbanks  AK  99701.  Closing  date  Is 
June  23  or  until  filled  after  that  date.  UAF  Is  an 
equal  opportunl^,  affirmative  action  employer 
and  educational  Institution.  Women  and  minor¬ 
ities  are  encouraged  to  apply. 

ASSISTANT  MANAGER  OF  STUDENT  PUB- 
LICATIONS,  Universi^  of  Tennessee,  Knoxvil¬ 
le.  Primarily  responsible  for  accounting  func¬ 
tions  relative  to  accounts  payable/receivable, 
financial  analysis,  compliance  with  university 
and  governmental  fiscal  policies,  national 
advertising.  Minimum  salary  $12, 500/year. 
For  announcement  of  vacancy  and  job  descrip¬ 
tion  contact  Dr  LR  Hyder,  1 1  Communications 
Bldg.  The  University  of  Tennessee,  Knoxville 
TN  37916.  Phone  (615)  974-3231.  Deadline 
of  application  May  29,  1981.  THE  UNIVERSI¬ 
TY  OF  TENNESSEE,  KNOXVILLE  IS  AN 
AFFIRMATIVE  ACTION/EQUAL  EMPLOY¬ 
MENT  OPPORTUNITY  EMPLOYER. 

FACULTY  POSITION  to  teach  courses  in  public 
relations  in  ACEJ-accredited  mass  com¬ 
munications  unit.  Excellent  opportunity  to 
work  with  program  that  has  good  media  con¬ 
tact.  Master's  degree  with  professional  back¬ 
ground  In  public  relations  or  in  the  media.  Ap¬ 
plication  deadline:  May  29.  1981.  Equal 
opportunity.affirmative  action  employer  M/F. 
Send  resume  and  list  of  references  to  Joel  Gam- 
bill.  Dept  of  Journalism  and  Printing.  Arkansas 
State  University,  State  University  AR  72467. 

JOURNALISM 

Tenure  track  position  available  September 
1981  with  specialty  in  public  relations. 
Teaching  assignment  will  IncludeSto  12hours 
of  courses,  and  teach  and  direct  research  acti¬ 
vities.  Master's  degree  plus  work  toward  PhD 
and  five  years  experience  In  public  relations 
required.  Salary  and  rank  dependent  upon 
qualifications.  Send  resume  to  Dr  Mark  Popo¬ 
vich.  Chairman.  Dept  of  Journalism.  Ball  State 
University.  Muncie  IN  47306.  Applications 
must  be  postmarked  by  June  1,  1981.  Ball 
State  University  practices  equal  opportunity  In 
education  and  employement. 

MARSHALL  UNIVERSITY  School  of  Journal¬ 
ism  seeks  an  assistant  professor  for  the  public 
relations  sequence  beginning  September 
1981.  This  IS  a  tenure  track  position.  A  PhD 
preferred,  master's  degree  accepted.  Profes¬ 
sional  experience  is  required,  teaching  experi¬ 
ence  a  plus.  Preference  will  be  given  to  those 
who  can  teach  research  methods  and  com¬ 
munications  theory  and  have  the  background  to 
assume  the  role  as  coordinator  of  our  graduate 
program.  Salary  is  competitive  and  depends  on 
rank  and  qualifications  A  letter  of  application 
together  with  a  curriculum  vita  or  resume 
should  be  mailed  to  Dr  Deryl  R  Learning,  Direc¬ 
tor  W  Page  Pitt  School  of  Journalism,  Marshall 
University,  Huntington  VYV  25701.  Application 
deadline  is  June  15.  1981.  An  Equal  Oppor- 
tunity'Affirmative  Action  Employer. 

UNIVERSITY  OF  MAINE  AT  OROND  depart- 
ment  of  journalism  and  broadcasting  seeks  an 
assistant  professor  for  the  broadcast  sequences 
beginning  September  1981.  A  PhD  preferred. 
Master's  degree  accepted.  Significant  media 
experience  and  some  teaching  background  are 
minimum  requirements.  The  individual  will 
teach  undergraduate  audio  production,  prog¬ 
ramming  and  writing  courses  and  should  have 
some  experience  in  related  broadcast  oriented 
courses.  Advising  the  student  radio  station  will 
be  part  of  the  teaching  assignment.  Salary 
range,  $16-18,000  for  a  9-month  academic 
year  dependent  on  rank  and  qualification. 

The  department  of  journalism  and  broadcast¬ 
ing  at  The  University  of  Maine  hasapproxlmate- 
ly  400  students  listed  as  declared  or  intended 
maiors.  The  department  offers  4  sequences  of 
study;  broadcast  operation,  broadcast  news, 
advertising  and  news.editorial.  Seven  full-time 
faculty  plus  several  part-time  faculty  associ¬ 
ates  are  employed.  The  dyrartment  has  use  of 
the  student  station.  WMEB-FM  plus  the  facili¬ 
ties  of  the  Maine  Public  Broadcasting  Network 
for  teaching  and  lab  purposes. 

A  letter  of  application  together  with  a  curricu¬ 
lum  vita  or  resume  should  be  mailed  to  Arthur 
Guesman,  Chairman,  Department  of  Journal¬ 
ism  and  Broadcasting.  University  of  Maine, 
Orono  ME  04469.  Deadline  for  application  is 
May  25.  1981.  An  equal  opportunity  affirma¬ 
tive  action  employer. 


PROGRAM  DIRECTOR 

Active,  well-rounded  journalist  familiar  with 
urban  Issues  wanted  to  organize  and  direct 
program  In  Broadcast  Journalism.  Must  have 
impressive  background  In  dally  newspapers 
and  news  broadcasting.  Salary  range  $25,000 
to  $30,000,  depending  on  experience.  Send 
resumes  to  John  Quinn,  Vice  President 
Academic  Affairs,  3137  Boylan  Hall,  Brooklyn 
College,  Brooklyn  NY  11210. 

Brooklyn  College  Is  an  Affirmative  Action 
Equal  Opportunity  Employer. 

ADMINISTRATIVE 

ASSISTANT  PUBLISHER:  Connecticut  news¬ 
paper,  In  a  rapidly  growingsuburban/rural  area, 
seeks  individual  with  strong  advertising  sales 
experience.  Applicant  must  be  prepared  to 
assume  responsibility  and  operate  indepen¬ 
dently.  Please  send  resume  to  J  MacDonald,  54 
East  64th  St,  New  York  NY  10021. 

COMPTROLLER 

We  are  a  daily  and  Sunday  newspaper  with  a 
challenging  place  open  on  the  senior  manage¬ 
ment  staff.  The  position  requires  a  CPA  with  the 
competence  and  expertise  to  lead  a  substantial 
staff  to  produce  realistic  results.  The  person  we 
have  In  mind  is  well-trained  and  experienced  In 
all  phases  of  accounting  and  has  a  good  back¬ 
ground  in  pension.  Insurance  and  other  benefit 
plans.  Should  also  have  experience  working 
with  computers,  or  knowledge  enough  to  super¬ 
vise  and  direct  other  employees.  This  position 
represents  an  excellent  opportunity  for  person¬ 
al  development  as  it  provides  top  responsibility 
with  appropriate  authority. 

Salary  is  excellent  with  fine  company  benefits. 
Including  medical,  hospital  and  dental  plans. 
If  you  have  confidence  that  your  qualifications 
meet  our  requirements,  please  write,  including 
resume  and  salary  history  and  current  require¬ 
ments. 

Box  2270 

Editor  &  Publisher 


LABOR  RELATIONS 
MANAGER 


For  a  multi-contract  metro  daily  located  in  Zone 
8.  Newspaper  experience  preferred  in  all  areas 
of  labor  including  negotiating  contracts,  hand¬ 
ling  grievances  and  arbitrations.  Salary  open. 
Send  resume  and  salary  history  to  Box  2274, 
Editor  &  Publisher. 


COMMUNICATIONS 

OFFICER 

Johnson  County  Kansas  has 
developed  a  new  position  and  is 
seeking  a  qualified  individual 
to  establish  and  administer  a 
comprehensive  communica¬ 
tion  program.  Will  promote  and 
facilitate  employee  com¬ 
munications  and  increase  pub¬ 
lic  awareness  of  county  activi¬ 
ties.  The  qualified  candidate 
will  possess  a  variety  of  com¬ 
munications  skills  and  have 
the  ability  to  organize  and  self- 
motivate.  Requirements  in¬ 
clude  a  degree  in  communica- 
tibns/journalism  and  a  proven 
ability  in  organizational  com¬ 
munications.  Johnson  County 
is  a  suburban  community  of 
metropolitan  Kansas  City 
offering  the  finest  in  living 
standards,  renowned  school 
systems  and  a  relaxed  working 
environment.  Submit  confiden¬ 
tial  resume  with  complete  sal¬ 
ary  history  to: 

Dave  Smokowicz, 
Personnel  Director 

JOHNSON  COUNTY 
COURT  HOUSE 

Olathe,  Kansas  66061 

Equal  Opportunity  Employer  MIF/H 


NEWSPAPER 

MANAGEMENT 

OPENINGS 

DATA  PROCESSING  MANAGER  To  $40,000 
Metro  dally  In  the  South,  and  part  of  a  major 
chain.  Supervise  staff  of  12  In  business  and 
production  systems.  Strong  technical  back¬ 
ground,  minimum  2  years  management.  De¬ 
gree  required. 

MGR,  GRAPHIC  TEXT  SYSTEMS  To  $40,000 
Fortune  500  corporation  In  the  East.  Develop 
In-house  capability  to  do  all  printing  with  state-  | 
of-the-art  computer  systems.  Design  systems,  | 
select  vendors.  Install,  build  and  tram  staff  and  | 
manage  overall  systems  Installations.  Degree  i 
preferred,  not  required.  i 

ASST  PRODUCTION  MANAGER  To  $38,000  I 
Metro  dally  In  the  South.  Supervise  250  people  i 
In  press  and  distribution  areas.  Strong  back-  j 
ground  In  press  area  with  5  years  management  I 
experience.  Degree  preferred,  not  required.  j 

PRE-PRESS  MANAGER  To  $36,000  j 

Metro  daily  in  the  Sunbelt.  Responsible  for  ev-  ' 
erything  prior  to  press.  Including  composing  ! 
rooom,  plate  and  camera.  Supervise  1 50,  non-  j 
union  facility.  Strong  background  In  computer'  : 
terminal  systems,  especially  interfacing  to  the 
newsroom.  Degree  preferred,  not  required. 

CLASSIFIED  AD  MANAGER  To  $35,000 
Large  combination  daily/weekly  In  the  Mid¬ 
west.  Report  to  advertising  director  and  super¬ 
vise  staff  of  50  In  non-union  environment.  Prior 
classified  experience,  preferably  in  a  competi¬ 
tive  market. 

PRESSROOM  SUPT  To  $35,000  i 

Supervise  staff  of  50  In  metro  daily  In  the  Mid-  i 
west.  Prior  management  experience  at  a  metro,  ' 
preferably  In  union  environment.  Minimum  of  5  1 
years  management  experience.  j 

REGIONAL  CIRCULATION  MGR  To  30,000 
Large  metijd  daily  in  the  East.  Responsible  for 
an  out^ung  district,  must  be  self-starter  with 
high  degrre  of  initiative.  Degree  required.  Ex¬ 
perience  in  single  copy  sales  is  most  helpful. 

MARKETING  DIRECTOR  To  $30,000 

Metro  daily  in  the  South.  Responsible  for  prom¬ 
otion  and  research  for  all  departments  within 
property.  Report  to  general  manager,  work 
closely  with  department  directors.  Degree  pre¬ 
ferred,  not  required.  Supervise  staff  of  6  with 
good  grovrth  potential. 

CLASSIFIED  AD  MANAGER  To  $30,000 
Medium  size  daily  In  the  East,  highly  competi¬ 
tive  market.  Report  to  ad  director,  responsible 
for  Inside  and  outside  classified  sales.  Prior 
classified  experience  in  competitive  market. 

SINGLE  COPY  SALES  MGR  To  $30,000 
75,000  daily  in  the  East.  Report  to  circulation 
director,  strong  background  In  circulation 
sales.  Publication  In  extremely  competitive 
market,  background  in  this  kind  of  market  high¬ 
ly  desirable.  Degree  preferred,  not  required. 

AD  DIRECTOR  To  $25,000 

30,000  dally  in  the  Midwest.  Report  to  pub¬ 
lisher,  supervise  staff  of  15  In  classified, 
national  and  retail.  Degree  preferred,  not  re¬ 
quired.  Prior  ad  management  experience,  pre¬ 
ferably  as  ad  manager  with  smaller  paper  or 
retail  ad  manager  with  larger  paper.  Retail  ex¬ 
perience  desirable,  any  exposure  to  classified 
helpful. 

CIRCULATION  MANAGER  To  $25,000 

Large  weekly  operation  in  the  East.  Prefer  back¬ 
ground  with  weekly  operation,  free  and  volun¬ 
tary  pay.  Report  to  marketing  director. 

ASSISTANT  AD  MANAGER  To  $25,000 

Large  weekly  suburban  operation  In  the  South. 
Work  as  administrator,  be  responsible  for  inter¬ 
nal  functions.  Prior  advertising  experience  in  a 
weekly  operation.  Degree  preferred,  not  re¬ 
quired. 

CIRCULATION  MANAGER  To  $20,000 

100,000  bi-weekly  In  the  Sunbelt.  Home  deliv¬ 
ery,  adult  carriers.  Prior  experience  with  home 
delivery  free  newspapers  and  exposure  in 
voluntary  pay.  Report  to  publisher  and  super¬ 
vise  internal  staff  of  5. 

All  positions  fee  paid 

Send  resume  in  confidence  or  call 
Patrick  J.  Quinn  Jr. 

GORDON  WAHLS  COMPANY 

executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media  Pennsylvania  19063 
(215)  565-0800 


GENERAL  MANAGER  for  North  Carolina  week¬ 
ly.  Excellent  opportunity  for  a  take  charge,  ex¬ 
perienced  professional.  Must  have  strong 
advertising,  management,  production  and  cir¬ 
culation  know  how.  Working  knowledge  of 
editorial  side  desirable.  Must  have  demons¬ 
trated  ability  to  work  with  and  supervise  people. 
College  degree  or  equivalent  experience  re¬ 
quired.  This  Is  an  unusual  opportunity  with  an 
excellent  company.  Excellent  salary,  commis¬ 
sion,  and  benefits  package.  Send  resume  out¬ 
lining  experience  and  salary  history.  Replies 
held  in  confidence. 

Corporate  Personnel  Dept 
PO  Box  12000 
Raleigh  NC  27605 
I  EOE  M/F 

I  GENERAL  MANAGER 

I  Quality  tourist  oriented  publication  with 
50,000  weekly  distribution.  Seeks  aggressive 
j  general  manager  to  supervise  complete  opera- 
I  tion.  Responsibilities  include  sales,  editorial, 

1  production  and  distribution.  Will  manage  a 
I  staff  of  10  in  our  Clearwater  office.  Newspaper 
j  background  required  with  heavy  emphasis  on 
j  advertising.  Starting  salary  $22,100  plus  in¬ 
centive.  Only  highly  motivated,  qualified  Indi- 
!  viduals  need  apply.  Send  comprehensive  re- 
I  sume  In  confidence  to  FTN  Publications.  PO 
i  Box  9320,  Bradenton  FL  33506. 

GENERAL  MANAGER  for  non-profit  regional 
biweekly  in  beautiful  Rocky  Mountain  setting. 
Emphasis  on  increased  circulation,  mod¬ 
ernized  operations,  financial  planning.  Low 
salary,  good  growth  potential.  Send  resume  and 
references.  Box  2371,  Editor  &  Publisher. 

PUBLICATIONS  DIRECTOR— Large  horticul¬ 
ture  corporation  seeks  publications  director  to 
plan  and  manage  growth  of  highly  respected 
j  trade  magazine.  Excellent  opportunity  requir- 
I  Ing  minimum  of  10  years  experience  in  pub- 
I  llcatlon,  advertising  sales,  and  management. 

1  Knowledge  of  agriculture/horticulture  field  a 
j  plus.  Position  Involves  development  of  long 
I  range  goals  and  advertising  sales.  Some  travel 
Is  required.  Package  includes  excellent  salary. 

:  benefits,  and  profit  sharing  plan,  plus  involve¬ 
ment  In  an  exciting  market.  Location  near  a 
major  metropolitan  city. 

Send  resume  with  educational  background  and 
salary  history  and  requirements  to  Box  2379, 
Editor  &  Publisher 


I  _ ADVERTISING _ 

I  ATTRACTIVE  New  England  location.  Group  of 
I  newspapers  has  opportunity  for  aggressive 
,  goal-oriented  Individual.  The  person  we  are 
looking  for  must  be  strong  on  planning,  orga¬ 
nization,  motivation,  training  and  most  of  all 
I  results.  Position  offers  competitive  benefit 
I  package  and  room  for  growth.  Send  resume. 

!  salary  requirements  and  references.  Replies 

■  held  In  strict  confidence.  Box  2248.  Editor  & 
j  Publisher. 

j  ADVERTISING  OR  MARKETING  DIRECTOR 

■  depending  on  qualifications  for  32,()00dally  In 
I  Zone  6.  Knowledgeable  ad  person  with  retail 
I  and  classified  experience  with  ability  to  tram, 
i  Other  areas  of  work  experience  helpful.  Man- 
j  agement  styles  should  be  strong  on  organlza- 
I  tion  and  detail.  Good  compensation  package. 

I  Send  resume  to  Box  2272,  Editor  &  Publisher. 

j  ADVERTISING  DIRECTOR 

'  15,000  circulation  daily  In  western  Pennsyiva- 
!  nia  seeks  aggressive,  experienced  leader  to 
I  direct  staff.  Career  opportunities  unlimited. 

]  Looking  for  the  person  who  wants  to  move 
'  ahead.  Send  complete  resume  and  salary  re¬ 
quirements  to  Box  2293,  Editor  &  Publisher. 

ADVERTISING  SALES  PERSONS  wanted  for  a 
Connecticut  newspaper  in  a  rapidly  growing 
suburban/rural  area.  We  offer  significant 
I  potential  for  career  advancement.  If  you  can 
i  sell,  you  can  excel  with  us.  Send  resume  to  J 
I  MactJonald,  54  East  64th  St,  New  York  NY 

j  10021. 

i  ADVERTISING  SALES  POSITION  in  Zone  8.  A 
j  weekly  publication.  Send  simple  resume  and 
commission/salary  requirements  to  Box  2336, 

I  Editor  &  Publisher. 

I  AD  DIRECTOR  position  soon  to  open  on  top 
I  quality  Zone  6  dally.  Booming,  up-scale  mar- 
i  ket.  $28,000.  Oneof  Sunbelt'sbestcitles.  Box 
.  2340,  Editor  &  Publisher. 

:  ASSISTANT  ADVERTISING  DIRECTOR  wanted 
I  for  12,000  circulation  in  western  Kentucky, 
j  Experience  in  display  and  classified  advertis- 
t  Ing.  Salary,  commission,  benefits.  Last  2  assis- 
I  tants  have  been  promoted  and  transferred  with- 
I  in  one  year.  Send  resume  to  David  Clevenger, 
The  Messenger.  PO  Box  529,  Madisonville  KY 
;  42431. 


EDITOR  &  PUBLISHER  for  May  9,  1981 


HELP  WANTED  I 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Montgomery  Advertiser  and  Alabama  Jour¬ 
nal  is  seeking  an  individual  experienced  in 
advertising  sales  and  management  to  direct 
national,  retail  and  classified  sales  staffs.  Good  > 
planning,  leadership  and  organizational  skills  | 
With  a  successful  track  record  a  must.  Good  I 
starting  salary  with  excellent  advancement 
potential,  plus  company  paid  benefits  includ¬ 
ing  life  insurance,  disability  income  and  retire¬ 
ment  program.  Send  resume  and  salary  history 
tO:  Marketing  Director.  The  Advertiser  Com¬ 
pany,  PO  Box  1000,  Montgomery  AL  36192. 

ADVERTISING  DIRECTOR 
Respected,  established  newspaper  located  in 
family-oriented  ccommunity  (Zone  4).  Com¬ 
bined  daily  circulation  of  70,000  demands  in¬ 
dividual  who  is  creative,  imaginative  and  hard 
working  to  lead  and  motivate  all  advertising 
departments  and  personnel.  Good  salary  and 
benefits  for  right  person.  Please  send  resume 
and  salary  history  to  Box  2299.  Editor  &  Pub¬ 
lisher. 

^VERTISING  MANAGER 
For  growing  20.000  daily.  Attractive  and  chal¬ 
lenging  New  England  market  place.  Lively 
staff— 8  sales.  4  art/layout.  5  classified.  Ac¬ 
tive.  independent  ownership  offers  incentives 
and  encourages  your  input  as  part  of  a  young 
aggressive  management  effort.  Must  have 
strong  management  experience  and  organiza¬ 
tional  skills.  Send  comprehensive  resume  In 
confidence  to  Box  2324,  Editor  &  Publisher. 


CLASSIFIED  MANAGER— Excellent  opportun¬ 
ity  for  number  two  person  to  move  up  to  man¬ 
agement  of  12.000  plus  daily  on  Maryland’s 
Chesapeake  Bay.  Must  be  strong  on  staff  direc¬ 
tion  and  follow  through,  and  a  self-motivated 
idea  person.  Send  resume  and  salary  history  tO: 
Kevin  Kalebjian.  Ad.  The  Star  Democrat.  1  Air¬ 
park  Dr.  Easton  MD  21601. 

CLASSIFIED  ADVERTISING  MANAGER 
needed  for  13.000  daily  located  in  Pendleton. 
Oregon.  Independent  newspaper  with  excellent 
benefits  including  profit  sharing.  Sll  front-end 
system  in  operation  2  years.  We  believe  in 
allowing  department  heads  to  run  their  depart¬ 
ments.  Here's  your  chance  to  prove  what  you 
are  capable  of  doing.  Contact  Marv  Anderson. 
Advertising  Director,  PO  Box  1089.  Pendleton 
OR  or  call(503)  276-2211. 


CLASSIFIED  OUTSIDE  SALES 

Opening  anticipated  in  60  days  on  quality 
Midwestern  medium-size  daily.  Starting  com¬ 
pensation  from  $15,000  to  $19,000  depend¬ 
ing  on  experience.  Apply  in  confidence  to  Box 
2378.  Editors. Publisher.  Allapplicantswill  be 
acknowledged.  Equal  opportunity  employer. 

CLASSIFIED  ADVERTISING  MANAGER— Ex- 
cellent  opportunity  for  energetic  goal  oriented 
individual.  A  completely  computerized  classi¬ 
fied  department  in  a  7  day  30,000  daily  in 
Zone  5.  Training,  promotion  and  VDT  experi¬ 
ence  a  plus.  Send  resume  and  salary  require¬ 
ments  to  Box  2380,  Editor  &  Publisher. 

FULL  OR  PART  TIME  advertising  sales  job 
available  on  Florida  newspaper.  Salary  or  com¬ 
mission  setup.  Send  full  resume  to  Box  2366. 
Editor  Si  Publisher. 

GROWING  SHOPPER  needs  professional  ad 
sales  person  who  can  work  with  regional  and 
local  accounts.  Good  salary  and  high  incentive 
plan  and  benefits.  $20,000  should  be  easy. 
Zone  3.  Send  resume  and  availability.  Box 
2365.  Editor  Si  Publisher. 

CLASSIFIED 

RECRUITMENT 

SPECIALIST 

We  seek  a  recruitment  ad  sales¬ 
person  for  our  new  division.  Bos¬ 
ton  based.  Opportunity  to  help 
develop  and  grow  with  this  impor¬ 
tant  new  newspaper  service.  Send 
resume,  salary  history  and  refer¬ 
ences  to  Bill  Ford; 

Landon  Associates,  Inc. 

38  Newbury  St. 

Boston  MA  02116 

A  neivspaper  sales  and  markelinp 
company 

EDITOR  &  PUBLISHER  for  May  ! 


HELP  WANTED  I 


ADVERTISING  1 


IF  YOU  ARE  READY  to  move  up  this  may  be  j 
where  you  can  make  a  name  for  yourself.  Small 
underdeveloped  Ohio  daily  in  nice  locality 
needs  an  aggressive  advertising  manager.  Sal-  | 
ary  $20,000  plus  good  incentives.  Send  re-  i 
sume  to  Box  2377.  Editor  &  Publisher.  ! 

LIVE  IN  THE  SUN.  Small,  spunky,  fast  growing  I 
Las  Vegas  area  morning  daily  seeks  shirt-  I 
sleeves  ad  manager.  Highly  competitive  mar-  j 
ket.  But  it's  an  exciting,  booming,  fun-filled 
city,  and  that's  the  way  our  paper  is  too.  Full 
hire,  fire  responsibility.  Right  person  will  have 
voice  in  overall  operation  of  paper.  Room  to 
move  up.  Top  salary,  incentives.  Tom  Nelms. 
General  Manager,  Valley  Times.  (702)  649- 
8700.  PO  Box  3936.  North  Las  Vegas  NV 
89030. 

MANAGEMENT  POSITION  in  display  and  clas- 
sified  openings  soon.  15.500  award-winning 
daily  in  beautiful  northern  Minnesota.  Send 
resume  to  Scott  L  Asbach.  Mesabi  Daily  News. 

PO  Box  956.  Virginia  MN  55792. 

MANAGEMENT  POSITION  on  42.000  daily. 
Lake,  agricultural  area.  Resume  to  Daily  Jour¬ 
nal.  Vinita  OK  74301. 

RETAIL  ADVERTISING  MANAGER 
Wanted  in  35.000  afternoon  daily  and  Sunday 
newspaper  to  head  7  person  staff.  Experience 
must  include  management  in  training,  promo¬ 
tion.  motivating  and  meeting  goals.  Must  be 
able  to  thrive  in  a  competitive  market  located  in 
Kansas. 

Salary  commensurate  with  experience  plus 
liberal  bonus  system.  Benefits  include  health 
and  life  insurance  plan,  vacation  and  sick  leave  i 
benefits  as  well  as  profit  sharing  program. 

'  Send  resume  to  Box  2245 

Editor  &  Publisher 

TRAVEL  ADVERTISING  specialist  for  one  of  the 
leading  metropolitan  papers  in  Zone  2. 
Newspaper  advertising  sales  experience  a 
must,  and  experience  in  the  travel  field  highly 
desirable.  Attractive  salary  and  extensive  fringe 
program.  Write  in  complete  confidence  to  Box 
2361.  Editor  &  Publisher. 

ARTIGRAPHICS _ 

EDITORIAL  ARTIST 

To  join  dynamic  8-person  editorial  art  depart¬ 
ment.  Top-notch  illustration,  black  and  white 
and  color.  Also  ability  to  provide  visual  solu¬ 
tions  to  news  Illustration  through  creative  use 
of  maps,  chartsand  graphs.  Newspaper  or  news  | 
magazine  experience  preferrable.  Please  send 
resume  and  work  samples  to: 

Marty  Petty 
Editorial  Art  Director 
The  Kansas  City  Star  &  Times 
1729  Grand  Av 
Kansas  City  MO  64108 
(816)  234-4349 


HELP  WANTED 


GRAPHICS  ARTIST 

The  Los  Angeles  Times  seeks  a  graphics  artist, 
preferably  with  editorial  background,  for  ex¬ 
panding  graphics/art  department.  Must  be  a 
strong  conceptual  thinker  who  can  provide 
creative  ideas  for  maps,  graphs  and  illustra¬ 
tions.  Must  be  experienced  in  layout  and  de¬ 
sign,  and  able  to  work  directly  with  editors  on  a 
daily  basis.  Please  submit  a  complete  resume 
in  confidence  to  Personnel  Dept,  (graphics.  Los 
Angeles  Times.  Los  Angeles  CA  90053. 
Selected  applicants  will  be  contacted  for  inter¬ 
views  and  programs. 

LOS  ANGELES  TIMES 
equal  opportunity  employer 

_ CIRCULATION _ 

CIRCULATION  MANAGER  for  Port  Arthur 
News,  Port  Arthur.  Texas,  subsidiary  of  Cox 
Enterprises— Circulation  27.000  Monday— 
Friday  evenings,  Saturday  and  Sunday  morn-  j 
mgs.  Good  salary  and  benefits,  company  auto.  ' 
Call  or  write  John  Dubose,  Port  Arthur  News. 
PO  Box  789.  Port  Arthur  TX  77640;  (713) 
985-5541. 

CIRCULATION  ADMINISTRATIVE  MANAGER 
Zone  2  AM  daily  with  125,000  circulation  is 
seeking  a  circulation  administrative  manager. 
Experienced  office  manager  with  circulation 
data  processing  and  accounting  background. 
Bachelors  degree  preferred.  Send  resume  in¬ 
cluding  salary  history  to  Box  2351.  Editor  & 
Publisher.  j 

DISTRICT  MANAGER 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $20,000  the  first  year,  plus  auto  allo¬ 
wance  and  excellent  fringe  benefits.  If  you  are  a 
PRO  looking  for  a  challenge  with  advancement 
opportunities  call  Mr  Roach  collect  at  (213) 
241-4141. 


ASSISTANT  EDITOR  j 

California  daily  newspaper  is  seeking  an  experi¬ 
enced  assistant  editor  with  a  strong  back-  ■ 
ground  in  graphic  design.  We  are  100,0()0' 
plus  circulation  daily  newspaper  preparing  to 
move  forward  into  the  ‘80s  and  beyond.  The 
individual  we  are  seeking  should  have  experi-  ’ 
ence  in  newsroom  management  and  be  able  to  | 
offer  a  strong  background  in  creative  graphics.  ; 
Please  send  resume,  samples  of  previous  work 
and  salary  requirements  to  Box  2320.  Editor  & 
Publisher. 

AGGRESSIVE  20  000  PM  in  beautiful  Zone  2 
community  seeks  similarly  aggressive  indi-  | 
vidual  to  direct  its  news  operation.  Excellent 
staff  of  20  who  need  strong  and  well-organized 
leadership.  Great  opportunity  for  person  seek¬ 
ing  first  newsroom  management  spot.  No  form  ' 
letters  answered,  tell  us  all.  or  send  all,  in  your 
first  letter:  layout  samples,  editorials,  col¬ 
umns.  news  philosophy,  how  you  supervise 
people,  salary  history  and  expectations  plus 
anything  else  that  would  make  us  think  you're 
the  person  we're  seeking.  There’s  no  rush  to  fill 
the  job.  so  take  time  to  send  a  professional 
application  that  will  get  you  an  interview  with 
us.  Box  2325.  Editor  &  Publisher. 

BUSINESS/CONSUMER  REPORTER 
Fast  growing,  GO.OOO-plus  AM  daily  in  Bill¬ 
ings.  Montana,  seeks  permanent  full-time 
business/consumer  reporter. 

Billings  is  the  regional  hub  of  financial  and 
business  activity,  and  we  need  an  experienced 
pro  to  report  that  news.  Applicants  should  have 
an  understanding  of  business  finance,  market¬ 
ing.  labor  relations  and  sales;  should  be  able  to 
I  rec(^nize  significant  business  trends;  and  be 
capable  of  researching  effects  on  companies 
and  consumers. 

Send  resume  and  non-returnable  clips  which 
exhibit  an  experience  and  interesting  reporting 
approach  to  Personnel  Manager.  Billings 
Gazette.  PO  Box  2507.  Billings  MT  59103.  An 
equal  opportunity  employer  M  F. 

COPY  EDITOR  needed  for  small  Los  Angeles 
area  daily.  Need  accurate,  conscientious  copy 
editor,  experienced  in  modular  page  make  up. 
Prefer  exi^rience  but  talented  beginner  will  be 
considered.  Call  Managing  Editor.  (213)  843- 
8700. 

COPY  EDITOR— Memphis  Commercial  Appeal 
has  an  immediate  opening  for  a  copy  editor 
experienced  in  news  handling,  head  writing. 
Seven  mornings;  guild;  equal  employment 
;  opportunity  employer.  Send  resume  to  John 
I  Weed.  Assistant  Managing  Editor.  The  Com¬ 
mercial  Appeal.  495  Union.  Memphis  TN 
38101. 

COPY  EDITOR — Southern  New  England  AM 
daily  seeks  news  person  with  minimum  of  1 
year  daily  experience  for  position  on  4  person 
copy  desk.  Some  desk  experience  preferred. 
Send  letter,  resume  to  Box  2341.  Editor  & 
Publisher. 

COPY  EDITOR  for  5  person  news  desk  at  grow¬ 
ing  30.000  circulation  daily  in  western  Colora¬ 
do.  One  year  experience  or  strong  journalism 
school  background.  Send  resume  and  clips  to 
News  Desk.  Daily  Sentinel,  Box  668.  Grand 
Junction  CO  81502.  Cox  newspaper. 

EXPANDING  WEST  TEXAS  PM  seeks  solid  desk 
people  to  join  in  the  rebirth  of  its  staff  and 
makeup.  Flair  for  layout  and  solid  copy  editing 
background  desired.  Professional  experience 
preferred,  but  will  consider  cream-of-the-crop 
recent  grads  with  extensive  college  newspaper 
background.  We  are  nearing  50.000  circula¬ 
tion  on  Sundays  and  need  copy  editors  who 
want  to  grow  in  a  challenging  atmosphere. 
Good  pay  and  benefits,  ideal  climate.  Send 
resumes  to  Jim  Welsh.  Managing  Editor.  The 
Odessa  American.  F^  Box  2952,  Odessa  TX 
79760. 


HELP  WANTED 


BUILD  A  RESUME — A  new-in-town  Managing 
Editor  wants  to  reconstruct  newsroom  of  small 
daily  (6500)  in  Zone  6.  Looking  for  those 
aggressive,  inquisitive  recent  J-grads  who  will 
bust  butts  to  wind  up  some  day  with  New  York 
Times  or  Washington  Post;  who  will  follow  that 
board  story  with  readable  sidebar,  sparkling 
^  personal  column  or  analytical  commentary. 

'  Opportunity  to  build  resume:  Charges  of  poli¬ 
tical  corruption  swarm.  Special  grand  jury  to 
probe  fallout  of  recent  convictions  of  county 
.  administrators.  Small  city  (population  16.000) 
faced  with  assimilation  of  thousands  of  pro¬ 
jected  new  residents  over  next  5  years,  and 
I  community  leadership  doesn't  alwa^  seem  up 
to  task.  Want  staff  thc^t  will  help  the  publication 
assume  its  share  of  that  leadership  role.  If  you 
can  write  bright  but  accurate  and  informative 
I  copy,  you  are  guaranteed  overnight  recognition 
and  acclaim  from  a  readership  used  to  some¬ 
thing  less.  Accept  our  modest  entry-level  salar¬ 
ies  and  we'll  work  tc^ether  to  justify  improved 
pay.  Box  2300.  Editor  &  Publisher. 

^SINESS  EDITOR 

:  Unique  new  Zone  2  business  tabloid  seeking  an 
editor.  Solid  business  writing  experience 
‘  essential.  Other  duties  include  magazine  lay¬ 
out  and  supervision  of  staff  and  stringers.  Posi¬ 
tion  offers  immediate  challenge  and  opportun- 
I  ity.  Box  2338.  Editor  &  Publisher. 

'  BE  PART  of  the  excitement  as  an  afternoon 
paper  goes  morning  August  1.  We  re  80(X)  in 
.  circulation  and  looking  for  strong  general 
I  assignment  reporters  interested  in  hard  work 
,  and  all  the  freedom  they  can  handle.  If  you 
i  think  you  are  good  enough,  send  a  resume  and 
I  clips  to  Box  2339.  Editor  &  Publisher. 

i  COPY  EDITOR  for  The  New  Orleans  Times 
j  Picayune/The  States  Item.  Experienced  in 
!  news  copy  desk  work,  headline  writing  and 
VDT.  An  equal  opportunity  employer  M  F.  Sub¬ 
mit  resume  to  Personnel  Director.  The  Times 
Picayune  Publishing  Corporation.  3800  Ho- 
j  ward  Av.  New  Orleans  LA  70140. 

'  COPY  EDITOR-New  York  metropolitan  AM 
!  seeks  bright  individual  with  good  editing  skills 
i  and  ability  to  write  sharp  heads.  Night  hours, 
j  Send  resume  and  references.  Box  2295.  Editor 
'  &  Publisher. 

,  CITY  EDITOR  needed  for  small  Los  Angeles 
:  area  daily.  Need  energetic,  innovative  person, 
good  with  people  and  copy  conscious.  Layout 
experience  a  must.  Call  Managing  Editor. 
(213)  843-8700. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  Identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're  answer¬ 
ing  is  on  your  list,  we'll  discard 
your  reply. 


EDITOR  REPORTER  wanted  for  I  person 
editorial  department  on  award-winning  com¬ 
munity  weekly  in  rural  New  York.  Learn  all 
phases  of  journalism.  Must  be  able  to  write 
I  quickly,  dummy,  write  heads  and  take  photos. 

Editing,  advertising,  production  and  guidance 
>  supplied  by  parent  paper  nearby.  Salary 
$10,000  plus  vacation  benefits.  Ideal  person 
will  be  sharp  self-starter  with  one  year  of  experi¬ 
ence.  Box  2326.  Editor  &  Publisher. 

EDITORIAL  WRITER— Lively  northern  Ohio 
daily  has  an  immediate  opening  for  an  editor  to 
write  editorials  and  layout  editorial  page.  We 
I  want  a  person  of  unquestioned  integrity  who 
i  can  make  daily  informed  comment  on  local. 

'  state  and  national  issues  and  isn't  afraid  to  take 
the  heat  that  is  generated.  We  seek  a  profes¬ 
sional  with  a  sense  of  balance,  fairness  and 
:  appreciation  for  the  challenge  of  debate.  If  you 
have  an  appetite  for  jousting  in  the  arena  of 
I  ideas,  contact  Box  2329,  Editor  &  Publisher. 

i  EDITOR  REPORTER 

TWO  IMMEDIATE  OPENINGS  at  The  Los 
j  Angeles  Daily  Journal,  the  nation's  largest  daily 
legal  affairs  newspaper,  for  persons  with  strong 
I  experience  in  law  and  journalism.  Top  rewrite 
I  and  editing  skills  required  Heavy  emphasis  on 
i  editing,  with  some  reporting.  Good  pay  and 
benefits.  Send  resume  and  clippings  tO:  Edito- 
'  rial  Department.  Los  Angeles  Daily  Journal. 
210  S  Spring  St.  Los  Angeles  CA  90054. 

ENTHUSIASTIC,  aggressive  news  editor 
wanted  for  weekly  community-minded  news¬ 
paper.  Versatile  writer.  Photography  and  layout 
1  skills  a  plus.  Zone  4.  Send  clips,  resume,  salary 
requirements  to  Box  2349.  Editor  &  Publisher. 

i  EDITOR-PRODUCTION  person  for  busy  Long 
'  Island  pr  office;  proven  editorial  skills;  know 
experience  production  methods  technologies: 
dealing  with  printers;  paste  up  abilities.  Re- 
i  sume. salary  history  to  Box  2368.  Editor  &  Pub¬ 
lisher. 

GENERAL  ASSIGNMENT  reporter  for  twice 
weekly  newspaper  in  Milledgeville.  Georgia. 
Must  have  1  year  experience,  photography 
helpful.  Send  resume  to  Bruce  Lind.  The  Union 
I  Recorder.  PO  Box  520.  Milledgeville  GA 
,  31061. 


HELP  WANTED 


FEATURE  WRITER/EDITOR:  To  write  both  peo¬ 
ple-oriented  and  issue-oriented  stories.  Should 
realize  that  issue  stories  are  really  people  stor¬ 
ies.  Responsibilities  include  feature  writing, 
acting  as  neighbors  editor  and  Sunday  editor. 
Should  have  some  knowledge  of  newspaper  de¬ 
sign  and  photography.  Call  (314)  642-2234 
collect. 

FEATURES  EDITOR 

If  you  have  ideas,  proven  talent  with  words  and 
art  and  the  ability  to  manage  and  motivate  a 
six-person  lifestyle  staff,  show  us.  We  offer  an 
excellent  opportunity  at  our  mid-sized.  Zone  3 
daily.  Box  2307,  Editor  &  Publisher. 

FROM  DAY  ONE 

We're  putting  together  a  new  newspaper  in 
Zone  2  and  we  need  a  few  good  editors;  make 
that  super  editors.  We're  looking  for  5  years 
experience,  minimum.  We're  looking  for  bold, 
aggressive  layout  ability.  We  re  looking  for  en¬ 
terprise.  We're  looking  for  leaders.  If  you  don't 
fit  the  bill,  don't  waste  your  stamps  and  our 
time.  Box  2337,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER;  Enter- 
prising  person  to  report  and  explain  local  gov¬ 
ernment.  Must  be  able  to  write  under  deadline 
pressure.  Some  knowledge  of  photography 
helpful,  but  not  essential.  Call  (314)  642- 
2234  collect. 

GROUP  EDITOR 

Award-winning  California  daily  and  weekly 
newspaper  group  is  seeking  a  top-notch  editor/ 
manager  to  oversee  its  overall  news/editorial 
operations.  The  individual  we  seek  should  be  a 
high  caliber  professional  with  management  ex¬ 
perience  in  all  phases  of  news/editorial  opera¬ 
tions  of  medium  or  large  size  daily  newspapers 
and  have  a  thorough  understanding  of  profes¬ 
sional  management  concepts.  Please  send  your 
salary  history  and  resume  to  Box  2319,  Editor 
&  Publisher. _ 

GENERAL  MANAGER  for  student  operated 
thrice  weekly  university  newspaper.  Must  have 
solid  understanding  and  experience  in  all  de¬ 
partments  and  be  both  profit  and  student 
oriented.  Minimum  requirements  include  de¬ 
gree  and  3  to  5  years  newspaper  experience. 
Salary  range  from  $16,575  to  $23,225  de¬ 
pending  upon  qualifications  and  experience. 
Send  resume  to  Thomas  E  Coyne.  Vice  Presi¬ 
dent  for  Student  Services,  Western  Michigan 
University,  Kalamazoo  Ml  49008.  WMU  is  an 
EEO/AA  employer. 

GENERAL  NEWS  and  feature  job  opening  in 
Florida  weekly.  Send  full  resume  to  Lake  Wales 
NEWS,  PO  Box  31,  Lake  Wales  FL. 

JOURNALISTS 

Join  the  revolution  in  electronic  publishing! 
We're  producing  one  of  the  first  commercial 
teletext  magazines  in  America. 

Our  magazine-KEYFAX— publishes  the  latest 
in  news,  sports,  finance,  weather,  travel  and 
leisure. 

We  need  "journalists"  to  collect  information 
and  to  compose,  edit  and  transmit  copy.  A 
background  in  journalism  is  preferred,  but  if 
you  have  initiative,  work  well  under  pressure 
and  can  draw  upon  wide  experience  and  exper¬ 
tise,  we  are  interested. 

If  working  in  this  new  medium  appeals,  please 
send  your  resume  or  call:  Cora  Moir,  Field  Elec¬ 
tronic  Publishing.  405‘Busse  Rd,  Elk  Grove 
Village  IL  60007;  (312)  981-6590. 


J-SCHOOL  give  us  your  best.  Oklahoma  semi¬ 
weekly  going  head-to-head  with  6-day  daily 
needs  general  assignment  reporter  who  can 
also  give  us  some  lively  features.  Photography  a 
plus  out  not  necessary.  Learn  what  grass-roots 
lournalism  is  all  about.  Reply:  H  Reyher,  News 
Review.  Box  667,  Cushing  OK  74(J23;  (918) 
225-0824. 


MANAGING  EDITOR  and  reporters  wanted  for 
awressive  weekly  in  affluent  Hamptons.  Write 
The  Sun,  Box  AP,  Main  St.  Bridgehampton  NY 
11932. 


MEDICAL 

WRITER 


Northeastern  daily.  Zone  2,  is  looking  for  a 
polished,  highly  skilled  writer  with  a  strong 
background  in  medical  subjects.  We're  looking 
for  a  person  who  can  turn  out  several  lively. 
Interesting,  relevant  features  each  month. 
Many  of  these  stories  would  run  on  page  1: 
others  in  lifestyle.  The  person  would  be  re¬ 
quired  to  stay  on  top  of  medical  developments, 
would  write  some  news  stories,  but  would  con¬ 
centrate  largely  on  enterprise.  Five  years  of 
newspaper  experience  is  appropriate.  Send  re¬ 
sume.  salary  requirements  and  clips  to  Box 
2367.  Editor  &  Publisher. 


HELP  WANTED 


LEISURE  MAGAZINE  EDITOR 
The  Times  erald  Record  is  one  of  the  5  fastest 
growing  papers  in  the  country.  We  need  an 
editor  Tor  our  Friday  24-page  weekend  maga¬ 
zine.  Job  includes  second-in-command  re- 
sponsiblity  for  Sunday  paper,  arts  coverage  and 
Sunday  tv  magazine. 

We're  65  miles  northwest  of  New  York  City  and 
looking  for  people  with  solid  editing  experience 
and  a  gift  for  creative  assigning  and  packaging. 
Send  resume  and  samples  to  Personnel  Direc¬ 
tor,  Times  Herald  Record,  40  Mulberry  St.  Mid¬ 
dletown  NY  10940. 

LARGE  METROPOLITAN  paper  in  the  East  is 
seeking  good  sports  copy  editor.  Must  be  ex¬ 
perienced,  a  grammarian  and  be  able  to  pass  a 
rigid  editing  test.  Box  2241,  Editor  &  Pub¬ 
lisher. 

MANAGING  EDITOR 

Who  can  produce  THE  BEST  20M  to  SOM  cir¬ 
culation  six-day  daily  in  the  United  States.  (We 
may  settle  for  one  who  can  produce  one  of  the 
three  best).  Northern  location  frontier  which  is 
growing  substantially  each  year.  Physical 
plant,  equipment  and  caliber  of  staffers  well 
above  average.  Opportunity  to  participate  in 
ownership  (we  are  locally  owned)  for  the  person 
who  proves  capable  of  filling  the  job  the  way  we 
want  it  filled.  Box  2310,  Editor  &  Publisher. 

MAKEUP  EDITOR— Excellent  knowledge  of 
the  production  process  and  strong  copy  editing 
skills  are  required  for  our  newly  created 
"makeupeditor"  position.  We  need  a  person  to 
spend  halt  of  each  shift  on  the  composing  room 
floor  to  oversee  preparation  of  news  pages  and 
work  the  rest  of  the  time  on  the  VDT  copy  desk 
at  our  fast  paced  competitive  AM  daily.  If  you 
think  you're  a  top  contender,  send  resume,  sal¬ 
ary  history  and  a  brief  letter  discussing  your 
goals  immediately  to  Howard  Weaver,  Manag¬ 
ing  Editor,  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 

WRITERS/JOURNALISTS  are  needed  for  a 
Connecticut  newspaper.  Requirements:  strong 
skills  and  an  interest  in  coverings  rapidly  grow¬ 
ing  suburban/rural  area.  Please  send  resume 
and  writing  samples  to:  J  MacDonald,  54  East 
64th  St,  New  York  NY  10021. 

WIRE  EDITOR/EDITORIAL  PAGE  EDITOR 
Award-winning  California  100,000-plus  cir¬ 
culation  daily  newspaper  is  looking  for  an  ex¬ 
perienced  wire  editor  and  an  experienced  edito¬ 
rial  page  writer/editor.  We  offer  an  opportunity 
to  work  with  other  professional  journalists,  sal¬ 
ary  commensurate  with  ability,  a  full  range 
fringe  benefit  program  and  an  opportunity  to 
live  in  one  of  the  most  desirable  areas  in  the 
country.  The  individuals  we  seek  should  have  at 
least  3  years  experience.  Please  send  resume 
and  salary  requirements  to  Box  232 1 .  Editor  & 
Publisher. 


HELP  WANTED 


OHIO  8000  daily  seeks  sports  editor  with  writ¬ 
ing  and  layout  experience.  Job  open  June  15. 
$200  to  $250  per  week.  No  applications  after 
June  1.  Box  2328,  Editor  &  (Publisher. 

PHOTOGRAPHER/REPORTER:  Skilled  at  tell- 
ing  a  story  in  both  words  and  pictures.  We  re 
looking  for  a  news  person  who  can  use  either 
medium  to  tell  the  story  and  isn't  hung  up  on 
one  medium.  Call  (314)  642-2234  collect. 

REPORTER/EDITOR— Used  to  working  inde¬ 
pendently,  taking  charge,  for  Aspen,  Colorado 
daily.  Dave.  (303)  925-2220  from  7:30-9:00 
AM  (MST)  or  clips  to  Box  10541,  Aspen  CO 
81612. 

RECENT  GRADUATE  who  has  superb  writing 
abilities  and  a  desire  to  learn  all  phases  of 
newspaper  management,  including  sales  and 
production,  needed  by  small  daily  in  Midwest. 
Send  complete  resume  and  letter  about  your¬ 
self  to  Box  2296,  Editor  &  Publisher. 

REPORTER-EDITOR  for  two  papers  in  10- 
newspaper  suburban  group.  Must  have  at  least 
2  years  experience.  Must  have  sophisticated 
knowledge  of  layout  and  VDTs  and  be  able  to 
direct  young  news  staff.  Send  resume,  samples 
to  Dan  Hopwood,  5505  Cheviot  Rd.  Cincinnati 
OH  45239. 

SPORTS  EDITOR:  Take-charge  person  to  coor¬ 
dinate  all  sports  coverage  and  write  a  weekly 
column.  Should  have  knowledge  of  page  design 
and  photography.  Call  (314)  642-2234  col¬ 
lect. 

SEEK  NIGHT  EDITOR.  5  day  daily,  good 
makeup  and  reporting.  Democrat  Pilot,  Festus 
MO.  Contact  Jack  Lovelace,  Box  309;  (314) 
937-9811.  Immediate  opening. 


HELP  WANTED 


PRESSROOM 


I  PRESSPERSONS 

I  Immediate  openings  exist  for  experienced 
I  presspersons.  Individual  must  have  completed 
;  4  years  apprenticeship  and  have  previous  ex- 
I  perience  on  double-wide  web-fed  letter  press  or 
offset.  Excellent  salary  and  benefits.  For  furth- 
j  er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Or,  East 
Ft  Lauderdale  FL  33302 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 

_ PRESSROOM _ 

PRINTING  PRESS  OPERATOR— Single  and  4 
color  work,  sheet  fed.  wages  and  benefits.  Call 
(609)  587-5480,  9-5. 

PRESSROOM  FOREMAN 
Weekly  newspaper  seeks  a  skilled  individual 
with  knowledge  of  offset  newspaper  produc¬ 
tion.  Must  be  experienced  in  hiring,  training, 
work  scheduling,  supervision  and  personnel, 
waste  control  and  preventative  maintenance. 
Competitive  salary,  benefits  and  working  con¬ 
ditions.  Send  resume  to  Box  2302,  Editor  & 
Publisher. 


MARKETING 

REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


820  West  Second  Wichita.  Kansas  67203 
800-835-2852.  In  Kansas  call  316-265-5277 


I  _ PRODUCTION _ 

I  COMPOSING  FOREMAN — Strong  experience 
I  with  front-end  systems.  Southwest  daily  news- 
I  paper  seeks  a  person  for  an  attractive  job  which 
requires  previous  experience  involving  respon- 
I  sibility  for  all  phases  of  work  in  cold  type  com- 
]  posing  room  using  electronic  front-end  system 
I  for  typesetting.  Starting  salary  upwards  of 
$30,000  depending  on  background  and  pre- 
!  vious  training.  Would  consider  candidate  with 
I  background  in  front-end  systems  application 
i  without  newspaper  experience.  Ideal  commun- 
I  ity  and  excellent  working  conditions  with  a  se- 
I  cure  future.  Benefits  include  profit  sharing  re- 
j  tirement,  paid  insurance,  ample  vacation  and 
I  other  benefits.  Immediate  opening.  Send  com- 
{  plete  resume,  including  previous  experience  to 
Box  2046,  Editor  &  Publisher. 

PRODUCTION  (DESIGNER)  MANAGER 
Award-winning,  twice  weekly  needs  design 
conscience  person  to  take  complete  responsi- 
bilty  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people"  oriented  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 

PRODUCTION  MANAGER 
Yuma  (Arizona)  Daily  Sun,  19,000  circulation 
6  day  daily,  is  looking  for  experienced  produc¬ 
tion  manager.  Will  manage  all  phases  of  offset 
production.  Must  be  knowledgeable  about 
latest  technology  with  minimal  training.  (25 
I  terminal  ONE  system,  Linotron  202's,  Rayth- 
I  eon  AD/SETS,  Urbanite  press,  Mueller  Madini 
inserters,  cable  tv,  DEC  business  system).  Abil¬ 
ity  to  work  well  with  peers  and  to  motivate  pro¬ 
duction  staff.  Excellent  benefits  package.  $30- 
$35M  range.  Resume  only.  No  phone  calls, 
i  Mail  to  Personnel  Manager,  Yuma  Daily  Sun, 

I  Box  271,  Yuma  AZ  85364. 

I  PREP  FOREMAN— NIGHTS.  Northern  Califor- 
nia  non-heatset  web  company  is  seeking  an 
experienced  cameraperson-stripper  to  work 
I  with  and  supervise  our  night  camera  crew.  This 
I  person  must  be  conscientious  and  deadline 
i  conscious.  Send  resume  and  salary  require- 
]  ments  to  FP  Press.  37428  Centralmont  PI, 
Freemont  CA  94536. 

STRIPPING  DEPARTMENT— 1  and  4  color 
negatives,  wages  and  benefits.  Call  (609)  587- 
5480,  9-5. 

WORKING  production  manager/pressperson  to 
manage  all  departments  for  small  daily-weekly 
group  near  Denver.  Must  be  a  mature  depend¬ 
able  self-starter  who  can  accent  full  responsi¬ 
bility  for  composition  (ad  markup  on  CRT), 
camera,  Goss  press  and  mailroom.  A  unique 
growth  opportunity  for  person  who  can  tram, 
motivate  and  manage  people.  Excellent  salary 
potential.  A  profit  sharing  company.  A  newly 
created  position  Send  resume  with  letter  stat¬ 
ing  objectives  and  availability  to  Jerry  Brock, 
Daily  News-Press,  PO  Box  1116,  Castle  Rock 
CO  80104. 


PUBLIC  RELATIONS 


GROWING  NEW  YORK  CITY  pr  firm  wants  pro¬ 
fessional  with  minimum  3  years  business, 
press  or  wire  experience-management  oppor¬ 
tunity.  Box  2301,  Editor  &  Publisher. 

WANTED:  Agricultural  writers  for  Midtown 
Manhattan  ad/pr  agency.  Strong  writing  skills  a 
must.  Agency  experience  a  plus.  Send  resume 
and  samples  to  Bergelt,  605  3rd  Av.  New  York 
1  NY  10158. 


MYCRO-1 


SYNDICATE  SALESPERSON  wanted  for  major 
syndicate  located  in  New  York  metropolitan 
'  area.  Minimum  2  years  travel  experience  sell- 
I  ing  syndicated  feature  material.  Job  requires 
travel  approximately  20  weeks  per  year  in  East 
Coast  territory.  Send  resume  and  salary  re¬ 
quirements  in  confidence  to  Box  2373,  Editor 
!  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  9,  1981 


POSITIONS  WANTED. 


POSITIONS  WANTED 


POSITIONS  WANTED 
FREELANCE 


ADMINISTRATIVE 

GENERAL  MANAGER — Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  reference.  Box  2182, 
Editor  &  Publisher. 

LET  ME  INCREASE  YOUR  PROFITS,  boost 
your  linage  and  increase  your  community 
acceptance.  4  VS  years  weekly  newspaper  man¬ 
agement,  12  years  sales.  A  people-motivator 
with  degree,  ideas  and  energy;  seeking  position 
as  publisher/general  manager  or  move-up  slot. 
Dick  Henry.  135  Oak  Shadow  Dr.  Santa  Rosa 
CA  95405;  (707)  538-1353. 

MATURE  PRO  with  young,  aggressive  attitude 
30  years  expenence  all  phases  of  newspaper, 
seeking  management  or  ad  sales  work  in  Zones 
3,  4,  6,  7  or  9.  Wife  also  experienced  in  news¬ 
papers.  Available  as  individual  or  mom-pop 
team.  Would  consider  working  partnership.  Box 
2360,  Editor  &  Publisher. 

PUBLISHER.  AWARD-WINNING  EDITOR  with 
ability,  experience,  drive,  integrity.  15  years 
with  present  daily.  Ownership  change  causing 
move.  Fully  experienced.  Top  references.  Mar¬ 
ried.  53.  Zone  2,  3.  5.  Box  2308,  Editor  & 
Publisher. 

RESEARCH-PROMOTION  MANAGER.  Crea- 
tive!  6  years  with  300,000  daily,  1 5  years  total 
experience.  Call  (512)  443-7773;  write  1705- 
B  Dexter.  Austin  TX  78704. 

TOP-NOTCH  ADMINISTRATOR— Seeks  chal- 
lenging  management  position  with  Zone  9  daily 
or  weekly  newspaper  as  general  manager  or 
publisher.  Have  the  talent,  the  experience,  the 
enthusiasm  and  the  desire.  Gerald  W  Collard, 
40794  Johnston  Av.  Hemet  CA  92343;  (714) 
652-4487. 

_ ADVERTISING _ 

AD  MANAGER-SALESMAN.  25  year  back¬ 
ground  .  Strong  in  sales  and  promotion .  Sunbelt 
city.  Box  2356.  Editor  &  Publisher. 

ART/GRAPHICS _ 

DESIGNER/ILLUSTRATOR  wants  new  chal¬ 
lenges  with  design  conscious  newspaper  or 
magazine.  Experience  in  news  graphics,  edito¬ 
rial  illustration,  ty[x>graphy.  keylineand  photo¬ 
graphy.  Box  2352,  Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR  looking  for  new 
challenge.  Capable  of  solvingall  problems.  Can 
direct  any  size  department.  Open  to  all  loca¬ 
tions.  Success  history.  Write  in  confidence  to 
Box  2251.  Editor  &  Publisher. 

CIRCULATOR— 18  years  experience.  Very 
Strang  in  sales,  service,  promotion  and  carrier 
recruiting.  Tom  Conklin;  (814)  838-3220. 

EXPERIENCED,  aggressive  district  manager 
with  a  proven  track  record  desiresa  challenging 
position  in  Baltimorearea.  Currently  employed, 
finishing  degree  in  marketing  and  computer 
experience.  Box  2304,  Editor  &  Publisher. 


AWARD-WINNING  sportswriter  wants  to  move 
to  100,000  circulation  paper.  Innovative  story 
teller.  Contact  2334,  Editor  &  Publisher. 


AGRICULTURAL  WRITER  wants  work.  Bruce 
Bair,  Box  319,  Terry  MT  59349;  (406)  637- 
2102. 


AWARD-WINNING  reporter/editor,  10  years 
with  newspapers,  magazines.  BA  journalism, 
MA  political  science.  Prefer  Zone  4.  6.  Box 
2353,  Editor  &  Publisher. 


DON'T  FORGET  THIS  VET.  Navy  veteran  and 
May  J-grad  seeks  position  on  daily  as  general 
assignment  reporter,  preferably  the  night  shift. 
Two  years  on  campus  newspapers  as  reporter, 
copy  editor,  news  editor.  Eight  months  as  cor¬ 
respondent  for  community  weekly  and  ten 
months  as  "productive"  AP  stringer.  Willing  to 
relocate.  PO  Box  243,  Pomfret  CT  06258. 

ENTHUSIASTIC  young  pro.  24,  seeks  news 
spot  with  any  size  daily.  Sports,  news  and  fea¬ 
ture  experience.  Some  editing  and  layout.  VDT- 
trained.  Box  2222,  Editor  &  Publisher. 

EXPERIENCED  SPORTSWRITER 
Sports  editor  on  20,000  daily  seeks  opportun¬ 
ity  with  large  or  suburban  daily.  Can  do  layout 
and  cover  all  sports  on  all  levels.  Have  covered 
the  majors  and  can  produce  solid,  accurate 
copy.  Box  2262,  Editor  &  Publisher. 

EXPERIENCED  New  York  financial  writer  seeks 
general  assignment  spot  on  mid-size  daily.  Will 
relocate.  Call  (212)  879-1839. 

ENTHUSIASTIC,  AGGRESSIVE,  young  sports 
reporter  with  a  BA  in  journalism  (May  ‘81)  is 
seeking  a  sports  writing  job.  Experience  in¬ 
cludes  4  years  on  college  paper  and  1  semester 
as  assistant  sports  information  director.  Cur- . 
rently  working  as  a  1  man  sports  department  for 
a  weekly  paper  covering  3  area  high  schools. 
Jeff,  (317)  345-2905,  evenings. 

ENERGETIC-AGGRESSIVE  sportswriter.  6 
years  sports  editor  experience.  Very  creative, 
solid  knowledge  all  sports,  layout,  photogra¬ 
phy.  seeks  challenge  on  medium  or  large  daily. 
Zone  9  or  8  preferred.  Box  2342,  Editor  & 
Publisher. 

EUROPEAN  REPRESENTATION— Business 
press.  I  can  cover  events,  conferences,  exhibi¬ 
tions  in  your  field,  provide  a  regular  column,  act 
as  European  editor.  Charges  by  hour  day.  30 
years'  experience  (10  editing,  20  in-house  pr), 
mainly  trade  technical  books.  Cambridge 
graduate.  DipCAM,  MIPR.  London-based.  Box 
2350.  Editor  &  Publisher. 

EXPERIENCED  REPORTER — 3  years  in  news, 
society,  features — features  editor  at  weekly; 
also  paste-up,  copy  editing.  Sportswriter  at  dai¬ 
ly.  '78  J-school.  BS.  Wants  reporter's  job  at 
weekly  or  daily  in  Los  Angeles  area.  Available 
now!  Box  2370,  Editor  &  Publisher. 

FORMER  PRO  SPORTSWRITER  who  has  done 
several  years  of  award-winning  investigative  re¬ 
porting,  wishes  to  return  to  sports.  Box  2364. 
Editor  &  Publisher. 

GOOD  sports  or  general  reporting  spot,  any 
Zone,  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  work.  Box  2375. 
Editor  &  Publisher. 

HARD-WORKING  REPORTER.  24.  two  years 
weekly  experience  including  Florida  weekly 
editor,  seeks  feature  or  general  assignment 
beat  on  Zone  6  or  8  daily.  1979  lournalism 
graduate  with  initiative  and  drive,  skilled  in 
editing,  all  types  of  writing,  photography.  MDT- 
trained.  Presently  employed,  good  references 
A  Leibmann,  PO  Box  518,  La  Belle  FL  33935: 
(813)  675-0945  nights,  (813)  983-9148 
days. 


MATURE  non-drinker,  now  managing  editor 
lOM  daily,  wants  to  relocate  Gulf  Coast  vicin¬ 
ity.  VDT  experience,  but  prefer  non-VDT  copy 
desk,  slot  or  rim.  Climate,  community,  not 
money,  reason  for  seeking  change.  Will  earn 
employer  profit  at  any  job.  any  desk.  Must  give 
at  least  month's  notice.  Best  references,  in¬ 
cluding  present  publisher,  editor.  Box  2228, 
Editor  &  Publisher. 


MIDLIFE  CRISIS.  Newsman  seeks  switch  to  tv 
or  magazine.  20  years  experience.  Box  2331. 
Editor  &  Publisher. 


MANAGING  EDITOR  wants  to  step  up  to  top  i 
spotor  bigger  paper.  Matureadministrator.  edi-  |  < 
tor.  I've  got  proof.  Newspapering  for  the  80's.  | 
Box  2332,  Editor  &  Publisher.  j 

NEED  IMAGINATIVE  WRITING,  solid  desk  | 
work?  Aggressive,  consistent  sportswriter  seek-  i 
ing  challenge  with  Zone  8-9  daily.  Two  years  ;  , 
experience  on  20,000  daily.  Familiar  with  2  ' 
VDT  systems.  I  can  dothe  job.  Box  2318.  Edi-  i 
tor  &  Publisher.  j 

-  i 

PUT  EXPERIENCE  TO  WORK.  18  year  news  ( 
veteran,  both  weeklies,  daily,  wants  career  | 
opportunity.  Will  relocate.  Judy,  (314)  352-  1 
0671  evenings.  ! 

RADIO/TV:  Award-winning  radio/tv  writer  to  be-  ! 
gin  coverage  in  your  paper,  replace  your  present  1 
writer  to  join  your  team.  Excellent  writer;  funny  | 
and  conversational  as  well  as  serious  and  fac¬ 
tual.  Can  write  news,  features,  reviews.  Money  ; 
and  location  not  as  important  as  chance  tor 
professional  growth.  Clips  upon  request.  Box 
2312,  Editor  &  Publisher. 

REPORTER/WRITER — 3  years  news-society-  i 
features  and  features  editor  at  major  weekly;  I 
sportswriter  at  small  daily.  ‘78  J-school  grad.  ' 
solid  college  daily  and  magazine  work.  Wants  ! 
job  in  general  assignments  or  features  at  daily  I 
in  Zones  9.  8,  6.  7  or  5.  Available  now.  Box  i 
2333,  Editor  &  Publisher.  | 

REAL  SPORTS  PRO — 11  yearsas  sports  editor-  i 
writer  looking  for  right  op|X)rtunity.  33.  innova-  ! 
tive  and  tireless.  Sharp  headlines,  tight  edit-  j 
mg.  attractive  layout,  VDT.  Covered  all,  from  j 
lacrosse  to  pro  football.  A  winner.  Box  2346.  i 
Editor  &  Publisher.  j 

REPORTER  seeks  entry  level  position.  Zone  1 
or  2,  daily  or  weekly.  BS  in  English;  solid  ex¬ 
perience  with  government  and  arts;  4  years  on 
college  paper;  excellent  internship.  Jerry 
Silverman,  399  State  St,  Albany  NY  12210; 

(518)  434-3947. _ 

RELIABLE,  ACCURATE  reporter,  skilled  fea¬ 
ture  writer,  thorough  researcher,  available.  Box 
2369,  Editor  &  Publisher. 

SPORTSWR ITER/COPY  EDITOR  available  for 
your  daily.  Three  years  as  one-man  sports  staff. 
VDT  trained.  Any  Zone,  will  travel.  Box  2335.  ; 
Editor  &  Publisher.  | 

SPORTSWRITER,  editor  with  experience  at  | 
small  dailies  and  a  tri-weekly  seeks  challenge  | 
with  larger  daily.  Covered  preps  to  pros.  Cur¬ 
rently  in  Zone  3.  College  graduate,  married.  ' 
Box  2344,  Editor  &  Publisher.  j 

TALENTED  WRITER— Skilled  in  editing,  VDT,  i 
layouts,  writing  column,  features,  reporting.  A  i 
pro.  Sports,  news  background.  Box  2216.  Edi-  ] 
tor  &  Publisher.  ] 

WIRE  EDITOR  or  editorial  page  editor  on  I 
medium  daily  is  small-daily  editor's  goal,  i 
KnowsVDTs.  Zones2, 3or5.  Box2306,  Editor  I 

&  Publisher.  I 

WIRE  SERVICE  MAN  wants  to  get  back  into  j 
community  journalism.  3  years  daily  expen-  I 
ence  including  2  years  in  editing-supervisory  | 
slot.  Top  skills  in  copy  editing,  rewriting,  lay-  j 

out,  headlines  and  people-handling.  Looking 
for  editing  slot  on  quality-oriented  daily.  Any 
Zone  considered.  Box  2362,  Editor  &  Pub¬ 
lisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  wich  can  be  fonA/arded 
in  a  large  manilla  envelope. 


!  DENVER  BASED  FREEUNCER  available  to 
i  cover  Zone  8  as  stringer  correspondent,  ^a- 
;  soned  editor,  reporter,  photographer;  stringer 
I  for  Ad  Age.  Ski  Area  Management.  CPS.  Energy 
'  Today.  Ready,  dependable,  familiar  with  re- 
I  gion.  News,  features,  profiles.  Call  (303)  831- 
i  1981. 

I  PHOTOJOURNAUSM 

I  MIKE  O’NEAL  wants  work  with  a  Sunbelt  pub- 
i  lication.  bVz  years  E6,  black  and  white  on 
I  80.CX)0  daily.  General  assignments  with  car- 
ing.  intelligence,  flexibility.  All  offers  consi- 
!  dered.  (615)  629-4093.  756-6900. 

i  PHOTOGRAPHER/JOURNALIST  seeks  job  as 
I  staff  photographer  on  large  metro  newspaper. 

I  Three  years  experience;  presently  working  as 
;  new  editor  chief  photographer  for  small  daily  in 
■  Appalachian  area.  Strong  educational  and  ex- 
I  periential  background.  I  wish  to  reassert  my 
I  professional  emphasis  on  photojournalism  and 
am  confident  that  I  can  deliver  quality  work  on  a 
>  regular  basis  and  over  a  wide  range  of  subjects. 

;  Contact  Tom  Dekle,  107  S  13th  St.  Middles- 
!  boro  KY  40965.  Phone  (606)  248-1010. 

!  TALENTED,  YOUNG,  EXPERIENCED  photo- 
;  journalist  wants  to  grow  with  mid-sized  com- 
j  munity  paper  In  Zones  8,  9  or  western  7.  Staff 
I  photographer  16.0(K)  daily,  UPl-Denver  strin¬ 
ger.  Will  be  available  for  interviews  this  sum- 
:  mer.  R  Wilking,  PO  Box  1719,  Boulder  CO 
j  80306;  (303)  442-2804. _ 

!  _ PRODUCTION _ 

I  PRODUCTION  MANAGER— Knowledgeable 
I  front  to  back.  Proven  record  and  highest  refer- 

onroc  Rnv  91QA  THitnr  A.  Piihhchpr 


ences.  Box  2194.  Editor  &  Publisher. 

PRESSROOM  SUPERINTENDENT  or  produc- 
tion  manager — 30  years  experience  m  metro¬ 
politan  and  small  dailies.  Experience  on  multi¬ 
press  operations.  Box  2255.  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER— In  production  20 
years,  executive  for  7  or  those  years.  Involved 
with  planning  and  supervision  for  one  plant 
with  multiple  papers  totaling  150.000  circula¬ 
tion  and  PM  50.000  circulation  paper.  Box 
2374.  Editor  &  Publisher. 

PUBUC  INFORMATION 

VP  CORPORATE  COMMUNICATIONS 
Fortune  50  public  relations  professional.  MA 
degree  and  solid  background  in  commercial, 
public,  and  corporate  tv,  and  employee  com¬ 
munications  seeks  to  direct  pr  corporate  com¬ 
munications  activities  of  a  company.  Box 
2315,  Editor  &  Publisher. 

PUBUC  RELATIONS 

STAFF  WRITER— Trade  organization  in  the 
food  field  needs  good,  hard-working  writer — 
press  releases,  news  stones,  feature  articles, 
etc.  Some  knowledge  of  wine  helpful  but  not 
essential.  What  is  essential  is  ability  and  ex¬ 
perience — 3  to  5  years  professional  writing. 
Located  in  northern  (^lifornia.  congenial  staff, 
good  working  conditions,  good  fringe  benefits, 
non-profit  organization.  Please  send  resume 
and  three  samples  of  recent  work  to  Box  2359, 
Editor  &  Publisher. 


FK.P  Fmninvmpnt  7nnp  Chiirt 
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Investigative  reporting 
by  daiiies  criticized 


14  directors 
elected  by 
Ad  Bureau 


By  Celeste  Huenergard 

Newspapers  might  be  doing  a  better  job 
of  investigating  corporations  if  they  them¬ 
selves  lacked  corporate  status,  two  national 
magazine  editors  declared  this  week  during 
a  session  of  the  American  Newspaper  Pub¬ 
lishers  Association’s  annual  meeting  in 
Chicago. 

Maintaining  that  large  companies  “play 
as  great  a  role  in  running  our  lives  as  politi¬ 
cians  do,”  Adam  Hochschild,  editor  of 
Mother  Jones  Magazine,  said  they  do  not 
receive  the  same  kind  of  hard-hitting  cover¬ 
age  as  their  government  counterparts  be¬ 
cause  “almost  everywhere  newspapers  are 
owned  by  corporations  who  identify  with 
people  in  power.” 

Of  the  I ,  lOO  members  of  the  investigative 
Reporters  and  Editors,  only  six  of  them 
have  major  corporations  as  their  beats,  the 
editor  said. 

While  Phil  Donahue  paced  the  aisles  as 
moderator,  Hochschild  and  Washington 
Monthly  editor-in-chief  Charles  Peters  told 
the  more  than  500  publishers  in  the  room 
what  he  thought  newspapers  are  doing 
wrong. 

“1  think  the  problem  with  the  American 
Press  ...  is  that  it’s  much  too  oriented  with 
the  people  in  power,”  Hochschild  said.  “A 
‘responsible  press’  is  kind  of  a  code  word 
(which)  usually  means  those  (reporters) 
who  respect  those  in  power.  1  think  we  need 
an  irresponsible  press — one  that  will  ques¬ 
tion.” 

Both  the  editors  criticized  the  White 
House  press  corps  for  relying  too  heavily  on 
press  releases  and  not  initiating  stories. 

Hochchild  compared  the  corps  to  tourists 
on  a  first  visit  to  Disneyland  where  yellow 
Kodak  signs  proclaim  a  scenic  spot:  “A 
suggested  picture.” 

Peters  criticized  the  publishers  for  put¬ 
ting  their  stat  reporter  on  the  White  House 
beat  when  he  said  they  should  be  utilizing 
their  talents  on  related  outside  investigative 
pieces  or  following  the  story  through  on  the 
grass  roots  level. 

“My  main  complaint  is  that  you’re 
paying  salaries  to  have  people  covering 
things  (in  the  White  House)  that  DPI  or  AP 
could  do  for  you,”  he  said. 

The  editors  also  reminded  their  audience 
that  most  of  the  investigative  stories  in  the 
past  two  decades  have  been  broken  by 
small  magazines  or  other  publications  and 
not  the  newspapers. 

Referring  briefly  to  the  last  presidential 
campaign,  Peters  said  editors  would  insist 
that  reporters  be  rotated  regularly  while 
covering  candidates  so  they  “don’t  become 
prisoners  of  their  sources.” 

It’s  become  almost  embarrassing  the  way 
reporters  tend  to  tilt  toward  the  candidate 
they’re  covering.”  he  said. 


Both  speakers  complained  that  too  many 
American  journalists  rely  on  hand-outs  in 
general  and  do  not  get  both  sides  of  the 
story. 

A  recent  study  of  2,500  stories  in  the  New 
York  Times  and  Washington  Post  showed 
that  78%  of  the  articles  were  based  on 
statements  by  public  officials,  Hochschild 
said. 

Another  study  he  continued,  showed  that 
of  the  stories  that  appeared  in  the  New 
York  Times  in  1980  60%  of  them  quoted 
government  sources  and  20%  opposition 
sources. 

“To  my  knowledge,”  Hochschild  added, 
“only  one  U.S.  paper,  the  San  Diego 
Union,  has  sent  a  reporter  (to  El  Salva¬ 
dor)  to  interview  the  guerillas’  side.  I  find 
this  appalling.” 

The  editors  were  also  upset  that  the 
ANPA’s  annual  agenda  included  only 
high  ranking  government  officials. 

“I’d  like  to  hear  primarily  from  the  pow¬ 
erless  rather  than  the  powerful,” 
Hochschild  said,  “people  affected  by 
Stockman’s  cuts  (for  example).” 

At  the  session  conclusion,  ANPA  presi¬ 
dent  Katharine  Graham  took  the  mi¬ 
crophone  to  announce  that  the  associa¬ 
tion’s  next  meeting  would  include  “a 
housewife  who  needs  food  stamps.” 

In  nick  of  time 

Marching  to  the  beat  of  John  Philip  Sou¬ 
sa’s  Washington  Post  March,  the  40  ANPA 
officers  and  chairman  Katharine  Graham 
took  their  places  at  the  three-tiered  head 
table  at  Wednesday’s  luncheon,  not  know¬ 
ing  whether  or  not  the  main  speaker  would 
arrive  before  the  desert  was  served.  But 
thanks  to  Gannett’ s  corporate  jet,  David 
Stockman,  dubbed  the  “blow-dried  grim 
reaper”  by  William  Safire,  made  it  from 
Washington  shortly  after  the  first  course 
was  served  and  in  time  to  defend  his  budget 
cuts  before  the  more  than  1 ,000  publishers 
in  attendance. 


The  Newspaper  Advertising  Bureau, 
Inc.  elected  8  new  members  to  its  board  of 
directors  and  re-elected  6  others. 

Board  members  elected  to  a  first  three- 
year  term  are:  William  L.  McLean,  Inde¬ 
pendent  Publications,  Inc.;  Donald  E. 
Graham,  Washington  Post;  Richard  J.V. 
Johnson,  Houston  Chronicle;  James  M. 
Moroney,  Jr.,  Dallas  Morning  News; 
James  H.  Ottaway,  Jr.,  Ottaway  Newspa¬ 
pers,  Inc.;  Michael  E.  Pulitzer,  St.  Louis 
Post-Dispatch;  R.  David  Threshie,  Orange 
County  Register  (Santa  Ana);  and  Wilson 
C.  Weam,  Multimedia,  Inc.  (Greenville, 
S.C.) 

Board  members  re-elected  to  three-year 
terms  are:  William  A.  Ott,  Knight-Ridder 
Newspapers;  Joe  D.  Smith,  ir.,  Ale.xandria 
Town  Talk;  Daniel  B.  Burke,  Capital  Cities 
Communications,  Inc.;  Davis  U.  Merwin, 
Bloomington  Pantograph;  William  O. 
Taylor,  Boston  Globe;  and  Harry  R.  Hor- 
vitz,  Horvitz  Newspapers. 

High  Court  refuses 
review  of  Telpak 

U.S.  Supreme  Court  refused  this  week  to 
stop  American  Telephone  &  Telegraph  Co. 
from  increasing  charges  to  its  biggest  cus¬ 
tomers. 

The  justices  refused  to  review  a  Federal 
Communications  Commission  decision  to 
allow  AT&T  to  drop  a  discount  telephone 
service  known  as  Telpak. 

About  135  customers,  including  wire  ser¬ 
vices  and  tv  networks,  are  spending  over 
$450  million  a  year  for  Telpak  services. 

Their  costs  are  expected  to  rise  an  aver¬ 
age  of  about  28%. 

Short  take _ 

The  bride  wore  a  cream-colored  single 
red  rosebud. — North  Virginia  Daily. 


Please  contact  at  the  Tremont 
Hotel  during  ANPA  Week 


LEE  E.  DIRKS 

•  Broker 

•  Appraiser 

•  Consultant 

Serving  Newspaper 
Owners  and  Publishers 

Suite  3343,  100  Renaissance  Center 
Detroit,  Mich.  48243 
313-259-0080 


116 


EDITOR  &  PUBLISHER  for  May  9,  1981 


Some  people  tliink  notliing  of  comparing  apples  and  oranges.  They  may  even  tiy 
to  convince  you  there’s  no  difference. 

But  if  you  wanted  one  and  got  the  other,  you’d  be  unpleasantly  surprised. 

That’s  why  names,  including  brand  names  and  trademarks,  are  so  miportant. 
They’re  an  excellent  way  of  making  sure  you  get  exactly,  what  you  want,  and  the  qualiU' 
you  expect. 

Xerox,  for  example,  is  the  trademark  of  Xerox  Corporation  and  should  be  used  as 
an  adjective,  followed  by  the  noun  describing  our  product. 

By  using  a  trademark  properly,  you’re  proving  you  know  your  apples.  And  when 
you  know  your  apples,  the  chances  are  much  better  you  won’t  get  a  lemon. 


XEROX 


1 


Take  100  women,  add  a  lodge  in  a  beautiful  state 
park,  stir  in  a  good  mix  of  speakers  and  activities, 
and  you  have  the  makings  of  a  Woman’s  World 
Weekend. 

The  Columbus  Citizen-Journal,  a  morning  news¬ 
paper,  put  all  this  together  with  advice  and  demon¬ 
strations  ranging  from  how  a  woman  should  mind 
her  money  to  how  she  should  style  her  hair.  Women 


were  shown  how  to  defend  themselves  and  how  to 
cook  with  a  wok. 

From  welcoming  wine-and-cheese  to  farewell 
champagne  brunch,  it  was  another  successful  serv¬ 
ice  to  readers.  The  best  suggestion  from  partici¬ 
pants  about  how  to  improve  these  weekends: 

“Have  one  every  month!” 


I 


0 


